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Prototype house 


Connecticut lumber dealer spends $60,000 to promote Better Homes and Gardens’ 
‘‘Home for all America’; 96 builders use it to get publicity and buyers (p. 144) 





Builder town § California’s first planned town to offer all-modern design will integrate 
4,500 good houses, apartments, churches, schools, shops, recreation areas (p. 154) 


New tax bill 


Its chief intent: to spur the US economy to greater activity (p. 161) 


| good 
design 
for 
production 


A manual for builders and their architects prepared for the NAHB Research Institute 











NuTone’s NEW Ventilating Fan 


for Bathrooms ONLY! 


Be ee ee ee ee 








GOOD VENTILATION IS A “MUST”... 
Builders and Architects know the 






importance of a good Ventilating 
Fan in the Kitchen . . to get rid of 







cooking odors and grease. 











NOW IT’S BATHROOM VENTILATION 
. . Home owners want gentle, draft- 






free ventilation in the bathroom, too 






Features 


1. ADJUSTABLE BRACKET . . Gives 
3-point mounting. Prevents sag- 
ging. No blocking from joists is 
needed. 

2. REMOVABLE DISCHARGE FLANGE . . Avoids 
oversize opening in ceiling for remodeling. 
Anti-back draft damper keeps cold air out. 

3. SNAP-IN MOUNTING . . Blower assembly 
snaps securely into place. No loose screws 
or wing nuts. Motor plugs in. 

4. WATERPROOF MOTOR .. Specially built for 
constant exposure to bathroom moisture. 
No overheating. 

5. CONVENIENT HANDLE . . Tension mounting 

tilation and NuTone Bathroom for easier snap-in installation. 


Veuiiaiien. ee 6. LOUVRE GRILLE . . Permits free flow of air, 
yet hides inside assembly. Center screw 


— to keep air fresh — to prevent 






moisture damage — and to get rid 
of “lingering odors.” 


To meet this new trend, NuTone 











designed the outstanding 880. . 
ESPECIALLY FOR BATHROOM 
USE. NuTone 880 is ideal for all 
types of bathrooms, whether 







“interior plan" or “outside wall” 
. and the cost is low. Only 






$24.95 list. Now even your low- 






cost homes can afford to include 
BOTH .. NuTone Kitchen Ven- 












allows grille alignment with edge of ceiling 


U. S.. & FOREIGN ‘He H 
lobe aheaey and holds grille tight. No rattles. 

VENTILATING FANS . . 10 BASIC MODELS 
FOR WALL AND CEILING — $24.25 to $39.75 List 
DOOR CHIMES .. 17 EXQUISITE MODELS 
RECESSED OR SURFACE MOUNTED — $4.95 to $89.95 List 
ELECTRIC CEILING HEATERS . . 6 MODELS 
“RADIANT” OR HEAT-A-LITE TYPES — $29.95 to $67.95 List 


FREE CATALOGS and INSTALLATION DATA. Write NUTONE, INC., Dept. HH-9, Cincinnati 27, Ohio. 





SALES OFFICES: 


EASTERN = = = = = 200 FIFTH AVENUE, NEW YORK 10 SOUTHWEST - - - = 1118 JACKSON STREET, DALLAS 2 : 
MIDWEST - - 2233 BUILDERS BLDG., CHICAGO 1, ILLINOIS NORTHWEST - - - - - 2420 31ST WEST, SEATTLE 99 9 
WESTERN - = ~- 1734 SO. MAPLE AVE., LOS ANGELES 15 CANADIAN - - - 8480 JEANNE MANCE ST., MONTREAL 
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WIKSEL | 


with exclusive 










This ingenious time-and-money saver permits 
adjusting the strike to eliminate door rattling and 
compensate for misalignment or warpage. All this 
is accomplished without cutting a new mortise. A 
built-in locking device holds strike firmly after 





adjustment. 
YOU CAN USE 4 | 
THIS FEATURE Finger- | 
It saves valuable time for skilled Tip | 


hands, eliminates expensive call backs, 


provides lasting extra convenience, A d j US f men t 
and is furnished with all Kwikset “600” 
line locksets. LOOSEN SCREW. 


ADJUST LIP. 
TIGHTEN SCREW. 


*PAT. APPL. FOR 


The Only Lock with All these Features 





¢ Six pin tumbler security + Feather-touch knob action 

* Two-way locking action + Equi-distant knob projection 

¢ All steel and brass construction * Elimination of cylinder reversing 
¢ Full %" latch bolt throw * Unconditional guarantee 





rig “A Biner Lock fr Biner Homes” 








KWIKSET SALES AND SERVICE COMPANY °* ANAHEIM, CALIFORNIA 








NEW, CUSTOM 


Now you can have the actual finish on wood at your finger tips! 









HOUSE & HOME, September 1954. Volume 6, Number 3. Published monthly by TIME Inc., 9 Rockefeller Plaza, New York 20, N. Y. Entered as second-class matter at New York, N. Y. SEPT 
Subscription price $6.00 a year. 








FINISHES ON YOUR DRAWING BOARD 


AS YOU WRITE SPECS! 


SEE WHAT YOU SPECIFY... SHOW 
CLIENTS ACTUAL FINISHED EFFECT 


Now you can have chips of the actual woods, exactly 
as they will appear with the various Rez finishes, to 
help you visualize and also to show your clients the 
effects that will be achieved. 


No longer need you rely on printed color cards that do 
not give you a true representation or machine-coated 
chips which only approximate on-the-job application. 
The Rez wood-finish prescription service delivers to 


Check these benefits of the 
Rez Finishing System 


1. Rez is a family of related products. Five color-tones and 
an infinite number of intermixes give Rez a versatility unique 
among wood-finishing preparations. Used on exteriors, Rez 
integrates structures with their surroundings. For inside use, 
the colors of Rez harmonize with those of nature and can be 
used to visually link interiors with the outdoors. 


2. Rez Color-Tones are combination sealer-primer and finish 
coats which equalize the surface porosity of wood without 
masking grain. Fewer coats are required and the natural beauty 
of wood is heightened. At the same time, excessive warping, 
checking, grain raise or climatic deterioration is prevented. 


3. Some other Rez products are: Rez Sealer and Primer— 
colorless for final interior finishing or as a priming coat for 
interior and exterior finishing that helps stain, paint and 
enamel go on easily and evenly; White Rez—blondes wood 
without chemical bleaching; Satinwood Rez—a self-levelling, 
durable, alcohol-and-heat resistant finish which gives wood 
the pleasing, satiny sheen formerly only achieved by laborious 
and most careful hand rubbing. 


your drawing board a wide variety of finishes when 
they are most needed—at the planning stage. 


WHAT IS THE REZ WOOD-FINISH 
PRESCRIPTION SERVICE? 


Rez technicians, with their long experience in wood 
finishing, take your description and custom-tailor 
an admixture of the Rez family of finishes. You 
receive samples of the actual wood you are using 
Rez-finished to the precise effect desired. 


No other family of products, we believe, can answer such a 
full range of wood-finishing problems. It will pay you to 
investigate the Rez finishing system before you specify. 


becomes part PUUUSY 


ra of the wood 








LOS ANGELES 15, CALIF. SEATTLE 4, WASH. 
1401 Peachtree St., N.E. 714 West Olympic Blvd. 911 Western Ave. 


ATLANTA 5, GA. 


CHICAGO 54, ILL. 
Merchandise Mart Bldg. 


ST. LOUIS 1, MO. 
800 N. Twelfth St. 


SANTA CLARA, CALIF, 
2790 Lafayette 


BRYN MAWR, PA. 
600 Old Lancaster Rd. 


BOSTON 49, MASS. NEW YORK 22,N, Y. 
678 Massachusetts Ave. 445 Park Ave. 


MAIL COUPON. Rez is ready to serve you. The coupon below 
will bring you a wide variety of standard Rez formulations and 
intermixes on standard finishing woods. 


see our catalog in 





or write for copy 





Monsanto Chemical Company, Merchandising Division, 800 North Twelfth Street, St. Louis 1, Missouri 


|_| Fie 


Show me representative Redwood 
Rez interior and ] atin 


exterior finishes on the 
[| Cedar 


following woods: 
(Please check woods 
Mahogany 


desired.) 


el Have local representative contact me for further information, 
[] Attached is description of special effect | desire. 


Name and Title 


Compony................... share ae dlieaecEadha dattslapatkeeadscediamaaibadiceaiandienas vi vccatuecens 
Street and Zone... 
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NATIONALLY ADVERTISED KENTILE ASPHALT TILE 
HELPS MAKE YOUR HOMES EASIER TO SELL 


| ALLA. 23-6 | 











O YOUR CUSTOMERS, clients and prospects, 
fs “Kentile” stands for far more than just a 
brand name. Surveys have proven that home- 
owners consider Kentile to mean the finest kind 
of asphalt tile flooring available...and they 
look for it and ask for it just as they would any 
other general class of building product. Year 
after year, Kentile retains this leadership by 
virtue of outstanding quality, beauty and econ- 
omy... backed-up by the industry's most exten- 
sive advertising campaign in the country’s most- 
read, most influential magazines and Sunday 
Newspaper Supplements. Be sure to use Kentile 
on your next job...and on every job where the 


plans call for resilient tile flooring. 


The Kentile Asphalt Tile Floor shown in this basement playroom 
is as functional as it is attractive. And it is but one of the count- 


Specifications and Technical Data less designs possible. If you haven’t already learned the many 
advantages of using Kentile, contact the Kentile Flooring Con- 
INSTALLATION: Over any smooth, firm interior surface free tractor. He will be glad to work with you on your next job. 
from spring, oil, grease and foreign matter...over wood, 
plywood, concrete, radiant heated concrete slab, concrete that Approximate Installed Cost 


is in direct contact with the earth; on or below grade, 
The exact cost of a Kentile Floor varies according to size 


SIZES: Standard tile size is 9” x 9”...1/8” thick. of area, condition of underfloor and colors chosen. For an 
accurate, dependable estimate, contact the Kentile Flooring 
Contractor. He’ll prove to you that Kentile is one of the most 
economical floors available today. 

Kentile’s color groupings range from Group “A,” the 
darkest solid colors...to Group ‘“D,” the lightest marble- 


Samples and Technical Literature available. Write the ized colors. Special Kentile is available in Regular and 
nearest Kentile, Inc. Office listed below for samples and DeLuxe Colors. 
information desired, or contact the Kentile Flooring Con- 
tractor nearest you. He's listed under FLOoRs in the Classified 


Phone Book. And, be sure to request samples of ThemeTile KE N I LE 
die-cut inserts, colorful Feature Strip and KenBase. 


The Asphalt Tile of Enduring Beauty ~~ 


SPECIAL KENTILE: Greaseproof asphalt tile for use in a wide 
range of marbleized colors—extremely resistant to petroleum 
and cooking greases and oils, alcohols, alkalis and most acid 
solutions. 





Kentile is the floor your clients know and want... 


BACKED BY MORE FULL-COLOR ADVERTISING THAN ANY OTHER ASPHALT TILE FLOOR 





KENTILE * SPECIAL KENTILE * KENCORK *« KENRUBBER *« KENFLEX * KENFLOR 
# REG. U.S. PAT. OFF. 
KENTILE, INC., 58 SECOND AVENUE, BROOKLYN 15, NEW YORK ¢ 350 FIFTH AVENUE, NEW YORK 1, NEW YORK © 705 ARCHITECTS BUILDING, 


17TH AND SANSOM STREETS, PHILADELPHIA 3, PENNSYLVANIA ® 1211 NBC BUILDING, CLEVELAND 14, OHIO ¢ 900 PEACHTREE STREET N.E., ATLANTA 5, GEORGIA 
2020 WALNUT STREET, KANSAS CITY 6B, MISSOURI © 4532 SO. KOLIN AVENUE, CHICAGO 32, ILLINOIS © 4501 SANTA FE AVENUE, LOS ANGELES 58, CALIFORNIA 
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as a 
Handy floor-to-ceiling closet in Knoxville, Tenn. 
By Morgan A. Schubert, builder. 
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Wall-to-wall wardrobe in Elmhurst, lil. By Surety Builders. 





Upper-lower Glide-All panels—Studio-type bedroom in Room dividers, Long Island, N. Y. 
; Midwest Contemporary Homes, Detroit, Mich. By Straussman Construction Co. 
i By Edward Rose Building Co. 


’ 
Hove Why non BUILDERS supply their buyers’ demand 


for greater closet and storage areas with Glide-All Sliding Doors... in floor- 
to-ceiling, wall-to-wall wardrobes... larger closets in the smaller rooms... 
ceiling-height hall storage space... room dividers, too. 

In addition to this important feature of extra storage, that helps sell 
; houses easier and faster, builders save time and money. They install Glide-All 
4 Doors quickly with simple adjustment, save construction material and labor. 
They can offer ‘“‘more house for the money.” 


HOME BUYERS are “convenience conscious.” They demand generous closet 
space with the easy access they have with Glide-All Sliding Doors. Too, they 
like their smooth-rolling action, their sturdy construction, and decorative possi- 
bilities of painting, papering, waxing or any finish to suit their taste. 





eer ie rma 


i Home Buyers are sold on Glide-All Sliding Doors. 

: Builders profit by using them! 

There are Glide-All Sliding Doors for all types of building: 8’ floor-to-ceiling 
or 6’ 8” standard heights, overhead or bottom roller models, in modern flush 
or recessed panels. Versatile Glide-All Doors can be adapted to your special 
installations too—send us your problem. 





Write for complete information and prices. See Sweet's for brief details 


4 WOODALL PLANTS COAST-TO-COAST 











GLIDE-ALL SLIDING DOORS ARE A PRODUCT OF SAVE YOU SHIPPING TIME AND COSTS 
Write to Plant nearest you Wardrobe— boys room in San Francisco, Calif. 
WooDALL NDUSTRIES NC. Chicago, 3510 Oakton St., Skokie Ilinois @ L |, Miss.» . : 
! I P.O. Box 673 @ New York, Glen Cove Rd., Mineola ,N. Y. By Oliver Rousseau Construction Co. 
DETROIT 34, MICHIGAN @ San Francisco, 1970 Carroll Ave. 
ool “Also Available in Canada’’ 
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1772 anb 1907... 
S FAMOUS DATES IN WAISMR Ta} 





















y/ 

1 | 
/ —~— © In 1772 a citizen of Baltimore bought | | y\ 

“T/—~ 4, the first umbrella seen in America | 
fj ‘from a sailor returned from India. Its appearance \ 
caused women to shriek, horses to stampede, 7 | | 
children hooted, and finally a mob seized and ripped 
the umbrella to shreds. But the umbrella has 


been with us ever since as a protection against water. 























MEDUSA 


@ In 1907 another famous event occurred in water 
protection. Dr. S$. B. Newberry, a Medusa Portland Cement 
Company engineer, originated the first water repellents 

for masonry construction ... Medusa Waterproofed Gray and 
White Portland cements and Medusa Waterproofing 

Paste and Powder. Their use since that time in concrete 
and mortar in thousands of homes—homes 

that today remain perfectly dry—is proof that Medusa’s 
integral method of waterproofing does protect 

against the menace of moisture. 


e If you want the best in water protection—always use one 
of the four Medusa water repellents wherever concrete 
and mortar is exposed to water above or below grade. 
Contact your nearest Medusa sales office 
for complete specifications. 














mS 








MEDUSA Portiand Cement Company 
1000 Midland Building + Cleveland 15, Ohio 


SALES OFFICES WHITE © WATERPROOFED WHITE © GRAY 


Cleveland, Ohio 


Chicago, Illinois Toledo, Ohio WATERPROOFED GRAY @© AIR ENTRAINING © STONESET 
Pittsburgh, Pa. New York, N. Y. HIGH EARLY STRENGTH © BRIKSET 
Milwaukee, Wisc. York, Pennsylvania WHITE TILE GROUT CEMENT 


MAKERS OF AMERICA’S FINEST PORTLAND CEMENTS FOR OVER SIXTY YEARS 
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STEEL CASEMENTS. Full 1” sections 
of heavier than average weight. In- 
clude many features not usually found 
in windows of this type. Superior de- 
sign, heavy sections, substantial hard- 
ware, graceful lines. A Truscon Top 
Value. 


ALUMINUM CASEMENTS. The alu- 
minum window with plus values. 
From depth of section through hinge 
design to final hardware, superior 
quality is apparent. Heavy extruded 
sections for strength and rigidity. 
Both modular and regular steel case- 
ment sizes. A Truscon Top Value. 


You get TRUSCON quality in ALL 


these residential windows 





























RANCH WINDOW. Handsomely 
styled in steel especially for one-story 
homes. Design minimizes the wide- 
open effect characteristic of large un- 
divided glass areas. Medium and 
smaller sizes for dining rooms, dens, 
sleeping rooms. Takes double in- 
sulating glass. A Truscon Top Value. 








ALUMINUM AWNING WINDOW. 
In modular sizes that allow 8% more 
light and ventilation. Perfect weather- 
tight operation assured by vinyl 
plastic weatherstripping which com- 
pletely seals entire ventilator peri- 
meter. Heavy extruded aluminum sec- 
tions throughout. A Truscon Top 
Value. 





POPULAR SIZES IN TRUSCON WAREHOUSE STOCKS 


P-lus..Truscon series 138 steel double-hung window 
... largest selling window of its type in the world! 


muro TRUSCON «STEEL DIVISION 


REPUBLIC STEEL C!S 


. 1056 ALBERT STREET © YOUNGSTOWN 1, OHIO 
Details and specifications in Sweet's File. gponionlinnaagy EXPORT DEPT.: CHRYSLER BLDG., NEW YORK 17, N.Y. 


PRODUCTS 
Write for Truscon Metal Window and * 
Door Catalog, 1954 edition. 
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FOR CEILING 
OR WALL INSTALLATION 


Low Price 
Oustanding New Styling 
Surprising New Quietness 


Easiest Installation In 
Old Or New Construction 


Performance Beats 
Expensive Units 























WHAT IS AXIAL FLOW? 










The new low-cost Trade-Wind 
Axial Flow Ventilator now 
makes it possible to use 
either wall or ceiling 
installation with the same 
unit. The ventilator can be 
installed between joists 
in the ceiling or between 
studs in the side wall. 
Note that no elbows are 
required for vertical 
discharge. 


The Trade-Wind gives you 
straight-through axial flow 
plus super-powered suction. 
And it sells at a low price 
which makes kitchen 
ventilation a must even in 
the most economically 
designed house. And it’s so 
good looking! Styled by a 
top industrial designer, the 
Axial Flow adds a new 
distinctiveness to every 
kitchen, 


Aerodynamic impellers, shaped 
like airplane wings, give 
smooth powerful push to air, 
almost without noise. 


Limited space between hub 
and tube concentrates 


straight through pressure drive. 


Venturi-shaped tube, ‘‘hurries’”’ 
the air flow by increasing 
the velocity. 


Neterfeans, Sri. 


7755 PARAMOUNT BLVD., DEPT. HH, RIVERA, CALIFORNIA 

















People Want Basements 
They can Use! 





This modern entry 
provides direct easy 
access to outdoors 


The new Service-way gives the home- 
owner full use of his basement. Makes it 
easy to store lawnmowers, bicycles, storm 
windows. The extra-wide opening gives 
plenty of clearance for freezers, ping-pong 
tables, bulky garden or shop tools. Pro- 
vides a quick short cut from laundry to 
outdoors ... eliminates tracking through 
the house by meter readers and repairmen. 


Adds value to new homes 

In convenience alone, the new Service- 
way is worth many times its moderate 
cost. Makes a strong selling feature— 
proves to prospects you've “‘thought of 
everything.” 

The Service-way is made of heavy-gauge 
steel with special reinforcing for greater 
rigidity. The single one-piece door is 
double flanged to keep out rain, snow 
and wind. Slide bolts lock securely from 
inside. No wood to rot, no hardware to 
break. The Service-way will last as long 
as the house itself. 


Comes fully assembled, ready to install. 
Made by the makers of the famous 
Heatilator Fireplace. Write for folder and 
specifications: Heatilator, Inc., 859 E. 
Brighton Ave., Syracuse 5, N. Y. 


HEATILATOR® 





Simple, Modern Lines... 
Blends with any style of 
architecture, becomes an 
integral part of the house 
and setting. 











No Effort to Open! Special 
double-acting spring sus- 
pension counter - balances 
weight of the sturdy steel 
door for finger-tip control. 
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%" PG's on 6” centers are being fastened to first-floor bed- 
room ceiling. 


*T can cut my installation costs as much 
as 4¢ a running foot on a radiant panel 
ceiling job with these PG’s,” says Wal- 
lace Huebner, Drexel Hill, Pa., a 
plumbing and heating contractor for 
34 years. 

“This saving on installation is pos- 
sible because the grid is pre-formed, 
ready to install. My men find PG’s® 
easy to handle, and they can move 
from job to job much faster now that 
there is little or no hand bending to do. 
The expanded end of each PG reduces 


ana oneat 


m nY 
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Pad 


ed in an 8-room house located in Kennett Township, Pa. 














FINISHED JOB looks neat. Grids fit tight against the lath — no 


sags or dips to obstruct plastering. 


Pennsylvania contractor saves up to 4° a linear foot with PG’s 


—the new Anaconda pre-formed ceiling panel grid* 


the number of fittings needed and cuts 
in half the number of solder joints we 
have to make, Any contractor with a 
working knowledge of wet heat will 
have no trouble laying out and install- 
ing a radiant heating system with 
PC's.” 

Why not see for yourself how PG’s 
cut costs? They are available in two 
sizes for both ceilings and floors — 50 
linear feet of %” Type L Tube, and 50 
linear feet of %” Type L Tube. Ask 


your Anaconda Distributor, or write for 


Publication C-6 which gives the full 
story. The American Brass Company, 
Waterbury 20, Conn. In Canada: 
Anaconda American Brass Ltd., New 
Toronto, Ontario. _ 


*Patent Applied For 





Copper Tube PRE-FORMED Panel Grids 
for Radiant Panel Heating 
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Caloric built-in gas cooking 


Now Caloric offers builders the sales-making power of 
built-in gas cooking units that make possible almost un- 
limited kitchen arrangements. And they’re priced flexibly 
enough for mass or class builders. Styled to win the women, 
they give houses a sensational sales impact, a custom-built 
appearance. Best of all, these built-in units have the same 
outstanding cooking features that have made the Caloric 


CALORIC 


Caloric Stove Corporation, Topton,* Pa. — 
DISPOSERS « 


RANGES «+ DRYERS «+ 




















units 


a new flexibility for kitehen planning 


name a recognized leader in the gas range field. They offer 
the sales advantages of eye-level visibility for controls 
(which eliminates stooping) and no worries about broiling 
with the oven door open. 

Be sure to get complete information on the many, many 
other advantages of this built-in cooking equipment. Send 
in the coupon on the right hand page today. 


— Exclusively for gas 
BUILT-IN UNITS 


give 
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Send this coupon to Dept. HH, 
Caloric Stove Corporation, Topton, Pa., 


for complete information. 





Please send me descriptive literature on Caloric built-in 





gas cooking equipment. 


NAME 
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Pioneer Cooperative Apartments, Chicago, Illinois, Architects: George Fred Keck and William Keck, Chicago. Contractor Perry Con- 
struction Company, Chicago. Windows: Lupton Steel Residence Casements, Fixed Windows and Architectural Projected Windows. 


... for Beauty and Service it’s Lupton 


Maybe it’s Modern — like this new 
apartment house, where the windows 
are the chief decoration. Or maybe 
your customers want something a 
little more “homey”. Either way, you 
can do your customers a favor by 
using Lupton Metal Windows — 
there’s a style to “fit” any building. 
The sleek, trim lines of Lupton Win- 
dows in sturdy metal offer beauty 
that is permanent. Sound construction 
— based on over 40 years experience 
— insures beauty with low up-keep. 
Here are windows that give top serv- 
ice every day, day-after-day. Records 
show that year after year the same 
builders use Lupton. It’s repeat sales 
like this that prove completely satis- 
factory service. 


Good will takes years to build, but 
you can lose it overnight. Add Lupton 
quality to the projects you build. 


Protect your reputation through the 
Lupton reputation for quality. 


Available in Steel and Aluminum, 
there is a Lupton Metal Window for 
every building budget. Well-stocked 
East and West Coast warehouses — 
distributors and representatives in 
almost every state in the Union — 
offer you prompt service and delivery. 
For beauty, efficiency and long-life 
in windows, it’s Lupton. Check with 
your local representative — listed in 
the Yellow Pages of telephone direc- 
tories in metropolitan centers — or 
write direct for complete information. 
MICHAEL FLYNN MANUFACTURING COMPANY 
700 East Godfrey Avenue, Philadelphia 24, Pa. 


Member of the Steel Window Institute and Aluminum 
Window Manufacturers Association 


LUPTON 


METAL WINDOWS 











Lupton Aluminum 
Awning Window 


























Lupton Casement 
Steel or Aluminum 


~ 


am 


Lupton Aluminum 
Double Hung Window 
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a 


IN ATTIC, a horizontal gas-fired 
conditioner saves space. 








UTILITY ROOM installation of ver- 
tical furnace, is attractive, compact. 























ADD SUMMER CONDITIONIN 
unit, right, to existing winter condi- 
tioner. 


OVERHEAD location of horizontal 
conditioner saves valuable floor 
space anywhere. 


BEL ~~ 


at : 





BASEMENT MODERNIZATION OFF-KITCHEN CLOSET provides FURNACE ROOM in ranch home CRAWL SPACE permits use of a 
with space-saving conditioner gives space for both furnaces and water with warm air perimeter system. suspended horizontal conditioner. 
more “hobby” room. heater. 


to fit any place...save space 


Enjoy more installation flexibility with the | complete customer satisfaction. So why not 


complete Janitrol line of automatic condi- concentrate on the best in the business? It 
tioners! These typical installations show how will pay you back in many ways. 

the various units can be “spotted”’ practi- Check Janitrol Year "Round Conditioning 
cally any place in the home without sacrific- for more profit possibilities in the mass 


ing valuable floor area. Offer any choice of market of medium-priced homes, retail 
fuel, too. Models are available for either stores and small business buildings. All 
warm air or boiler systems; oil or gas-fired. Janitrol Summer Conditioners can be eco- 
And every unit is built to give the famous nomically “‘twinned’”’ with new or existing 
Janitrol trouble-free performance that assures forced warm air systems. 


WRITE TODAY FOR COMPLETE SPECIFICATIONS. 


- Janitrol -s) & oe 


OoO@viston 








SURFACE COMBUSTION CORP. 
400 Dublin Ave., Columbus 16, Ohio 


In Canada: Alvar Simpson, Lid., Toronto 13. 
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*..a million dollars worth 
of houses in four weeks” 
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ALLEN & ROCKS, Inc. ° Builders of Wo fern Hh 
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April 5, 1954 


American Houses, int... 
165 W. 46th Street. 
New York 36, Wo 
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Allen & Rocks built 170 family units of the “Commander” 
a 3-bedroom duplex, and now another 200 are 
construction. Equipped with gas range, refrigerat noe 
garbage disposal unit, they sold for snake — i 
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NEW PRODUCTS 


“Magic Button’’ 
control varies wash- 
ing and rinsing 
cycles automatically. 


Sterile-Dry* Cycle 
gives fast 180° ra- 
diant-heat drying in 
just two minutes. 


Lighted panel shows 
exact phase of dish- 
washer operation at 
all times. 





No other full-size, full-capacity dishwasher fits into so little 
space. The James UCP takes only 18 inches of cabinet space. 
And, by simply replacing the removable front panel, you can 


match any kitchen cabinets, wood or metal. 


(1) Wall-Of-Water* action out- 
washes any other dishwasher 
action in actual soil tests. Ever- 
moving, solid walls of water 
scrub every dish 513 times. 


(3) Stainless steel interior 
can’t rust, stays beautiful 
and clean-looking for years. 


(4) Holds service for 
8, yet takes less floor 
or cabinet space. 


(5) Pre-heat cycle 
automatically brings 
water temperature up 
to 140° before each 
washing cycle. 


(2) Built-in water softener to end 
hard-water “spotting” and eliminate 
film and streaks after drying. 










(6) Micro-filter prevents food 


ec particles from ever recirculating 


over dishes. 


Patented Wall-Of-Water Unit “water-scrubs” dishes like a human hand — 
removes even dried egg yolk! Uses only 4% gallons of water for all 3 cycles, yet 
recirculates it so efficiently that more than 750 gallons of water surge over 


dishes, glasses, silverware, pots and pans. 


What dishwasher fits 18-inch opening... 
is full-size...can even match custom cabinets? 





James “drop-in” counter top model — Amer- 
ica’s lowest-priced installed dishwasher—fits 
into unused corners, leaves over 5 cu. ft. of 
storage space underneath in most kitchen cabi- 
nets. Special quantity price on 

request. Lots of 6, builder price............ $11997 


No other dishwasher ever built offers so 
many advantages to a builder ——and lets him 
pass on so much satisfaction to the family that 
buys the house. 


Fits into 18-inch opening — yet holds service 
for eight. Rolls out at a touch, loads at top, 
slides back into cabinet to wash. 


Costs less to install — because James has its 
own housing, slips into 18” cabinet space. 


Custom kitchen glamor at low cost — by just 
replacing James white baked enamel front 
panel, you can easily and inexpensively match 
any kitchen cabinet, wood or metal. 


No pre-rinsing. James exclusive micro-filter 
prevents recirculation of food particles over 
dishes. 


Fully automatic — yet cycle can be interrupted 
at any time by user. Any phase can be re- 
peated or skipped. Lighted panel shows what 
James is doing at all times. 


Exclusive 180° Sterile-Dry* Cycle speeds dry- 
ing, sterilizes even baby bottles. 


*’ James’, ““Wall-of-Water”’, and “Sterile-Dry”’ are trademarks of James, Inc. 
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Meets strictest plumbing codes — James has 
installation kits available to meet codes of all 
cities. Every James is equipped with an ap- 
proved vacuum breaker. 


Exclusive automatic water softener helps 
eliminate spots and streaks on glasses and 
silver after drying. 


Heat resistant Plastisol-coated racks safe- 
guard delicate china and crystal. 


Fiberglas insulation around entire unit keeps 
heat inside, assures quiet operation. 


For complete specifications, wire or write 
James, Inc., Independence, Kansas. 


Nationally-Advertised In LIFE 





Dishwashers and Disposers 
© 1954 JAMES, INC., Independence, Kansas 
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Texture One-Eleven combines high style 
with the strength and dependability of 
industry quality grade-trademarked 
Exterior fir plywood (EXT-DFPA ®), 
made with waterproof glue. Specify it 
by name. And remember, only genuine 
T 1-11°® gives you all these features: 


Shiplap edges neatly conceal 
vertical joints. 


Clean-cut grooves, surface texture. 


5¢"-thickness leaves full *%" 
panel behind \4"-deep grooves. 
Comes in 8’ and 10’ lengths with 
grooves either 2” or 4" o.c. 

@ EXT-DFPA® on panel means 
waterproof glue. 


For free full-color idea folder and other 
data, write Douglas Fir Plywood 
Association, Tacoma 2, Washington. 
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there is no substitute for 








Texture One-Eleven 


EXTERIOR FIR PLYWOOD + EXT-DFPA 


...the exciting new panel material 


that combines line and texture 


Texture One-Eleven siding combines high 
style with the strength, durability and econ- 
omy of dependable Exterior fir plywood. 


T 1-11's bold paralle groove pattern and 
subtle surface texture adds drama and inter- 
estto residentia |and commercial interiors. 


Since its introduction only a few months ago, 


Texture One-Eleven® has been enthusiastically 


received by architects and builders. Here 


are examples of the many exciting things 


being done with this striking new material. 


Equally effective for patio fences, gable ends 
and soffits, Texture One-Eleven contrasts 
well with masonry and other materials. 


Texture 1-11 siding weathers well, surface 
texture is enhanced by exposure. Glue is 
completely waterproof and weatherproof, 


Texture One-Eleven meets FHA requirements 
for combined siding and sheathing which 
permits major construction economy. 


Builders of special demonstration homes 
report home buyers are equally taken with 
striking beauty of new Texture One-Eleven. 



















>, problem: How to add a luxury look to your 
~~ project homes — yet keep costs down 


M, 
























Four-inch high concrete block accentuates 


solution: (Concrete Masonry 
Simotaarn "inside and out 


Bigger, better,and smarter-looking houses at lower cost— 
that’s what buyers of project homes are looking for—and what 
you are trying to give them. Concrete Masonry helps you pro- 
vide these. 


What's wanted in today’s new homes: 


That “one-of-a-kind” look: With endless combinations of con- 
crete masonry sizes and shapes, mortar joint treatments, colors, 
and wall patterns from which to choose, you can vary wall 
treatments to give each of your homes the distinctive appear- 





ee 





" Standard 8”x8” units, in stacked ance that buyers want. 
be bond pattern, make this attractive 
fireplace wall. The long, low, contemporary look: In the public mind, concrete 


masonry is indelibly associated with the “new look” in home 
design. The long block units are especially attractive with split- 
level, ranch or rambler, and other popular contemporary styles. 















The ‘‘more-house-for-less-money” look: Expensive looking ex- 
posed concrete masonry walls, now found in finest custom-built 
homes, add salability, yet actually save money over conven- 
tional interior finishing. Extra features— such as fencing, @ 

patio and cook-nook, a garage or car port—built with concrete 


masonry — can make your homes look larger. 
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An attractive modern interior with 
sound absorbing concrete masonry 
gsc LE prs: SH 
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7 “Ng 
8” high, 8” high, 4" high, 4” high, Split- Scored- 
d-core 2-core 3-core 2-core bloc block 


A Aess) fo Wall Patterns with Concrete Masonry. Get your copy from your local NCMA member. 


NATIONAL CONCRETE (Mi MASONRY ASSOCIATION 


38 South Dearborn Street Chicago 3, Illinois 
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CRANE 


ANNOUNCES THE ALL-NEW 


fore! 





EASY TO SELL... 
EASY TO INSTALL 


TAKES UP TO 20% 
LESS SPACE THAN OTHER 
CAST IRON BOILERS 


SAVES UP TO 15% ON 
EVERY OIL-OR-GAS DOLLAR 


’ ESPECIALLY DESIGNED 
FOR MODERN HOMES 





GIVES COMFORT OF 
HOT-WATER RADIANT HEAT 


New Crane “Sunnyday” gives home owners 
radiant hot-water heat at tremendous savings in fuel! 


The Crane SUNNYDAY is a new concept in modern 
home heating. Nine firetube flues...a new tailored 
combustion system . . . a handsome 2-tone jacket styled 
by the world-famous Henry Dreyfuss. 


SAVES UP TO 15¢ ON EVERY FUEL DOLLAR: The Crane 
Sunnyday has been designed for burning gas or oil. It 
squeezes every possible Btu. out of the fuel and pays 
for itself through savings. 


NEW ADVANCED DESIGN: From top to bottom, the 
Sunnyday represents the very latest discoveries in engi- 
neering research, proven design, new materials and manu- 
facturing methods. Castings are smaller and lighter in 
weight. Nine flues—every one a firetube, gives greater 
heating surface in 20% less space. The small house size 
unit is only 2214” wide, 34” long, and 454” high. 


OTHER INNOVATIONS: A 3-gallon-per-minute tankless 


water heater now available in a small residential gas- 
fired boiler. A new lightweight, quick to install insto- 
heat combustion chamber for the oil-fired model. 


SEALED SECTIONS: The sections of the Sunnyday are 
sealed with a corrosion preventive compound, and assem- 
bled at the factory. There is no cementing necessary in 
the field. That’s another reason why this boiler is so 
easy to install. 


FIBERGLAS INSULATION is cut to size and permanently 
cemented to the insides of each jacket panel—another 
timesaver. The jacket panels have snap-lock joints—no 
screws to monkey with. 

Order your first Sunnyday today! 


CRANE CO. 


GENERAL OFFICES: 836 SOUTH MICHIGAN AVE., CHICAGO 5 
VALVES...FITTINGS...PIPE...PLUMBING AND HEATING 
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The best-selling houses have 
Fiberglas Insulation 











: : oe MEMS SS. be, 
NATIONAL HOMES, INC., the largest prefabricated home man- 
ufacturer, features Fiberglas Insulation throughout their new 
Dornell home—being introduced nationally this month. 


Plan in the design stage 
to use Fiberglas Insulation 


Some materials have sales appeal. Some don’t. Why not be profit-minded right 
from the beginning by planning your houses with materials that help you sell. 
Like Fiberglas* Insulation... 





SCHOLZ HOMES, INC., Ohio builder, considers every nickel 
spent for Fiberglas Insulation well spent. The cost of full 
thicknesses is repaid in fuel savings—a powerful sales point. 


1. Nationally Known—Fiberglas Insulation is a “blue chip” product. Prospects 
know it as the finest insulation ... they’ve seen it advertised over and over again. 








2. Highly Efficient—Fiberglas makes the houses you build warmer in the 
winter, cooler in the summer. It’s sanitary, lasts for the life of the house. 

So—if the houses you’re featuring during National Home Week are insulated with 
Fiberglas Insulation, make the most of it. Tell your prospects about it 

(our “Quality Materials” sign and warranty folder make this easy to do). 


But if they’re not, then be sure to use genuine Fiberglas Insulation in your 
next group of houses. When you pick up your pencil in the planning and design 
stage—put down Fiberglas Insulation right at the head of the list. 








pao ee d ~ 2 saat 
TERRA LINDA, in California’s Bay Area, will be the country’s 
largest planned community of contemporary homes. Fiberglas 


Your prospects recognize the value of Fiberglas Insulations Insulation has been specified for the 4500 houses to be built. 


Owens-Corning Fiberglas Corporation, Dept. 67-I, Toledo 1, Ohio. 


PNY] SP en : Bee 
ee ee! NC Building insulations are distributed by : ARMSTRONG CORK CO., Lancaster, Pa. * CERTAIN-TEED PRODUCTS 


> 
4 \ x - CORP., Ardmore, Pa. * THE FLINTKOTE COMPANY, New York, N. Y. © INSULITE DIVISION, MINNESOTA AND ONTARIO 

| 1B EK 24 ( y | JUAN ~) PAPER CO., Minneapolis 2, Minn. « KELLEY ISLAND COMPANY, Cleveland, Ohio e« THE RUBEROID CO., New York, N. Y. 
*Fiberglas is the ewade-<nerk (Reg. U.S. Pat. Off.) of Owens-Corning Fiberglas 


Corporation for a variety of products made of or with fibers of glass. 
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builders are 





For Passage Doors and 
Closets 





Doors 


Haddam Design 


1. At a glance, you can spot the extra quality features of the “Homegard” 
Line . . . screwless roses on both sides; inside rose that snaps on, outside 
rose that’s an integral unit cupped over lock case; knob retainer in the 
side of knob shank; ball bearing pin tumbler cylinder. 2. Its styling is 
smart, clean-cut. 3. The way it is made... with pressed steel working 
parts plus wrought brass knobs and roses . . . assures long service life. 
4. Operation is free and easy, yet unit assemblies are firm, sturdy. 5. 
Installation is a cinch . . . a money-saver. 


To fully appreciate the ‘““Homegard” Line, 
you should see it, compare it, and try it. 
Russwin dealers everywhere are featuring 
this fast-growing line. Check it before your 
next job. Russell & Erwin Division, The 
American Hardware Corporation, New 
Britain, Connecticut. 








For Entrance Doors — 
dead-locking latch 





A COMPLETE, SIMPLIFIED LINE 








SEPTEMBER 1954 


21 








Sound design-Solid promotion 


‘95: TOP BUILDERS ARE CONSTRUCTING 


Better Homes 


and Gardens’ 
1954 “Home for All America”! 











| ) Oe to fit any climate zone, any family 
group, any design taste, any materials—the 1954 
Better Homes & Gardens “Home for ALL America’”’ 
truly meets the needs and desires of ALL America— 
families and builders alike. 

95 top builders, from coast to coast, are building this 
Robert A. Little* designed home—nearly three times 
the number who built the 1953 BH&G model home. 


You will find the complete list of builders and cities 
on pages 74 and 75 of the September issue of Better Homes & Gardens. 
The ‘Home for ALL America” is another dramatic demonstration of BH&G 
leadership. With knowledge of the needs and desires of its 4,000,000 reader- 
families in mind, BH&G has selected a single model home, so soundly designed 
and so easily adaptable, that it’s being built in almost every state in the 
union, and in Canada. Plus a solid, nationwide BH&G-builder-home-furnisher 








promotion. Now serving 

. ; : 4-million families, 
No other consumer magazine exerts such a powerful influence on so many scrseued for the 
home builders and home-minded families. BUY on their minds! 


Whatever you make for home-owning, home-building families, BH&G is your 
primary advertising medium. 
*Robert A, Little & Associates, Cleveland, Ohio 


Better Homes and Gardens 


MEREDITH PUBLISHING COMPANY, DES MOINES, IOWA 
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This is the practical, profitable way to deck a roof. By spacing Write for your free copies of a handy roof estimating 
your sheathing, you save up to 50% on lumber, on labor, on nails. sheet and the 100-page Certigrade Handbook. 
Or an average of $200 a home. 


Only with cedar shingles is this residential roofing economy possible. 

Because only with cedar shingles do you gain the strength and 

rigidity that enable you to apply your roof in a bridging application : > eee o 
over spaced sheathing. = 

If you’ve been searching for a way to add quality to your homes — 

without adding cost, begin using genuine CERTIGRADE shingles 

applied over spaced sheathing. Take a good look at spaced sheath- 

ing. You'll soon see the light. 


RED CEDAR SHINGLE BUREAU 


5510 WHITE BUILDING, SEATTLE 1, WASHINGTON «+ 550 BURRARD STREET, VANCOUVER 1, B.C. 
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=5 IN A SERIES OF BUILDER SALES SUCCESS STORIES 


Meet Arthur W. Silvester, President 
of Westgate Builders, Inc., Water- 
town, Mass. Mr. Silvester is now 
building 400 units in Framingham, 
Bedford, and Brockton, Mass. 
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ee Our prices range all the way from 11,700 to $38,500... io 
we install Crosley and Bendix appliances in every home... a & 


and now we're planning over GOD 
Crosley & Bendix equipped homes! 


“Our homes are priced from $11,700 to $38,500,” writes Mr. —- Mr. Silvester first started using Crosley and Bendix appli- 
Silvester, “and although they vary in design, I insist they all ances and equipment in 1951. They are so popular with 
be equipped with Crosley kitchens. I install Crosley and _ his customers, and serve so well as successful mer- 
Bendix kitchen-laundries because they save us time, through —_ chandising aids, he has used only Crosley and Bendix 
a single source of supply, and through ease of installation. units in all his homes since that time. Plans for the 
Customers prefer Crosley and Bendix because they appre- 400 units at Framingham, Bedford, and Brockton, 
ciate the superior styling that gives Crosley kitchens greater Massachusetts, call for a complete Crosley and Bendix 
eye appeal, increased efficiency.” kitchen-laundry in each home. 











© 


A Crosley kitchen in a $13,900 
Silvester home. Equipment in- 
cludes cabinets, sink, electric 
range and electric water heater. 





Be 


All these Crosley and Bendix 
appliances are available in 
Silvester’s higher-priced homes. 
Equipment includes Crosley 
Electric Range, Shelvador® 
Refrigerator, Electric Water 
Heater, Food Waste Disposer 
and Bendix Home Laundry. 

















OURCe Hi 
Re “ Get the complete Crosley and Bendix 1 : 
s a . * Builder Department HH-94 
ci — Single Source Story! Contact your Crosley : Appliance and Electronics Div. 
OSLEY & ‘ : : istribu- 4g AVCO Manufacturing Corp. 
&% be soa and Bendix H seni Appliance Distribu o 1329 Arlington St., Cincinnati 25, Ohio 
Z, v tor or use this convenient coupon. ' 
 appyw® ' Please send information concerning Crosley and 
s Bendix Home Appliances. 
* 
APPLIANCE AND ELECTRONICS DIVISION 4 Name 
: 
eD {Company 
Cincinati 25 4 Address. 
APPLIANCES * TELEVISION + RADIOS AUTOMATIC HOME LAUNDRY i City. Zone. State 
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we're building for 
durability, beauty and 
economy with 


CLINTON WELDED WIRE FABRIC 


No type of construction exceeds the durability, beauty and 
economy of concrete reinforced with Clinton Welded Wire 
Fabric. Made from wire drawn in our own plants, from our 
own steel, and manufactured under the highest standards of 
quality control, Clinton Welded Wire Fabric is the reinforcing 
mesh that is tailor-made for the job. 


The electrically welded, cold-drawn steel wire mesh is easy 
to handle and provides maximum strength to the concrete. 
Clinton Welded Wire Fabric is available in a wide range of 
gauges and spacings to meet every requirement. 





Abilene - Albuquerque « Amarillo - Atlanta - Billings - Boise « Boston - Buffalo - Butte - Casper - Chicago « Denver - Detroit - El Paso - Ft. Worth - Houston - Lincoln (Neb.) - Los Angeles 
New Orleans - New York » Oakland » Oklahoma City + Philadelphia + Phoenix + Portland * Pueblo + Salt Lake City - San Francisco + Seattle - Spokane - Wichita 
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Here’s why leading 
architects and builders say: 


PRIME WINDOWS 


offer outstanding improvements 
in window design! 





Rusco-equipped home in Beverly Hills project, Long Island, N. Y. 
Architects and Builders: Siegel and Rapp. Photo by Herman Kroll. 


When deciding on window specifications — it’s good business to 
remember that only Rusco makes a window that DoEs EvERy- 
THING A WINDOW SHOULD Do-—a fully prefabricated, finish- 
painted, ready-to-install unit made of Armco hot-dipped tubular 
galvanized steel. 


Here’s what a good window should do— 
and what only RUSCO does! 


@ GIVES COMPLETE PROTECTION. Built-in weatherstripping and double- 
glass insulation give year ’round protection against heat, cold, wind, rain 
and insects — block outside noise. 

@ ELIMINATES HANDLING OF “EXTRAS.” Nothing to change! Nothing 
to store! Rusco Windows with insulating sash (optional) and Fiberglas 
screen completely eliminate separate storm windows and screens. 


@ EASY TO OPERATE. The Rusco Prime WINDow slides smoothly and 
silently on super-quality felt that banishes all possibility of binding or 
sticking! There’s nothing to get out of kilter. No pulleys—no weights 
or counter-weights ! 


@ OFFERS SAFETY AND CONVENIENCE. Each sliding glass panel or 
screen is quickly removable—from the inside—for easy cleaning. A remark- 





able safety factor. 
@ GIVES DRAFT-FREE VENTILATION. Rusco’s patented MagicPanel® 


allows any desired amount of draft-free ventilation while offering positive 
protection from rain, sleet or snow! 


@ PROVIDES MAINTENANCE-FREE SCREENING. Rusco’s Fiberglas 


screen will not rust, rot, cprrode or stain and never needs painting. Even 





| RUSCO FULVUE PRIME WINDOW — 


screens out airborne particles of dust and dirt! 


@ MADE OF ARMCO ZINCGRIP. The special purpose steel that prevents 
corrosion—bonderized and finished in beautiful baked-on enamel just like 
a fine automobile. 


@ ADDS TO PROPERTY SALABILITY. Nationally advertised —with uni- 
versal consumer-acceptance —the Rusco PRIME WINDOW is a needed, 
wanted and highly merchandisable unit. The hottest news in the field of 
building today. 





For Complete Information and Specifications, write 





an = 


RUSCO VERTICAL-SLIDE PRIME WINDOW THE F. Lo RUSSELL COMPANY “wrihe west wih 


Dept. 7-MB94 CLEVELAND 1, OHIO 


In Canada: Toronto 13, Ontario 
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SA VE 1, to y 2 cor ise ft 


| with Gold Bond Insulation Sheathing 


ites 





Asphalt-impregnated 
Asphalt-coated, aluminum-painted 


Start cutting costs now/ Here’s how these 3 Fewer pieces to handle. Big 4’ x 8’ sheets go 
two top quality products, made from the e up faster than wood sheathing. 1000 sq. 
tough fibres of selected southern pine, ft. have been covered in 8-9 hours by one man. 


can save you up to $52.64 per M Sq. Ft. Fewer nails... less nailing labor. Big, easy- 
compared to hotizontally applied wood e to-handle sheets need fewer nails, drasti- 
4 Y @PP cally cut nailing labor. 
sheathing: 


Cut waste. Minimum of fitting reduces 
4 No corner bracing. e waste to about 5% as compared with 20- 
Ku I. Gold Bond %@" x 25% for wood. 
a." 4’ x 8’ (or larger) As- j : 

St phalt-impregnated Insu- For extra insulation, use Gold Bond As- 
. lation Sheathing gives phalt-coated, Aluminum-painted Insula- 

enough structural strength 
to eliminate corner bracing. Meets FHA re- 
quirements, 








tion Sheathing. For extra strength p/us 
insulation use Gold Bond Asphalt-im- 
pregnated Insulation Sheathing. Ask your 
é, ann Gold Bond representative for samples... 
e by local code or if stucco finish is used). ae a ri taal Gold 
Moisture-resistant chemicals are impregnated widvioaes al pasties £ sks — 
into all Gold Bond Insulation Sheathing. Bond Insulation Sheathing. 


2 No building paper needed (unless required 


NATIONAL GYPSUM COMPANY «+ BUFFALO 2, NEW YORK 


T]| EB Sees 


B U / / d b e f t é fr Wi th : Gypsum Plaster Insulation Rock Paint Acoustical Pah 


Board and Plank Wool Products Tile Cement 
Products Lime and Tile Products 


Gold Bond B.. INSULATION SHEATHING 
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Electric Living at 














City, ‘owherd’s Hotpoint equipped homes 
offer the confors of moder electric sind at hoderate prices. 

































The Hotpoint kitchen where buyers were quick to recognize the 
added value in these Kansas City homes. 





chonges your viewpoint:.cutbmatioally == | 














Y Prices Clinches Sales With... 
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In Kansas City, near the famed Country Club Plaza dis- 
trict, builder Carson E. Cowherd is having singular success 
selling his Hotpoint-equipped homes. 

Priced from $12,750, the Cowherd homes.-fill a need in 
Kansas City for modern living at moderate prices. Perimeter 
heating, overhanging eaves, picture windows for both 
front and rear, aluminum sills and frames are featured. 
Hotpoint Automatic Dishwashers, Disposalls® , Automatic 
Washers and Cabinets offer the big “plus’’ that makes 
these homes so desirable. 38 homes were built in 4 months 
—38 homes were snapped up in the same period! Even 
the display home is occupied—sold to the builder's super- 
intendent! More are being built. 

Mr. Cowherd attributes much of the spontaneous sales 
success of his homes to the Hotpoint Appliances he pro- 
vided. Hotpoint’s Automatic Dishwasher, acknowledged 
world leader in its field, was especially enticing to prospec- 
tive buyers since it relieves the entire family from one of 
the most disliked domestic chores. Hotpoint Disposalls, 


. the finest in modern automatic food waste disposers, pro- 


vided an added plus feature, difficult to resist. When 
coupled with Hotpoint’s gleaming all-steel Cabinets, and 
the Hotpoint Automatic Clothes Washer, buyers realized 
that they were finding truly modern living at prices they 
could afford. Nearly a third of the buyers went on to 
purchase the optional equipment—Hotpoint’s Automatic 
Electric Ranges and Refrigerators. 

Sales-minded builders across the country have found, 
like Carson Cowherd, that Hotpoint Appliances give their 
customers the automatic electric living they expect in 
quality homes. Check the Hotpoint distributor near you 
for full details. 


Carson E. Cowherd, 
the builder, reports: 


“The Hotpoint Appliances we installed 
made a real sales clincher. Buyers seem 
to feel that the Hotpoint name on appli- 
ances attests to the quality of our homes. 
The Hotpoint distributor has given us 
exceptional service from the very beginning, so it looks like 
Hotpoint and I will be doing business together for a long 
time to come.” 





DISPOSALLS® + 
AIR CONDITIONERS 


REFRIGERATORS + DISHWASHERS « 
CLOTHES DRYERS + 


RANGES « 
AUTOMATIC WASHERS + 


WATER HEATERS 
DEHUMIDIFIERS 





Hotpoint Automatic Dishwasher-Sink features Dual-Deter- 
gent Dispenser, Spin-Shower Action and Phantom Drain to 
wash dishes, glassware, utensils cleaner than by hand— 
cleaner than any other domestic dishwasher. Other modern 
conveniences include: Front opening, Single Control, Sepa- 
rate Roll-R-Racks, Concealed Vent and Wonderflo® single 
control faucet governing both temperature and pressure. 


Hotpoint Disposall electric food waste disposer, the finest 
made, is convenient, clean, odorless, safe, and economi- 
cal. Hidden under the sink basin, Disposall features an 
automatically reversing impeller and double-edged 
shredders to provide twice the life—half the wear! Con- 
venient cover is both sink stopper and control switch. 











FOOD FREEZERS 


* CABINETS 


The Hotpoint Automatic 
Clothes Washer has an 8-lb. 
capacity and features single 
Wond-R-Dial control for 
amount and temperature of 
water and length of washing 
period. Cycle can be length- 
ened, shortened, repeated or 
stopped at any time. Top 
loading allows easy addition 
or removal of clothes during 
operation. Triple-Action rins- 
ing insures cleaner clothes. 


HOTPOINT CO. (A Division of General Electric Company) 5600 West Taylor Street, Chicago 44, illinois 











Here’s how Rochester's Fred P. De Blase built extra 
quality into national magazine ‘idea house,” yet... 


saved *63 per 
with Bildrite! 


50,000 people will visit this nationally-promoted 
home this month. One of the most important con- 
siderations in selecting materials to go into this much- 
publicized home was that of quality. When builder 
Fred De Blase selected Bildrite for a quality sheathing 
job (greater bracing strength, weatherproofed wall 
and added insulation value), he also realized a saving 
of $63 per thousand square feet as compared with 
wood. Pictures on this page show how. 































Fred P. De Blase, 
Rochester, N.Y., 

Director NAHB, Director N.Y. State 
Home Builders Assn., Past Pres. 
Rochester Home Builders Assn., Director 
Natl. Comm. for Slum Rehabilitation, 
Reg. Chairman Education & Public 
Relations Comm. of NAHB. 






Build and insulate with double- | g 































1. Bildrite goes up faster, 
easier. Two carpenters can sheath 
1,000 square feet in half a day or less. 
Cuts application time as much as 
43% compared with wood. Has tre- 
mendous bracing strength. 4’ Bildrite 
eliminates need for corner-bracing 
(F.H.A. accepted). 


M sq.ft. 


2. Easy to cut, reduces 


waste. Bildrite cuts cleanly, 
quickly, easily with a handsaw or 
power saw. Virtually eliminates cut- 
ting and matching waste. With 4’ 
Bildrite, you order 1,000 ft. to cover 
1,000 ft. Compare this saving with 
the minimum of 124 loss figured for 
wood sheathing. 





3. Eliminates building 


Paper. Since Bildrite is water- 
proofed throughout with asphalt, 
there is no need for felt. Bildrite pro- 
tects against moisture, yet is highly 
permeable to allow vapor to escape 
toward the outside. Also eliminates 
shrinkage problems commonly asso- 


ciated with wood. 































Write! See how you can save with 
Bildrite. Free literature includes cost- 
comparison forms. Figure your own 
saving. Illustrated product and applica- 
tion folders show how. Write Insulite, 
Minneapolis 2, Minnesota. 


sw ANISULITE 


The original structural insulation board 





INSULITE AND BILDRITE ARE REGISTERED TRADE MARKS. 


j INSULITE DIVISION, Minnesota and Ontario Paper Company, Minneapolis 2, Minnesota 




























Best bet in buyers’ eyes 


When people shop for houses, they’re natu- 
rally impressed with well-known brand names 
which verify your use of quality materials. 
The L:O:F Window Glass label does just 
that for you. It represents top quality—always 
has. The famous L:O-F shield will be printed 





LIBBEY > OWENS: FORD GLASS COMPANY 
TOLEDO 3, 


more than 226,000,000 times in 1954 adver- 
tising, keeping alive the preference for quality 
L:O‘F products. 

Continued quality and continued advertis- 
ing keep L:O‘F the best-known label for buyers 
to see on the houses you build. 


OHIO 








Quality 
Window 
Glass 
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LINO! 








For a practical kitchen 





with a million dollar look 





ME 
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Give prospective house buyers luxury and effi- 
ciency plus an illusion of extra space—design your 
kitchens around low cost Gold Seal VinyITile in 
soft, lovely Bermuda Hues. A modern miracle, 
Gold Seal VinylTile gives you an impressive list 
of selling points. It resists every- 
thing from dirt to acids and al- 
kalis...won’t pit or scar under 
grease. It’s easy to clean and 





Cooperating with 


‘Better Homes | 


and Gardens 
Home for 
all America 
Program 





See our products in these 
homes across the country 


LINOLEUM + VINYL INLAIDS « 
























2 
. 7 

The points of the sta y Ss 

nally. Seafoam White complements Mid-Ocean Blue, and both 

are carried right up the wall. Countertops: Pembroke Yellow. 





in Gold Seal 
VinylTile 


keep clean...long wearing...resilient, quiet, 
comfortable under foot. Gold Seal VinylTile in 
Bermuda Hues (harmonized for floors, walls and 
counter tops) turns an ordinary kitchen into a 
showpiece. Approved for on-grade installation 
even over radiant heat. Standard gauge, 9” x 9” 
tiles. For samples and technical information 
write: Architects’ Service Department. 


GOLD SEAL Fioors and Wails 


Satisfaction guaranteed or your money back. 
leum” in your classified phone book. CONGOLEUM-NAIRN INC., Kearny, N. J. 
CONGOWALL® « RANCHTILE® » LINOLEUM TILE + VINYLTILE « VINYLBEST TILE » CORK TILE » RUBBER TILE » ASPHALT TILE 


Your Gold Seal dealer is listed under “Lino- 











Now ANY home can have 
that "contemporaty 








with these 
contemporary doors 





Contemporary Combination storm and screen doors 





Entrances take on that “contemporary look” when 
protected and decorated by one of these new Con- 
temporary doors. Available both as combination doors 
with storm and screen inserts—and as permanently 
wired screen doors—they feature a unique fluted-panel 
design that offers exciting new possibilities for “‘per- 
sonalized”’ color treatment. 

As a combination storm and screen door the Con- 
temporary is offered in three attractive insert styles 
including the beautiful protruding “picture frame” 
insert shown above. Storm sash and screen panels are 
designed for quick and easy changeability and require 
little storage space. Contemporary Screen Doors 

Send for the four-color brochure which describes in d 
detail the delightful color combinations suggested by 
the Contemporary’s design. 











The Continental Contemporary screen door is permanently wired, 
and presents the same combination of Continental quality con- 
struction features as is found in all Contemporary doors: mortise 
and tenon construction; made of Ponderosa Pine, the wood of 
warmth, beauty and durability. There is no other screen door in 
its price range that can approach its beauty and utility. 


A CONTEMPORARY STYLE 
FOR EVERY ENTRANCE 





—ANY TASTE 





5 


SCT EEE 


As an all-weather 
combination storm 
and screen door the 
Contemporary is 
also available with 
one-light flush 
insert (left) and with 
three-light flush 








products are manufactured by: 


The Wabash Screen Door Co.— Minneapolis — Chicago — Memphis 
Owosso Manufacturing Company — Owosso, Michigan 























insert (right). | Sacra Philadelphia Screen Manufacturing Company—Philadelphia 
and sold through CONTINENTAL SCREEN COMPANY i 
1323 BOOK BUILDING - DETROIT 26, MICHIGAN : 
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Illustrated: 
Youngstown Kitchens’ Diana Line Cabinets 


with Formica Tops. Layout by Family Circle 


FORMICA makes News in the Package Kitchen 


Formica won its place in hearts of your home buying prospects largely through the 
work of local or regional kitchen top fabricators. These good customers of ours and 
suppliers of yours will always play an important part in the sale of new homes. 
Recent engineering advances that make possible the application of Formica to metal 
have now made Formica available as original equipment direct from the largest na- 
tionally advertised steel cabinet manufacturers. 

Today if your kitchens are customized or standardized from wood or from steel, 
Formica, the most powerful brand name in the kitchen, can work for you. 

Your customers and prospects by the tens of millions are seeing colorful Formica 


advertising in leading national magazines. 


They are being told to— 





DEMAND THIS CERTIFICATION 


REMOVE WITH SOAP AND WATER Lar yr 

‘* Guaranteed by > 
Good Housekeeping 
S45 soransta ES 













Ceailg Bonded, 
FORMIcaA 


fee. U.S. Per, OM, 


THE FORMICA COMPANY 
4586 Spring Grove Ave., Cincinnati 32, Ohio 









In Canada: Arnold Banfield & Co., Ltd. Oakville, Ontario 






Seeing is believing. If this wash-off identification 
is not on the surface, it’s not FORMICA. 
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Now! Pre-finished hardwood paneling you install without nails! 


Gives any house “‘upper-bracket’’ sales appeal for $70* or less. ry 
And it’s guaranteed for the life of the home! 


















HERE’S ALL YOU DO! 

1. Fit panel to center of 
studs or furring. 
2.Brush Weldwood 
Contact Cement (avail- 
able at your lumber 
dealer’s) on studs or 
furring, then on back of 
panel at points of con- 


What no nails? Absolutely not! This your plans call for a model home, then 

special pre-finished Weldwood paneling — panel a wall or two with Weldwood pre- 

is installed with Weldwood Contact finished walnut (or oak) like you see 

Cement. No nailheads to cover, noexpen- here. It can help sell the rest of the 

sive finishing required—it’s even waxed! homes in your project before the founda- 
The 14” wall panels are factory pre- tions are in, 


finished, and are available in walnut and See the complete assortment of Weld- tact. Allow to dry about 
oak in handy 32” x 96” and 48” x 96” — wood paneling, including Weldwood Fir 30 minutes, then repeat. 
sizes. Plywood, at any of the 73 United States 3. When cement is dry, 


, TC ress panel in position 
Contact your lumber dealer today! Plywood or U.S.-Mengel Plywoods show- see, ane bees 
Find out how little it costs to add this rooms in principal cities, or mail coupon. 


big selling feature to your homes. If (In Canada: U. S. Plywood, Ltd.) 


on studs or furring. Tap 
with hammer and wood 
block. It’s up tor keeps! 




















PSS ef) 
See ey 


lantern Rs 8 Coca a a 


*Approximate cost of 8’ x 12’ wall area in walnut (shown above) or oak—S69. 


| 
‘ << s ® a 
THERE’S PRE-FINISHED PLANKWELD® TOO! (Quickly and easily installed on studs — | WELDWOO0D -tiecton ate ° 
or directly to present wall with metal clips which hide nailheads. Clips included with | PANELING | Weldwood. 
each package of 1614” wide x 8’ long panels. Approximate price for 8’ x 12’ wall: United States Plywood Corporation 
| World’s largest plywood organization. 


55 West 44th Street, New York 36, N. Y. H-..9.54 
U. S.-Mengel Plywoods, Inc., Louisville, Kentucky 


® $66 HONDURAS MAHOGANY $61 OAK $61 WALNUT $66 BIRCH $53 PHILIPPINE MAHOGANY $53 











4 ; : FREE: Please send me complete information on We!dwood pra-*> shed 
i 1 i paneling including installation instructions withWeldwood Contac' C2ment. 
aS | 
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CONNECTICUT BUILDERS 
COMPLETE 225 HOMES— 
REPORT... 


“Unqualified Satisfaction’ 
WITH £ ff | AYA /| 


VENTILATING FANS 
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Model 1021-for inside walls and ceilings 


This FASCO Kitchen Ventilating fan is adaptable for a 
wide range of installations—inside wall above stove— 
thru cabinets—in ceiling. Housing 3%” thick. Engineered ‘ 
for most difficult type of exhausting—by pressure, thru 4 
ducts. New FASCO Turbo-Radial Impeller develops pres- 

sures unobtainable by ordinary fan blades. 10” Impeller, : 
530 C.F.M. a 


MANUFACTURERS OF THE 
ONE COMPLETE LINE 
OF VENTILATING FANS 








Typical of the kitchens 
as displayed in the 
model home of Hearth- 
stone Park, Inc. 


ASCO 





C. W. GOEBEL, 
Vice-President 





LEONARD W. LEEDS, 


President 
Hearthstone Park, Inc, 
Stamford, Connecticut 





“You will be pleased to 
know that throughout our 
operations we have used your 


- 5 Fasco Ventilating Fans with 
"8 bisa § unqualified satisfaction. 
ha <  .£» The true test is not in builders’ 


selection at the outset, 
but the maintenance-free 
and ease of operation 
utility which provides 
our buyers with a 
kitchen exhaust fan 

that does a good job.” 
LEONARD W. LEEDS 





These noted builders realize that Fasco Ventilating Fans 
provide convenience in living . . . convenience that every 
prospective home owner wants. Do as these and hundreds of 
builders throughout the nation do—specify Fasco for every 
Ventilating Fan installation. For complete information write 
Fasco today. 


59 AUGUSTA STREET 
ROCHESTER 2, 
NEW YORK 
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KELVINATOR KITCHENS 


‘y 1 . e 
gp paella aranee mg with proven sales appeal 
for Bel Aire Homes. this development. 


chosen for Bel Aire Homes, Markham, Illinois .. . 


one of the nation’s largest minority housing developments 


New Kelvinator refrigerators, kitchen cabinets, automatic washers and dryers 
were purchased for this 229-acre development near Chicago. Thus, sales 

appeal and buyer-satisfaction were assured. It’s no secret that Kelvinator’s 
unequalled reputation for quality, dependable service and low maintenance and 
operating cost adds a lot of force to any builder’s sales-story. Why not put 
this selling force to work in your houses—in any price range! 

Write Dept. HH-9, Kelvinator Division, American Motors Corp., Detroit 32, 
Michigan for complete information. There’s no obligation. 





Kelvinator Pantryettes—Sliding glass 
doors, rounded edges and sloping fronts 
eliminate head bumps—top shelf within 
6' from floor—meets new FHA require- 
ments. 
























































Kelvinator Washer & Dryer—Washers 
offer exclusive Shampoo Washing Action, 
X-Centric Agitation, Over-flow Rinsing 
and Spin Drying. Dryers have Safe Tem- 
peratures, Safe Cylinder and Safety Door. 





Kelvinator Refrigerators —5 new models with 
automatic defrosting at no extra premium! All are 
Cold-Clear-to-the-Floor with 24", 28", 31" widths 
in capacities ranging from 7.1 to 12 cu. ft. 








See Sweet's catalog, Architectural File, Section 
23A-KE and Light Construction File, Section 8A-KE 


gs Kelscseacatove wd be year aleah 


Electric Refrigerators » Ranges « Home Freezers.» Water Heaters » Kitchen Cabinets and Sinks » Washers « Dryers and Ironers » Garbage Disposers « Water Coolers + Air Conditioners « Dehumidifiers » Commercial Refrigeration. 
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FHA probe on the move 


Committee closes up Washington show belaboring 608s, 


but schedules a five-city tour for further questioning; 


Sen. Sparkman and press defend rental housing law 


Senatorial investigators who had been walking noisily and waving a big stick over the 
building industry since spring slowed to a craw] in mid-August, took a last crack at a couple 
of developers who had made money on 608s, and called a temporary halt. The case rested, 
at least in Washington. The Senate banking committee had closed up shop—after 15 
weeks of hard labor—but its indefatigable Homer Capehart had scheduled a further 
round of road-show hearings in New York (two visits), Los Angeles, New Orleans, 
Chicago and Cleveland and a clean-up session in Washington, Oct. 8. 


It was as evident in the closing days as 
in the beginning that the Senators possessed 
small knowledge of the ways in which the 
building industry operated. They were still 
outraged at the idea that its members could 
Reni turn a profit. What pur- 
pose was served by be- 
laboring the profit mo- 
tive in sworn testimony 
—and having the testi- 
mony blown up, banner- 
size, in so many news- 
papers—was_ question- 
able. As in most in- 
vestigations, action from 
the housing hearings 
was second to talk, 


CAPEHART 


Box score to date. Facts from the Justice 
Dept. on who has been indicted for what in 
the housing field presented a sketchy picture. 
Spurred by a letter from Sen. Harry Byrd 
asking for information on the present status 
of prosecutions, Asst. Atty. Gen. Warren Ol- 
ney III suddenly announced that more than 
200 cases involving fraud, collusion or other 
irregularities in the housing field were “in 
various stages of investigation.” He told Byrd 
that most of these stemmed from malpractice 
in the home-repair field. Indeed they did. Ex- 
cept for indictments of Title 1 operators— 
Justice has chalked up 44 of these, against 
102 persons or firms, and obtained convic- 
tions in 18—there were exactly four cases on 
tap involving housing and none had any di- 
rect connection with the present investigation. 

One indictment is against Bernard F. 
Kenny, former executive director of the Jersey 
City Redevelopment Agency, charging that he 
concealed the fact that he was a partner in a 
firm doing business with the agency. 
Another is the indictment of Leonard D. 
Long for conspiring to defraud the govern- 
ment during low-cost housing construction in 
Puerto Rico. The others: Buffalo Banker Wil- 
liam Koetzle, charged with embezzlement 
through promoting fictitious Title I loans 
and pocketing them; and C. E. Carter of 
the Carter Electric Co. in Augusta, Ga., in- 
dicted last fall for violation of the prevailing 
wage clause in multifamily construction con- 
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tracts. All these cases antedate the Congres- 
sional investigation. 

The most mysterious release from the Jus- 
tice Dept. last month, however, was an unex- 
pected document listing foreclosures on FHA- 
insured “housing project mortgages” since 
Jan. °53. It contained no mention of 
whether or not the foreclosures were on 608s. 
Such must have been the belief of the news- 
papers who featured the report, however, 
presumably on the premise that a foreclosure 
combined with a 608 was somehow corrupt. 
Aside from the fact that foreclosure figures 
are released by HHFA at regular intervals (the 
agency was said to have been as surprised 
as everyone else by this one), the document 
was interesting for a couple of other reasons: 
1) its appearance was patently an example 
of Justice responding to the unmerciful prod- 
ding of the Senate for “action” so that it was 
willing to take a stab at almost anything to 
stay in the public eye; and 2) for its political 
tinge, in that Atty. Gen. Brownell stated in 
the report that there were eight foreclosure 
proceedings in the hands of the Justice Dept. 
when he took office. What he hoped to prove 
by this comparison—the eight previous fore- 
closures amounted to $2.1 million and those 
instituted since Jan. °53 to $32 million— 
was anybody’s guess. Total foreclosures were 
listed at 0.7% of what FHA has insured in 
“such project mortgages,” a figure startling 
te no one. 


Voices in the land. But if the investiga- 
tion itself was as depressing as ever; hopeful 
signs that the daily press was at last awaken- 
ing to true comprehension of the situation 
were evident. The New York Herald Tribune 
—which had previously been as eager as its 
fellows to pounce on the superficial excite- 
ment of the case—ran a perceptive editorial 
in mid-July beginning: “There is danger, in 
the current investigation of the Federal Hous- 
ing Administration, that the public may be- 
come hypnotized by the large profits which 
were made in the financing of the postwar 
building program. Profits are not in them- 
selves illegal or immoral. . . . It is necessary, 
therefore, for the public and the congressional 
investigators to lcok behind the mere figures 





of profit . . . to make distinctions among the 
various cases that have been brought to 
light... .” 


Sen. John Sparkman’s excellent remarks 
on the history and purpose of the 608 pro- 
gram (see excerpts, next page) inspired the 
Washi7.gton Post to run a front-page story 
asking some of the same questions. The 
message: “The lush tales of financial wind- 
falls in postwar rental housing which the 
Senate Banking and Currency Committee has 
been enumerating since April should come 
as ne surprise to the Congress. Both sides 
of the political aisle deliberately voted for 
the provisions which made these windfalls 
possible.” 


Variations on a theme. Last month 
the Senate committee pounded away at a 
couple of big builders, allegedly trying to 
find out how they got that way. Washington 
Builder Morris Cafritz was considered by ob- 
servers to have turned in a fine job of stand- 
ing up to the investi- 
gators and calling for 
clearer definition ef the 
now - befogged (and 
faintly incriminating) 
term, “windfall.” Cape- 
hart and Cafritz had 
met socially in the lat- 
ter’s home—at extrava- 
ganzas given by wife 
and_ notable hostess 
Gwendolyn Cafritz—but CAFRITZ 

no such party atmosphere existed at the 
hearings. Capehart and Committee Counsel 
William Simon contended that Cafritz made a 
windfall profit of $552,000 on Parklands 
Manor, Inc. Snapped Cafritz: “A windfall 
is something you get for nothing. All of that 
money has to be paid back. That’s no gain.” 


United Press 





Cafritz was further exacerbated by a finan- 
cial analysis by Simon attesting that Cafritz’ 
initial payment of $69,000 for the project 
land would eventually give him a property 
with a book value of $7.2 million. Cafritz 
placed the land in trust for his three sons 
shortly after he bought it. “Under income 
and gift tax laws, wouldn’t a man ordinarily 
have to earn $20 million to give away $7 mil- 
lion to his sons?” asked Simon. “Is that 
against the law?” asked Cafritz. “Are you 
trying to build this up for a newspaper state- 
ment? Everything I have done has been 
within the law.” 


Case of the one-inch wall. Big Builder 
Ian Woodner of Washington and New York 
was quizzed the following day about his fam- 
ous Woodner apartment hotel with the wall 
through it and about some money which 
Woodner had allegedly deposited in his ex- 
wife’s, his brother’s and his sister’s bank 
accounts without their knowledge. Capehart 
seemed to think Woodner had fattened the 
accounts so the three could serve as sponsors 
of one of his FHA-insured projects. What 
Capehart was really curious about, however, 





was how Woodner could get FHA insurance 
for his $9 million Woodner apartments, when 
by law such insurance is 
limited to loans of not 
more than $5 million a 
project. Woodner said 
he had divided the 
1,139-unit building with 
a one-inch space filled 
with calking compound. 
Corridors, he said, ran 
through the “wall” on 
every floor. Capehart 
asked Woodner if he did WOODNER 

not think it was violation of the law to build 
the place under one roof when he had ob- 
tained two mortgages. “No, I do not,” Wood- 
ner replied. “I never had any objection from 
the FHA that it was a violation.” 


Associated Press 





Official directive. It is notable that FHA 
Commissioner Mason had already issued a 
directive to FHA field offices stating his own 
cut-and-dried interpretation of the law on 
limitation of mortgage amounts with respect 


to multiple loans. Wrote Mason: “It is my 
view that the Congress . . . intended not only 
to limit the amount of any single project 
mortgage, but to limit also the liability of 
the commissioner with respect to any single 
mortgagor, or any collection of mortgagors, 
where the mortgaged properties, because of 
their physical location, or the interrelated in- 
terests of the mortgagors, constitute, either 
in fact, or in appearance, one project.” The 
point was a neat one. Instances of its en- 
forcement would make interesting reading. 


Other news: 

> The Shelby Construction Co. in New Or- 
leans, graylisted by FHA for mortgaging out, 
was restored to its good graces by directive— 
the first company on the list to be allowed 
back into the fold. Capehart promptly took ex- 
ception to this action, apparently on the prem- 
ise that anyone who mortgages out should be 
barred from doing any more business with 
FHA. Sen. Byrd also was opposed, asked Ad- 
ministrator Cole for “a copy of any official 
promulgation” on the policy. 





What did the 608 program accomplish? 
The program became effective on May 22, 
1946, in a law which continued and expanded 
a small wartime 608 program. The last com- 
mitment under the program was issued on 
March 1, 1950. Under the 608 program, 465,- 
480 privately built rental units were provided 
in 7,046 projects, the mortgages on which 
were insured for a total of about $3.4 billion. 
These projects were built in all 48 States, the 
District of Columbia, Alaska, Hawaii, and 
Puerto Rico. During this same period of time 
private rental housing went from its wartime 
lows up to as high as an average of 160,000 in 
1949 and 1950. In 1950, more than four-fifths 
of these were section 608s. 

The 608 program broke the back of the 
postwar rental housing shortage. It provided 
good rental housing quickly to meet the needs 
of our returning veterans. The 430,000 units 
it provided after 1946 (35,000 units were 
provided under similar legislation during 
the war) meant a quick and almost incredibly 
large response to the Government program 
designed to provide rental housing. It was 
undoubtedly one of the most successful of all 
Government housing programs. It brought the 
rental-housing percentage of all new units up 
to as high as 20 percent by 1949. Today, with- 
out 608, it has fallen to 12 percent, almost as 
low as it was when the 608 program started. 


* * * 


Something has been said about actual cost 
and estimated cost. We thrashed those ques- 
tions out many times in the committee, and 
because of the urge to get housing and the 
difficulty of determining the actual cost, we 
are the ones who wrote into the law that the 
estimated cost should be the basis, not the 
cost of a particular builder for a particular 
project, but the cost of a typical builder en- 
gaged in that type of building. .. . 

I have stated frequently, and the Senator 
from Illinois [Douglas] has heard me say in 





committee, that if there is blame, certainly the 
Congress of the United States cannot throw it 
off lightly by having something to say about it 


SENATOR SPARKMAN SPEAKS OUT ON 608 
(From the Congressional Record, July 28, 1954) 


4 or 5 years later, because it was known in the 
committee and on the floor of the Senate and 
in the other body, and we allowed it to con- 
tinue. . , ” 

Mr. DOUGLAS. I had a colloquy this after- 
noon with the Senator from Indiana [Cape- 
hart], in which I contended that there was 
some guilt attached to Congress; but I do not 
think the exclusive guilt should be attached 
to Congress. 

Mr. SPARKMAN. May I say to the dis- 
tinguished Senator from Illinois that I never 
said that? 

Mr. DOUGLAS. I know; but I thought pos- 
sibly that was the general drift or emphasis 
of the statement which the Senator from Ala- 
bama was making. 

Mr. SPARKMAN. No. I shall state the point 
I wanted to make now. Since the comprehen- 
sive Housing Act of 1949 was enacted into 
law, or going back to 1946, when section 608 
was enacted into law, for the purpose of en- 
couraging persons to build rental units, a re- 
markable job has been done in getting hous- 
ing constructed. A few of the promoters, a 
few of those who have entered the field, en- 
gaged in bad practice. When I say a “few,” 
I mean a relatively few, because we have a 
great army of housing builders in this country, 
people who are tradesmen, who do the job. 
When we consider the vast number of persons 
in the field, and then consider the number 
who have indulged in those bad practices, it 
is a relatively small number. Yet a stigma has 
been thrown over the whole industry of home 
builders. 

Let me give my colleague an example. In my 
State I do not know how many 608s were 
built, but there were a great many. Does the 
Senator know how many were mortgaged-out? 
One, which involved $29,000, and the money 
was never even taken out as a dividend. The 
money stayed in the corporation. Why should 
every person in my State, and in every other 
State, who built section 608 houses be smeared: 
with the charge that everybody who engaged 
in such construction was bad? That is my 
only concern. 














> Burton C. Bovard, ousted general counsel 
for FHA (a dozen officials have been dis- 
missed since the start of the housecleaning) 
filed an appeal with the Civil Service Com- 
mission in which he said his dismissal threat- 
ened “the security of all Civil Service em- 
ployees.” He planned to summon a number 
of high officials to a hearing. 

FHA, meantime, had sent a questionnaire 
to a select group of its employees, asking for 
answers to a series of persnickety and per- 
sonal financial questions. Men were asked to 
list furs, jewels and life insurance policies 
owned by them or their wives before and 
after they entered government service; to list 
any business associations they had on the 
side. Obvious purpose: to check on possible 
instances of pay-offs by large builders who 
may have secured favorable FHA treatment or 
tried to cover up a violation of the law. 


More to come? Administrator Cole has 
made it clear that he wants to wind up his 
end of the probe by the middle of this month 
and emphasize the positive for a change. But 
Capehart will take his men on the road and 
undoubtedly dig deep in some cities. He has 
said he wants to tackle more Title 1 repair 
complaints (especially in California), check 
on some shenanigans he has heard about in 
Wherry Act projects (including one at Cha- 
nute Air Force Base in Illinois built by Ian 
Woodner), and look into 203 and 213. Mean- 
time, the Senate approved another $75,000 
(over the $150,000 voted in April) for con- 
tinuance of the hearings. Capehart has an- 
nounced that he sees no end to the probe, that 
it might run into 1955. More ominously— 
and more recently—he said that when the 
hurly-burly is finally over he may come up 
with additional corrections that will need to 
be written into the law. On the builders’ side: 
a gradually increasing sentiment among the 
high commands of HHFA and FHA—in spite 
of some of the abortive moves mentioned 
above—to brake their own investigation and 
adopt a realistic attitude toward the dangers 
and drawbacks of the congressional probe. 


NAHB names labor staffer, 
plans talks with AGC 


With perhaps half of NAHB’s members oper- 
ating on an open-shop basis the association 
has shied away from having a staff labor de- 
partment at its Washington headquarters. 
Now, with signs of a quickening of unions’ 
interest in the housebuilding field. NAHB 
has taken a half-step toward establishing a 
labor unit. Last month Andrew P. Murphy, 
32, former industrial relations adviser for 
Army ordnance, was appointed NAHB’s as- 
sistant legislative director to specialize in la- 
bor matters. Attorney Murphy is editor-in- 
chief of the Federal Bar Journal. He will con- 
centrate on fact gathering and advice to mem- 
bers, will steer clear of liaison with national 
AFL building unions. A five-man NAHB 
committee was formed to meet with AGC. 
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Construction wages rise 9c; homebuilders 
fail to establish separate pay standards 


Wages in construction rose by an average 
9¢ an hour across the nation during the 
bargaining season which ended this summer. 
Homebuilders for the most part found them- 
selves swept along by the increases, despite 
their growing determination to establish 
separate wage standards for their industry. 

A midsummer survey of the building labor 
market by House & Home identified some 
trends which alert builders were keeping 
under scrutiny to help them estimate the 
wants and needs of their labor next year. 
In a dozen major building areas, this is the 
way things were shaping up: 


Fringe benefits—a long time coming 
to construction—are on the rise. Basic 
fringes, such as health and welfare insur- 
ance plans, are becoming well established 
in most metropolitan centers. Big exceptions 
are the South and West. Vacations and 
pensions are pushing into contracts in 
many big metropolitan areas which have 
stable labor forces. New York is still the 
pacesetter in fringe benefits; many of its 
trades have pension plans and _ vacation 
funds. In Detroit, six trades and their em- 
ployers have cooperated in setting up a joint 
health and welfare plan costing employers 
10¢ an hour. 


Two-year contracts are being accepted 
as a partial satisfaction of the hunger of 
both contractors and workers for stability 
in their relations. Some contracts, important 
chiefly for their experimental nature, run 
from three to five years. Labor’s acceptance 
of multiyear contracts has been interpreted 
as recognition by unions that the postwar 
ascent of wages may have lost most of its 
force. But, as insurance against wrong 
guesses on the economic future, most con- 
tracts longer than one year contain cost-of- 
living wage adjustment clauses or provisions 
for reopening pay negotiations yearly. In 
Chicago, an unusual three-year contract gave 
plumbers a 13¢ pay increase this year, as- 
sures them a 7¢ boost next June and com- 
mits them to no rise the following year. 
Nearly all major Boston contracts are for 
two years. 


Blanket contracts. Wage rates for hous- 
ing still are being patterned by negotia- 
tions covering all of construction. In a few 
cities this year, homebuilders revolted against 
bargaining jointly with other types of con- 
tractors and in many more areas builders 
talked about the need for negotiating sep- 
arately with unions. But the revolts were 
unsuccessful, and the talk was mostly about 
“next year.” Standout example of what 
homebuilders want was a contract between 
Providence builders and carpenters setting a 
lower wage rate than that for carpenters in 
general construction. In many parts of the 
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country, however, lower wage rates for hous- 
ing workers than for other construction 
craftsmen are a reality, for housing is far 
from fully unionized. In addition, wages 
tend to be somewhat lower in suburban 
areas, where the bulk of housebuilding oc- 
curs. In large cities, where much housing 
is apartment buildings, builders are in the 
habit of paying wages which apply to other 
types of commercial structures. 


SIDELIGHTS 





Construc- 
In most 


Mixed Employment Picture. 
tion employment varied by city. 
it was high—unemployment in spots was 
only 10% or less of the total workforce, 
normal in an industry with constant move- 
ment of workers from job to job. In some 
areas, however, there was serious unemploy- 
ment. Carpenters and bricklayers seem most 
vulnerable, for they have to contend not only 
with day-to-day fluctuations in the call for 
their services, but also with the constant 
nibbling at their jurisdictions brought about 
by adoption of new building materials. In 
two areas, Omaha and San Francisco, there 
was heavy unemployment in many trades. 





ABA for uninsured repair loans 


Sound loans on FHA Title I home repair 
and modernization standards are such good 
risks, prudent lenders could make them 
safely without FHA insurance. That was the 
message the installment credit commission 
of the American Bankers Association sent 
all members this month in a special study, 
‘“Non-insured Property Improvement Loans.” 
For several years this ABA group has been 
advocating home modernization credit pro- 
grams without reliance on government insur- 
ance. An increasing number of lenders have 
been accepting its advice, and with publica- 
tion of this illuminating study many more can 
be expected to do so. This manual cites 
lenders’ independence and freedom from red 
tape without Title I. More pointedly it notes 
that since 1939, despite any recent losses 
from racketeer contractor frauds, the 0.75% 
Title I insurance premium lenders have paid 
to FHA has covered all FHA operating ex- 
penses and losses on such loans, built up a 
$27 million surplus and over $30 million of 
unearned premiums. Says the ABA study: 
“Tt can easily be seen that the prudent lender 
could have protected himself equally as well 
without such insurance. 


FHA directors’ pow-wow 


Some 70 of FHA'’s 75 field men (including all 
its state directors) turned up in Washington 
for their first briefing by headquarters since 
World War Il. They got mixed advice. Com- 
missioner Mason cautioned them, in his 
welcoming address, aaginst accepting even 
trivial gifts from people with whom they do 
business. Charles Bowser, in charge of tech- 
nical standards, announced: ‘‘It is high time 
that we shifted from a cost to a valuation 
concept.’’ Cyrus Sweet, new Title | repair 
and modernization chief, said that the co- 
insurance feature—making lenders assume 
some of the responsibility—would be a tre- 
mendous help in correcting Title | abuses. 
It remained for Investigator W. F. Mc- 
Kenna, who was appointed housecleaner to 
HHFA in the spring and who was due to 
move back to private practice at month’s end 
—to offer the most depressing reminder of 
how things had been going. First he said 


FHA housecleaning was virtually 
around 


that the 
completed and that anybody still 
could be considered guiltiess. Then he said 
that the trouble FHA had endured was not 
because of a ‘‘weak law’’ but because of 
“graft and corruption at high levels.’’ Log- 
ical inference: that a lot of crooks have been 
weeded out—an inference with virtually no 
support so far in the record (see p. 39). 


Washington score board 


In a final spurt, Congress disposed of a num- 
ber of money matters affecting housing: 


VA direct lending. A compromise figure 
of $37.5 million for each quarter was settled 
on in conference—a 50% increase over the 
$25 million a quarter VA had been getting. 
VA was not sure it was enough. The agency 
figured a backlog of 39,000 loan requests at 
the end of the fiscal year would absorb two- 
thirds of the new funds. 


Construction statistics. A request for 
$1.1 million for better building statistics— 
to be divided between Commerce and Labor 
—was killed. Declared essential by many 
sources, the sought-after funds were alter- 
nately proposed and killed for weeks until 
finally dropped entirely till next session. 


FHA budget. Supplementary requests to 
the main budget (already passed) were 
sharply cut. FHA asked for a $1.3 million 
boost for running its Washington headquar- 
ters in fiscal °55, was given $350,000. It 
sought an extra $3 million for field office 
operation, ended up with $1.2 million. Its 
total budgets still exceeded last year’s: $5.5 
million against $5.3 million for the Wash- 
ington office; $26.2 million for the field 
against $26.1 million. But the slim increase 
made painful reading in light of FHA’s ex- 
panded activity and the criticism this activ- 
ity was receiving from Congress. 


Military housing. Siill under discussion: 
a proposed appropriation of $175 million 
in government funds for 11,867 units (the 
latter figure cut by the Senate) and a provi- 
sion for 5,000 trailer units. 
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LESS HOUSEWORK - BETTER HEALTH - MORE COMFORT 
Sold this house! 


When you install Chrysler Airtemp in your homes, you’re 
selling modern living to your prospects! You’re selling better 
health, comfort, and less housework .. . all potent selling points. 
But that’s not all. Here are just a few of the unique advantages 
only Chrysler Airtemp Air Conditioning can offer: 


e The Chrysler Airtemp name is known! Your selling job is 
easier because your customers have complete confidence in 
the Chrysler Airtemp name. 


¢ Time-tested—16 years of residential air conditioning installa- 
tion experience ! 


¢ Space-saving—Chrysler Airtemp advanced engineering gives 
you a flexible line. 


¢ Waterless—no water or plumbing required. 
¢ Consistent national advertising aids in selling your prospects. 


¢ Chrysler Airtemp stands behind its product! A nation-wide 
distribution organization helps to eliminate bothersome serv- 
ice “call-backs.” 


Why not get all of the facts now. Call your Chrysler Airtemp 
Dealer—he’s listed in the Yellow Pages. 
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ADVERTISED 


CHRYSLER AIRTEMP 


HEATING @ AIR CONDITIONING for HOMES, BUSINESS, INDUSTRY 


AIRTEMP DIVISION, CHRYSLER CORPORATION 
Dayton 1, Ohio 


THE TRULY MODERN HOME 1s AIR CONDITIONED 
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2 EO” LE: H. D. Moulton new head of US Steel Homes; 


Neil Connor of Boston named chief architect at FHA 


Gen. John J. 
Steel Homes, Inc., 


O’Brien, president of US 
resigned last month 


for health reasons. He had been president 
since 1949, had often spoken out loud and 
Oscar & Assoc. 


clear for the future of 
the prefab industry and 
had pushed up sales of 
US Steel Homes 215% 
his first year in office. 
“It was a real disap- 
pointment to find it nec- 
essary to terminate my 
association,” he wrote 
House & Home during 
a convalescent motor 
O'BRIEN trip with his wife. “I 
had extensive surgery last November and re- 
turned to the office much too soon. .. . I was 
actually losing ground.” He will move to Los 
Angeles (Mrs. O’Brien is from Pasadena) 
and go into residential building; undoubt- 
edly will be in touch with the West Coast pre- 
fabbers. He will also continue as president 
of the Prefabricated Home Manufacturers In- 
stitute, a post he has occupied since March. 
And it is probable he will maintain a consul- 
tant relationship with US Steel Homes. 





45, Kansas-born 
Annapolis graduate who joined US 
Steel in 1939, has succeeded O’Brien. Moul- 
ton—big, broad-shouldered, athletic—previ- 
ously was chief engineer for the Fager Corp. 
in Los Angeles, changed over in 1939 to 
become chief engineering estimator for the 
Los Angeles plant of US Steel Products Divi- 
sion. During World War II he was an aide 
to Admiral Halsey, ended up as a captain. 
When he rejoined US Steel, he ended up in 
short order as assistant vice president, raw 
materials, of the main office, a post he has 
held for the past two years. He has a reputa- 
tion as a fisherman, a conservative dresser 
and a hater of petty detail; likes to get to the 
office at 8:30 a.m. and frequently stays there 
until after dark. He is married and has two 
children. Last month, Moulton was visiting 
the company’s New Albany and Harrisburg 
plants, orienting himself for the job ahead. 


H. Douglass Moulton, 


Dick Duncan, Graphic Arts Inc. 





NEW PRESIDENT H. D. Moulton of US Steel 


Homes shakes hands with Charles Kaufer (1), — 
furniture workers’ head in the New Albany 


plant, during a get-acquainted tour last month. 
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FHA filled two top spots—chief architect and 
Title 1 head—with a Boston architect and a 
California lumberman. Neil Anthony Connor, 
AIA, was named to the job that James Len- 
drum of the University § Reni 
of Illinois Small Homes " 7 
Council turned down 
last June. Connor is 46, 
has had extensive ex- 
perience in municipal 
and government housing. 
With architectural de- 
grees from Yale and 
MIT, he worked for the 
Suburban Resettlement 
Administration in the CONNOR 
mid-thirties on site planning for the Green- 
belt towns. He later did a survey of Euro- 
pean housing and town planning and in 1938 
started a four-year stint with PHA as co- 
ordinator for the San Francisco regional of- 
fice. Connor’s work as a home designer (he 
was with E. S. Read & Associates in Boston, 
: then broke off with three 
others to found Bourne, 
Connor, Nichols & Whit- 
ing) was prior to 1950. 
Among his projects: a 
builder job in 1947— 
with the Kelley Corp. of 
Arlington, Mass.—on 412 
conventional, single-fam- 
ily units in Newtonville; 
in 1950, a 100-unit proj- 
ect—slightly less con- 
ventional—with Manhattan Builders (also of 
Arlington) in Shrewsbury, Mass. Since 1950, 
he and his firm have concentrated on stores, 
churches and schools. 








SWEET 


Cyrus B. Sweet of Fresno, Calif. was named 
director of FHA’s home modernization and 
repair program. Sweet will step into the job 
vacated by Arthur Frentz, who was among 
those who left shortly after the investigatory 
pot began to boil last spring. He was most 
recently president of the Valley Lumber Co. 
in Fresno, before that worked in Longview, 
Wash. as western division manager for the 
Longbell Lumber Co. of Kansas City—a com- 
pany with which he was associated for 30 
years. He is a former vice president and 
director of the First Federal Savings & Loan 
Assn. in Longview. Sweet will head a special 
committee set up to rule on the revamped 
eligibility requirements under Title I. Com- 
mittee members: David W. Cannon, deputy 
director for Title I; Warren Cox of FHA’s 
legal division and William J. O’Connor of un- 
derwriting. 

Other appointments at FHA: Loder Patter- 
son, Jacksonville (Fla.) lawyer, named to 
head up the new urban renewal depart- 
ment, charged with administering Titles 220 
and 221; Frank Mistrell, New York attorney, 
appointed general counsel to succeed the 





ousted Burton Bovard; and Bruce H. Zeiser, of 
Providence, R. I. as assistant general counsel, 
replacing Howard Murphy, whose resignation 
was accepted when Bovard left. 





Ralph A. Homan, Kentucky lawyer, was named 
by HHF Administrator Albert Cole as a “spe- 
cial assistant” for “special assignments.” A 
good guess was his duties would relate to 
personnel. He is 52, was recently administra- 
tive assistant to Sen. John Sherman Cooper. 


New secretary-treasurer of the AFL’s Build- 
ing & Construction Trades Dept. is Frank 
Bonadio of Baltimore, an international repre- 
sentative of the Sheet Metal Workers union. 
Bonadio replaces Joseph Keenan, who left last 
spring (H&H, May °54, News). Feeling in 
Washington was that Bonadio—or anyone else 
—would have a tough job replacing Keenan, 
rated a top labor statesman. 





Conrad (Pat) Harness, who set up NAHB’s 
public relations department in 1950 and be- 
came its first director, left last month to 
become executive vice president of the Hous- 
ton Home Builders Assn. He will succeed 
T. C. (Buddy) Brennan Jr., who has moved 
over to manage sales promotion for Frank W. 
Sharp, now at work on a $200 million, 15,000- 
home development on the city’s outskirts 
(H&H, Aug. °54, News). 


After 17 years in government, Neal Hardy, 
assistant administrator at HHFA, moved out 
to take over direction of NAHB’s new $2.5 
million National Hous- 
ing Center in Washing- 
ton. Hardy, 39, was one 
of the first assistants ap- 
pointed to HHFA when 
it was formed in 1947, 
had been in his latest job 
since 1949. Under both 
Democrat Ray Foley and 
Republican Al Cole he 
was much relied on as 
a trouble shooter and 
pinch hitter, had gained a reputation as a 
man who could think on his feet, unsnarl gov- 
ernment red tape and speak convincingly be- 
fore trade groups. 





HARDY 


Frank Lloyd Wright revised his plans for the 
proposed $2-million Guggenheim Museum on 
upper Fifth Ave. in New York, felt certain 
that the city’s building department would 
approve them now and let the work get on. 
It has been over two years since Wright and 
the officials fell to discussing exits, overhangs 
and the like, while approval was held up. 
Wright insisted the changes would not harm 
the building, in fact stated they would im- 
prove it. He had rented the Presidential 
suite in the Hotel Plaza, overlooking Central 
Park, as a New York office. 
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sections of the east, middlewest, southeast and middle south. 


aimed exclusively at the quality market these homes have been featured 
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if you have a Yeta elgertiate! in building, real estate or successful selling experience 


and an enthusiasm for contemporary design you may find this the opportunity 


of a lifetime in developing earnings beyond anything previously realized. 


call, write or wire for interview. 
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BUILDERS AT WORK: Promoters sprinkle 


money and ideas in Florida and Long Island to grow new cities 


Big deal for Florida 


Two experienced promoters who have in past 
years flooded the country with punchboards 
and propaganda last month anted up some of 
their millions, dealt in a big builder and be- 
gan to gamble for a third of the Miami hous- 
ing market. They announced to Florida and 
the nation their determination to build—and 
sell almost at cost—10,000 two-, three- and 
four-bedroom houses on 3,200 flat acres some 
15 mi. northeast of Miami, near Opa-lecka. 

The three: Carl Byoir, New York public 
relations mogul; Ralph Stolkin, Chicago fast- 
mover whose operations in punchboards and 


Fortune—Jerry Cook Miami Herald—Waxman 





BYOIR GAINES 


charity drives gave him cash to move into oil, 
cattle, TV tubes and broadcasting stations; 
and Julivs Gaines, who says he has built 
5,000 houses in Florida since 1946. 

Their Coral City, although one of the big- 
gest contemplated housing enterprises of all 
time, demanded attention for several other 
reasons: 


> The concrete block and stucco homes will 
be sold near cost, says Gaines, from $7,025 to 





CORAL CITY MODEL 


$8,650. plus closing costs. Profit will come 
from operation of a water-supply system, sew- 
age disposal plant and possibly even a private 
telephone system. The builders will operate 
all business properties serving the project. 
> The trio has no intention of seeking VA or 
FHA backing for mortgages. They will do 
their own financing, offering $92 million 
worth of houses, each with its third acre of 
revamped pasture land, for small down pay- 
ments on 25-year mortgages at 5%. Bankers 
National Life & Casualty Co., in Chicago, is 
reported to be putting up early mortgage 
money. 

> Gaines’ schedule calls for the houses to go 
up at the rate of 400 a month, with occu- 
pancy of an initial group of 600 homes sched- 
uled for October. 
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> An even more bullish statement from the 
promoters: they say that if things go well in 
Coral City, they will put up another 90,000 
homes throughout the state. 

By mid-August no plat plans had been filed 
with the Dade County Building, Zoning and 
Planning Dept. Zoning of the land for agri- 
cultural use had not been changed. But the 
developers felt no worry on this score; they 
had engaged Harland Bartholomew & Asso- 
ciates, city planners, to lay out their town and 
felt that by the time the plans were ready 
official approval would be forthcoming. 


Small and stucco. Design of the houses 
would probably take no prizes. Six sample 
homes erected on the site show a combination 
of good and not-so-good elements. Some of 
the houses have sensibly wide roof overhangs; 
others do not. Most of the windows are high 
in the walls, making for less-effective ventila- 
tion than would be possible with full-lengths. 
Shutless shutters have been appended here 
and there. No architect designed the houses. 
Gaines has a good reputation around Miami 
as an efficient builder. In Coral City he will 
be using prefab roof trusses and partitions. 
His plan calls for closely timed delivery of 
materials—concrete blocks and the like—on 
pallets. He has a record of good labor rela- 
tions and has kept a nucleus of about 60 
workers busy for several years. His work force 
for Coral City will be built around them. 


The big push. Selling 10,000 houses will 
require considerable promotional ingenuity, 
but few Miamians doubt that Carl Byoir can 
do it. He has built the world’s biggest public 
relations business. For the Florida job he has 
assigned a brace of topflight practitioners 
from his agency. Byoir also will be on hand. 
He has been in Miami before; he handled 
publicity for the city in the thirties and 
bought the land for the present project dur- 
ing the last two years, paying up to $1,451 
an acre. 
Stolkin is one of the best-known strangers 
in Florida. Last spring he bought the village 
INS of Lake Park, near Palm 
Beach, for about $5 mil- 
lion. Stolkin has moved, 





in the north, under 
a cloud of unfavorable 
publicity brought on 


by early escapades in 
punchboard merchandis- 
ing and charity promo- 
tions that kept Better 
Business Bureaus across 
the nation hopping. He 
put together a syndicate in 1952 that moved 
into and out of RKO (Stolkin was head man 
while the group was in power) with aston- 
ishing swiftness. 


STOLKIN 





Local resistance. Easing a hustler like 
Stolkin into Florida quietly had about as 
much chance of success as sneaking the sun 
past a Kansas rooster. The Miami Herald 
broke out a four-part, front-page blast to ac- 
quaint local citizens with their new neighbor. 
This action lost the paper its share—and it 
would have been the lion’s share—of advertis- 
ing for the new town. 

The trio is well-equipped to move into the 
Miami home market. Said Byoir, in defining 
functions: “I am furnishing the land, Stolkin 
the equity capital, and Gaines the construc- 
tion organization and development know-how.” 

Other developers in the area have shown 
unwillingness to be pushed out of their mar- 
ket, will probably step up promotion of their 
own projects. A new 10,000 houses would 
push available space beyond demand, even 
with an estimated 30,000 persons migrating 
to the Miami region each year. 


Grid pattern for Long Island 


Sydney M. Siegel, Long Island real estate de- 
veloper, also has large-size plans, in their own 
way as formidable as those of the Coral City 
Siegel heads a group of Amer- 
ican and Canadian busi- 
nessmen (unidentified) 
who intend to sponsor 
the birth and growth of 
a fully integrated indus- 
trial community in the 


promoters. 
House of Patria 


geographical center of 
Long Island, 56 mi. 
from New York City. 
Size: 6,300 houses on 
2,000 acres. Cost: $175 
Plans call for 





SIEGEL 

one quarter of the acreage to be devoted to 
industry (jobs for the home owners) and 
another 160 acres to shopping areas contain- 


million. 


ing six supermarkets and 300 stores. The 
resultant land squeeze will put the houses 
cheek by jamb and in rigid alignment. There 
are two price brackets: $8,000 to $10,000 for 
the majority; $16,000 to $40,000 for junior 
vice presidents. Siegel has been mysterious 
about the industries he will get for his Suf- 
folk City. Brown & Mathews, New York in- 
dustrial planners, will be design engineers. 


Extra footage 


Tulsa Builder Howard C. Grubb, convinced 
that houses have to be bigger to fit bigger 
families, is—like Andy Place and other big 
builders—doing something about it. He will 
add 2’ to the end of the lowest-priced houses 
($10,000) in his Dolly Mack subdivision. 
Says Grubb: “I’m sure I'll never find the 
added cost for the additional area.” Says his 
architect, Don Honn: “It’s surprising how 
much more an architect can do in a house 
with that extra 2’ length.” Both agree that 
builders who think of house cost in terms of 
square-foot costs minimize house size to meet 
“a nebulous means of computing cost. . . .” 
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It’s no wonder 
that 


W/R Lavatories 





make houses 
easier to sell! 


Your prospect can recognize real quality 
when he sees it—and one look at a Uni- 
versal-Rundle lavatory tells a quality story 
that can’t be beat. U/R’s Arctic White, for 
instance, is the whitest white in the fixture 
industry, by scientific test! And Universal- 
Rundle’s harder-than-steel surface means 
beauty that stays lovely . . . beauty that’s 
easy to clean. The modern styling of U/R 
lavatories is clean and uncluttered —the 
kind of styling that is smart for years. 

And when you offer Universal-Rundle 
fixtures, your prospect recognizes a familiar 
name—nationally advertised in leading 
Magazines as the world’s finest bathroom 
fixtures. 


Write for 
FREE 
Catalog! 














Chateau .. No. 4585... 27"x 21” 






sl 
Carlton... No. 4579...27”x 21” 








Ledgemaster...No. 2201... 22” 
x 19”, No. 2200...19” x 17” 























U/R Uni-Lox Lavatory Hanger 
Patented one-piece hanger gives 
easier, faster, more sure installation of 
china lavatories ! A U/R exclusive ! 


The Worlds Finest Bathroom Fixtures 


’~Universal- Rundle 


227 River Road, New Castle, Pennsylvania 
Plants in Camden, New Jersey; Milwaukee, Wisconsin; New Castle, Pa.; Redlands, Calif.; San Antonio and Hondo, Texas 
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HOUSING STATISTICS: 


The Pacific Northwest lumber strike ticked off its second month since 
work stopped June 21, but prices softened in the face of increased 
shipments from British Columbia and from small American mills— 
either untouched by the strike or in temporary settlement—working 
a double-shift, six-day week. (Scattered settlements had involved no 
wage increase or a 5¢ to 714¢ raise, subject to final industry agree- 
ment.) Price of 2 x 4 Douglas fir No. 2 green lumber tumbled as low 
as $68 MBF, only $6 above the prestrike level. Quotations shortly 
after the stoppage had soared to $72 to $75 at the mill. Plywood prices 
for quarter-inch AD were now generally pegged at $90 MSF as pro- 
duction crept from 25% to 52% of industry capacity. Production 
stemmed mostly from nonunion, cooperative mills whose output was 
largely standard construction and interior grades. Specialty plywoods, 
product of the big, strike-bound mills, remained scarce. 

In the meanwhile, builders did the best they could, paid high prices 
but were never so hard pressed for lumber that they had to curtail 
operations. Said Volume Builder Earl Smith of San Francisco: “The 
lumber situation is pinching us and it is very difficult to get enough 
to operate efficiently. But it’s getting through somehow and we have 
managed t> get by.” 

Most serious aspect of the strike: a growing shortage of logs. A 
delayed strike settlement could cause lumber production to suffer 
severely all winter for lack of raw material. 


MORTGAGE LENDING ACTIVITY 


(Investments in millions of dollars in nonfarm mortgages of $20,000 or less by various types 
of lenders) 


Mutual 
S&L Ins. Comm. savings All 
1953 assns. cos. banks banks others TOTAL 
SNE x40 atace ocean seniaiian 642 127 325 102 512 1,709 
a Soe ake 641 133 317 111 496 1,699 
GORE ck dsvces ore 682 131 325 120 511 1,769 
6 months total... .3,549 737 1,829 601 2,872 9,595 
1954 
PE Sg tcesncdicve 668 130 333 112 550 1,793 
BE viet cieseenke 675 123 330 118 558 1,804 
COD di cnvesevacses 741 146 368 133 602 1,990 
6 months total... .3,734 736 1,903 636 3,159 10,168 
Change 6 months 
foue 40 "O46: vin +5.2% —0.1% +4.0%  +5.8% +10.0% +6.0% 


Source: Federal Home Loan Bank Board 


MORTGAGE MARKET QUOTATIONS 


(Originations quoted at net cost, secondary market sales quoted with servicing by seller) 
As reported to House & Home the week ending August 13 
5% equity or more No down payment 


FHA 4!/2’s VA 4!4’s VA 41's 
Origi- Secon- Origi- Secon- Origi- Secon- 
City nations dary nations dary nations dary 
Boston: local par-101 a par-101 a par-101 a 
Out-of-state a 99-par a 99//o-par a 971/2-99 
Chicago 97-99 99-par 97-99 99-par a a 
Denver 99-par 99-par 99-par 99-par 99-par 99-par 
Detroit 9714-99 a 971-99 a 97 a 
Houston par par 99\/-par 99!/-par 98-9914, 98-99! 
Jacksonvillet par par par par 9714-98 97!/-98 
Kansas City 99-par par 99-par par 96!/7-97 97-99 
Los Angeles 99-991, 99-991/, 98-98!/, 98-99!1/, 97-97'!/, 97-97! 
New York par par par par par par 
Philadelphia par par par par par par 
Portland, Ore.* par par par par 99 99 
San Francisco par par par par 97-99 97-99 
Washington, D.C. par par par par 99-par 98!/2-par 


® No market. 





FHA AND VA APPLICATIONS 
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VA appraisal requests for proposed homes dropped a scant 458 units 
from June to a July total of 52,291. Though no record smasher, July 
was far ahead of the same month last year. FHA applications were 
30,779, down somewhat from June’s 40,474. 


BUILDING MATERIALS PRICES 
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E. H. Boeckh & Associates’ residential building cost index for July 
was 253.8, continuing the slow but steady rise that started in April 
of this year. Chiefly responsible for the June-to-July increase were 
rising labor rates and scattered hikes in steel prices. 


PRIVATE HOUSING STARTS 


















































*Probable prices throughout Pacific Northwest. 


SOURCES: Boston, Robert M. Morgan, vice 
pres., Boston Five Cents Savings Bank; Chi- 
cago, Maurice A. Pollak, vice pres. & secy., 
Draper & Kramer Inc.; Denver, C. A. Bacon, 
vice pres., Mortgage Investments Co.; De- 
troit, Robert H. Pease, pres., Detroit Mort- 
gage & Realty Co.; Houston, John F. Austin 
Jr., pres., T. J. Bettes Co.; Jacksonville, 
John D. Yates, vice pres., Stockton, Whatley, 
Davin & Co.; Kansas City, Byron T. Shutz, 
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+t Probable prices throughout Florida. 


pres., Herbert V. Jones & Co.; Los Angeles, 
John D. Engle, pres., Insurance Funds Mort- 
gage Co.; New York, John Halperin, pres., 
J. Halperin & Co.; Philadelphia, W. A. 
Clarke, pres.. W. A. Clarke Mortgage Co.; 
Portland, Franklin W. White, pres., Securi- 
ties, Inc.; San Francisco, William A. Mar- 
cus, senior vice pres., American Trust Co.; 
Washington, D. C., George W. De Franceaux. 
pres., Frederick W. Berens, Inc. 
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Private housing starts, computed from the revamped BLS sample, 
totaled 115,600 for June afd 109,000 for July. Revisions for earlier 
months of 1954, on the basis of the new sample, were small! except 
for April, which went from 109,800 to 106,500 units. 
activity for the first seven months of 1954 was the highest since 1950: 
683,500. The same 1953 period yielded a slightly lower 678,100 units. 


Private housing 
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For many years, America’s leading manufacturers 
of top quality residential kitchen cabinets— 
enameled steel and wood—have turned to the 
JUST Manufacturing Co. for the very finest in 
stainless steel sinks and cabinet tops because: — 




























JUST craftsmanship assures perfect fit 
for their cabinets. 
JUST design gives unlimited freedom in planning 
to conform to modern architecture. 
JUST precision construction reduces installation costs 
by eliminating “‘on-the-job” alterations. 
And only in Just Line stainless steel products 
do you get ALL these features:— 
@ Patented Anti-Splash Rims around the entire 
perimeter of sink bowls. 
@ Patented double pitched drainboards. 
@ Seamless welded one-piece construction 
for utmost sanitation. 


@ Maximum use of heavy gauge stainless 
steel for lifetime durability. 






For further information, see our Catalog 23-B 
in Sweet’s Architectural File or write today 
for illustrated literature and name of 

your nearest field representative. 


& 


Manufacturing Co. 


9233 KING AVENUE 
FRANKLIN PARK, ILL. 


IN THE GREATER CHICAGO INDUSTRIAL DISTRICT 












ew wm emt eST NAME IN QUALITY STAVMEESS STEEL PRODUCTS 
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Miramar Apts., Ocean City, N. J. Builder: John E. & Howard Trout, Ocean City. Plastering Contractor: 
Margate, N. J. Stucco: Exterior White by Penn Crete Products Co., Philadelphia, Pa. 


Edward Filling, 


AT THE JERSEY SHORE... 





stucco’s ready for summer sun 
or winter snow 


For wet weather on the Atlantic seashore . . . for 
freezing Minnesota winters . . . or a scorching Texas 
sun, stucco is today’s choice for that clean, modern 
look. And when stucco’s made with uniformly white 
Atlas White Cements, that crisp, brilliant exterior 
brings distinction to any building . . . means endur- 
ing beauty that lasts and lasts in all climates. 

Stucco offers many design possibilities. With 
stucco made with the true and uniform white of 
Atlas White Cements, a wide range of colors and 
textures can be achieved. Delicate pigment values 
are enhanced. Yet with good-looking stucco, both 
original and upkeep costs are low. 


For any stucco job, whether you use a factory- 
prepared mix or your own, you can rely on the con- 
sistent quality and performance of Atlas White 
Cements. They are available in three types: 
Regular, Waterproofed and Duraplastic* air- 
entraining. Atlas White Duraplastic gives increased 
plasticity for easier application — yet costs no more. 

For further information see SWEET’S Catalog, 
sections 4E/7a and 13C/5S, or write to Atlas White 
Bureau, Universal Atlas Cement Company (United 
States Steel Corporation Subsidiary), 100 Park 
Avenue, New York 17, N. Y. 


*“Duraplastic’” is the registered trade mark of the air-entraining 
portiand cement manufactured by Universal Atlas Cement Company. 


HH-WCST-80 











FOR BEAUTY AND UTILITY 


ATLAS Willi CEMENT 


FOR TERRAZZO, PAINT, SLABS, STUCCO 








UNITED STATES STEEL HOUR—Televised alternate weeks—See your newspaper for time and station; 
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St. Louis builder adds Electronics 





Electronic Moduflow home in St. Louis, Missouri. Price in St. Louis, $14,500. 
Builder: Fischer & Frichtel, Inc. Electronic Moduflow was 
installed by Frank Fischer, Inc. 


How Electronic Moduflow works: 


The Electronic Weathercaster (1), mounted outside the 
house, senses the outdoor temperature and by means of 
electronic signals continually tells the Electronic Clock 
Thermostat (2) what indoor temperature is required to 
maintain comfort. This Electronic Clock Thermostat, 
mounted in the living room, signals the Relay Amplifier 
(3) which automatically adjusts the heating or cooling 
plant to provide just the right temperature, no matter 
how changeable the weather might be. 
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icsales appeal to 420 new homes! 


ME 








Fischer & Frichtel, Inc., offers 
3-bedroom, 2-bath homes with Honeywell Electronic 
Moduflow comfort for $14,500 


The well-known St. Louis building firm, Fischer & Frichtel, Inc., 
one of whose houses you see here, is opening up a new addition to 
its “Frostwood” Subdivision. There will be 420 homes—with radi- 
ant panel heating and controlled by Honeywell Electronic Moduflow. 


The Fischer & Frichtel firm features Moduflow in its newspaper, 
radio and television advertising. ..and in large signs in the model 
homes. 


Today, builders all over the country are using Electronic Moduflow 
to help sell their houses. Electronic comfort control is a new concept 
that attracts prospects right away. 


Moduflow features an electronic thermostat outside the house, and 
an electronic thermostat inside the house. This system tunes indoor 
temperatures to outside weather, and gives constant comfort. 


Electronic Moduflow is also available in a year-round model — 
to control central cooling plants in the summer. 


Add this fascinating electronic sales feature to your houses — in 
every price range. And then watch the immediate favorable impres- 
sion on your prospects. 


Honeywell is using an extensive national advertising program — 
13 spreads in LIFE Magazine—to help create demand for your new 
houses...and to make Honeywell Electronic Moduflow become a 
top sales tool for you. 


Edward Fischer, a leading St. Louis builder 


Edward Fischer is president of Fischer & Frichtel, 
Inc., a leading building firm in St. Louis since 
1946. The model shown here is but one style to 
be included in the more than 250 homes Fischer 
& Frichtel wili build this year. And these new 
homes will all feature Honeywell Electronic 
Moduflow temperature control. 


Honeywell 


Electronic Moduflow 


112 OFFICES ACROSS THE NATION 
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71° INSIDE 


ee 


COLD OUTSIDE 73° INSIDE 


"Cold wall’ problem solved by Moduflow 


With a chilly outside temperature, occupants feel comfortable 
when indoor temperature is 71°. But as it gets colder outside, 
heat loss increases, so higher indoor temperature is needed to com- 
pensate for colder walls. Electronic Moduflow does this automat- 
ically by raising the control point of indoor thermostat so that 
more heat is supplied. 

For complete information on Electronic Moduflow for the 
homes you build, contact your heating contractor, your local 
Honeywell office, or mail the coupon shown below. 


Minneapolis-Honeywell Regulator Company 
Dept. HH-9-166, Minneapolis 8, Minnesota 


Gentlemen: Please send me information on Electronic Modufiow. 
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BATHROOMS AND BEDROOMS are where most soiled laundry originates. The logical place to locate 
a laundry is adjacent to these areas, where dual use of plumbing supply and drain lines is possible. 


' 
LOW-COST CUSTOM MODELS have all 


essential features for top performance. tN ewe Way to Wash”’ Twins Arrive 


Famous Westinghouse Laundromat® and Dryer 
build maximum interest in only 5‘-3” floor space 





New home buyers today want com- 
plete automatic laundry areas. To 
satisfy this demand, Westinghouse 
introduces new De Luxe Twins, 
styled for attention and engineered 
for value. 

The De Luxe Laundromat offers a 
‘“‘New Way To Wash’’ with its 
patented Agi-Tumble Action that 
makes obsolete all other methods. 
Its Single Dial Control provides 
complete flexibility in washing time 
and temperatures. Its Weigh-to- 
Save Door and Water Saver allow 
sizable economies in hot water and 
detergents. 


The companion De Luxe Clothes 
Dryer features an exclusive direct air 
flow system that dries clothes faster. 
The fully automatic Control Dial 
provides special flexibility for mir- 
acle fabrics; also complete drying 
for storage and damp drying for 
ironing. 

In most cases these De Luxe Twins 
can be flush installed. Both have the 
new Laundrofile that keeps operat- 
ing instructions on the back panel 
within easy reach. 

Get complete specifications from 
your Westinghouse Distributor or 
write direct. 


WESTINGHOUSE ELECTRIC CORPORATION 
Electric Appliance Division + Mansfield, Ohio 


You CAN BE SURE...iF ITS Westinghouse 
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Tei and easy, with a party-dazzle — 
the newest kitchen has to be all that. 
Nothing captures all these qualities as com- 
pletely as tile made of BAKELITE Styrene 
Plastics .. . and it adds plenty of stamina for 
day-to-day living. The variety of colors and 
sizes and types is a springboard of ideas, 


| 7 > 
» adaptable to any period. And don’t forget, 


| these beautifying tiles are surprisingly low 
In cost, easy to install. 





Ynivef, t AS CUPL le .. FOR A FAST, POSITIVE DECISION ON THE WHOLE HOUSE! 


BAKELITE Styrene Plastics give tile all these 
features: Resistance to acids and alkalies - 
Easy cleaning, safe with soaps and deter- 
gents * Clear and uniform colors, right to 
the back + Resistance to denting, chipping 
and crazing. 

sisty 
Ask your dealer for wall tile made of & some 
BAKELITE Styrene Plastics which meet | \ : 
the industry’s standards. It’s eligible % | = ; 
for FHA loans. ‘mate 4 


BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation aa 30 East 42nd Street, New York 17, N. Y. 


In Canada: Bakelite Company, Division of Union Carbide Canada Limited, Belleville, Ontario 


Wall tile by Wilson Plastics, Inc., Sandusky, Ohio. 














BAKELITE 


TRADE-MARK 


STYRENE PLASTICS 
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Here is the Raleigh, North Carolina, 


version of the home which won the 
$5000 Grand Prize in Carrier’s National 
Weathermaker Home competition of a 
year ago. 

This example of one Weathermaker* 
Home was featured on the 
Living for Young Homemakers. The house 
drew 17,000 visitors the first week. And 
it sold before the opening. 

Grand Prize 


Other versions of the 


Weathermaker Home showed up in 


54 


cover of 





Cincinnati, St. Louis, Austin, Wichita 
Falls, Texas, and Bakersfield, California. 
The Cincinnati Home Builders Show 


made it their exhibit home. 


The interest and publicity developed 
by this Weathermaker Home play their 
part in helping you sell your Carrier 
air conditioned Weathermaker Homes. 
Why not climb on the bandwagon? Just 
mail the coupon, call the Carrier dealer 
listed in the Yellow Pages, or see Sweet’s 
Light Construction File Section 7c. 


*REG. U.S. PAT. OFF. 
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air conditioning 


retrigeration ¢ industrial heating | 


CARRIER CORPORATION 
313 S. Geddes Street, Syracuse, New York 


Send me information on the Carrier Weathermaker Air 
Conditioner that will help me sell my homes. 


Name 
Street 


City ; oi State ‘ 
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9 Use Woven Corrulux for indoor 
planters (right) or for office partivons y 
(below). t's shatterproof , SUFONE, oy « . 
eee resistant to sharp, blows, modérate in cost. 
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See your Corrulux 
distributor, or send for 
FREE COLOR FOLDER giving 


full information, suggested 


® Bath enclosures and shower stalls 
of Woven Corrulux add colorful 
translucent beauty. 


uses and showing seven 
Woven Corrulux decorator 
colors. Just write to 


Dept. 109. 





FIBER-GLASS 


Texas 


CORRULUX DIVISION LIBBEY* OWENS* FORD GLASS COMPANY P. O. Box 20026 °* Houston 25, 
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What is 
that sells 


your 


prospects? 


Send for free sketch plan of this basementless 
house, with its floor of Armstrong’s Custom Cor- 
lon Tile in Copra Taupe No. 467. A list of fur- 


nishings is included. Write to Armstrong ® 
Cork Co., 309 Sixth St., Lancaster, Pa. 


LINOLEUM © CORLON® CUSTOM CORLON TILE «@ 


To your customers, what makes one home more appealing than another? Design 
. architectural features . .. room layout? Of course. But when the final choice is 
made, it’s the unexplainable feeling a prospect gets for one particular home that 
makes her want it above all others. 
Often, this feeling is created largely by the quality of a home’s interior details. And 
that’s why floors of Armstrong’s Custom Corlon Tile can do so much to speed sales 
of your houses. For this luxury vinyl plastic offers the ultimate in flooring beauty 
and practicality. It has a rich, distinctive burl design and a glossy surface that foot- 
steps won’t mar. Quickly and easily cared for, Custom Corlon Tile is an ideal floor 
for today’s busy homemakers. It can be installed over new grade-level concrete slabs 
as well as any type of suspended subfloor. 
Why not put a floor of Armstrong’s Custom Corlon Tile in your next model house? 


It can add the look of quality that helps turn prospects into buyers. 


ARMSTRONG’S CUSTOM 


There’s an Armstrong Floor for every room in the house 


LINOTILE® =» RUBBER TILE @ CORK TILE e@ ASPHALT TILE EXCELON® TILE 
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WOOD CASEMENTS 


with Self-storing 
ROLSCREENS and DUAL 


GLAZING 


With Petra Woop CaseMENTS, you don’t 
have to allow a single extra inch of costly 
storage space for storm windows and screens. 
Pella Casements are equipped with self- 
storing ROLSCREENS and DUAL GLAZING. Once 
in place, always in place! Prospective home 
builders and buyers appreciate their many 
time and work saving features. 


Pella Casements save money on the job, too, 
because they are completely assembled and 
pre-fitted at the factory. Stock-size Pella 
units combine to give countless custom-like 
effects. 





OTHER Gyles PRODUCTS 
MULTI-PURPOSE WINDOWS ¢@ ROLSCREENS 


WOOD FOLDING DOORS ¢ VENETIAN BLINDS 


i aa a 





PUTTING UP AND PUTTING UP AND 


] TAKING DOWN 4 TAKING DOWN 
SCREENS “STORMS 
9 PAINTING AND 5 PAINTING AND 


REPAIRING SCREENS 


STORING SCREENS 6 STORING STORMS 





All Pella Casements 


Only Pella Casements provide all three: are equipped with 
inconspicuous Pella 


Rolscreens, Dual Glazing, stainless steel —Rolscreens — the 
original self-storing 


weatherstripping. Glass openings are avail- _ inside screens that 
7 - 5 roll up and down 
able up to 60” high and 24” wide. Low _ like window shades. 


air infiltration factor permits use of more 
glass without increasing heat loss. 


Wood-lined steel frame is fitted with full 
134,” wood sash. More standard Thermo- 
pane sizes are available for Pella Windows 


than for any other wood casements. Investi- Pella Casements 
have Dual Glazing 


— the year-round, 
self-storing storm 
window that pro- 
tects against win- 


gate Pella Casements today. 


ter cold 


MAIL COUPON TODAY summer heat. 


ELIMINATE THESE 4 WINDOW CHORES 


REPAIRING "STORMS" 











1 ROLSCREEN COMPANY, Dept. F-68, Pella, lowa 
Gentlemen: 


and DUAL GLAZING features. 





NAME 


ADDRESS 








city ZONE STATE 


Please send free literature on Pella Wood Casements with ROLSCREENS 








SEPTEMBER 1954 


57 





————; -a1m\ 
names = “ ‘ pol 
F Pert, 


"saan ial 








Mayflower 





KOHLER 
BATHS 


A complete line to serve 
every purpose 


These first quality baths afford beauty, comfort, 
safety, ease of cleaning, in bathrooms of any size 
or shape—and permit many new arrangements. The 
sparkling Kohler enamel is protected from strain 
by a strong, rigid base of cast iron. 


Cosmopolitan 


COSMOPOLITAN. Popularchoice for modern homesand Standish 


apartments; offers comfort and safety, with a wide 
fiat bottom, slope end, bench rim. Recess type avail- 
able in 4%, 5 and 54’ lengths; 44’ and 5’ lengths 
for corner installation. 


Minocqua 


MAYFLOWER. Completely new design with graceful 
oval bathing area. The 48x44” size solves problems 
of limited or unusual space. Integral seats provide 
comfort for foot or sponge bathing. Low front for 
easy access. Available for building-in or corner in- 
stallation. 


minocqua. A first quality recess bath of 5’ length 
for lower cost homes where space or budget is re- 
stricted. New design rim suited to either dry or 
wet wall construction. Widely used for economical 
second bathrooms or remodeling. 





STANDISH. Shower-size bath, compact and practical 
for homes, apartments, motor courts, dormitories. 
Utilizes small space for secondbathroom..Roomy 
and deep for showering. Suitable for bathing. 





: Kohler Co., Kohler, Wisconsin. Established 1873 ' : 


KOHLER or KOHLER 


PLUMBING FIXTURES + HEATING EQUIPMENT + ELECTRIC PLANTS + AIR-COOLED ENGINES + PRECISION CONTROLS 
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FOR THIS GREAT, NEW STYLE 
IN ASPHALT TILE! 
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MATICO Z 
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HURRAHS—from America’s value-wise home buyers. They really go for gay, 
festive, colorful Confetti. It’s high-style flooring at low prices . . . easy to 
clean . . . lasts for years! 


APPLAUSE—from leading decorators. They welcome the fresh, new styling 
that gives them wide freedom in creating exciting decorative schemes. 


A ROUSING HAND—from builders everywhere. Confetti is a brand new aid 
to home sales. Builders can now “trade up” their homes, “trade down” their 
budgets . . . save on installation costs. And Confetti is ideal for on-grade, slab 
construction homes. Fortified with polystyrene plastic for bright, enduring 
colors .. . extra toughness and resiliency. 


Confetti is available in 10 high-spirited colors, in 9” x 9” tiles of 3" thickness. 
Write department 14-9 today for full details and specification data. 


MASTIC TILE CORPORATION OF AMERICA 


Manufacturers of: Aristoflex © Confetti © Parquetry 
Cork Tile © Asphalt Tile © Plastic Wall Tile 


Joliet, Ill. © Long Beach, Calif. © Newburgh, N. Y. 











CERTIFIED, 


DRY 


A-RWD 











RESIDENCE, CHICAGO HEIGHTS, ILL. GEORGE FRED KECK AND WILLIAM KECK, ARCHITECTS 


natural beauty at its best.. CRA redwood CRA Members: 


Warm Springs Redwood Co 
Whatever effects your plans may call for, you can count on CRA weatf Glock Tietor Co., Inc. 

Arcata Redwood Co. 

Eureka Redwood Lumber Co. 


Redwood to do the job—and do it well. Hammond.Lumber Co. 


i ‘ a Holmes Eureka Lumber Co. 
For CRA Redwood is seasoned, graded and milled with care— grade-marked Hulbert & Muffly Lumber Mill 
M & M Wood Working Co. 
and trade-marked to assure uniform quality, beauty and performance. The Pacific Coast Company 
The Pacific Lumber Co. 
Rockport Redwood Co. 
CALIFORNIA REDWOOD ASSOCIATION + 576 SACRAMENTO STREET + SAN FRANCISCO 11 aia. 
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Residence at Bryn Mawr, Pa 
S. Kendrick Lichty, Architect 





TRADITIONAL 


Residence at North Hills, Pa. 
Julian H. Jacob, Architect 
Drass & Stinitia, Builders 









TASTES VARY, BUT... 
everybody wants the money-saving advantages of 






Windows that cannot rust or rot, that never need painting or other costly mainte- 
nance are ‘First Choice” with most everybody who is building or buying a new house. 


Regardless of the style, size or price of the new houses you build—either under con- 
tract or for sale—your customers are bound to appreciate the money-saving advan- 
tages of “Quality-Approved” aluminum windows. 


LOOK FOR THIS SEAL “Quality-Approved” aluminum windows are available through many manufac- 
BEFORE YOU BUY » turers, in sizes and styles (double-hung, casement, projected and awning types) to 
fit any design treatment. Only those that carry the “Quality-Approved” Seal have 
been tested by the independent Pittsburgh Testing Laboratory and approved for 
quality of materials, construction, strength of sections and minimum air infiltration. 


For detailed information and names of approved manufacturers, see Sweet’s Builders 
File (Section 4c/ ALU), or write to Dept. HH-9. 





D4 , 
_flemtnum Ylindlow Manifactu ters Hh SOCHAMTON 
a 74 Trinity Place, New York 6, New York 


MEMBERS: Alcasco Products, Inc., Muskegon, Mich. « Aluminum Home Products Co., Knoxville, Tenn. « The Wm. Bayley Co., Springfield, Ohio + Ceco 
Steel Products Corp. (Sterling Aluminum Window Division), Chicago, Ill. « Cupples Products Corp., St. Lovis, Mo. « Fentron Industries, Inc., Seattle, Wash. 
Michael Flynn Mfg. Co., Philadelphia, Pa. « General Bronze Corp., Garden City, N. Y. « Hunter Mfg. Corp., Bristol, Pa. « Metal Arts Mfg. Co., Inc., 
Atlanta, Ga. « Miami Window Corp., Miami, Fla. « Reynolds Metals Co. (Parts Division), Louisville, Ky. « J. $. Thorn Co., Philadelphia, Pa. « Timm 
Industries, Inc., Los Angeles, Calif. « Universal Window Co., Berkeley, Calif. « Ware Laboratories, Inc., Miami, Fla. « Windalume Corp., Kenvil, N. J. 
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FOR YOUR PROTECTION INSIST ON QUALITY-APPROVED ALUMINUM WINDOWS 
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to add glamour to 
the homes you build 

















Tess 


Completely dependable performance 
is combined with attractive 
appearance in the White-Rodgers 
Series 120 Thermostats. 


Not only does it harmonize 

with any decorative scheme, but the 
hinged cover protects the 
thermometer and touch temperature 
adjustor and discourages 
unnecessary adjustments. 


It is the logical choice for quality 
in the homes you build. 





di WHITE-RODGERS 
(i AOS, Oe ep tyhee< ox 





62 





ST. LOUIS 6, MO. 











EVENTS 





Gulf States District, American Institute of Archi- 


tects, regional conference, Sept. 26-28, Marion § 


Hotel, Little Rock, Ark. 


Mortgage Bankers Assn, 41st annual conven. 
tion, Sept. 27-30, Conrad Hilton Hotel, Chicago, 
annual 


Porcelain Enamel Institute, 


phur Springs, West Va. 


California Council of Architects, regional confer- 
ence, Sept. 30-Oct. 2, Hoberg’s, Lake County, 
Calif. 


National Retail Lumber Dealers, exposition in- 


cluding exhibits of building materials and 
equipment, Oct. 2-10, Kingsbridge Armory, 
New York. 


National Hardwood Lumber Assn, annual con- © 


vention, Oct. 5-7, Rice Hotel, Houston. 


Pacific Coast Building Officials, annual business 
meeting, Oct. 5-8, Denver. 


National Association of Home Builders, annual 
convention, Oct. 8-14, Roosevelt Hotel, New 
York. 


National Association of Housing and Redevelop- | 
ment Officials, annual meeting, Oct. 11-14, Bel- | 


levue Stratford Hotel, Philadelphia. 


Architectural Woodwork Institute, annual con- | 


vention, Oct. 15-16, LaSalle Hotel, Chicago. 


New York State Association of Architects, con- 
vention, Oct. 21-23, Lake Placid Club, Lake | 


Placid, N.Y. 


Central States District, American 
Architects, conference, Oct. 


Wichita. 


regional 


North Central States District, American Institute — 
of Architects, regional conference, Oct. 28-30, ] 


Kahler Hotel, Rochester, Minn. 


New England Council of Home Builders, first an- 
nual New England builders’ convention, Oct. 7 


29-30, Statler Hotel. Hartford. Conn. 


School for Home Builders, covering field from | 


land planning to mortgage finance, ten-day 
course beginning Nov. | at the Univ. of IIli- 
nois, Urbana, Ill. For details and applications 
address NAHB Construction Dept., 1028 Con- 
necticut Ave., Washington 6, D.C. 


Texas Society of Architects, convention, Nov. | 


3-6, the Texas Hotel, Fort Worth. 
US Savings & Loan League, annual convention. 


Nov. 14-20, Statler and Biltmore Hotels, Los 
Angeles. 
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meeting, | 
Sept. 29-Oct. 1, The Greenbrier, White Sul- | 


Institute of 4 
21-23, 7 
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Take a good look at this low-pitched Flintkote 
chi- SKYLINE roof—made with beautiful Mist Grey 
-_- Thikbut Shingles. This modern styling is one 
ne of the reasons why so many of these new Gerholz 
houses are being sold before they are completed. 
GERHOLZ COMMUNITY HoMEs, INCc.: Builders 
. WILLIAM K. Davis & AsSsocIATEs: Architects 
0, 
ng, 
ul. 
fer 
ity 
in- § 
and 
TY, 
-On- 
Flintkote’s Skyline System of Roofin 
: intkote’s Skyline Syste 9 
ual The Nabonal Association of Lome Buildere of the Uniled States 
lew eo 
AWARD OF MERIT 
Wala-Wihhihg Wergate — 
oe 
lop- Y 
"1 The Latest Thing in Community Planning 
on- 
). 
8 Gerholz Community Homes, Inc., Flint, Skytab is ideal for all types of contem- 
ake Michigan, has been successfully building porary structures where roof slopes are 
homes for 30 years. Now, in Westgate within a range of 2” to 4” per foot. 
F P - ts —— or a In addition to Skytab, the SKYLINE 
23, | bs d 43 roves _ 1" re na ae System of low-pitched roofs consists of 
; ead ished oar potas ae Cae — two other specifications: Skytex and 
are masterpieces of contemporary design. Skykote. 
tute In these new homes, roof trusses, with as Skytex is perfectly suited for decorative, 
30, low a pitch as 3” per foot, are used to _—_low-sloped built-up roofing . . . either Mr. Robert P. Gerholz, the only 
t : : O ‘dential ‘al h P man to have been President of 
permit maximum open planning. Open residential or commercial . . . where in- both NAHB (1944) and NAREB 
beam ceilings are featured in the living cline is from 34” to 2” per foot. (1950), writes: ‘‘The SKYLINE 
areas, conventional ceilings in remainder : : System of Roof Application serves 
va of house accessible via disappearing seat eae eanasd fe oo — a need in the or mia in that it 
stairs to provide overhead storage. P ‘ a ee oe 
Investigate Flintkote’s new 3-in-1 roof- porary designs—a wide color 
The new Flintkote SKYLINE Roofing ing system—SKYLINE. Write for com- range at a price we can afford 
rom System, engineered especially for low- plete detailed specifications today. to pay.” 
lay . . ; 
sel oo pgs makes possible this = typ PLINTKOTE CoMPANY, Building 
al ——e oe Materials Division, 30 Rockefeller Plaza, 
‘on The Standard Skytab specifications of New York 20,.N.Y. SILO) 
the SKYLINE System is used on these 2 Li NT KOTE a 
Gerholz low-pitched roofs: Flintkote eX | 
Nov. | Thikbut Strip Shingles (in a wide variety na 
of colors), applied over two plies of 
Viskalt Saturated Felt. eee VY, 
ion, ee 
Los 
ME} SEPTEMBER 1954 63 























Some of the attractions in 
the Manhattan Manor Project, 
Tampa, Florida 
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G-E AUTOMATIC DISHWASHER that saves | 
time, work and hands. Also: G-E Disposall® 
and G-E Automatic Water Heater. 





G-E AUTOMATIC WASHER with Acti- G-E SPACE MAKER REFRIGERATOR that 
vator® washing action. Finest washing and provides one-third more refrigerator space 
damp drying available today. than old-style models. 


IN Y 
Include ( 
G-E Dish 


Cabinets. 








= to mortga 


Many of the General Electric equip- 


> G-E RANGE with 
EXTRA-Hi-speed Calrod® 
unit. Faster, safer cooking. 


ped homes will be featured during 
National Home Week, September 19th 
through 26th. 
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house-buying stampede today ? 


6500 people visited Manhattan Manor, Tampa, Florida on opening 
day; many signed firm contracts. Record to date: 225 houses (each 
quipped with a G-E Kitchen-Laundry) sold, with 375 more planned! 









“Unless a person was on the scene “We just wouldn’t think of erecting 
with us opening day, it is difficult to houses today without a General Elec- 
imagine the enthusiasm of the people, tric Kitchen-Laundry.” 
and their eagerness to sign up forone — Qpportunity for you. Not just in 

f our houses with General Electric Tampa, but in scores of cities, builders 
Kitehen-Laundry equipment. It was are reporting phenomenal sales results 

sla => acle *? — lnctar . . . y sia 
like a stampede,” says M. H. Foster. with G-E appliances. Why not get all ~—— 

“We feel the sales record is even the facts through your G-E distributor pink , — — 

; : ‘ > Left to right: D. H. Foster, secretary; George 

more impressive when one considers today: r: . rh aa: . , . 

23 : . J 1 : Nipper, G-E distributor-builder representative; 
hat other builders’ homes in the area Home Bureau, General Electric and M. H. Foster, president of Manhattan Manor 
remained unsold, although the struc- Company, Appliance Park, Louisville Ask your G-E Major Appliance distributor-builder 
ures were erected before ours. 1, Kentucky. specialist about promotional plans for your market. 


«|| REGARDLESS OF PRICE RANGE, your houses can have a G-E Kitchen-Laundry 


(See your G-E distributor for answers to your kitchen problems. ) 





j 
IN YOUR $9,995 HOUSES IN YOUR $12,500 HOUSES IN YOUR $16,000 HOUSES 
Include G-E Refrigerator, G-E Range, Include G-E Refrigerator, G-E Range, Include G-E Refrigerator, G-E Range, 
G-E Dishwasher, G-E Disposall and G-E G-E Dishwasher, G-E Disposall, G-E G-E Dishwasher, G-E Disposall, G-E 
Cabinets. Adds as little as $3.26 monthly Automatic Washer, G-E Cabinets. Adds Automatic Washer, G-E Dryer, G-E Cab- 
§ to mortgage payments. as little as $5.31 monthly to payments. inets. Adds as little as $6.31 to payments. 
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h terli nnd. 
Pocket SS 


Door 
T-Frame 


Makes Better 
Passage Door 


Installations 
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HARDWARE J, 


























BERMICO |@ 


Section Through Steel 














Header Showing Factory Section Through Split Jambs L | - Ee T t Bee ' be i ied fg Pe 
Installed Aluminum Track Showing Heavy Gauge Steel stand 
using 
that b 
FIRST COST IS LAST COST! || *"P¢ 
New Aluminum Track th 
and Adjustable Hangers Aluminum Guide Strip weatn 
Especially Designed for Attached to Bottom of Door. ; 7 <a i ay, exteric 
Pocket Doors Guides Door Into Pocket That’s because Bermico is built to last a lifetime. Yet all 
, ‘ : alia 
you can’t buy a lower-cost root-proof pipe installed. 
Now you can build wall pockets the modern, improved Made of tough wood fibre impregnated with 
way with Sterling Pocket Door T-Frame. The new pitch, Bermico is root-proof, corrosion-proof, installs 
Sterling T-Frame protects against warpage . . . makes , 
pocket sturdier . . . insures trouble-free performance. faster and easier! Ov 
Complete package includes all steel header and split . hac . : 
seeabe, track and Gieenaetaaenied auhieiaie: Specify Bermico—best in low-cost root-proof pipe most | 
for house-to-sewer connections, septic tanks, down- arrans 
spouts, drainage. For detailed facts, specifications and to suit 
tions 2 


name of nearest dealer write Dept. CB-9, Brown 


Sar iy 


STERLING HARDWARE MFG. CO. 
Chicago 18, Illinois 
SEE OUR CATALOG IN SWEET'S: 
Architectural File @ Light Construction File 


VISIT OUR DISPLAYS: Architects Samples Corporation, N.Y.C. 
Chicagoland Home Building Center, 130 W. Randolph St. 


Company, Boston. 


Complete line of 
Wyes, Tees, and Bends 

















B e<@) IN a 7 COMPANY, Berlin, New Hampshire 
X rye CORPORATION, La Tuque, Quebec 


| General Sales Offices: 150 Causeway Street, Boston 14, Mass. - Dominion Square Building, Montreal, Quebe: 
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Permabilt quality construction is the kind you can 
stand back of. We build by conventional proven methods 
using quality materials and follow the standard practice 
that builders have used for years. Permabilt Homes are 
shipped as a package with wall panels and roof trusses 
assembled at the factory. Windows and doors are glazed, 
weather-stripped and installed. To protect the home from 
exterior wall dampness, we provide a full 314 inch inter- 
wall airspace. 


FULL FLEXIBILITY IN DESIGN 


Over 50 standard designs and floor plans will meet 
most buyers needs, however, plans can be altered by re- 
arranging wall panels. Interior partitions can be moved 
to suit individual buyers. Numerous front style modifica- 
tions are possible with several choices of picture windows. 





TO THE BUILDERS’ NEEDS 


YOU BUY ONLY WHAT YOU WANT 


Permabilt’s method of selling gives you a choice of 
packages and you buy only what you want. Select 
the packages to your own best advantage. 


BASIC HOME PACKAGE 


Complete shell, everything furnished, including in- 
terior partition studs. 


INTERIOR TRIM PACKAGE 


All interior wood trim, flush doors and hardware. 
Either dry wall or rock lath to cover. Your choice. 


FLOOR PACKAGE 


Oak flooring or asphalt tile as required. 


CEILING INSULATION 


Fibreglas or Rock. Wool in rolls or bats. 


KITCHEN PACKAGE 


Youngstown steel kitchen, cabinet sink with dish- 
washer or garbage disposer as desired. 


APPROVED FOR FHA AND VA FINANCING. SOME TERRITORIES 
OPEN FOR FRANCHISE TO RESPONSIBLE BUILDERS. WRITE OR CALL 


MANUFACTURED HOMES, INC. 





222 S$. KALAMAZOO AVE., 


MARSHALL, MICHIGAN 


WE INVITE YOU TO VISIT OUR MODERN PLANT AT MARSHALL, MICH. 
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TERMADOR 


Bilt-vn electric ranges 

















YOUR HOMES with Thermador will appeal to 
budget-minded home buyers who look for added 
quality. Thermador Bilt-ins offer: convenience and 
easy upkeep; waist-level oven; more cabinet storage 
space above and below; flexibility of kitchen 
arrangement, and individuality in the home. 
Choose from a complete selection of cooking tops 
in lengths from 134%” to 44” (with griddle, deep-well 
cooker, or without), warming drawers and ovens. 
Thermador’s lifetime stainless steel blends hand- 
somely with any decor or building material. Makes 
your choice house a showcase of gracious living. 


Built-in Thermador can be included in financing plan 


THERMADOR 
—the original Built-in electric range 


Thermador Electrical ManufacturingCo. = 
Compact 293 f “fe t Division of Norris-Thermador Corporation 
om 29%," four sur. : 7 
ge yf -taalnnaritshis: 5215 So. Boyle Ave., Los Angeles 58, California 
(SU4D) leaves more counter space 4 PI 4 i 
... Thermostatically controlled  ——" eane send me Everature on: 
warming drawer O Bilt-in Ranges CO) Water Heaters 
CO) Console Ranges OC Wall Fan Heaters 





0) Bathroom Heaters 


Name 








Address 


City. Zone 
HH-954 


State. 
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LUDICROUS FEE 
Sirs: 

In your article on Clarence Thompson 
(H&H, July 54) you outline the services of 
Architects Simon & Rettberg as including 
preliminaries (possibly with colored render- 
ings), revisions of preliminaries, working 
drawings, foundation plans, typical wall sec- 
tions, kitchen cabinets and plot plan. 

For these services on a 1,200 sq. ft. house 
the architects receive $75. 

Since you do not state that this is a unit 
price based on numerous repeats, | assume 
that each of these is—at least to some extent 
—an individual job for a specific buyer. If so, 
the fee is ludicrous. 

With all available shortcuts in standardiz- 
ing or omitting details and using “near re- 
peats,” no office can produce the first of any 
model economically for this amount. 

Unless it serves as an entering wedge for 
other prospective business, this activity of re- 
tail plans at wholesale prices cannot possibly 
be worthwhile. 

Small wonder that Mr. Thompson does not 
“attempt to replace the architect.” 

Gerson T. Hirscu, AIA 
Pleasantville, N.Y. 
@ As Mr. Hirsch correctly assumes, the architects 
rework, for individual clients, plans of houses 
which have already been built. In no case is a 
completely new house custom designed. Mr. 
Thompson and Architects Simon & Rettberg find 
that all buyers want changes in plan and these 
the architects supply.—eb. 
PROFIT FOR BUILDERS——-LOSSES FOR HOUSERS? 
Sirs: 

The builders of the country are reputed 
to have made, according to the newspapers, 
millions of dollars building apartment units 
under 608. All mortgages were limited to 
$8,100 per unit. 

Why not give the “Public Housers” a 
maximum of $8,100 per unit and see what 
they can do with it? This would probably put 
them out of business, as I know locally their 
costs are greatly in excess of this amount 
without furnishing all of the refinements that 
the builders have had to furnish. I think this 
is food for thought. 

M. M. Rosinson 
General Construction Co. 


Detroit 


LOSSES FOR ARCHITECTS? 
Sirs: 

As a recent architectural school graduate, 
I have finally found out why the architectural 
profession lacks the proper professional 
standing. 

In the July 24th issue of Time, I read that 
Builder Alfred Gross received services of an 
architect, for a 1% fee. The extra 4% he was 
permitted by the FHA was pocketed by Gross. 
Nice going, Mr. Gross, your “fee-cutting” 


continued on p. 70 
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It Sells! ‘“Inspiration-Lighting”’ is the big plus that closes the 
sale for you! It’s pre-planned lighting that turns ordinary 
rooms into glamorous, lovely rooms. Created by famed 
Peggy Clark, Broadway stage lighting expert, it’s promoted 
lighting —nationally advertised to your home-buyer 
prospects through national magazines. 


New 
Lighting 
Beauty 
“Sells” 


Living areas take on many moods—bright and gay, 


Dining areas can be intimate or formal . . 
or soft and subdued... sm a wa 





SO MUCH ADDED VALUE, AT SO LITTLE COST! MOE LIGHT, Dept. HH-954, Ft. Atkinson, Wis. 
Yes, the Moe Light fixt with which you {Division of Thomas Industries) 
s ee . . . e re 
achieve Inspiration-Lighting”’ are | ns I am enclosing one dollar for my copy of 
unbelievably low in cost. That means you’re Sj Pc | oa Home and aaegiee oe (the 
: ° e j Fi > $1. is refunded on e first $10. pur- 
adding hundreds of dollars to your selling price | P chase of Moe Light fixtures). I understand 
with an investment of just a few extra | ot - that I may return the book in 10 days if I 
{ AN wt am not completely satisfied. 






dollars. Why not call your Moe Light 











Distributor right now tad nsec Lighiag 
ce He! r Name Tas 
MOE Ze MOE LIGHT i eet 
FORT ATKINSON, WIS. , : 
Division of THOMAS INDUSTRIES, INC. City State 
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FOR THE 


HOME BUILDER 











ALWAYS KEEP 
THIS CATALOG HANDY 


IT'S YOUR TREASURE CHEST 
OF FEATURES THAT MAKE SALES! 


fee >» THE FINISHING TOUCHES THAT 


Te] 


oe \ COMPLETE THE SALE 


From the basement to the attic and through 
every room in the house, Leigh Building 
Products add the visable sales appeal that 
successful selling demands. And, no matter 
what Leigh Products you choose, you can 
always depend on this. Nowhere else can 
you get more quality, more user-designed 
convenience and more rock-bottom dollar 
value than you get with Leigh. Here are 
mass-produced builder items priced to give 





even the lowest cost homes the extras that 





lead to quick sales. 





| 
BUILDING PRODUCTS 


DIVISION OF 
AIR CONTROL PRODUCTS, INC. | 


HULL ST. COOPERSVILLE, MICHIGAN 
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architect was a fool. Perhaps this explains 
why “get-rich-quick” builders like Gross are 
rich, and “stay-poor-but-I-got-the-job” archi- 
tects like his are broke. 
G. N. LimBert 
Youngstown, Ohio 
SPECIAL PROBLEM 
Sirs: 

I read with alarm the statement unde: 
“Housing Statistics” (News, July 54) which 
said “. . . mortgage money was so plentiful 
that many a thoughtful mortgage banker was 
worried about overbuilding.” 

Mortgage money is not readily available 
for Negro-occupied shelter. Before the prime 
lenders start worrying about overbuilding, it 
would be well to take a look at their own 
lending practices which are still ignoring a 
large minority market in all income groups. 

RecinaLtp A. JoHNSON, director 
Department of Housing Activities 
National Urban League, Inc. 

New York City 


@ H&H was talking about the total housing 
market, where mortgage money is indeed so 
plentiful that many thoughtful mortgage bankers 
are worried about overbuilding. Housing for 
Negroes is a special problem. As H&H pointed 
out in its much-quoted survey of nonwhite hous- 
ing (News, April °53), financing and land are 
the No. 1 and No, 2 problems of providing new 
housing for nonwhite citizens.—ep. 


GOOD TIMES, BAD HEADACHES 
Sirs: 

Many builders who started just after 
World War II are hollering because buyers 
are demanding. They should recognize the 
fact that these are normal good times. 

The builder is simply a person with a prod- 
uct to sell—in competition with all-too-simi- 
lar products. 

In the early stages the builder shows blue- 
prints to a lending institution. But how 
many builders show plans to a half dozen im- 
partial people, learn what they like and then 
stress those features in their houses and in 
their advertising? 

For example, housewives are highly critical 
of kitchens. When a builder has a “persua- 
sive” kitchen, it seems to be a stroke of 
luck. (Even the most competent architect 
seldom cooks three meals a day.) 

Looking at a new house, I said to my wife: 
“Tsn’t that a nice kitchen!” She replied: 
“There’s no place to put things down,” and 
walked into the next room. That was Nov. ’53. 
In Aug. ’54, the house was still for sale. At 
$29,500. 

Was everyone who inspected that house 
wrong? Or was the builder perhaps a little 
wrong? 

Taking a comfortable two-bedroom area 
and dividing it into three bedrooms doesn’t 
always result in immediate sales. People want 
to put furniture in the bedrooms! 


continued on p. 74 
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... plus, 





Fourth in a series: watch for additional advertisements in forthcoming issues of House & Home 


...more families earn high incomes 
... more families enjoy good living 


... more families invest in new homes 


It’s today’s tempo, cross-country. Incomes and families are big... home building continues to boom. 
An important part of this trend-setting new market is made up of 
House & Garden home builders... families who have purchasing power plus power of decision. 
They know, want and can specify quality building materials. Recent research* shows that: 
¢ 3 in every 10 H&G homes were built within the past 5 years 
* H&G families invested in new homes at more than twice the rate of U.S. families 
* H&G families equip their homes with the newest and best materials and equipment 


* H&G families are the dominant factor in specifying materials and equipment 


THE BIG PLUS: these new H&G homes cost on the 


average three times as much as the average new U.S. home 3 House & i al den 
Proved fact! H&G home builders are the most valuable customers 
for your building products. Tell and sell this nation-wide responsive ciaieaptat: Seti cteain HN Obie Welt hens snaltihd oni saanenn. 


audience effectively and economically in House & Garden. Write to: House & Garden, A Condé Nast Publication, 420 Lexington Avenue, N.Y 17 
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the newest thing in kitchens is 
Capitol Kitchens’ completely new 
gline of steel kitchen cabinets 





NEW COLOR! Capitol joins forces with 


the famous House & Garden color program 
to bring you twelve Capitol colors plus white, 
perfectly coordinated with all the quality 
home furnishings and accessories already 
offered in House & Garden colors. 


NEW FINISH! Six of Capitol’s new colors 
are in the remarkable “Color-flecked”’ finish, 


a variegated, multicolor effect of unique 
beauty ... and so durable it can actually be 
scoured without marring! 


NEW DESIGN! Capitol kept only its tra- 


ditional quality all-welded construction, then 
restyled from top to bottom. The result is a 
modern, functional, rounded-contour design 
that incorporates such features as: 


Self-closing drawers on silent nylon 
rollers. Self-aligning hinges. Choice 
of four handle finishes. Fully insu- 





KITCHENS 


DIVISION OF HUBENY BROTHERS, INC. 
000 East First Ave. 


SEPTEMBER 1954 





Roselle, N. J. 
*“*CABINETS OF STEEL FOR LASTING APPEAL" 


lated door and drawer fronts. Re- 
cessed “sit-down” sink fronts... 
and many others. 


Feature cabinets include popular 
built-in oven and countertop range 
cabinets, mixer cabinets, fan cabinets 
and roto-base corner cabinets. 


NEW PROMOTION! The full-color ad 
shown at left is the kickoff of Capitol’s new 


promotional series. New literature, new ad 
mats, new point of sale material round out 
the program . . . most comprehensive in 
Capitol history. 


NEW SALES OPPORTUNITIES! It all 


adds up to big new moneymaking possibili- 
ties for the dealers and builders who sell and 
use the all-new Capitol Kitchens. 


Write for full details today! A few dealer 
and distributor franchises are still open. 


ne 
CAPITOL KITCHENS 


division of Hubeny Brothers, Inc. 
614 East First Ave., Roselle, N. J. 


Please send complete information about the new CAPITOL 
Kitchens. 


lama [] distributor [] dealer O builder. 


j NAME 
j STREET & NO. 








CITY. ZONE STATE 
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the eyes buy.. 


sell the preferred Visible Feature! 


WASTE KING putveraror 


AMER AIC FINE ST GARBAGE Gis? OF 22 


WASTE KING, like this 
young home buyer, is a strong 
influence in the sale and rental of 
homes and apartments. Homemakers 
LOOK for this modern convenience that 
saves time, saves steps, saves work — 
that eliminates garbage electrically. 


MODEL SH7000 SHOWN 


Sell quicker, rent quicker. Show buyers 
WASTE KING Pulverator. It's the lowest 
budget, highest quality feature that upgrades 
the value of the home or apartment. 


SELL UP THE 
PREFERRED VISIBLE FEATURE 


SUPERIOR WASTE KING FEATURES 


SUPER “HUSH-CUSHIONS” —an exclusive 
WASTE KING feature. Noise and vibration 
absorbed at sink connector and drain outlet. 


LIFETIME GRIND CONTROL—exclusive de- 
sign controls size of waste particles. Plumbing 
Lines Protected. Longer Life! Clogproof! 


UNBEATABLE SERVICE RECORD—less than 
1% service callbacks. Customer satisfaction 
assured! WASTE KING quality is unsurpassed! 


Waste k King 


PULVERATOR ~ 





Over 500,000 
in Daily Use! 


A Product by GIVEN Mfg. Co., Los Angeles 58, Calif., Largest Producer of Garbage Disposers in America! 
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The builder who grumbles when prospects 
see shortcomings in his offerings should make 
the test of asking himself: “Could I pay the 
price and be happy here?” 
WALTER OLSEN 
T elevisioning 
Chicago 
KUDOS 
CONGRATULATIONS ON YOUR JULY ISSUE. 
THE MATERIAL ON HOT WEATHER HOUSES IS A 
REAL CONTRIBUTION TO THE HOMEBUILDING 
INDUSTRY. 
Leonarp G. HArGeER, director 
Construction Dept. and Research Institute 
NAHB 

Sirs: 

. As we have a Frank Lloyd Wright 
house, we are happy to see that you are fea- 
turing a few of his latest houses. 

E. L. Pratt 
Gatesburg, Mich. 
Sirs: 

. I am a constant reader of House & 
Home and have many times picked up valua- 
ble tips and information that have helped us 
in our succession of low-cost home projects.... 

HERBERT KRONISH 

Newport Vista Co. 

Costa Mesa, Calif. 
Sirs: | 

My hat is off to your information bureau. 
They are grand. I recently inquired about 
Paul MacAlister and his “Plan-A-Room” kit. 
I wrote to some 20-odd people who were 
quoted in the back of his booklet and every 
single one wrote back that they had either 
never heard of him or did not know where he 
was. Fortunately for me your department has 
a reservoir of knowledge that is worth-while. 

Mrs. Davin H. Dar.ine 
New Britain, Conn. 
Sirs: 

We have been consistently impressed by 
the high quality of House & Home’s report- 
ing of the national housing market. 

Cuarves D. Laintaw 


Market research analyst 
Cieveland Electric Illuminating Co. 


OMISSIONS 
Sirs: 

Re “Architects turn builders” (H&H, June 
54), credit due our firm seems to have been 
omitted. We did all interior planning, color 
schemes and selection of furnishings for the 
model house. Also, during planning stage we 
served as design and style consultants for the 
project in Great Neck. 

Narpin & Rapoczy 
New York City 
Sirs: 

The June House & Home carries a news 
item on one of our Shaffer houses here in 
Jacksonville. You failed, however, to credit 
the architect. 

Wiius L. Stepuens, AIA 
Jacksonville, Fla. 
© House & Home’s apologies to Messrs. Nardin, 
Radoczy and Stephens.—ep. 
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EXCLUSIVE STRIP-PROOF OPERATOR 





THIS: 


STRIP-PROOF OPERATOR HAS 
. HEAVY-DUTY TORSION BAR BUILT 
4 IN CAM LOCK; UNLOCKS,. OPENS, 


LOCKS IN ONE OPERATION. 


See Fe 
‘3 % e; 2 





















































PLUS THIS: 


@ FINGER-TOUCH CONTROL TRANSMITS POWER FROM OPERATOR 
THROUGH TORSION BAR. ENCASED IN FOUR PILLOW BLOCK 
OILITE BEARINGS. TO LINKAGE WITH MOVABLE BARS AND LUGS: 
ACTIVATES VENTS UNIFORMLY. 








BECAUSE THE UALCO STRIP- 


NOT PROOF OPERATOR HAS NO 
eieemiens aieeneas @hk: 6 @ ALL VENTS OPEN AND LOCK IN ANY POSITION TO 90 DEGREES: 
THIS: COMPLETELY ELIMINATES ALL OR LOWER VENT. ONLY. OPENS SLIGHTLY FOR INCLEMENT 
| Sane; on seen WEATHER VENTILATION WHILE UPPER VENTS REMAIN CLOSED 
GEAR THREADS THROUGH AND LOCKED. 
ag a @ HEAVIER SECTIONS OF EXTRUDED ALUMINUM: NEVER RUST. 
ROT OR WARP; NEVER NEED PAINTINIG. 











It takes a lot of on-the-board planning and ASK ABOUT OUR ENGINEERING PLANNING SERVICE, 
a lot of on-the-job testing to perfect a win- designed to assist architects, engineers and contractors in 


dow like the Ualco Awning. For here is an making “take-offs” and solving window problems. 
awning window which outshines competition SEE OUR CATALOG IN SWEET'S ARCHITECTURAL FILE !6A OR 
in every detail! One that’s built specifically write us ror ComMPLETE INFORMATION “aan 
to meet every architectural requirement for 

structural and operating efficiency! UALCO,WORLD’S LARGEST MANUFACTURER OF ALUMINUM WINDOWS 


SOUTHERN SASH SALES & SUPPLY CO. e¢ SHEFFIELD, ALABAMA 
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EADING architects are 
studying the findings of 
Dur-O-waL’s independent 
research tests. Now you can 
specify steel reinforcing for 
every masonry wall, on the 
basis of these scientific find- 
ings. Trussed-designed, butt- 
welded Dur-O-waL rein- 
forces vertically and hori- 
zontally to combat cracks 
. safeguard masonry 
beauty. 


Get Laboratory-Tested 

PERFORMANCE FACTS 

and Specify by Name 
Independent Research 


Findings available now 
on Dur-O-wal. 


Patented Dur-O-wol fea- 
tures a trussed design. This 
steel reinforcing for block, 
brick and tile walls assures 
uniform quality of product 
and scientifically tested per- 
formance. Get the Dur-O- 
waL facts today. Learn how 
you can save time, cut costs 
and combat cracks with 
Dur-O-waL, 


Dur-O-wal is electrically- 
welded in a single plane of 
high tensile steel (100,000 
p.s.i.); knurled side rods in- 
crease mortar bond. Your in- 
quiry will receive prompt 
attention. 


Safeguard the beauty you de- 
sign with Dur-O-woL ... the 
steel reinforcing member “that 
gives masonry walls a back- 
bone of steel. 

















@ Dur-O-wal ag ad Inc. 
P O. Box 628 
Syracuse 1, New York 
@ Dur-O-wal Division 
Frontier Manufacturing Co. 
Phoenix, Arizona 


oo PueDpet Products +A Alc., Inc. 
O. Box 5446 
WK &.. 7, Alabama 
@ Dur-O-wal Div., Dept. 651 
Cedar Rapids Block Company 
Cedar Rapids, lowa 




















Waterbury warm air furnaces and winter air 
conditioners are quality heating equipment, and 
are nationally advertised as such. Add prestige to 
the homes you build by specifying a Waterbury. 


Economical operation, sturdy construction, 
fewer servicing bills, slower depreciation, and the 
ten year guarantee that goes with all Waterbury 
furnaces are features that will attract buyers. 


In the Waterbury line you will find a furnace 
that fills the special requirements of any home 
you build. And the Waterbury summer air con- 
ditioner can easily be added to a Waterbury 
winter installation. 


For those who will pay 
just a little more for 
the very finest. 


150 Jackson Street NE. 
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There is a Waterbury 
for every size of home 


and type of fuel. 
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WASCOLITE SKYDOMES AND VENTDOMES gave Architect Frederick Taylor 
Gates, Gates & Ford, New Canaan, Conn., complete freedom of design in 
planning this modern home. ‘‘By placing bathrooms in the interior areas, 
we made the home more compact and thus saved the expensive exterior 
walls for rooms requiring outside wall illumination and ventilation.” 








BALANCED DAYLIGHTING. Domes are available 
in White Translucent acrylic plastic for glare-free 
toplighting of task areas, or in Clear Colorless 
for dramatic daylighting effects. 


ADEQUATE VENTILATION. ‘“Ventdomes gave 
me complete freedom of room arrangement... 
we used six altogether, one in each of the four 
bathrooms, and in the pantry and laundry.” 


* hes Ag Ae os 


BOTH SKYDOMES AND VENTDOMES are lightweight, prefabricated units 
that do not require special roof construction. Their extruded aluminum 
frames are scientifically designed to assure leakproof installation and con- 
densation control. The Ventdome’s insulated curb is made of strong, rigid 
aluminum that is capable of withstanding the elements for years. 





NEW WASCOLITE VENTDOME, with motor-driven 
air exhaust, provides toplighting and ventilation 
through one roof opening. Weather-door opens 
and closes automatically with the exhaust’s 


i CREDITS: Architect: Frederick Taylor Gates, Gates & Ford, New Canaan, Conn. Con- operation. 
tractor: T. deF Hobbs, New Canaan, Conn. Roofing Sub-Contractor: Barrett-Nonpareil, 
Inc., Stamford, Conn. Patent No. 2610593 and Patent Pending 


V7 Neto) Mh gs = SKYDOMES 


See Sweet’s Catalog or write........... WASCO FLASHING COMPANY, 8s Fawcett Street, Cambridge 38, Mass. 
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New low-cost way : 





to install Hardwood Strip Floors 


over concrete slabs 





New method eliminates subfloor... 
is fast, easy, FHA approved 





























ZA | ] ———— OAK FLOORING 
r——— SCREEDS 
{| ‘eer Now you can add the sales-making appeal of hardwood 
ih peaannns 
= strip floors to houses built on concrete slabs... without 
j[isPis'* 2% -comemee 
AS age — the expense of a wood subfloor. 
¢ » oF — WASHED O@AVEL FILL 
—-erex This modern construction method uses wood screeds or 










sleepers anchored to the slab with asphalt mastic as a 











- " , nailing surface for the hardwood flooring. Proven success- 
Lay short lengths of 2x4s in asphalt mastic . 
on the slab surface. ful in thousands of installations. Makes Oak floors eco- 


Use any approved type of slab construc- ? 
* tion with membrane moisture barrier. ° 


nomically practical for even lowest-cost homes. 
Send for free installation manual with detailed step-by- 


step photos and instructions. Use coupon below. 


No other floor gives you 
ALL the advantages of OAK 
for slab-on-ground houses 


# 





¢ Houses sell faster with Oak floors . . . preferred by 8 out 


Nail Oak flooring to screeds. Sand and of 10 home buyers, builders and architects 


3 Follow staggered pattern with random 4 finish "a nishod A 
' * finish, or use prefinished flooring. 


length screeds and overlapping ends. 





¢ The high insulating value of Oak floors prevents costly 


5. The result ...a sound, beautiful Oak floor that adds to the value of any home. heat loss throu gh the concrete slab. 


eS 


: ; © Oak floors are durable, easy to maintain... the most 
beautiful of all floors, for all homes 





® Oak floors have natural resiliency that counteracts the 
uncomfortable hardness of the slab. 


NATIONAL OAK FLOORING MANUFACTURERS’ 
ASSOCIATION 


um 814 Sterick Building 
FLOORS Memphis 3, Tennessee 


Mail today for FREE Installation Manual 




















i 
I | 
| National Oak Flooring | 
Manufacturers’ Association : 
| 814 Sterick Building | 
Memphis 3, Tennessee 
Please send free copy of your manual: “How to install | 
| Hardwood Strip Floors over concrete slabs.” | 
| | 
| Name 
| 
Address 
| 
| City State 
EES AEE Se ARI 
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When Building or Remodeling | 






you'll find | is full of 







GOOD IDEAS for your 


a bathroom plans 
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1344 WEST WASHINGTON BLVD., LOS ANGELES 7, CALIF. 


HALL= MACK COMPANY 7455 EXCHANGE AVENUE, CHICAGO 49, ILLINOIS 


1000 MAIN AVENUE, CLIFTON, NEW JERSEY 
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ovafold 


SOLID CORE PLASTIC DOORS 


—space- and money-saving doors and room dividers 


By saving the space a swinging door 
wastes, you increase the useable area of 
any room! The Novafold Solid Core 
Plastic Door provides this attractive sales 
feature—at a price 25 to 50% less than 
comparable Vinyl-covered doors. 


Novafold folds to 16% of its expanded 
width in a flush-with-the-wall 41%” stack. 
4” leaves, in individual, full-length 
pockets in the Vinyl Plastic cover, give 
you a solid core door — room-to-room 
privacy —true accordion folding. 


Smooth, silent operation is assured by 
self-lubricating Nylon slides. An exclusive 
Novafold feature is the linkage chain 
that gives even pleating when the unit 
is drawn. 

Novafold is available in six colors— 
a wide range of sizes — affording un- 
limited application possibilities. 





Heavy-duty enameled steel track, 
fixed to the top of the opening. 
Self-lubricating Nylon swivel slide, 
fixed to metal plate riveted to leaf. 


NOVA 





4” leaves, in individual pockets, 
assure perfect accordion-folding. 








In Novafold, you have a top-quality 
product that is guaranteed for one year by 
the manufacturer against defects. This unit 
folds into the smallest space possible, thus 
increasing the useable floor and wall space. 

Novafold affords the latest design 
features —in a wide range of size and 
color combinations—at a price 25 to 50% 
less than for doors of comparable quality. 

Novafold is installed in 4 to 7 minutes. 
In new construction — no furring, trim 
or roughing is needed. There are no floor 
guides. With special track, Novafold is 
available for curved openings. 

Colors: Beige, Dark Green, Chartreuse, 
Eggshell, Gray and Red. 

May we send you color samples and 
specification data suggesting many appli- 
cations of Novafold in the home? Please 
address your inquiry to Department 22A. 














A 
Easy-grip handle. Soft, Plastic 
beading affords silent closing 
and tight fit— door-to-door and 
jamb-to-jamb. 


SALES 


TRENTON 3, N. J. 


A wholly-owned subsidiary of Homasote Company—manufacturers of the oldest 
and strongest insulating-building board; wood-textured and striated ponels. 








RESEARCH 





(In this new department, from time to time 
H&H will print significant excerpts from re- 
search projects of interest to the industry.) 


EFFECT OF EDGE INSULATION UPON TEMPERA- 
TURE AND CONDENSATION ON CONCRETE SLAB 
FLOORS. Building and Materials and Structures, 
Report 138, Superintendent of Documents, US 
Government Printing Office, Washington 25, D.C. 
21 pp. 842”x 11”. 20¢ 


To prove scientifically the value of edge in- 
sulation in slab construction, the Bureau of 
Standards, working under an HHFA research 
grant, built nine concrete floor specimens and 
subjected them to conditions similar to those 
actually experienced in the basementless 
house. The results were a clear-cut reaffirma- 
tion of the need for such insulation. 

1. With an outdoor temperature of 0°, the 
edge insulated floors were from 9° to 13° F. 
warmer 1” from the cold wall, and 3° to 5° 
warmer over an area 30” in from the wall, 
than the uninsulated test slab. 

2. Condensation occurred on the floor with an 
uninsulated edge, but did not occur on any 
floor with an insulated edge (nor would it 
occur under any normal humidity condition). 
3. Disintegration of mopped fiberboard was 
such that its use as an insulating material in 
this type of construction is undesirable. 


MOISTURE MIGRATION FROM THE GROUND. 
Housing Research Paper 28. Division of Housing 
Research HHFA. Superintendent of Documents, 
US Government Printing Office, Washington 25, 
D.C. 13 pp. 8/2” x 11”. 15¢ 


Official documentation of Forest Products 
Laboratory’s research, first reported in H&H’s 
“How to build a good slab house” (July °53). 
proves that the movement of moisture in the 
form of vapor up through a concrete slab can 
run as high as 2.45 gal. per 1,000 sq. ft. in 
just 24 hours, but that a vapor barrier of 
55-lb. roll roofing can reduce the amount 90%. 
Some conclusions: 


1. Interrupting capillarity with a base of 
gravel has no effect on water vapor migration. 
2. Moisture may travel through concrete more 
rapidly as water vapor than as liquid. 

3. Increased permeability of the membrane 
means increased moisture transmitted. 

4. A radiantly heated slab would have greater 
migration than a nonradiantly heated slab. 


Recommendations for slab-on-ground: 

1. Where site is high and well-drained, use 

55-lb. roll roofing (or equal), hot-lapped 6”, 

extending to the tops of the slab. 

2. If drainage is doubtful, or if wood floors 

are to be laid over the slab, or where base- 

ments are to be living space, use two layers of 

55-lb. hot-mopped roll roofing. 

3. Crawl spaces require only the 55-lb. roll 

roofing, lapped but not cemented. 
Installation costs of vapor barrier materials 

are estimated at 5¢ to 10¢ per sq. ft. 


continued on p. 82 
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Castle Builders are planning about 
s in the $13,000 to $16,000 price 
we. All will have fully-equipped 
electric kitchans. This feature in itself sets 
a theme of Quality for the entire house. 
And with the Electric 
Range, the homemaker 
can be modern... 
cook ELECTRICALLY! 













REALLY HELPS SELL HO} 


The installation of an Electric Range in a new 
house adds two definite selling advantages. 
First, it is cooking equipment at its best—which 
means economy and ease of operation. Second, 
it means a cool kitchen as well as a clean one, 
because most of the heat stays in the oven or 
goes directly into the cooking utensils, due to 
the insulation and construction of the Electric 
Range, and the way it operates. 











These advantages are true the country over, in 
all types of homes. Electric Ranges can help 
you sell your houses 
faster and easier, too! 








Somma, President of Castle Builders, Babylon, N. Y., ‘“‘that Electric Ranges 
: have been a definite asset in the sale of our homes. During the post-war period 
More builders every day we’ve built homes ranging in price from $10,000 to $85,000. All have been equipped 


are installing £ LECTRIC i with Electric Ranges.” 
ww" 
RANGES 






ELECTRIC RANGE SECTION 
National Electrical Manufacturers Association 
155 East 44th Street, New York 17, N. Y. 


ADMIRAL « BENDIX « CROSLEY « DEEPFREEZE « FRIGIDAIRE « GENERAL ELECTRIC « HOTPOINT « KELVINATOR 
MAGIC CHEF ¢ MONARCH « NORGE ¢ PHILCO « STIGLITZ INFRA-AIRE « TAPPAN e« WESTINGHOUSE 












(bok Flociially/ ‘‘We know from our sales record over a period of 23 years,” says Mr. P. A. Di 
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into your 1955 homes 


; 
.»n Dambe;, 


Get all the facts about this new 
method of precision trimming door 
and window openings. Saw cut in 
edge of jamb serves as guide for per- 
fect margins. 








JambeX saves builders up to $50 
or more per house by speeding ap- 
plication time and reducing painting 
costs. 

















JambeX corrects wall crookedness 
: ie around openings—ties wall and jamb 
2 bs into a sturdy, shock-resistant unit. 














*Reg. U.S. Pat. Off. 

U.S. Pat. No. 2,649,890 
U.S. Pat. No. 2,593,859 
Other Patents Pending 
Patents in Canada and Other 
Principal Foreign Countries 





Slot 5° Angle, 3/8” Deep, 1/16” Wide _—seeew 





or write for copy 


Leading Builders use JambeX 


ALAN BROCKBANK, Salt Lake City: “We feel that this 
material is to be seriously considered by every builder 
who wishes to bring his houses entirely up to date. 
We used your BeapeX for our interior and exterior 
corners, and JambeX on the window and door casings.” 


GEORGE GOODYEAR, Charlotte, N.C.: “Since JambeX 
has been introduced for windows and door casing, we 
have found this item to be highly satisfactory for ease 
of installation and best protection.” 


JOHN D. HARRISON, Detroit: “We feel that the clean, 
simple treatment created by the elimination of all trim 
lends itself beautifully to the philosophy of good con- 
temporary design.” 








Design JambeX into your 1955 homes for greater 
‘—4 savings and faster sales. Builders featuring con- 
temporary homes are finding JambeX ideally 
suited to the trend toward clean, unaffected in- 


FREE BOOKLET and FACTS teriors. Find out more about this new product. 


ee eae ee ee eee ee ee ee eee ee ee 
BEADEX SALES, INC., 4615 8th Ave. N.W., Seattle 7, Wash. (BEADEX OF CANADA LTD., Box 317, Kingston, Ont.) 
Please send me your file material on JambeX [] BeadeX [] 





ADDRESS = oubtsstneceseounusinseninesbesenstensstecouesssssasctebiaveeans aeernbeiehel eto sentactoes winter sete cctewbatoreaiecbemeutpmecsnaitins 


CITY : . sinsindan . ZONE STATE nia pate acielina HH 6-54 
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EXCESSIVE MOISTURE IN HOMES. W. T. MiIL- 
LER and F. B. MORSE. Series No. 82, Purdue 
Engineering Extension Dept., Lafayette, Ind. 
48 pp. 6” x 9” 


A compendium of most of the knowledge of, 
and research into, water and water vapor mi- 
gration into houses, the problems it causes 
and the best cures. Written for the home 
owner, the booklet will help builders avoid 
common errors that add to the moisture prob- 
lem in new houses. 


After surveying the sources of moisture (a 
freshly plastered six-room house has 700 gal. 
of water to dispose of), the booklet makes 
the following suggestions: 


1. Survey the house to find all sources of 
moisture, so the cure can be complete. 


2. Provide enough air for combustion. For 
every 1,000-Btu heat loss, oil or coal need 
33 cu. ft. of outside air per hour, and natural 
gas needs 44 cu. ft. Every 4,000 Btu’s in the 
furnace require one sq. in. of outside air duct 
for sufficient combustion air. 


3. Vent attics, walls and storm sash. 


4. Use paint. It is an excellent vapor barrier 
(see paper below), though oil base or alumi- 
num paints are better than latex base pre- 
parations. (Paint does not, however, take the 
place of a vapor barrier in new construction). 


5. Install vapor barriers without punctures, 
and lap all joints. Watch workmanship 
around diagonal braces, fire stops and elec- 
trical outlets and conduits. 


EFFECT OF CLEANING ON PAINTS USED AS 
WATER-VAPOR BARRIERS. National Bureau of 
Standards US Dept. of Commerce, Washing- 
ton 25, D.C. (Reprints are not available, but 
specific questions on the subject will be an- 


swered by the Bureau when possible.) 


Six types of interior paints were evaluated 
for their effectiveness both before and after 
rigorous cleaning with various compounds, 
Tested were: gloss enamel, interior gloss 
enamel, semigloss enamel, one-coat flat oil 
paint, ready-mixed flat oil paint and a resin- 
emulsion paint. 

Using the standard of water-vapor per- 
meance of one grain (per square foot per hour 
per inch of mercury pressure differential), the 
resin-emulsion and the one-coat flat were im- 
mediately discarded and were not subjected 
to cleaning because they exceeded this rate. 

The paint films were then subjected to 
cycles of dirtying and cleaning. Gloss and 
semigloss paints lost none of their vapor re- 
sistance even when the thickness was reduced 
as much as 25% by the scrubbing. Synthetic 
gloss enamel and flat paints gained in per- 
meance only during the severe abrasion 
caused by scrubbing with brush and scouring 
powder or paint cleaner, 
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Living room traffic is eliminated in the L-SHAPE floor plan 
by hall leading from front entry to bedrooms and bath. And 





The Floor Plan that solved a. 
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“atic Problem 
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the shortcut to bathroom from rear door, via the kitchen, is 
handy feature families with children appreciate. A versatile 
design, the L-SHAPE offers builders a wide choice of 
distinctive elevations, 3 different orientations and left and 
right-hand models. Ideal for multiple house developments 
where builder desires exterior variations but wants to gain 
economies of concentrating on one basic floor plan. 


For complete information about the L-SHAPE or other 
easy-to-build—easy-to-sell Pollman Homes, contact your 
local Thyer factory representative or write direct. 


THE THYER MANUFACTURING CORP, 


2853 Wayne Street 515 E. Yazoo Street 
Toledo, Ohio Dept. 4, Jackson, Miss. 


PROEES®r, 





FHA OR VA ACCEPTANCE 

1104 square feet— basement or non-basement 
models—3 bedrooms—conventional construction 
— plus advantage and economies of carefully 
controlled factory assembly. 


“Thyer fabricated structural units 
approved by Parents’ Magazine.” 
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1000" Coleman | 
Blend-Air heated 


The only heating comfort guarantee your customers can find. 





yer 


mn 

















erent 








Add summer cooling at any time without costly alteration 








The Coleman Comfort Bond builds 
buyer confidence to sell homes faster. 
Your buyer knows that there is no gam- 
ble when he purchases a Blend-Air 
heated home. He has a $1,000.00 guar- 
antee that means “warm home” to him 
—in every room. 

Magic Blenders are the source of 
Coleman’s unusually good results. They 
deliver greater circulation control, pre- 
vent heat from packing uselessly at the 
ceiling while floors freeze. Every cubic 





NO OTHER SYSTEM 
OFFERS YOU AND 
THE OWNER ALL 

THESE ADVANTAGES 








\ 2) Re 
er 
3 cost Is SAVED 


cooling, 97% of water costs 
can be saved with 
Water Miser. 


| INSTALLATION FASTER 


with 3'-inch air tubes pre- 
fabricated to fit any 
construction. A complete 
package. 














2 SPACE IS SAVED 


with compact furnace taking as 
little as 6 square feet of 
floor space. Cooling equip- 
ment fits alongside, 
snugly. 





COMFORT COSTS SO LITTLE WITH 





ULe 


with fuel-burning efficiency. In 


5 OPERATION IS AUTOMATIC 


Over-all temperature control 
by thermostat with control 


foot of air is constantly circulated and 
evenly heated to provide uniform com- 
fort—in every room. 

The coupon below, or a pest card 
mailed to us today, will bring you de- 
tailed information on Blend-Air costs— 
for heating or for year-round air con- 
ditioning. You'll find this system ideal 
for low-cost specification housing where 
quick sales are necessary for profit in 
building. The Coleman Company, Inc., 


Dept. 750-HAH, Wichita 1, Kansas. 













wT 


4 twice SUMMER COMFORT 


with twice the moisture wrung 
from hot, wet air by super- 
cooling beforehand—a 
Coleman development. 


6 COOLING COMES LATER 


if desired. Pre-engineered to 
use same system, same 
tubes, same Magic 

Blenders. Low monthly 

payments. 





in each room 
independently. 


CENTRAL HEATING AND 
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jomtort Bond gives your 
1omes a selling edge 





“Far above our expectations —We are very 
much pleased . . . our home could not be more 





“Has done an outstanding job for us 
—most satisfactory in its performance . . . worked 
wonderfully well.” 

Harold Chapman & Son, Builder, Kalamazoo, Mich. 










Bi 


““As a contractor | am more than pleased 
—an excellent heating system . . . one of the most 
economical to install.” 


LIN hal 
the Magic Blender 
sense  G0eS the job better 


action 


is Joc a a 


In winter it blends room air with 
freshly heated furnace air to 
maintain constant comfort. Insum- 
=Room mer it blends and recirculates cool 
air the same way, providing dry 


Air from furnace ° bl 
or cooling unit mountain-air coolness. 


Bee... 


“Satisfaction to our house buyers — | have 
installed about forty of these units during the past 


OWNERS AND BUILDERS SING THE PRAISES OF THIS DEPENDABLE LOW-COST SYSTEM 





ee 


comfortably heated.” two years.” 
Robert Gasson, Owner, Woodland, Calif. 


Wayne L. Garceau Co., Builder, Spokane, Wash. 





Edward L. Bolding, Contractor, Tampa, Fla. system.” 


“Count us among your satisfied customers 
—We don’t have cold floors any more . . . it was 
installed with a minimum of mess and confusion.” 
Dale M. Bronson, Owner, Fremont, Ohio 





“Even heat distribution in every room 

—when the warm air floods my home in the early 
morning, | know | have the ‘modern’ heating 
Milton J. Gale, Owner, Keyport, N. J. 


OIL GAS LP-GAS 


EQUIPMENT AGA APPROVED 
OR LISTED WITH 
UNDERWRITERS LABORATORIES 


AIR CONDITIONING SYSTEM 


J 














“(More reasonable than any other furnace 
—gives an even heat and is very economical to 
operate.” 

Walter N. Mees, Owner, Zanesville, Ohio 





“A heating marvel—noiseless, economical, de- 
pendable and safe . . . permits us to go about the 
house in summer sport clothing.” 

Morris G. Becnel, Owner, Ama, La. 





“‘We install Blend-Air exclusively— in al! our 
ranch type homes. We strive to give the utmost in 
value in a low-priced home.” Lewis Cook, 
Paradise Homes, Inc., Builder, Mahopac, N. Y. 


Pee eee nee sense eeeoeoees 


THE COLEMAN COMPANY, INC. Dept. 750-2-HAH 
Wichita 1, Kansas 


Please send me all the facts on the Coleman Blend-Air 
heating and air conditioning system. 


Name . a 





Firm 


Street .. —_ 





City__ << 
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ALUMINUM 


BUILDING 
CORNERS 





Auothe® ncvors FIRST! | 


ok FIRST modern, all new, exclusive ‘Straightline’ design 
Aluminum Building Corner for clean, modern look. 


sr FIRST attractive package — easy to merchandise on shelves 
and counters. Easy to ship — easy to handle. 


se FIRST 100-corner package — full profit—no waste. No 
damaged corners —no counting —no wrapping. Corners 
always protected from damage, dust and deformity. Saves 
labor, material and sales-time. 


sr Plus a complete line for all bevel siding. Corners dimpled 
for quick nailing. 





PLACE YOUR ORDER NOW! 
ATTRACTIVE STURDY PACKAGING 


i) £ 
5 Packages of 100 each per carton » 





Pkg | Pkgs. Quan. | Approx 
Size Order| Per Per |Wt. Lbs. 
No. | Ctn Ctn |PerCtn. 


Yn" x 6” 80 21 
Vy" x 8” 8! 28 
5 500 
























































yy!" x 8” 82 28 
| 2” x 10” 83 34 
| _%” x 10” 84 34 
READY FOR COUNTER DISPLAY AND SALE yy" x 12" 85 4l | 





FULL-COUNT @¢ NO DAMAGE 
NO COATING TO CHIP OFF 


Fer stall 






NAILS 


Available in a complete range of types 
and sizes for use where the elimination of rust 
PSST streaks and stains is desired. include these nails with 


y 3 your Building Corner order. 
' 

‘ ‘ 
WIRE & ALUMINUM CO 
x UG 


J, NICHOLS WIRE & ALUMINUM CO. 


DAVENPORT, IOWA 





World's Largest Manufacturer of Aluminum Nails 


ee ee ee ee 















T CALK IT... 
DRIVE IT! 














L-M Perma-Line pipe has 2-degree-taper ends with 2-degree- 
taper fittings and couplings that drive on to make permanent, 
leak-proof, root-proof joints. No calking, no cementing. 


EM Perma-Line Pipe 


cuts installation time! 


L-M Perma-Line is the general-purpose outdoor 
pipe—for above-ground and underground use. 
It’s light, strong, easy to handle. It comes in 
long lengths—fewer couplings are needed. 
Tapered couplings need no cement—you just 
drive them on. It’s easy to install—you save 
hours of time. Because it’s light, it’s easier and 
cheaper to deliver a bigger load to the job. 


Root-Proof Joints 
Perma-Line pipe is cellulose fibre, impregnated 
with coal-tar pitch under heat and pressure. It’s 
strong, tough, has high crushing strength. Normal 
ground heaving and settling won’t crack pipe or 
joints. No leaks to attract roots, no cracks for 
them to enter. Acids, alkalis, hot water won’t 
bother it. It can’t rust or corrode. 


Years of Experience 

Perma-Line 4” pipe comes in 5-, 8-, and 10-ft. 
lengths ; 2” to 8” sizes in 5-ft. lengths. Full line of 
couplings, bends, adapters to connect to other 
types of pipe; special tapered cast-iron tees, ells, 
wyes. You can depend on it—L-M fibre tubes have 
been made for over 25 years. 

Ask your plumber or building supply dealer, or 
mail the coupon now for full information and 
name of nearest distributor. 


PERMA-LINE Pipe 


et 


and name of nearest distributor. 


Name. 






ae 


House-to-sireet sewers, foun- 
dation footing drains. 








‘en 
- 
yes 


Use perforated Perma-Line 
for septic tank disposal beds. 





A 


Perforated pipe for land drain- 
age; solid pipe for irrigation 
on estates, golf courses, air- 
ports, parking areas. 


LINE MATERIAL COMPANY 


(a McGraw Electric Company Division) 


Perma-Line is a Line Material Company trademark. 


papi MAIL COUPON 


LINE MATERIAL COMPANY, Milwaukee 1, Wisconsin HH-94 
Send me full information about L-M Perma-Line pipe for home building, 


TODAY! -----; 
| 





Company. 





Address 





| 
| 
| 
| 
| 
| 
| 
| 
| 
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ere’s an Extra all women want 
... a Powder Room 





iT WILL PAY YOU BIG DIVIDENDS WITH 
A SMALL INVESTMENT! 








Women will pay for a powder room, 
even in the medium-priced homes. 
Just a few hours’ work on the powder 
room of the house you’re building or 
remodeling can add to the price you get. 
Your own carpenters can install 

St. Regis Panelyte in a matter of 
hours. The 4’ x 10’ standard sheet 
cuts easily to the small areas of the 
powder room. This lovely little room 
adds a modern touch of beauty to the 
home. . . that pays off in the price! 

The women love St. Regis 

Panelyte, too. 

They love its sparkle, the bright 

fresh colors, the modern patterns that 
cannot wear out. And they can clean 
it with a swipe of a damp cloth. 

They see St. Regis Panelyte 
advertised in the national magazines. 
So they appreciate what you are 
offering them . . . splash-proof, 
stain-resistant walls, durable vanity .. . 
charm and luxury for the whole 
family. St. Regis Panelyte is 
consumer-preferred in the kitchen, 
bathroom, playroom and powder room. 
Invest in a Panelyte powder room. 

It will pay you big returns. 








A Panelyte powder room is protected 
against spilled cosmetics 






























# 
e 






of a Panelyte bathroom 





ST. REGIS 


PANELYT 


THE MODERN SURFACE 








Nationally 

advertised in 

Better Homes & 
Gardens, The 

sel American 
Home and 
Popular 
Science 







Panelyte is made in the new Kalamazoo plant of the 
St. Regis Paper Company, one of America's largest 
Paper manufacturers, with resources ranging from raw 
materials in its own forest preserves to modern mills 
and plants and nation-wide distribution. 


aliens | 











Women like the bright modern beauty 





Panelyte Division, St. Regis Paper Company 
Box 40, Grand Central P. O., New York 17, N. Y. 

I am interested in 

( ) Samples of Panelyte ( ) Prices of Panelyte 
( ) Address of nearest Panelyte office 

( ) Consultation with a Panelyte Engineer 


HH-954 
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put safe, up to date 
gas venting 


in your homes 


specify M ETALB E ST0$ 


—the modern venting system 


























ac 
A COMPLETE LINE OF TYPE B VENTS 


Approved by Underwriters’ Laboratories. Correctly designed for 
use with all approved gas appliances requiring Type B vents. 
(Not for use with oil-burning appliances or gas-fired incinerators.) 
ac METALBESTOS WV METALBESTOS 
Round Vent—for standard Oval Vent-—specially de- 
venting applications where signed for in-the-wall vent- 
space is not restricted. ing. 

Complete line of fittings available for both round and 

oval systems. 

correctly designed The first double-wall, insulated 
venting system — thin inner pipe heats quickly for 
proper venting — air space and outer pipe conserves 
vent gas heat, prevents overheating of adjacent 
construction. 
safe, strong, durable Sturdy outer jacket to protect 
vent from damage . . . safe, gastight couplers that 
won't pull apart . . . aluminum inner pipe for maxi- 
mum corrosion resistance. Metalbestos vents last the 
lifetime of the house, eliminate costly repairs or re- 
placement. 
easy to install Lightweight, easily handled pipe — 
special couplers for rapid assembly — no cement, 
mastic or special tools needed. 
TYPE B-W 
INSTALLATION KIT 
Simplifies venting of recessed 
wall heaters—fits inside 2 x 4 
walls without furring out. Con- 
tains all fittings and directions 
needed to make safe, officially 
correct installation. Designed 
for use with WV oval pipe. 


Choose Metalbestos for the best job at the lowest cost. 





Stocked by principal jobbers in large cities. Factory warehouses in 
Atlanta, Dallas, Philadelphia, Kansas City, Chicago, New Orleans. 


ty, METALBESTOS... 


beebeue 

















Theres No Substitute for 


METAL WEATHERSTRIPPED 
WOOD WINDOWS 


Your customers can immediately see the outstanding 
advantages when you install complete metal weather- 
stripped wood window units. Window units that have 
been precision-assembled by the sash and door jobber 
and are available to you through your retail lumber dealer. 


BEAUTIFUL wood windows are warm to the touch and reduce 
condensation to a minimum. 
COMFORT is assured with wood windows properly weatherstripped 
with metal weatherstrip. Homes stay cool in summer, warm in winter 
and dry the year around. 
PROTECTION of wood windows with metal weatherstrip prevents 
needless heat loss and discomfort. Savings in fuel costs alone can 
amount to approximately 24%. 
ECONOMY is guaranteed. First cost is moderate for metal weather- 
stripped wood windows, compared to any other type windows. And 
the extraordinary durability of metal weather- 
stripped wood windows means less maintenance 
and longer life. 
Serve your customers BETTER by installing com- 
plete metal weatherstripped wood window units. 


WEATHERSTRIP ecearcé INSTITUTE [eREOT Tee 
WINDOW UNITS 


OFFICE OF THE SECRETARY 
BOX 101 — RIVERSIDE, ILLINOIS 
DEPT. HH-94 


FROM YOUR 
RETAIL LUMBER 











DEALER 


MONARCH METAL WEATHERSTRIP CORP, 
Members: 6333 Etzel Ave., St. Louis 14, Mo. 


ALLMETAL WEATHERSTRIP CO. NATIONAL GUARD PRODUCTS, INC. 
2241 N. Knox Ave., Chicago 39, III. Box 4754, Memphis 7, Tenn. 


BARLAND WEATHERSTRIP MATERIAL CO. NATIONAL METAL PRODUCTS CO. 
1960 E. 59th St., Cleveland 3, Ohio 1001 Ridge Ave., Pittsburgh 33, Pa. 


CENTRAL METAL STRIP CO. NICHOLS METAL STRIP SERVICE 
4343 N. Western Ave., Chicago 18, III. 2104 Gilbert Ave., Cincinnati 6, Ohio 


CHAMBERLIN CO. OF AMERICA REESE METAL WEATHERSTRIP CO. 
1254 LaBrosse St., Detroit, Mich. 712 Park Ave., Minneapolis 15, Minn, 


DENNIS & CO., W. J. SECURITY CO., THE 

4444 W. Irving Park, Chicago 41, 1. 385 Midland Ave., Detroit 3, Mich. 
DORBIN METAL STRIP MFG. CO. SOUTHERN METAL PRODUCTS CORP. 
2410 S. Cicero Ave., Cicero 50, Ill. 921 Rayner, Memphis 6, Tenn. 


GARDNER WIRE CO. SPANJERS CO., A. J. 
1325 S. Cicero Ave., Cicero 50, Ill. 1915 N. Lilac Dr., Minneapolis 12, Minn. 


MACKLANBURG-DUNCAN CO. WARNICA PRODUCTS 
Box 1197, Oklahoma City, Okla. 6416 S. Ashiand Ave., Chicago 36, IIt. 


MASTER METAL STRIP SERVICE ZEGERS, INC. 
1720 N. Kilbourn Ave., Chicago 39, Il. 8090 So. Chicago Ave., Chicago 17, Ill. 
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New bathroom designs to help you sell... 


Richmond fixtures for a contemporary theme! 


Look at these modern features—the CLAREMONT toilet compartment with its 
space-saving, sliding-door partition and separate entrance behind the BLAKE corner 
tub; the generous sized cabinet with sliding mirrors over the vanity and graceful 
BROMLEY lavatory. Warm color tones lend a friendly atmosphere and Whiter- 
White Richmond fixtures, with their bright sparkle, add lively contrast. Decorator- 
designed by Richmond to help you sell baths for new homes and the rapidly 
growing modernization market. 


Your customers will soon be seeing this new bathroom, the second of a series, 
in such leading national consumer magazines as BETTER Homes & GARDENS. 
Illustrated in full color and described with stirring sales messages, this series will 
spark wide interest in bathroom design—vividly demonstrate the full beauty of 
Richmond ware—help build the consumer brand-acceptance you desire. 


Whether you specify, sell or install plumbing fixtures, Richmond’s national con- 
sumer advertising will help your selling job. 


Richmond . .. the complete line of top quality lavatories, water closets and baths. Sold 
through selected wholesalers. 


Richmond radiator company 


16 Pearl Street, Metuchen, N. J. . Affiliate of Reynolds Metals Company 
See other side for complete details on the new Richmond WFD Boiler jy 


PLUMBING HEATING 





ONE boiler for ALL your 
gas-fired, wet heat needs 
The NEW WFD-Series F 


Here’s great news for the whole building team— 
plumbing wholesaler, contractor, builder, architect 
—Richmond’s WED Series F Boiler. Just one thoroughly 
reliable unit, for either hot water or steam, in eight dif- 
ferent capacities—from 80,000 to 290,000 input Btu /hr. 

The WFD is easy to install and easy to service—its 
top cleanout makes flue cleaning a quick, easy opera- 
tion— particularly in confined spaces. WFD simplifies 
your specification, ordering and inventory. With a WFD 
and 2 sets of trim, you have a hot water boiler or a 
steam boiler. 


(WE 
Richmond Radiator Company 
16 Pearl Street, 
Metuchen, New Jersey 


Please send me more information on the new WFD 
Series F Boiler. No obligation, of course. 


HTT YS 


Name. 





Company 
Address 
City Zone State 











We are O plumbing contractors, 0 plumbing wholesalers, 
O builders, D architects. 


IYI 


t} 
\ 


PLUMBING HEATING 





In short, here is a wet base, cast iron boiler, engineered 
for dependable, fully automatic operation. Supplied with 
control groups for all types of gases, the WFD Series F 
is A.G.A. Approved, meets §.U.R. Standards, A.S.M.E. 
Standards. It’s good-looking—and it will keep its good 
looks; the steel jacket is ‘‘ Duridized”’* which provides 
a superior bond for the white enamel finish— protects 
the steel against rust or corrosion. 


For further information send off the coupon today— find 
out about this new gas-fired boiler—the Richmond WFD 
Series F. Distributed through selected wholesalers. 

*Duridine—American Chemical Paint Co. 


2 
check these features: 


CJ Cast iron, wet base—A.G.A. Approved for combustible 

floor installation. 

C] Available with tankless domestic heater for instanta- 
neous hot water—3 or 5 gallons per minute capac- 
ities. 

[] Fully automatic — all controls and tankless water 
heater completely enclosed. 


“Duridized” for protection against rust or corrosion. 
Provides firm bond for white enamel on steel jacket. 


CJ Deluxe appearance complements the finished base- 
ment or utility room. 


IA 
Sal MMA 


SalI 


Richmond radiator company 


Metuchen, New Jersey 
Affiliate of Reynolds Metals Company 









Chooce the floor thats NATURALLY beautiful ! 
BRUCE STRIP 


e prefinished 
ve ” Finish that outwears sur- 
face finishes Sto 1. The cost of a Prefinished Bruce _ 
Strip Floor is usually less than for an unfinished 
floor of the same grade plus on-the-job finishing. - 
Write us for information or see your Sweet’s File. — 


E. L. BRUCE CO., MEMPHIS 1, TENN. | 











“T made a check chart... 


says leading builder, 
Ben L. Bingham . 
Los Angeles, Calif. 


(Left) L.Martin, Gen. Superintendent for Bingham (Right) Ben L. Bingham 


Awenioan Kifthets 


SELL YOUR HOMES FASTER 


aT 








DISHWASHERS 





then I changed to 


fohens 


ly 


‘Kitchens are my top home salesmen, and I 
wanted the best. I compared them all, then I 
changed to American Kitchens. For me, American 
Kitchens offer fast, economical installation ...a 
kitchen with more most-wanted features at no 
more cost... features that turn my prospects 
into buyers. Better than wood kitchens . . . espe- 
cially in the desert... the best in steel . . . Amer- 
ican Kitchens are tops !” 

Mr. Bingham builds about 400 $10,000 homes 
a year in Southern California. Since he’s having 
such success with American Kitchens, why not let 
us quote you on your next kitchen job and prove 
how high quality, low cost American Kitchens 
sell your homes faster. 












a ee ee are ere ee emer ae 1 

| American Kitchens | 

| AVCO Manufacturing Corp. | 

| Connersville, Ind., Dept. HH-94 | 

| —I'd like to have “no obligation” quotation on my | 

| next kitchens. : | 

| __Please send your new Architects’ and Builders’ File. | 

| Name Perret rs Tere ere TES Le CLO UELLU Aa | 

1 Addr he 

BS he es iat e lie teal Delesie tes sad 

| | (420) 

| CA. ha Sasa Seu rean a: See | (422) 
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insulate, 
control 
moisture 
at no extra 
labor 


cost! 


¥*T.M. Reg. U.S. Pat. Off. 


SEPTEMBER 195% 





USG’s Exterior Wall Assembly comprises Insulating ROCKLATH* plaster base 
and 23” USG* Insulating Sheathing. The wall has a"U factor of 0.15, when plaster 
and wood siding are added. Compare this with a "U" factor of 0.25 for walls built 
with regular gypsum lath and plaster, wood sheathing and siding. The big difference: 
a 40% decrease in heat loss with the U.S.G. assembly! 

Insulating ROCKLATH has aluminum foil backing, the most positive vapor 
barrier available commercially. Helps keep heat out in summer, inside in winter. 
Economical—one material provides vapor barrier, insulation and plaster base with 
only one installation cost. 

USG Insulating Sheathing saves three ways! (1) Insulates with more than 
twice the effectiveness of one-inch wood sheathing ("k” value is 0.33). (2) No corner 
bracing needed when the 2349”, 4-ft. wide board is used. (3) Big boards go up fast, 


require less labor. 
For complete information, see your U.S.G. dealer or write Department HH-4, 


300 W. Adams St., Chicago 6, lil. 


United States Gypsum 


the greatest name in building 
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Dining room with wINDOWALL of Andersen Gliding Units. 


Harlan Rathbun, Denver, architect. 


WINDOW PLAN 
FOR A HOME 


WITH A PATIO 


THE PERMANENT VIEW OF A LOVELY YARD iS 
a pleasure every homeowner enjoys. Here 
spacious WINDOWALLS, of Andersen Glid- 
ing Window Units in a dining room, make 
outdoor beauty a part of indoor living... 
a particular treat for family meals. 


Yes, all through the house Andersen 
WINDOWALLS frame the view, provide full 
ventilation, bring in sunshine. Yet they close 
tight to form a weatherproof barrier on 
wet or wintry days. For they’re both win- 
dows and walls. They’re Andersen WINDO- 
WALLS, made of durable, insulating wood. 


Why not order Andersen WINDOWALLS 
for the next homes you plan or build? You 
can get full information right now by writ- 
ing for Detail Catalog or Tracing Detail 
File. WINDOWALLS are sold by established 
millwork dealers throughout the country 
including the Pacific Coast. 


# TRADEMARK OF ANDERSEN CORPORATION 


nder Sef 


Windowalls” 


COMPLETE WOOD WINDOW UNITS 


Andersen Corporation 


BAYPORT, MINNESOTA 
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G.E. Proves Low Operating 


Cosis of Home-Cooling 








Dallas Test = = » made during record- 


breaking summer . . . 34 days over 100 degrees 
... proved that operating costs with G-E home- 
cooling are far less than even the experts pre- 
dicted! Here are the facts: 33 homes like the one 
shown above equipped with 2-ton G-E units 
averaged only $13.00.a month for 5 months’ cooling! 
Here is proof-positive that G.E. delivers the 
economical performance that homeowners want. 





@ These Texas tests prove that complete home- 


cooling in every room is here for the mass market. 
Today, no home is modern without the freedom 
from weather of year-’round air-conditioning. 


Your clients want the comfort and healthful ad- 
vantages of a complete Home Heating and Cool- 
ing system. And, because of General Electric’s 
continuing program of research and product de- 
velopment, more and more of them can afford it. 





CLM OLLI 


SYSTEM 
HOME HEATING and COOLING 





*Reg. Trade Mark of General Electric Company 








a 
Austin Today is the site of the most 
important industry-wide test ever made of home- 
cooling! Here, in 22 houses, air-conditioning 
equipment and all related factors will be care- 
fully and completely studied and analyzed. As 
in Dallas, G.E. will prove that home-cooling is To 





within reach of modest building or modernizing 
budgets . . . a necessary part of your residential 
specifications! 


Specify G.E.... give every homeowner thé satis- 
faction of knowing his house is truly up-to-date 

. . will still be modern years later if he wants to 
sell . . . equipped for comfort no matter what the 
season or weather. 


G-E AIR-WALL System offers these EXCLUSIVE features 


® G-E Air-Wall—the best system for distributing 
conditioned air the year ’round. Same ducts for A 
both cooling and heating. iad 
® Eliminates “‘layer-cake” heating and cooling. Pro- 
vides uniform temperature from floor to ceiling. 





For complete information on Dallas Study, ‘“‘Operating 
Costs Are Lower Than You Think,” write Home 
Heating and Cooling Department, General Electric 
Company, 5 Lawrence Street, Bloomfield, New Jersey. 


Progress /s Our Most Important Product 


GENERAL @@ ELECTRIC 
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TOWER BLACK 
BLENDE 


GOTHIC SLATE 
BLENDE 


BIRD 


ARCHITECT 


a 


Shingles 
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HIGHLAND BROWN 
BLENDE 


AVON GREEN 
BLENDE 


a <3 FHA-Accepted for roof slopes of 3” in 12” or more. 
* Aristocratic beauty. * 50% longer life. 


* Takes hurricanes lying down. * Three layers of protection. 


The 
* e( ARCHITECT | is the finest asphalt shingle you can buy. 
15° 


For more information ask your supplier or write to 


BIRD & SON, inc., Dept. HH-9, East Walpole, Massachusetts. 








& SON inc 





QUALITY PRODUCTS SINCE 1795 (<2¥>) EAST WALPOLE, MASS., NEW YORK, N.Y., CHICAGO, ILL., SHREVEPORT, LA. 























MOSAIC 


% Showrooms-Warehouses 


O Representatives 
[x] Factories 





For Free Estimates 
on (MOSA Tile, 






or the name 


fort 
. =¢ of Your Tile 


Y 
\h of Contractor 
‘ Ni / (Ceramic) 


















The Mosaic Factory, Sales and Warehouse Organization Today 

















You'll benefit from our sixty years of clay tile experience 


In 1894, The Mosaic Tile Company began manufacturing clay tile in four 
small Zanesville buildings. Our assets consisted of thirty hard-working 
people, a lot of get-up-and-go and a small pad of tile orders. 


Today, Mosaic is known from Coast to Coast. In these sixty years 

we have developed a quality and a line of clay tile which a builder can be 
proud to feature in his homes. And we’ve extended our facilities from 
New Jersey to California to give the best service possible everywhere in 
the Nation. 


Our showrooms and warehouses in twenty-five cities are complete 

clay tile centers, staffed to help you select your tile requirements 
efficiently. In still other cities, Mosaic Representatives are on the job to 
see that you get the Mosaic Tile you want when you want it. 





Whether you build single units or develop large tracts, it will pay 
you to study the value of Mosaic Clay Tile in your homes. See 
Mosaic Tile today at your Tile Contractor's Showroom, or at the 
Mosaic Showroom near you. For helpful Mosaic Tile literature, 
write The Mosaic Tile Company, Dept. 29-25, Zanesville, Ohio. 


THE MOSAIC TILE COMPANY 


Member: Tile Council of America and The Producers’ Council, Inc. 
Offices, Showrooms and Warehouses from Coast to Coast 
Over 4000 Tile Contractors to serve you 
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es by LOCKWOOD 


add a magnificent finishing touch to every door 











it’s the unexpected finishing touch 
that often makes the sale... . the extra touch 
of charm that catches the prospect’s eye. 
Lockwoop’s new Decra-Dor plates give you 
all this and even more. Decra-Dor, designed 
for use with Lockwoop’s ‘C’ Series locksets 
only, is the most exciting contribution to 
home decoration offered by a builder’s hard- 
ware manufacturer in years. 


These beautifully etched plates, with 
design inlaid in color, add new dignity and 


A. HARVEST 
B. RONDO 


c. COSMIC 


E. PERSIAN 


distinction to every door . . . flush moderns, 
traditional paneled styles . . . from the front 
door right through the house. The five designs 
illustrated are available in highly polished 
brass or satin-finished aluminum. 


Easy to install, economically priced, 
Lockwoop’s Decra-Dor plates are available 
through LocKkwoop dealers from coast to 
coast. The name of your nearest Lock woop 
dealer and a full-color brochure will be sent 
to you promptly on request. 


The classic beauty of a shaft of wheat, modern yet ageless. 


This simple circular design frames the door knob in a colorful etched 
pattern on lustrous metal. 


A suggestion of antique design rendered with truly modern simplicity. 
D. WOODBINE Graceful tendrils in an attractive floral pattern. 


The legendary tree of wisdom, etched and inlaid with color on a 
quadrant-shaped plate. 


ALL DESIGNS AVAILABLE IN BRASS OR ALUMINUM 


lockuwood 


LOCKWOOD HARDWARE MANUFACTURING CO. 


Fitchburg - Massachusetts 
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‘Build all 


Winter is just about as busy and profitable as summer for 
P & H builders. They build during the rough weather, and 
their sales prove that people buy P & H Homes in any 
weather. 

This all-year operation for P & H builders not only 
means a steady profit report, but also a steady payroll, 
and easier scheduling of subs. 

Here’s how it’s done: You put in your foundations in 
fall, before the ground freezes. Then, it’s just a matter of 
scheduling the P & H Home package shipments as you 
want them. The homes are under roof in a day, so your 





SUMMER 





year with PsH Homes 


crews can work in practically any weather. There is no 
waste or spoilage, subs can go to work on schedule re- 
gardless of weather, and customers move in on the date 
promised. 

And just a glance at the P & H Home plans and pack- 
age specifications will show you how much more home 
you'll be offering—winter or summer—in any price bracket 
from $6,000 to $20,000. 

Make building a year-round profitable business. 
Build P & H Homes. Write for full details and 
plans today. 





P:.H HOMES 


HARNISCHFEGER CORPORATION 
359 Spring St., Port Washington, Wisconsin 
Phone: Port Washington 611 
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MODERN MORTGAGES 


A monthly report on important developments in the modernization of mortgage credit, 
with particular emphasis on the expanding potential of the package mortgage, the open- 
end mortgage and the expandable mortgage. 





FHA to allow open ending of both old 
and new mortgages; VA rules also eased 


In one short passage of only 32 lines, the Housing Act of 1954 demolished the 
senseless, invisible barrier that denied more than 2 million FHA home owners 
the benefits of open-end mortgage financing to repair, improve or expand their 
homes, check the onset of obsolescence and blight. 

As advocated unanimously by industry leaders, by House & Hoe, and as en- 
dorsed last winter by President Eisenhower, Congress in Section 225 of the new 
law specifically authorized FHA to insure open-end mortgages on one- to four- 
family homes from now on. While the official regulations under the new law 
were being drafted last month, FHA Commissioner Norman Mason disclosed 
they will not be limited solely to new FHA mortgages. Wherever lenders are 
willing and state laws are no obstacle, FHA will allow open ending of existing 
FHA mortgages, too. In New York, for instance, lenders could use “modification 
agreements” to open end a “closed-in” mortgage along the lines of a form 


pioneered by the Dime Savings Bank of Brooklyn (H&H, Oct., 53). 


Vast market opened. The most im- 
portant clause in the new law was one 
that was urged all along by House & Home, 
but was added just before final passage. 
This allowed amount of the mortgage if 
the proceeds “will be used to finance the 
construction of additional rooms or other 
enclosed space as a part of the dwelling.” 


This cleared the way for hundreds of 
thousands of major home enlargement jobs 
that would require vast amounts of build- 
ing materials and home equipment, would 
provide employment for large numbers of 
craftsmen and an outlet for a considerable 
volume of mortgage investment capital pro- 
tected with government insurance. 


Ripe for improvement, and for enlarge- 
ment with third and fourth bedrooms, sec- 
ond baths, were the countless small, inade- 
quate homes built soon after the close of 
World War II, when two-thirds of all new 


houses had only two bedrooms. 


On this score the new law wiped out 
one of the most ironic inconsistencies in 
former FHA regulations. This arose from 
the fact FHA required most small houses 
to be designed so a third bedroom could 
be added in the future. But so long as his 
FHA mortgage could not be open-ended 
the owner who lacked all cash could only 
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finance modernization or completion of this 
third bedroom if he could afford a high- 
interest, high-monthly- repayment _ short- 
term loan. Hundreds of thousands of mod- 
erate-income FHA home owners could not 
afford such credit, but will now be able to 
modernize, add sorely-needed bedrooms for 
second and third children on the extended, 
FHA open ending. 


Limit on appliances. There was disap- 
pointment for some segments of the indus- 
try on one restriction in the act: under the 
new law FHA would not allow open-end 
borrowing for many essential free-standing 
home appliances. Specifically, the new 
law limited re-advances on FHA mortgages 
to “such improvements or repairs as sub- 
stantially protect or improve the basic 
livability of the property.” For fixtures or 
appliances, this will cover only firmly at- 
tached items that become an integral part 
of the structure or realty. 

For its interpretations on this point FHA 
was being guided by a strong directive in 
the report on the housing bill written by 
the Senate banking and currency commit- 
tee. Said this report: “Under current FHA 
administrative policy refrigerators, wash- 
ing machines, ironers, stoves, dishwashers, 
carpeting, draperies and other household 


appliances and furnishings are not eligible 
for the benefits of the Title I (short-term 
credit) program. Your committee intends 
that such restrictions shall continue to 
apply to these and other free-standing items 
not only under Title I, but also under... 
the open-end mortgage section.” (This 
Senate order created an anomaly: in many 
districts most of these items are allowed 
on an original FHA mortgage if they are 
equipment included with a new house, but 
their addition to the same mortgage will be 


prohibited if bought later.) 


VA rules liberalized. The new law also 
authorized higher guarantees on open-end 
borrowing for repairs, alterations and im- 
provements on VA home mortgages. VA 
already allowed open-end loans for this 
purpose, but on a technical point it did 
not increase the dollar amount of its out- 
standing guaranty to the lender on the 
combined loans, except in the cases of vet- 
erans who had bought homes before April 
20, 1950 and had used less than $4,000 of 
guaranty entitlement. 

Under the new law any unused portion 
of a veteran’s 60% guaranty entitlement 
up to the maximum of $7,500 can be ap- 
plied to increase the dollar amount of the 
guaranty to the lender such loans. 
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Glass lifts out for painting or when cleaning. Carpenters and Builders like ease of installation. 


Sashless window becoming popular 


1954 sales are seven times last year’s volume 


The sales volume of the Pierson Sashless Window 
has greatly increased during the year, to become a 
popular unit throughout most of the United States 
and Canada. We attribute the success of this year’s 
sales to a product unique in its field and to our 
Spring advertising in House and Home, which brought 
unbelievable results. 


Glass window. This is the only sashless window on 
the market. It is simply 3/16” crystal glass, sliding 
in a redwood frame. There are no sash sections 
around or between the glass—thus eliminating bal- 
ances, putty, sash painting and all hardware except 


the lock. The frame is 2” x 6” redwood and is 
moulded so that the inside trim is complete for wall- 
board or plaster—and outside, for siding or stucco. 
The price is low because the buyer is paying for good 
material rather than labor. The window comes in 22 
sizes up to 8 feet long, and from 2 to 31/, feet high. 
This is the only full vision sliding window on the 
market. 

Dealers and architects may obtain a free display model 
of the window by paying freight only. Inquiries 
regarding the Pierson Sashless Window may be ad- 
dressed to Ernest Pierson Co., 4100 Broadway, 
Eureka, California. 
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MODERN MORTGAGES 


GOOD DESIGN FOR PRODUCTION, a manual for builders and 


their architects, prepared for the NAHB Research Institute. 
1. Planning. Good planning starts with good zoning. 


Good plans are simple plans: rectangle, square, T, L, split level, 
H and U; their pros and cons. 


Good plans are flexible on the lot. 


How to plan a living room for good circulation and 


furniture arrangement. 


How to plan a kitchen and laundry; with design standards by 
Harold Sleeper, FAIA. 


How to plan a bedroom; Sleeper design standards. 


How to plan a playroom. 
How to plan storage. 
The house in relation to street and lot. 


ll. Construction. Good construction uses all the approved building 
techniques, means working with parts instead of pieces. 


ill. Appearance. What do people want small houses to look like? 
Bigger, more expensive and different from their neighbors’. 


How to trick the eye and make a small house look bigger. 

How to make a cramped room look spacious. 

How to make a cheap house look more expensive. 

How to make the same house look different with texture and color, 
How to make the street look like home. 

Good teamwork makes good design in quantity-production houses. 


LUMBER DEALER SPENDS $60,000 TO PROMOTE HOUSE 
Joseph Peltz of Stamford, Conn. gets behind Better Homes and Gardens’ 


‘*Home for all America’’; 96 other builders use the house to get sales. 
NEWS 


CALIFORNIA’S NEWEST PLANNED TOWN IS MODERN 

Builders Cal Wheeler and John P. Boswell will have 45,000 houses, 
apartments, schools, churches, shopping and recreation areas in 
Terra Linda near San Francisco. 


NEW TAX BILL 
A benevolent giant whose chief intent is to stir the economy 
to greater activity. 


REVIEWS 
NEW PRODUCTS 


TECHNICAL PUBLICATIONS 


of cover and manual by Adrian Taylor 





GOOD DESIGN 
FOR 


PRODUCTION 


Good design in houses—like good design in many other things 
— is the product of three factors: good planning, good construc- 
tion and good appearance. 

Good planning means good performance. The test of good 
planning is whether or not a house works. 

Good construction means sound construction—plus something 
else: with houses built to a price, it means simple, fast, and there- 
fore economical construction. In short, it means good quantity 
building. 

And good appearance means good styling. People are not go- 
ing to move into a new house just because it works well or just 


because it is built well. They will move into it because they like 





the way it looks—inside, outside, on the lot and on the street. 
Good appearance in a house is the clinching argument that makes 


people want to leave the old address. 





On these 40 pages we will try to show two things: 
First, we will show the most effective ways to achieve good 
planning, good construction and good appearance (and, for con- 


trast, we will show some of the common mistakes, too). 





And, second, we will try to document the complete interde- 
pendence of planning, construction and appearance. 

By this we mean that no plan is good if it looks bad, no struc- 
ture is good if it covers up for a bad plan, and no appearance is 
good if it is achieved at the cost—and, especially, the high cost 
—of complicated and messy construction. 


For a house is made up of many parts. In a bad house, these 


parts are often out of kilter—one thing is stressed at the expense 
a | 


of others. Ina good house, the many parts are in perfect balance. 
To try and put these many parts into balance is the purpose 


of this manual. 


Photos: The Bettman Archive; Dewey Mears; Roger Sturtevant 


HOUSE & HOME 








‘it must build well 





WEY 


* 





¢ 


Taylor Hardwick, architect. Courtesy of Loox magazine, photo by Milton Greene 





WHAT IS GOOD PLANNING? 
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GOOD PLANNING STARTS WITH GOOD ZONING 
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\ost houses consist of three basic areas— SLEEPING AREA LIVING AR EA AN D \W ORKING 
(bedrooms, _ bath- (living room, fam- AREA (kitchen, 
rooms and _ related ily room and dining which is the control 
spaces) space ) tower, and laundry) 


Ilow to relate these three basic areas to each other, to the sun. the lot 


and the street, is the key problem in the planning of any house. 


YESTERDAY’S HOUSE HAD JUST ONE ANSWER TO ZONING 

It put the living and working areas downstairs. the bedrooms upstairs. 
Chief disadvantages: 

1. Space wasted by stairs and landings. 

2. Time and energy wasted in stair climbing. 

3. Difficulty in relating upstairs playrooms to outdoors, 


4, Lack of flexibility (especially for expanding the house). 





TODAY’S HOUSE CAN BE ZONED IN MANY DIFFERENT WAYS: 


Most builder houses are planned on one floor, If they are planned 





well, each room will be closely related to its corresponding outdoor 
x space and the working area will be located to control the entire house: 
iat: all entrances. the children’s play areas, the garage or carport, and 


the dining areas--both in the house and out-of-doors, 


Here are six simple and well-zoned house plans commonly used by 
builders. The diagrams with black (for sleeping). gray (for living) 
and crosshatch (for working) show how our three basic areas should 


be arranged to make the plan work: 


Split-level plan 





T-plan 





Utility-core plan 





Offset rectangle plan 


Let’s see how each of these plan types works out in detail 
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BASIC 


and CON 


HOW BLILDERS HAVE 


CIRCULATION and CONTROL 


DIAGRAMS 


GOOD PLANS ARE SIMPLE PLANS 
eight plan types shown in this chart has been used by builders through- 
out the US. Each has its pros and cons. Each is a simple solution to 
the common problem of how to house a family with children at a 
price the family can afford to pay. Why have these plans been suc- 
cessful? Here are the reasons: 1) sleeping. living and working 


areas are clearly separated, yet well related to each other. 2) Main 





= 

> Simple rectangle 

om plan, and offset 

_j rectangle plan i 

— t 
PRO: 
Maximum framing economies. 
Plenty of cubage inside short exterior walls. 
Compact circulation. 
Good entrance control—if kitchen faces street. 
Short plumbing runs. 
Long facades look impressive on_ street. 
CON: 
Street facade can look dull unless garage or 
carport is used to break it up. 
Street elevations may have four or five differ- 
ent kinds of openings, hence they present de- 
sign problems. 
VOTE: in a 1,200 sq. ft. house, the simple 
rectangle would have about 148 running feet 


of exterior wall. The offset rectangle might 
have 164’, 


r 
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Simple rectangle as used by Builder William Levitt in 
Pennsylvania 


RAGE 
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ie 





USED THE BASIC PLAN 


Offset rectangle as used by Builder William Nathan in 


Conn. 





Best control if kitchen faces street. Offset 
rectangle yields terrace on garden side. 


Bik ai ‘ 
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Each of the 








Utility-core plan 








PRO: 

Plan can be square, hence very compact. Inside 
bath now approved by FHA. 

Excellent concentration of utilities. Utility 
core acts as buffer zone between living and 
sleeping areas. 

CON: 

Hard to relate kitchen, garage, family and 
main entrances properly. 

This often means excessive circulation space. 
Few variations possible along street. 


VOTE: the utility-core plan would have only 
140 running feet of exterior wall in a 1,200 
sq. ft. house. 





Utility-core plan as used by Designer and Prefabber 
Richard Pollman in Mich 
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CARPORT 





Most utility-core plans sacrifice good car-to- 
kitchen relationship, gain compactness and 
thus economy. 








entrances (used mostly by guests) lead directly into the center of the 


house. 3) Family entrances lead directly from garage to kitchen, an 
absolute must in good planning. 4) The kitchen is the control tower 
for the entire house. From it, the housewife can supervise all en- 
trances, all major indoor and outdoor areas. 5) And, circulation 
space within the house is kept to a minimum. The principles shown 


in this chart can be applied to any house plan, however complex. 








T-plan 





PRO: 

Excellent separation of living and sleeping 
areas, with good orientation possible for each. 
Excellent circulation and control. 
Interesting street elevations with many _pos- 
sible variations. 

Sheltered terrace toward rear garden. 

CON: 

More complicated roof framing than rectangle 
or core plans. 

Long exterior walls. 

Divided plumbing stacks. 


NOTE: the T-plan would have 174’ of ex- 
terior wall in a 1,200 sq. ft. house. 





T-plan as used by Builder Joseph Eichler in Calif. 
Anshen & Allen, architect.. 











Best control and circulation results when the 
kitchen faces street. 





HOUSE & HOME 




















SEPTE 

















ME 








Sleeping Living 

























































































W orking Main Family 


entrance entrance 








L-plan 





PRO: 

Similar to those for T-plan. However, no 
sheltered terrace on garden side if kitchen 
faces street. 

CON: 


Similar to those for T-plan. However, roof 
framing is less complicated than in T. 
NOTE: the L-plan, like the T-plan, might 
have 174 running feet of exterior wall in a 
1.200 sq. ft. house. 


L-plan as used by Kring Construction Co. 
in Calif. Ernest Kump, architect. 
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If kitchen faces rear, additional foyer space 
is necessary to by-pass the living reom, 
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Split-level plan 


PRO: 

A lot of cubage for a small house. 
Separate levels produce greater privacy for 
each area. 

Different ceiling heights create interest. 


CON: 

Complicated exteriors and framing. 

Difficult to relate properly to existing grades. 
Cramped and badly proportioned rooms will 
result in splits measuring less than 45’ in 
long direction. 


VOTE: exterior wall economies in splits re- 
sult from using space between foundation 
walls to gain additional cubage. (See H&H, 
April °54 for discussion of split-level design.) 


Split-level plan as used by the Barba Co. in NJ. 
John P. DePalma, architect. 





Circulation 
space 








H-plan and U-plan 


PRO: 

Excellent separation of sleeping and living. 
Useful patios with plenty of privacy. 
Cross ventilation possible in every room. 
Excellent control from central kitchen. 


CON: 

Very long perimeter walls, hence initial costs, 
as well as heating, air-conditioning and main- 
tenance costs high. 

Long plumbing runs in some H- and U-plans. 
Placement and access on narrow lots can be 
difficult, especially in relation to garage. 


VOTE: assuming a 1,200 sq. ft. house, the 


H- and U-plans would have about 210 running 
feet of perimeter walls, or almost 50% more 
than equivalent rectangle. These plans are 


therefore expensive to build. 





4 H-plan as used hy Builders Northeutt & 
in Ga. Finch & Barnes, hitects 


U-plan as used by Builder Fred Loucks in La. Curtis 
& Davis, architects. 

















Lowest level in most split levels is divided 
between garage space and playroom. 


< 














on narrow lot. 











Sanders 


Garage or carport lo- 
cation can be difficult 
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GOOD PLANS CAN HAVE MANY FACES. Many people are reluctant to buy a builder house because they think it means 


living in a row of identical houses. To defeat this kind of monotony and to get the best possible orientation on both sides 
of the street, builders like to switch their basic plans around on the lot—flop over adjoining houses, vary the setbacks from 


the street and so on (see also p. 140). 
These diagrams suggest how each of our eight plan types can be turned around, set back, flopped over or stood short 


end to street—all within the restricted dimensions of a small lot. But before we go on to discuss these suggestions, here 


is a note of warning: frequently a builder will try to get variety along the street by shifting the garage around. You can 


do some of that—but not too much, One test of good small- house planning is how you get from the garage to the kitchen. 
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UTILITY-CORE PLAN. Square houses need 
screens, fences and changing garage locations to 


SIMPLE RECTANGLE AND OFFSET PLANS. look different along the street. It is hard to gen- 








By using screens and fences, by slightly chang- 
ing the location of the garage or carport, and 


by turning the house around or setting it far 


eralize about whether the living area should face 
the street or the rear. If it faces the street and 
has a big glass wall, that glass wall must be 


back on the lot, builders have given this simple protected (see p. 122). 


plan dozens of different faces, 
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L-PLAN. One of the chief assets of T- and 
L-plans is that the wings form sheltered terraces. 





_ ; ; These terraces should be protected by screens 
T-PLAN. By flopping T- or L-plans over on 
adjoining lots you can get a handsome in- and 


or planting if the plan is turned so that they 


face the street. 
outgoing-pattern along the street (see p. 140). 


Using the T-plan in the long direction works 


well on narrow lots. 


H- AND U-PLANS. Since the patios are a major 
asset in these plan types, they should be pro- 
tected by screens or planting if they face the 





Because spliis present 


SPLIT-LEVEL PLAN. 
special grading and landscaping problems, it is street. Carport or garage location is compli- 
cated, especially when the work areas are in 
the link. The plans shown here assume that 


advisable to use continuous terracing parallel to 
the street for front-to-back splits, or flopped-over 


plans on adjoining lots for side-to-side splits. the work area is adjacent to the living room. 
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direct access to all major areas in house? A: both no. 














IS THIS A GOOD PLAN? NO. 
| ell 
BEDROOM BEDROOM 











LIVING 


DINING 











— 


GARAGE 















PLAN “A” 


. Is garage next door to kitchen? A: no. 

. Does kitchen control major entrances? A: no. 

. Is living room free from through traffic? A: no. 
. Are outdoor areas well related to rooms? A: no. 


. Is there a foyer space at main entrance? Does it give 


PLAN “C” 


1. Is it easy to get from garage to kitchen? A: no— 


unnecessarily complicated. 


2. Is kitchen layout good 


7 


sink in bad place, ete. 


\: no—too 


many doors, 


3. Is corridor layout simple and compact? A: no— 


very complicated, partly because living room faces street. 


5. Can you find your way out of main foyer? 


4. Is exterior shape simple? A: no—too many unnecessary jogs. 


with difficulty—it has seven different doors! 


IS THIS A GOOD PLAN 
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? 


NO—BUT IT COULD BE (see Plan “D”). 


A: only 


about garage location, ab@ut control and about circulation. Let’s see how 


this works in practice: 


PLAN “B” 


(Terra Linda development, Calif. W. J. 


Severin, designer.) 





| GARAGE 

















ood ® 


1. Is garage next door to kitchen? A: yes. 


2. Does kitchen control all major entrances? A: yes. 
3. Is living room free from through traffic? A: yes. 
4. Are outdoor areas well related to rooms? A: yes. 


5. Is there a foyer space? Does it lead directly 


to all major areas? A: yes. 


IS THIS A GOOD PLAN? YES—VERY GOOD. 





PLAN “D” 


(Eichler Homes, Calif. 
Anshen & Allen, 


architects.) 


1. Is it easy to get from garage to kitchen? A: yes, 
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LIVING 


GARAGE L 
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2. Is kitchen layout good? A: yes. 


3. Is corridor space well planned? 
corridor doubles as dressing room. All of it acts as 
sound baffle between living and sleeping areas. 

4. Is exterior shape simple? 


places like fireplace wall, where change in 


material makes break seem natural. 


5. Can you find your way from entrance foyer to all three 

major areas? A: 
IS THIS A GOOD PLAN? YES—ALTHOUGH IT IS QUITE SIMILAR 
TO BAD PLAN “C.” 


yes—easily,. 





A: yes—part of 


A: yes—jogs occur only in 


GOOD PLANS ARE EASY TO CHECK. Take a look at the two pairs 


of house plans shown on this page: in each case the plans are super- 
ficially similar—but there are just enough little differences to rule out 
the plans on the left in favor of the plans on the right. How can you 
tell? Well, just by asking the right questions about kitchen location, 








GOOD PLANS MUST HAVE GOOD ROOMS 
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WHY IS THIS A GOOD LIVING ROOM? 

(Builders Simon & Morrow, L.I., N.Y. Huson Jackson, architect.) 

1. The room is free from through traffic. 

2. It was designed for best furniture arrangement: sofa and chairs face 
fireplace and view of garden. 


3. Coat closet shields living room from main entrance. 


WHY IS THIS A POOR LIVING ROOM? 


1. Main traffic lane bisects room. Note that decorator has unconsciously 
uccented this fact by placement of scatter rugs! 
2. Hence furniture arrangement is very difficult. Picture window looks 
more like intruder than asset. 
3. Main entrance door opens straight into living area. 

The good living room above is actually somewhat narrower than the 
poor example below. But it is much more usable because it was planned 


for good circulation and for good furniture placement. 


Hedrich Blessing 























Damora 





How do you tell a good room from a bad room? There 
are many different answers—but before a room can 
qualify as being well planned (which is the principal 


thing we are talking about here) it must pass two tests: 


1. Does the circulation work inside the room? 
2. Is there any place to put the furniture (and to 
arrange it properly) after the circulation is 


taken care of? 


These two questions seem so obvious it is hard to 
believe that architects or builders could ignore them. 
But take a look at the two examples on this page 
(both architect-designed, by the way). And then check 


your next room plans to see whether they qualify. 


The most important room in any house is the living 
area. But that is not the only difficult room—or, for 
that matter, the most difficult room. There are plenty 
of planning problems in kitchens, laundries, bedrooms. 
bathrooms and playrooms. as well as in storage areas. 
These problems are tackled, one by one, on the next 


ten pages. 
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GOOD LIVING ROOMS MUST SOLVE SPECIAL PROBLEMS 


Nowadays, most living rooms have three views—two of them inside, one of them outdoors: 





iE) 5: 





first, a view of the TV set; 





second, a view of the fireplace; 


In a good living room you do not have to move the furniture around (and thus scar the 
floor and wear out the carpet) every time you want to look at your favorite TV program. 
or watch the fire, or look out of the window. In a good living room, these three views are all 


visible within a 90° are from wherever you sit. 












































and third, a view of the garden through a glass wall 



































me . 


Pe ee eM Se a eT 























SEPTEMBER 1954 


V4 


wy 





pele DP Sve tgr ee oe ane eee in dialh ae Ee eee 
od bet omen 


| 
"ee oe, a are 
oie tr 


. - 4 
o ® 
a eaovreeVree?roeo ee 








i 
ex 
' 
‘ 





; 
i 
¢: | ; 
t yy 4 : 
i fs 6 > 


4 


The Terra Linda development in California (W. J. Severin, designer; see also p. 154) 
is a good example. The principal seating area surveys all three major views: the TV 
set, the fireplace and the garden. It would be very difficult to furnish this room badly— 


especially if the model house shows how to get the most out of it by furnishing it right. 






















J. O. Fadler 











GOOD KITCHENS CAN PASS THREE TESTS 


A lot has been done to make kitchens more glamorous. Still more has been 
done to make them more gadgety. 

Yet a good kitchen is not primarily a glamorous kitchen or a gadgety 
kitchen. A good kitchen is a kitchen that works. To find out how your 
kitchen works, check it against three questions: 

FIRST—is your kitchen laid out in accordance with the “efficient work 
triangle” principle? 

SECOND—does it have the right kind of storage, in the right places and 
in the right amounts? 

And THIRD—does it make the housewife feel like a prisoner, or does it 
reconcile her to her hours of cooking and—maybe—make them quite 
pleasant? 

(All this is assuming that your kitchen has now been located properly in 
relation to the rest of the plan—see previous pages. For. above all, the 
kitchen is the control tower of the house. The housewife must be able to 
watch just about everything that goes on, inside and outside, while she is 
in her kitchen area.) 
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Above: some typical dimensions of major 


equipment used in kitchens today. 


WHAT IS THE “EFFICIENT BW ORK TRIANGLE”? 

The diagram above shows how to save the housewife countless steps in a 
kitchen. The logical work sequence in any kitchen should start from the 
right, at the refrigerator (where food is picked up), move on to the left to 
counter space and chopping board, to sink for washing. to more counter 
space for mixing, then to range and serving counter. The distances between 
chief appliances diagrammed above have been found most efficient. 

As she goes through the motions shown in the work triangle, the house- 
wife will need plenty of counter space and shallow storage space along the 
way to group working equipment at the point of use. It goes without saying 
that the work triangle should be out of the way of major through traffic. 

Bad and good examples of kitchen planning are shown on the next two 
pages, documented with drawings by Harold R. Sleeper, FAIA. 
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BAD “U” KITCHEN 


1) It is short on essential counter space. 2) Storage is 
placed ceiling-high, out of easy and safe reach. 3) Po- 


tential storage space is wasted. 


BAD “L” KITCHEN 


1) Corner sink and corner window cost more, waste stor- 
age and counter space. 2) There is no serving counter 


Above-counter storage space is 


next to the range. 3 


limited, inaccessible. 
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GOOD “U” KITCHEN 


1) Ample counter space flanks basic appliances. 2) Stor- 
age space is plentiful, put where it’s needed. 3) Kitchen 


opens to dining room, foreground, over serving counter. 


GOOD “L” KITCHEN 


1) Square corner is less costly, more efficient. Note gain 
in storage and counter space. 2) Acoustical tile in back 
of sink and counter absorbs clatter. 3) Window and 


storage space are located where each is needed most. 








115, 








GOOD KITCHENS REACH INTO DINING AREA 
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BAD “I? KITCHEN GOOD “T° KITCHEN 


1) Appliances are inefficiently arranged, and are not 1) Good work triangle. 2) Big window makes for lighter, 
flanked by counters. 2) Dead space over refrigerator more cheerful kitchen. 3) Wall space on both sides well , 
should be used for storage. 3) Refrigerator door opens used for counter, storage space. The “I” kitchen should 
out to block entranceway. be avoided whenever possible. Besides doubling as a 


major traffic lane, it makes the housewife feel cooped up. 
But if it has to be used (e.g. for economy). make sure 
the aisle is wide enough to keep children and other pass- 


ers-through out of the housewife’s way. 


HIGH PASS-THROUGH COUNTER screens kitchen from living 


area, makes service easy to dining areas indoors and out. 


The conventional separation of kitchen. dining and living rooms is fast 
disappearing. But as these rooms are merged, new problems pop up. 
For example, some builders put ranges instead of pass-through coun- 
ters between kitchen and dining area. This may be convenient at meal- 
times (e.g. the coffee pot can be reached without a walk around the 
counter into the kitchen) but it does not make the best use of the space: 
cooking odors from the range invade the living area, rising heat pre- 
cludes overhead storage. Pass-through counter, on the other hand. 
makes an ideal serving counter and can double as a drugstore-type 


counter for snacks. 


th OS Se 5), 


When planning an open kitchen keep in mind that: 1) pass-through 
I L I I £ 
counters should be high enough to shield appliances and work counters; 


2) exhaust fan, which should be in every kitchen, is an absolute must in 





open kitchens; 3) counter space should be backed with acoustical tile to 








absorb kitchen clatter. Byles, Weston & Rudolph, architects; James H. Reed, Photographer r 
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GOOD LAUNDRIES ARE DIVORCED FROM KITCHENS 












MacKay 















Photos: Roger Sturtevant; Builders 
{ssuc.; Architects Anshen & Allen 


Modern laundry appliances are designed to save precious small 
home space. But this doesn’t mean they should be crammed into 
any leftover cranny. Moreover, housewives don’t want them to 
rob the kitchen of valuable counter and storage space. 

Ideally, the laundry-utility core should be a room by itself 
near kitchen and bathroom. Otherwise, an alcove planned for 
laundry appliances—and shelf space to go with it—will serve 


the purpose, 
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Copyright 1954 by HAROLD R. SLEEPER, F.A.I.A. um, a laundry alcove (above) is a good solution. 


In the small house where space is at a particular premi- 

















BAD LAUNDRY GOOD LAUNDRY 






1) Room lacks natural light. 2) Tub should adjoin 1) Appliances are arranged logically. 2) Big windows 
i washer, not ironer. 3) Space is cramped, ironer obstructs make for good light. 3) Big hamper is essential to any 





‘ usable storage space under counter. laundry room, 
fad ? 
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GOOD BEDROOMS AND BATHROOMS CONSERVE SPACE 
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BAD BEDROOM 


1) High peer-out slits limit natural light and ventilation, 





make room look smaller, add little to real sense of pri- 





vacy. 2) Storage is scattered; circulation around sleeping 





area complex. 3) Door opens into closet. 


BAD BEDROOM 
Fairly typical bedroom, below, repeats the planning errors 
diagramed above. Note also that lighting is inadequate 


for reading, dressing, and there is no switch for turning 


out ceiling fixture beside the bed. 





GOOD BEDROOM 





Most new bedrooms are too small as it is. Don’t throw 
away space in hallways or waste potential storage. Pro- 
vide shelves, drawers, storage for little-used items and out- 
of-season clothes. Make windows larger to light and 
ventilate the bedroom better and to make it look bigger. 
Only privacy argues for the tiny, peer-out slit at the top 
of the wall, and then not very well. In their bedrooms, 
most people feel just as compelled to pull curtains over 


slots as over floor-to-ceiling windows. 











1) Big window gives ample light and ventilation, makes 
room feel and look bigger. 2) Live storage area, where 
there is likely to be circulation all day, is kept apart 


from sleeping area. 3) Good, unobstructed closet space. 


GOOD BEDROOM 


This embodies all the plan principles listed above, inci- 
dentally gains sufficient space for chair and bench. Sliding 
glass doors open onto terrace, carefully screened from 


neighboring house to guarantee privacy. 
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Bathrooms should be bigger. They should—especially in 
small one-bath and bath-and-a-half houses—be able to 
accommodate more than one person at a time. And they 
should provide plenty of storage room; there is room even 
in the smallest bathroom for bigger medicine—and even 
linen—cabinets, clothes bins, counters and drying racks— 


all of which logically and functionally belong there. 

















BAD COMPARTMENTED BATHROOM 


1) Door opens in to toilet compartment. 2) Lavatory is 
too close to door; occupant would have to move each 
time it was opened. 3) Arrangement of facilities is inef- 


ficient, offers little privacy. 


BAD BATHROOM 


1) This conventional one-man-at-a-time plan is inethcient, 
particularly for big families. 2) Poor storage; medicine 
cabinet is too small and space under lavatory is wasted. 


3) Only counter space is top of flushing chamber. 
































GOOD COMPARTMENTED BATHROOM 
2) 


1) Sliding door provides privacy where it is needed. 2 
Double basin cuts down waiting time, important to today’s 
bigger families. 3) Additional storage space is provided 


in extra cabinet. 


GOOD BATHROOM 


1) This plan gets family through morning shaving and 
face washing quickly. 2) Ample storage is provided back 
of and under lavatory. 3) Generous mirror surface, some- 


thing every bathroom can use. 





























GOOD PLA YROOMS DOUBLE THE LIVING AREA . . . Because it is almost impossible to 


childproof a formal living room, many builders now supply two living rooms with each 





house: one for entertaining, principally used by grownups; the other for child play, for 





housework, for informal meals, for watching TV and for adult hobbies. 





The best place for a playroom is right next to the kitchen. Here the housewife can keep 





an eye on her children. talk to her family while preparing dinner, serve snacks, keep an 





eye on washer and drier while they are in operation. 





Here are four ways to work a useful “second living room” into a 1,200 sq. ft. floor plan 






at very little (if any) extra cost: 





THESE FEATURES MAKE A PLAYROOM 


STILL MORE USEFUL: | [sso E 1 






















e Tough, washable floors and walls. 


CARPORT 






e Built-in toy storage, shelves and desk at child’s level. 








e Acoustical treatment of ceiling. 


~ 


. ENLARGE the hall between kitchen and 


bedrooms. (Pian: G. E. Heat Pump House. Wilt 
shire & Fisher, architects. James D. Crow, builder.) 





e Low window sills so children can look out. 








e Blackboard or tackboard for pictures, notices, etc. 


e@ Low-level sink and drinking fountain. Say SRE nee EN ee gel 
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2. ENLARGE the kitchen, use one end as 
play space, (Plan: National Homes’ ‘Ranger.’ 


Charles Goodman, architect.) 

















3. THROW two bedrooms together during 
day, divide them with folding partition at 


night. (Plan: NAHB-Forum competition, first prize 


winner: Bruce Walker, designer.) 


4. ADD a special room near the kitchen. 
(Plan: NAHB-Fonum competition. Wallace S. Steele.) 
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Lire- B. Hoffman 
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GOOD STORAGE MUST 
REPLACE BASEMENT 


The three most important things to remember about storage 

space are these: 

1. There is never enough of it—-ask any woman. 

2. It should be located to keep each article at the point where 
it is first used, not across the room or in another room. 

3. It should be built into the wall, keeping as many things as 
possible off the floor in drawers, shelves, racks. This makes 
them easier to reach, leaves more floor space free for circula- 
tion and furniture, makes a room look neater and larger. 

4. It should be dimensioned and subdivided accurately to fit 
specific articles, not just vaguely tossed into the plan as a 
“closet” or a “shelf.” 

The best way to do all these things is with a storage wall (see 
photo above, right). It can be designed to accommodate a wide 
variety of articles, fabricated economically in a shop and moved 
in as a unit after interiors have been finished. If you use post- 
and-beam or truss roof construction the storage wall can carry 
the roof load above it. Between two rooms, its dead air space. 
filled with clothing, acts as an excellent sound barrier. 

Several companies manufacture storage walls for different 
uses; others make closet fronts with sliding doors that can be 
applied to closet space built on site. On this page are storage 
ideas for bedrooms, living and dining areas. and garages. (For 
bathroom and kitchen storage, see pp. 114-119). 


IN THE GARAGE OR CARPORT (below): plenty of organized 
storage is vital here, especially in houses without basement or attic. 
Specific places should be designed for tools, gardening equipment. 
trunks, bicycles, lawn mowers. In cramped quarters, storage cabinets 
or shelves can extend over hood of car. 
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George Nelson, designer; photograph by Walter Sanders, Lire 
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IN THE LIVING ROOM: 
wall with cabinets or 
drawers, shelves for books 
and bric-a-brac, fold-down 
writing desk or bar, radio- 
phonograph-TV, card-table 
storage. (Photo 


sketch left.) 


above, 


IN THE DINING AREA: 
a pass-through counter to 
kitchen, with 
shelves for dishes above, 


two-way 


linen and silver storage 
below. Pass-through should 
be closable. 


IN THE BEDROOMS: 
shelves or drawers under 
window, long counter with 
desk or make-up table at 
one end. Sketch (below), 
storage wall with hanging 


space, shallow drawers. 


LEFT: twin closet units 
with mirror between. 
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Plan by George Vatsumato 





GOOD LOT PLANNING CAN EXPAND THE HOUSE 


The house plan shown at left has only 1,000 sq. ft. of 

inside floor area—just about the minimum. But by 

using the outdoors and carefully interlocking it with 

the indoors, the architect has multiplied his total house 

size many times. Here is how he did it: 

1. By giving each indoor room its corresponding out- 
door room. 

2. By putting them both on the same level. 

3. By using plenty of glass and an outside door in most 
of the rooms. 

4. By fencing and planting the outdoor room to make 
it private. 

At the back of this house, the living room opens out 
to its living terrace, shielded from neighbors by a low 
wall and trees to the rear, a line of shrubbery to the 
right. The garden can be enjoyed from these living 
areas and from two large-windowed bedrooms as well. 

On the front, the inside playroom has its own outside 
play space, the kitchen its service yard, the dining area 
its own intimate dining terrace outside sliding glass 
walls. All three of these outdoor rooms are neatly pro- 
tected from the street by opaque fences, planting and 
the carport storage wall (note how the front walk, car- 
port and dining terrace share one economical apron 
of paving). 

There is plenty of logic to back up this kind of 
indoor-outdoor planning: people who buy 6,000 sq. ft. 
of ground don’t want to be confined to a mere fifth of 
what they paid for, They demand (and can get) full 
use of their ground. 

But there are several pitfalls. too: the glass wall is 
now a standard part of almost every modern house. It 
is fine to look out of—and just as good to look in 
through. In other words, it needs protection—protec- 
tion from neighbors who may be only 50’ away from 
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your rear terrace, and protection from the street if it 
faces that way. If it does not get adequate protection 
the result will be something like this: 





Photos: (top) Blue Ribbon Construction Co., builders; 
Smith & Williams architects; Julius Shulman, pho- 
tographer; (below) photo by Joern W. Cerats. 
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DO NOT lay out streets on a grid; it en- DO use curves, loops, cul-de-sacs to slow 
courages through traffic, speeding, accidents at traffic, create visual variety. Use long blocks 
four-way intersections. Street scenes are end- (up to 2,000’) to reduce intersections, save 
lessly drab and monotonous. on paving, utilities. 
ry yyry NT r 4 _ —e Y 
GOOD STREET PLANNING MAKES SAFER, BETTER NEIGHBORHOODS 
Sketches by John J. Wade, architect and land planner 
On this page are some of the 
most important do’s and do nots 
of small-neighborhood design. 
For more detailed studies, read 
the revised 1954 edition of the 
Community Builders Handbook, 
published by the Urban Land 
5 Institute, Washington, D. C. 






William A. Garnett 









DO NOT join streets at DO make traffic slow DO NOT use X intersec- DO use T intersections; 


odd angles: cars speed down for right-angle turns tions! cars speed through drivers see street ends, 
around corners, entering residential streets. unless there are stoplights. slow down, look both ways. 





DO NOT run streets up DO follow contours to re- 
inclines: cars race uphill duce grades, get safer, 
or use noisy low gears. pleasanter curves in road, 





DO NOT lay out narrow, DO square off lot shapes; DO NOT allow views DO seal off the end of 
| = odd-shaped lots; they waste wider lots give more room, down a long row of rear each block with “butt” lots 
% land, are hard to use. privacy for outdoor living. yards, often unsightly. for an attractive street. 
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WHAT IS GOOD CONSTRUCTION ? 
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Photos: (above) Lire—J. R. Eyerman; (below) Dewey G. Me 
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HOUSE ABOVE WAS DIFFICULT TO BUILD 
Its roof has two breaks, thus doubling flash- 
ing, lumber and labor where roof planes 
intersect. Windows are holes punched 
into solid walls—requiring extra headers 
above openings, cripples all around them. 
Wall surfaces, part wood and part brick, 
were divided horizontally, require two 
different trades to work on same section. 
Nothing was preassembled for building 
except scaffolding! 

HOUSE BELOW WAS SIMPLE TO BUILD 
Its roof is one straight, unbroken gable, 
framed with preassembled roof trusses, 
sheathed with standard sheets of hard- 
board. Workmen can erect trusses while 
standing on floor slab (opposite), quickly 
vet a big “umbrella” and flat ceiling with- 
out intermediate supports. Exterior walls 
are divided into solid panels and “window” 
walls, all coordinated vertically and_hori- 
zontally to take advantage of stock win- 
dows and stock sheet materials. Brickwork 
is concentrated in vertical panels to sim- 
plify scheduling. All components (except 
brickwork) were preassembled. 


S 


ie de 


Bi 


W. Mayfield, builder 
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GOOD CONSTRUCTION MEANS USING 


GOOD CONSTRUCTION MEANS SIMPLIFICATION 


The most efficient house shape for today’s materials is the simple rec- 
tangle, or a combination of simple rectangles. Bays, jogs, recesses and 


odd angles mean wasted materials, extra labor—in short, added cost. 


There are plenty of other (and better) ways of achieving variety (see 


pp. 136-139). 
Here is what simplification can do: 
A Sma!] Homes Council study of window and wall framing showed a 


saving of $134 from combining 20 small windows into ten large ones. 


is 


Placing all windows directly under the top plate saved $18 (and 


improved appearance—see p. 130). Use of a continuous double 2” x 


6” lintel, in place of two 2” x 4”s laid flat and individual headers over 


each door and window (which makes alignment of window and door 
heads more difficult and appearance more confused). saved $47. Total 
saved from such simplification alone: $215. 

That is only the first step. If you are building enough houses, a pre- 
assembled panel system of the type shown lower left, with clear divisions 
into solid and transparent wall panels, will simplify construction still 


more, reduce error, cut costs with each additional house. 


Using stock materials makes even more sense to the small and medium- 





sized builder than to the big one—for the big builder can probably 
work out his own standard sizes to suit his own plans. But the smaller 
builder needs to use existing stock materials—and use every square inch 
of them—to get the most out of them. 

Most stock materials are related to a basic 4” module. Thus 16” o.c. 
stud spacing comes to four modules; the FHA-approved 24” spacing is 
six modules. A finished ceiling height of 87-3,” 
x 8’ sheet materials without cutting and allows enough clearance to have 
them set up in place. 

Every day more prefabricated components are put on the market in 
dimensions that tie in with these standards: the Lu-Re-Co panels (H&H, 
March °54) are one example, the many new hopper-type windows are 
another. As of today, almost any simple builder house can be put 
together from stock components available through any lumberyard— 


and we do not mean 2” x 4”s. 


Why do modern builders use preassembled panels? For three reasons: 
first, because carpenters can work better and faster on panels that lie 
flat on the ground rather than on panels that are up in the air; second, 
because preassembly can take place under cover and near to supplies; 
and, third, because preassembly means less hit and miss on the job. 

Here are some of the things to remember in preassembling parts: be 
sure the parts are not too big or too heavy for two men to handle; be 
sure the design allows for tolerances between wooden parts—because 
nobody can make wood behave like a precision material; and be sure 
the design—the whole design, including plan and appearance—takes full 
advantage of preassembly. 

The panelized look so characteristic of modern houses is no accident: 
good modern houses /ook panelized because their structure is panelized. 
And the panelized look can be very handsome. So, don’t try to cover up 
the panelized structure—instead, turn it into an asset. It will look 


better, and cost less. 


permits the use of 4 


STANDARD MATERIALS 


GOOD CONSTRUCTION MEANS USING PARTS NOT PIECES 
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LESS TROUBLE WITH THE WEATHER 


The open-room technique means putting up the 





exterior walls first, erecting roof trusses on top 
of them and finishing off the roof and walls as 
fast as possible so that work can proceed and 
materials can be stored without interference from 
the weather. The advantage of long-span trusses 
is that you need no intermediate supports, and 
you can place preassembled partitions and stor- 
age walls almost anywhere between your flat 
floor slab and your flat ceiling plane. Some 
new houses make the most of this by sub- 
dividing interiors with movable storage walls, 
thus giving owners a chance to change their plans 
as their needs change. 

If you use the open-room technique, be sure 
to leave one big opening in your exterior wall 
(best place: rough opening for glass wall) so 
workmen will not sear trim when carrying in 
bulky fixtures (see also H&H, Jan. 53). 


Photos: Dewey G. Mears 













































LESS TROUBLE WITH CLOSETS 


Fixed or movable storage walls are the most efficient room dividers: 
they provide closet space and insulated partitions both at the same 
time. Common door-in-wall closets are inefficient to frame, to finish 
and to use. They also take up more space (about 6” more in depth 
and width) than prefab storage walls. Complete storage-wall units 
can be built to full ceiling height and trim can be used to cover 
the crack between wall and ceiling (see also H&H, Jan. ’53). 


LESS TROUBLE WITH FITTING DOORS 


It is much simpler to build a door up to the ceiling than to build 
a wall down to the door. Picture far left shows traditional way, 
with all the complicated framing this requires around the head of 
the door. Moreover, if the wall is to be plastered, cracks may soon 
start at corners. Picture at left shows efficient way: omit door 
heads altogether, build jambs all the way up to ceiling with a piece 
of flush panel door cut down to size (one extra door will supply 
all heads for five openings). Manufacturers of prehung door units, 
complete with jambs and head, may soon get around to satisfying 
this need in one simple unit (see also H&H, Dec. 52). 
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LESS TROUBLE WITH THE PLUMBING 


Many plumbers have to cut a 2” x 4” stud partition in half to get 
pipes in. To avoid this, build two thin walls around the vertical 
vent stack, waste and supply lines. In back-to-back plumbing (see 
cut) it is possible to run the thin double walls up to a height of 
about 4’ only—just high enough to enclose tributary stacks—and to 
recess the primary stack in a nearby closet. The wall thickness saved 
this way comes in handy for recessed cabinets in bathrooms and 


kitchens. Note: give your plumber plenty of leeway—if you do not, 








you will just have to patch up after him (see also H&H, Jan. °53). 


LOWER COST 








LESS TROUBLE WITH THE WIRING 
4 Run your wiring at base-plug height. When most electrical outlets 
were ceiling fixtures, running wiring through the ceiling made 
7 sense. Now that our houses have six or seven wall outlets to every 


ceiling outlet, overhead wiring becomes wasteful. Where ceiling 
fixtures are needed, circuits can either be run up to the ceiling 
from the base plug level, or a separate circuit in the ceiling can 
be used to pick up overhead lighting, ceiling fans and wiring for 


most interior partitions (see also H&H, Nov. °53). 


IN SHORT, GOOD CONSTRUCTION IS SIMPLE CONSTRUCTION 
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Left: dress by Jacques Fath photographed for Lirr 
by Mark Shaw. Below: Mae West in her working 


clothes, photographed by Sharland (Black Star). 











WHAT IS GOOD APPEARANCE? 
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GOOD APPEARANCE is one of those things that people like to argue 





about until they either come to blows or agree that “it’s all a matter of 
taste.” 


Well, as a matter of fact, that is not strictly true. Good appearance 


is just as susceptible to analysis as good planning and good construc- 
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QUESTION No. 1: what do peo 


ple want a small house to look like? 
ANSWER: bigger. 
Drawings by 
from June 


~onard G. Haeger rchitect 


3 issue of the Correlator. 


Wayne Andrews 





QUESTION No. 3: what do people want a row of iden- 


tical, mass-produced houses to look like? 











ee eS ANSWER: different. 
QUESTION No. 2: what do people want a cheap house to look like? 
sues A — 
ANSWER: more expensive. 
_ px 
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QUESTION No. 4: how do you make a small house look bigger, a cheap \ la 
ca : : > Viv 
house look more expensive and a row of identical houses look different he £ eas 
- . 
from each other? \ <\ 
ron’ nr ° *}. . . e . ~\ . % . E s 
ANSWER: by using all the thoroughly familiar tricks and optical illu- = SO z 
. . . . *-* ail “~ 
sions employed for centuries by architects, painters, magicians, card 3 Dies, - 
sharps, witch doctors and chameleons. ; Cae 
. The next 12 pages show how some of these devices can be applied to “Why do you alas) fs ‘ 
| the exterior and interior of the house, to the lot and to the street. Reeenens Wr nee a 
“The New Yorker Magazine, Inc.,”’ © 1953 
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HOW TO TRICK THE EYE 1. ILLUSIONS WITH LINES. These two rectangles 
Optical illusions are the stock in trade of a lot of respectable are identical in shape. But since it is much easier 
people, such as advertising artists, and there is no reason why for the eye to travel horizontally than vertically, the 
builders and their architects should not use them, too—especially rectangle at left looks short and squat, the one at 
since they are so simple to use. right long and sleek. This principle applies espe- 

There are three kinds of optical illusions that will make houses cially to facade design: in houses, as in ladies, 
look bigger: the waistline is crucial (though in a different way). 











HOW TO MAKE 


A SMALL HOUSE LOOK BIGGER 



















Believe it or not, this house above is a full 3’ 7, 4, 

BAD GOOD 

COMBINE YOUR WINDOW AND DOOR OPENINGS, group them togethe j 

and line up heads and sills. 7 

SIMPLIFY YOUR ROOF AND PITCH IT LOW. (Note the continuous, 42”-high 

sill line—the effective waistline in Builder LaPierre’s house at right.) 

And last but not least: REMEMBER THE FORGOTTEN : 

FACADE, the facade (you hope) nobody sees. You cannot : 

make it very horizontal in most cases, but you can tidy it up : 


ete sad iaenciaaa’ ih 
Ea, Ce Sa eeee re, ee a good deal and give it a lot of distinction—viz. Architect 
J. A. Langley; Richards; Geo. de Gennaro; R. C. Leutman; Illig Ed Fickett’s houses at right. 


Other credits: 
Builders Simon & Morrow, L. J., N. Y. Huson Jackson, architect. 
Mile High houses, Col, Eugene D. Sternberg, architect. 
Builder Albert LaPierre, Wash. W. A. Wollander, architect. 
Mac-Bright Co., builders, Calif. Edward H. Fickett, architect. 
Builders Luria Bros., Va. Keyes, Smith & Satterlee, architects. 
National Homes, prefabricators. Charles Goodman, architect. 
Builder Joseph Eichler, Calif. Anshen & Alien, architects 
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a 2, ILLUSIONS WITH LIGHT AND COLOR. People 3. ILLUSIONS WITH SPACES. The two thumbnail sketches above show the 


who get claustrophobia have more trouble in dark same room, drawn to exactly the same scale. The reason the room at left looks 
rooms than in light rooms—because dark rooms cramped and the one at right airy and spacious is that the spacious one 
look more confined than light rooms of equal size. borrows space from every conceivable source—from outdoors (through a glass 
(Remember: a hefty lady prefers a dark dress— wall), and from adjoining rooms (because partitions stop short of the ceiling). 
it makes her look slimmer.) Actual space is the same; apparent space has been enormously enlarged. 











wider than this house above—30’ as against 27’... But the house at right looks longer (although 
the pictures were taken at exactly the same scale) be- 
cause its architect has done everything to emphasize the 
horizontal lines and to play down the vertical divisions. 
: For example: where the designer at left emphasizes 
all vertical divisions by breaks in the roof, in wall surface 
and in house shape, the architect at right has joined all 
these elements under the forceful horizontals of a single, 
sweeping roof. He has merged the full garage, the full 
27’ width of his house and the long brick screen that 
shields the terrace in one continuous house shape, 
whereas the designer at left has broken up his elements 
into a dozen little bits and pieces that just don’t seem to 
add up to anything very big. 
This example, then, gives us a first design principle. 
d which is. EMPHASIZE YOUR HORIZONTALS, PLAY 
} DOWN YOUR VERTICALS. 





WHY DO THESE HOUSES LOOK BIGGER THAN THEY ARE? 
BECAUSE . . . 








This one stresses horizontals with 






This one stretches its roof to cover This one uses a fence to extend the flat_ And this one makes the most out of its 





apparent length of the facade. 


the carport as well. roof, overhangs, extension fences. extended waistline. 

















08 (below) Ben Schnall; (opp.) kd Sievers 





THIS SMALL ROOM LOOKS SMALL because its walls and _ par- 
titions are cut up arbitrarily with window and door openings of 
different sizes and different heights. Low window and door heads 
produce dark splotches on ceiling; middle-of-the-wall fenestration 
leaves the corners of the room dark. 

















> 


SAME ROOM LOOKS MUCH BIGGER because of floor-to-ceiling 


glass wall, grouping of window and door into a single panel, ex- 


tension of ceiling plane into deep overhang, extension of end wall 
into outdoors, and lowering of partition to make it stop short of . 
ceiling. These devices borrow space from adjoining areas. New 
fenestration eliminates dark corners and ceiling splotches. 


HOW TO MAKE A CRAMPED ROOM LOOK SPACIOUS 


POOR LIGHTING MAKES THIS SMALL ROOM LOOK SMALL. 
People look crowded because the lighting is concentrated on them 


and the background walls are kept dark. 


Diawings: Hansen 


“‘ 
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GOOD BACKDROP LIGHTING MAKES SAME ROOM LOOK 


BIGGER. Cove lighting illuminates rear wall, turns it into source 


> 


of light against which people are silhouetted. Result: they look 
far less crowded. 
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architect 





Credit: Lloyd Ruocco, 


THIS SMALL ROOM LOOKS BIG because it borrows space from outdoors and from adjoining 
rooms. The continuous ceiling plane is visible far beyond the confines of the room, makes 


space seem much bigger than it really is. 


(AND HOW NOT TO) 


SMALL ROOM IS MADE TO LOOK SMALLER: same room, but now it has _ hole-in-wall 


ld 
SY 


windows and doors, in place of glass wall, and ceiling-high partitions that produce cubicle 
effect. Artist’s sketch was made at exactly same scale as original photograph above to show 


how not to treat a small space. 
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Sharland ( Black Star) 





HOW TO MAKE A CHEAP HOUSE 


Lire—Bob Landry 





There are at least two different ways of expressing wealth: you can 
show it off, or you can show restraint. 

To most of us, Mae West looks like a million bucks. So does the 
crazy car that comes straight out of Reno’s gambling casinos. So 
do Mr. Hearst’s retreat and Mr. Gould’s living room. 

But that is not the only way of proving to the world that you 
are worth your weight in gold: the girl in the Jacques Fath gown 
(below) looks just as expensive as Diamond Lil’, but she looks 


expensive in a different way. The famous Lincoln Continental is 


Mark Shaw for Lire 








Lincoln Continental, 1941 





San Simeon, Calif. 


an expensive car and looks it. Mr. Edgar Kaufman lives in an 
expensive-looking house—but the house does not boast of its cost 
any more than the Paris gown boasts of its high price tag. And 
John D. Rockefeller III has a living room that is a masterpiece 
of restraint. 

This leads us up to the house that is cheap but tries to look 
costly. Here we run into some serious trouble on the Mae West 
side of our picture: the trouble is that showing off has to be done 


with real diamonds, with real silver dollars, with real gimcrack— 


Kaufman house; Frank Lloyd Wright, architect 


Photo (car) A, Georges; courtesy 
Museum of Modern Art 
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LOOK MORE EXPENSIVE 
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Lire—Herbert Gehr 


ot 


Gould Mansion, New York City 


or else it will merely look cheaper still, instead of more costly. 
To put it bluntly, a cheap version of Diamond Lil’ looks like a 
two-bit tramp. Ostentatious wealth has to be used very, very well 
and expressively—or else it falls flat on its face. And the real 
embellishment is simply too expensive for the housing market. 

We have no such trouble on the side of understatement. The kind 
of restraint shown by the Paris designer (whose gowns are soon 
copied by the Seventh Ave. trade), by the Lincoln Continental and 


by Messrs. Rockefeller and Kaufmann makes a great deal of sense 





Rockefeller guest house, Philip Johnson, architect; photo by Damora 





in any house—and it can come off just as well in the $10,000 job 
as in the $250,000 mansion. 

There are plenty of other reasons why people may prefer a plain, 
restrained-looking house to something straight out of Coney Island. 


All these reasons involve matters of taste — which means they are 





disputable. There is no such dispute about the argument presented 





in these pictures—especially after you look at the first painting 
bill for the ornamental ironwork and fussy trim. Mr. Hearst could 


afford to pay that bill. Your customer cannot. 


Mackay & Associates, builders, Anshen & Allen, architects; photo by R. Sturtevant 











HOW TO MAKE THE SAME HOUSE LOOK DIFFERENT 


Everybody wants to be different from everybody else—but nobody wants to pay custom 
prices. We are all in favor of people wanting to be different—but the problem is: how can 
a builder of mass-produced houses (houses that are cheap only because they are all identi- 
cal) make everybody happy without going bankrupt in the process? 

Some builders have tried to do it with gimmicks—a belfry on every second garage, a 
birdhouse on every third belfry, and that sort of thing. Apart from the fact that there may 
be some unforeseen consumer resistance to belfries and birdhouses, this device does not 
always enhance the appearance of a house, let alone a row of houses. 

Something both more drastic—and, well, more tasteful—should be done and can be done. 
Take Architect Donald Honn, whose five different houses (opposite) for Builder Howard 
Grubb are selling well in Tulsa. We all know, of course, that these five houses are not 
different at all—just five variations on exactly the same plan, with more or less the same 
fenestration. These houses /ook different because Honn has varied four exterior elements 
on his basic house: the roof, the window and wall patterns, the wall textures and the colors. 
If he had wanted to, he could have had several dozen entirely different houses, just using these 
four variables. That is not even counting additional variations that result from turning or 


flopping the house over on the lot! | ‘ 


SO HERE IS A SUMMARY OF WHAT YOU CAN DO TO MAKE THE SAME HOUSE LOOK DIFFERENT: 










YOU CAN CHANGE THE ROOF. Below are three possibilities. Not shown: shed roofs, but- 


terfly roofs, side-to-side pitches. 























YOU CAN CHANGE WINDOW AND WALL PATTERNS. Fenestration in facades, below, 


is the same. Appearance is changed by different textures and surface divisions. 


|| 

















YOU CAN CHANGE THE WALL TEXTURES. No limit to the number of variations possible 


in this category alone... . 





AND YOU CAN CHANGE THE COLOR SCHEME. This is such a big subject all by itself that 


we will cover it in detail on the next three pages. 
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HOUSE NO. 1 has stone wall, low-pitched roof with 




















\ ridge running in short direction. If house were 
| 
! turned 90° on lot, garage entrance could be 


switched to short end wall—producing yet another 
variation on basic theme. Color changes, giving in- 


finite additional variety, are discussed in detail on 


the next page. 


SAME PLAN—FIVE DIFFERENT HOUSES 








has stone veneer plus changes in 


HOUSE NO. 2 


color scheme. Window openings are always treated 


HOUSE NO. 3 has ridge of roof running long way. 





It also uses louvered sunshades, textured concrete 
as part of prefabricated wall panel—not as holes block panels, different color scheme. 


punched into wall. 


HOUSE NO. 4 stresses horizontals with brick exten- 
sion wall at sill height. Note that changes in bed- 


HOUSE NO. 5 again uses long roof ridge, louvers, 





stone veneer and different color scheme. Architect 
room fenestration are slight. Honn could have continued his variations almost 
indefinitely. These five are only a sample showing 


Photos: Roger Sturtevant; Ben Schnall what possibilities exist. 
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HOW TO MAKE A DIFFERENCE WITH COLOR 


Until recently, houses in America were either painted white or painted in a single color plus white trim, or 








left in their natural finish. Occasionally there might be a color accent in doors, shutters, roofs or decorative 
accessories. But the single-color house was the rule. 

Because modern painters had a lot to do with the change to modern architecture, colors—and lots of them 
—are today playing a major part in house design and in the design of whole streets. Colors can do a great 


deal to alter the appearance of a house. And, like everything else, they can be used badly or well. 





AFE 





PASTEL COLORS ARE PASSIVE, EASY TO USE 


Most pastels are so close in value that they are unlikely to conflict, even if used next to each other. Moreover, they are popular at present, work 
well with most decorating schemes, are restful and reasonably easy to maintain. They tend to add apparent bulk or depth to surfaces (impor- 
tant in roof colors). 


Only drawbacks: greens and browns may look dull next to the vivid greens and browns found in nature. 





For similar reasons the natural 
textures such as stone, brick and 
wood siding look livelier when 
contrasted with a really bright 
primary color (above). 

To make a small house look 
bigger it is essential to unify 
each facade, rather than break it 
up with contrasting colors and ma- 
terials, however effective. There- 
fore it is safe to say that active 
colors should not be used in very 


small houses. 


Sketches by Donald Honn, projects for 
Howard Grubb; Donald Scholz, builder; 
photo by James T. Strong 
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Two major groups of colors have been used in modern architecture: the passive. pastel shades, and the 
extremely active, primary colors. There are many variations within these two broad areas, but to be on the 
safe side a designer should generally stick to one color system or the other—unless he is very sure of his 


ground. Combining the two systems can be very effective when handled by an expert. But few things can 





make a house look sleazier than a guesswork color scheme. 


All major paint manufacturers have published helpful suggestions on the modern use of color. Here are the 


principles on which these suggestions are based: 











PRIMARY COLORS ARE ACTIVE, HARD TO USE, BEST USED SPARINGLY 
To use these colors right watch out for two pitfalls: 1) bright colors will frequently clash violently when used in adjoining wall areas—they 


are so active that they will turn your house into a chunk of Coney Island unless used sparingly; 2) primary colors should not be used on very 


large areas. 


* The color analysis presented on these f 


Swiss 


Architect 


A spot of bright blue like vinegar in a salad dressing is fine if it is just a dash, poisonous in excess. 


Alfred 


Roth, 


which first 





DANGER 





Primary colors used sparingly 
and far apart have two great ad- 
vantages over the more passive 
colors: first, they contrast with 
the greens and browns found in 


nature and will always look lively 


and happy. And, second, the 
primary colors bring out the 


best in the neutral color tones 
found in natural materials like 
stone, brick and wood: these gain 
added luster by contrast. 
Primary colors tend to flatten a 
surface or a form, and to define 
its outlines very sharply. They 
will effectively attract attention, 
are therefore useful for doors and 


other important features.* 


pages is based in part upon an article by the 
appeared in the Feb. °49 issue of Werk. 













photo by Ben Schnall 





House, Marcel Breuer; 






















HOW TO MAKE THE STREET LOOK LIKE HOME 


\ street is very much like a great big corridor: it can 
look very bleak if it is too long and too straight; it can 
look very confusing if its “walls”—i.e. the facades of 
the houses on either side—are full of contrasting sur- 
faces, unrelated shapes, odd and jarring breaks; and 
it can look like the last mile in the Death House if it 
is too bare. 

The pictures on this page illustrate these three 
points—bleak monotony, excessive decoration and 
bareness. 

These pitfalls are easily avoided, for good streets 
are no more difficult to design than good corridors. 
Here are the main points to think about: 

1. Curve your street to make it look shorter and 

more initimate. 

Keep its “side walls’—the facades of your houses 
—relatively uniform. You can get variety without 
banana splitting (see pp. 136-139). 

Try to vary your setbacks and flop your plans— 
but do it according to some logical system, not 
haphazardly. If you do it right, you can create 
a series of small squares that will break up the 
monotony of the street and relate your houses in 
friendly little groups. This kind of planning. 
which considers all outdoor spaces exactly as if 
they were rooms with walls around them, can 
give a great deal of form and character to a small 
neighborhood. 

Finally: dont economize on planting. You can 
have the best house in the US—but on a barren 
plot of ground it will still look like a scene from 


Tobacco Road. 


STREETS, LIKE CORRIDORS, CAN BE TOO LONG, TOO STRAIGHT 


YOU DON’T WANT TO LINE YOUR STREETS WITH BANANA SPLITS—any more 


than you would paper your corridor walls with different patterns from a sample book. 


AND YOU SHOULD DECORATE YOUR STREET JUST AS YOU WOULD ANY ROOM. 


There is no better outdoor decoration than plants, sadly lacking below. 
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BY FLOPPING YOUR HOUSES, YOU CAN BUILD FRIENDLY OUT- 
DOOR ROOMS. The traditional American street, with front lawns and 
porches, was a success because it turned the outdoors into pleasant. 
friendly spaces where people met and chatted, children played with 


neighbors’ children. Today that friendly street is sharply bisected 


Photo: Roger Sturtevant; Anshen & Allen, architects, Mackay & Associates, builders 
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by the automobile; but the desire for intimate, friendly outdoor 


spaces is still with us. The drawing above shows how such spaces 


can be formed by the simple expedient of flopping plans. The picture 
below shows how coherent design with minimum variation in planting 


and fences can turn today’s street into a friendly neighborhood space. 











The Bettman Archives 


TO SUM_UP... 


Thirty years ago, when architects designed individual houses 







to fit individual clients, the architect was able to master the 






whole design and building process. 






Very few houses today are designed to fit individual clients. 






Most houses in the US are designed for production—quantity 






production. The building process has changed and the design 






process has changed with it. There are many new factors: prob- 






lems of supply, of financing, of merchandising, of land planning 






—to mention only a few. In short, the job has outgrown the in- 






dividual architect. It has become so big and so complex that 






only teams of specialists, working hand in hand, can tackle it 






successfull y. 






The architect is a member of that team—a leading member, 






together with the builder, the lender, the supplier and the plan- 






ner. He must learn to understand their problems, and they must 






learn to understand his. Without such mutual understanding, 






few good houses will be built in America. With it, our oppor- 






tunities will be great. 






On these 40 pages, we have tried to explain the chief problems 





of house design so that builders, suppliers and lenders will be 






better able to work with their architects. And we have tried to 





explain the chief problems of production design so that architects 
will be better able to understand this new field in which they must 
play a leading part. 

That, briefly, has been the objective of House & Home from 


the start. It will continue to be our objective. 
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By chance, a Connecticut lumber dealer named Joseph Peltz got a look last 
December at Better Homes and Gardens’ plans for its “Home for All Amer- 
ica.” It looked like more than a traffic-building, gadget-filled dream house 
to him. He thought it answered the need for a present and future home in 
one. It could be a trading-up house, one that owners of small postwar homes 
could afford and would want to afford. 

If he could swing about $60,000 in local promotion, he thought, maybe 
he could do some of the things with it he wanted—for the Getman & Judd 
Co. which he heads, for the builders he serves and the suppliers he buys from, 
and for his home community of Stamford. Perhaps he could do the pilot 
model itself. Proper promotion might bring thousands of people to Stamford 
to see the house, and whatever happened would help the whole area. 

So Joe Peltz turned up at BH&G’s January conference with seven Stam- 
ford builders and a local bank commitment for 90% construction financing. 
He promised he could get a builder to complete the house in time for picture 
taking in mid-April. He promised plenty of advertising. 

Since then Joe Peltz has made merchandising history in homebuilding. 
One result: 27 builders in the Stamford area alone are putting up the 
BH&G house as Peltz has modified it. He says they will build at least 50 right 
away and perhaps 400 eventually. 

Around the country, 95 other builders in as many cities will show the 
BH&G house this month. Many have modified it somewhat. The magazine’s 
editors wisely allowed them to do so. Theirs may be a “Home for All Amer- 
ica,” but they know America is a lot of things. They know tastes and needs 
differ—and that homebuilders are rugged individualists at heart. 


Three million people wil! visit this house and others like it this month 
in 96 US and Canadian cities. It is BETTER HOMES and GARDENS’ 
‘Home for All America.’’ Designed by Architect Robert Little of Cleve- 
land, it embodies what BH&G’s editors believe home buyers want. The 
unusual floor plan offers a casual combination of indoor-outdoor living. 





Photos: (below) Volpe Studio; (others) The Ed Schreck Studivs 





Lumber dealer spends | 


Joseph J. Peltz 
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Colored plastic sheets cover the half of the terrace which leads from 


carport and tool house to double glass doors of dining and kitchen area. 
Rafters and plastic in pilot model cost $450. Builders were virtually 
unanimous in approving this terrace and its placement. Elaborate version 
above gives three way use for living, eating and cooking. 


Here are two of nine suggested variations. Flat 
roof (recommended only where there is no snow 
load) costs the least, but raises insulation and 
heat-load problems in really hot climates. Car- 
port locations can be switched to fit the house to 


narrow, wide or corner lots. 
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BETTER HOMES & GARDENS’ “Home for all America” 
LOCATION: Stamford, Conn. 

ROBERT LITTLE & ASSOCIATES, architects 
HOMECRAFT BUILDERS, builders 

GETMAN & JUDD CO., sponsor 

BLOOMINGDALE’S (NEW YORK-STAMFORD). decorator 
JOSEPH DIETRICH and EDWARD CONNELL, landscapers 
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“Easy traffic flow,”” said many builders, ‘‘was the chief point of the plan 
that made us sponsor BH&G'’s house.’’ Other plan points they liked were 
the activity room (shown in gray) separated only from children’s room by 
sliding panel; three-bedroom, two-bath sleeping area; nearness of utility mene 
room to children’s area; ample storage space. os P ’ 
ei 
ti 
a 
i 
i 
& 
the promotional opportunities 
Although Connecticut is notoriously anticontemporary in hous- 
> % . Ae I ag Easily best liked among the individual features 
ing, Peltz reasons: (1) that Stamford’s thousands of commuters ot eb eaded 0 tenets acidiibensh: tie. 
moved out of the city hoping to get a combination of indoor- As shown at top, a mother can work here and 
gq outdoor living that is hard to get in a traditional, old-style house keep an eye on children in the play yard. At 


and is just what the BH&G house offers. (2) That most of them one eee oF eee ee eee ee 


4 family plus guests can watch the TV set. When 
have children. 


the sliding screen between this room and one 


Architect Little’s design suits the family whatever stage it is child’a ‘badrobus te ebaned: the site ef thie ante 
in, whether the children are crawlers or teen-agers or grownups. practically doubles. 


Key room is an all-purpose activity center next to the children’s 
hedrooms. chiefly for the children but useful for parents. too, At 
the other end of the house is the living-dining area, far enough 
away to provide privacy, peace and quiet. 

The house is designed to fit a variety of tastes, a variety of 
weather conditions and almost any lot, It can be built nine ways 

-with flat, low-gable or high-gable roof; with carport in front, 
at the side or detached. For his first model, Peltz chose the low- 
pitched roof and detached carport plan. as indeed 80% of the 96 
builders putting up the house did. This variation makes the house 
look big, glamorous. 
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Once the pilot house was completed, it looked good. But 
Joe Peltz thought it looked too good, Landscaping alone had cost 
$10,000 (grass and a special tree had been imported from Long 
Island). He had put as much inside the house as possible; that 
was part of his experimenting. At the same time, it didn’t look 


good enough. He thought the rooms should be larger, for one 


thing. So a second model went up next door and . . . . . 1. Peltz made changes 





BH&G floor plan above is 58!/2’ x 25’. 


Among the changes were: 


> Pitch of roof raised 1” to shed snow. 


The Peltz plan, right, is 62!/2’ x 27’ 


> Carport made into garage with sliding doors (“Connecticut isn’t ready for 


carports” & 
> House 4’ longer, 2’ wider. 
> Both bathrooms enlarged, both with bathtubs. 
> Chimney moved back to living-room wall. adding 3’ to room. 


> Kitchen closed off from dining room with folding screen to ceiling, 


to prevent escape of odors, noise. 


> Entry to basement stairway moved from activity room to safer place off utility room. 


> All bedrooms larger; more closet space in bedrooms; sliding panel between 
activity room and children’s bedroom recessed to cut down noise between rooms. 


> Two-step entry from carport to rear worshop changed to ramp, 


for easier handling of mowers, etc. 


> Plastic panel added to admit light from above along entire length of hall. 


> Utility room made into second kitchen by addition of range. 
> Two-way mail and package receptacles at front door. 
> Sliding mirror panel. in large bathroom. 


> Knuckle hinges for doors, making them easier to take off, 





Too! shed wall board is functional. Peltz 
version has ramp, not stairs, at door. 








Basement in pilot model includes work- 
shop, cedar-lined storage room and play 
room (left). The second Stamford house 
has a 27’ x 42’ basement on bonded con- 
crete. It is unfinished. Some builders will 
criticize this decision. Many say such 
large basements are almost never devel- 
oped by home owners and remain as 
difficult to develop as empty barns. 
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for his production model 


LL 





Larger bathrooms and bedrooms are gained in Peltz’s plan by mak- 
ing the house 4’ longer, and 1’ wider each way from the center 
beam. Three of the extra 4’ go into the center section, to add that 
area to the master bedroom and baths and to the ‘‘complementary 
kitchen.’’ Dining area and kitchen are a foot wider. This expan- 
sion increases area of the house from about 1,450 to 1,650 sq. ft. 


Two ranges are included in $1,500 worth of appliances in the home 
(others are freezer, washer, drier and dishwasher, but not a refrig- 
erator—Peltz has found most people already own them). The second 
range converts the utility room (below) to a ‘‘complementary 
kitchen’’ next to the activity room, useful for serving meals there or 


for extra duty when the main kitchen may be overtaxed on holidays. 
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What Peltz promised builders: 


> To supply all the materials, including every brand incorporated 
in the production model. 


> To arrange the financing, the builders to get about 90% of their 
construction money and a better deal than they could get else- 
where because terms had been set months earlier before many 


costs (including lumber) had risen, 


>To furnish bonded subcontractors for plumbing. heating and 
electricity, guaranteed comparable in price and quality to any the 


huilders themselves could provide. 


> To go all-out to attract prospects (he already had arranged to 
show the models on a location that would accommodate 1.500 ears 


and a huge play area for children). 


What Peltz required of builders: 


> That each build at least one model. 
> That each provide at least five plots for the house. 


> That each offer the house for sale (at about $32,000. not includ- 
ing land) with no alternatives to the buyer except choice of bath- 


room fixtures and interior and exterior colors. 


> That each give the buyer a complete book of specifications, so 
that the home buyer could see pictures and serial numbers of all 
equipment going into the house—-and know that it was going to be 


exactly what he asked for at exactly the price asked. 


200,000 visitors expected 


The 27 builders now putting up the house may be joined later by 
others. Getman & Judd has acquired other sites it will make avail- 
able to builders at cost. Peltz says, “I have provided 89 locations 
for the houses. Not more than nine houses will be built in any 
one location. No two in one area will be exactly alike.” 

Builders will ask about $32,000 for the house. include $1.500 
worth of appliances, but not land. Some people may be able to 
buy the house in segments. Peltz says for about $20.000 a builder 
could put up the main house exclusive of two smaller bedrooms. 
Later, the rest could be added by stages and when completed would 
cost “only $500 or so” more than what the whole house and out- 
door areas would have cost if built at one time. 

Peltz thinks several hundred of his houses will be sold. In August 
he expected 200.000 people might flock in to view BH&G’s model 
home and his modified version nearby. He has printed 125,000 
copies of a handsome 24-page booklet to give to visitors—and 
thinks he’ll run out of these long before the show closes, Sept. 19. 
Other publicity and promotion: 

Seventeen national advertisers whose products are used in the 
Stamford houses are each advertising that fact. General Electric 
plugged the house Aug. 28 on “Saturday Night Revue” over a 
national TV hookup. Nine other TV shows are being aired. 

Quaker Oats offers a BH&C house as first prize in a national 
campaign, products used in the house as other prizes. Getman & 
Judd is mentioned in all the ads. 

Since visitors will be charged 50¢ each and the money will go 
to Stamford’s two hospitals, practically the whole town is busy 
drumming up attendance. A dozen big companies are postmark- 
ing mail urging people to come. 

Bloomingdale’s will run full-page ads in New York newspapers. 

The outdoor advertising industry is contributing a large sign 


in New York urging attendance (because the hospitals benefit). 
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Other builders are making changes, too 






here is what they say 







in Albuquerque Bellemah Construction likes indoor-outdoor living and flexibility. 






Changes: “minor.” 






in Arlington Heights, II. Trude Land Development likes traffic flow, activity room on first 


floor, beauty of exterior. 







Changes: house widened 3’. deepened 2’, to enlarge rooms: chil- 
dren's bedrooms made same size, their bathroom fitted in between; 






master bedroom closets replace children’s bath area; kitchen in- 





cluding breakfast area, built out 2’. 






in Colorado Springs. Sloan Construction likes over-all “planning for the family.” 







Changes: house enlarged more than 100 sq. ft.; carport made 


into a garage. 






In Englewood, Col. Hawkins Associates likes publicity potential best, also activily 


room adjoining children’s rooms, and outdoor terrace, 












Changes: omitted partition between activity room and bedroom, 


altered elevation to fit into subdivision plot. 











in Glen Cove, L. I. Miller Brothers likes floor plan. 
Bathrooms should have been reversed, Leon 


Miller of Long Island said. ‘‘Obviously, this home 





Changes: added 12’-square dining room off living room and 
abutting on garage and toolroom; kitchen lengthened to include 





is for a family with small children. The small 
bathroom is for the kids. But kids take baths, 
breakfast area and freezer: center beam is steel. Set: dein Bese are tis snes ahs Ane 
showers. A family with three children needs a 








bigger bathroom for them. Here they will track 


in Media, Pa. Arters Brothers likes open planning, separate activily area, easy 
through the parents’ bedroom, mess it up.” 


trafic flow, spacious storage and outdoor living areas. 











Changes: one-half basement with crawl areas at either end; 


window put in toolroom for bar facing terrace, 






in North Syracuse, N.Y. Bellinger Construction likes floor plan, activity room, 






Changes: house widened 6’, deepened 2’ to enlarge rooms. 
] : 









in Salt Lake City Melvin Jensen likes proximity of utility room to bedrooms, casual > 1 






combination of indoor-outdoor living. Seamed Wadia in Moor plan wees wade by 
lv fl 1 fil 1 sidj Melvin Jensen in Salt Lake City, who has al- 
. 7-) , « < « recce > s 
Changes: used only flagstone and pressed fiber board siding ready reported sales of four houses based on | 
on exterior; placed activity room next to living room; moved this design, an “interpretation” of the original. 
fireplace to wall between activity and living rooms; enlarged Here you see the activity room moved toward | 


the living room, the bedrooms all grouped around 
the two enlarged bathrooms. Both bathrooms 
are now full-size, and bedrooms are larger, too. 


kitchen using part of patio space; grouped all bedrooms closer, 
& | | 3g 
and enlarged them. 
in Seattle Albert Balch likes magazine’s merchandising most. 
Changes: pushed fireplace to exterior to give more living-room 


space; used own triple-lock aluminum siding. 


in Stamford, Conn. Homecraft Builders and Getmen & Judd Co. like over-all appear- 


ance, aclivity room, combination of indoor-outdoor living. 


ae 


Changes (in second house): pitch of roof raised 4”, for snow: 
house widened 4’ and deepened 2’; bedrooms, bathrooms, and 
closets enlarged; kitchen closed off from dining room: stairway to 
basement leads from utility room instead of from activity room. 
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Kitchens were enlarged by a number of builders, 








many of whom said people in their localities want 
separate breakfast and dining-room areas. Sev- 
eral builders solved the problem, they felt, by 
widening and lengthening the house. At least 





three extended the kitchen beyond the house. 





New law promises a new kind of boom 


IN THIS MONTH'S NEWS 


(see pp. 39 through 47) 


Senate committee takes housing 
probe on tour; Sen. Sparkman 


speaks out for 608 law 


Labor roundup shows fringe 
benefits on rise; more two-year 


contracts being signed 


H. D. Moulton named head 
of US Steel Homes; more new 


faces at FHA headquarters 


Industry leaders see 1955 starts passing 1.2 million as 


FHA cuts down payments 20 to 52%. 


Bigger, quality 


houses get a break. Levitt sees his business doubled 


At White House ceremonies Aug. 2, surrounded by executive and legislative lieutenants 
who guided the measure through the tortuous obstacle course to congressional enact- 
ment, President Eisenhower signed into law the Housing Act of 1954. To his lieuten- 


ants he gave a succession of souvenir pens he used to sign the bill (see cut). To the 


nation he gave a new law that promised great benefits for homebuilders, home buyers 


and home owners alike. 


In the dignified language of a formal White 
House statement, the President proclaimed 
the new law’s tremendous potentialities: “It 
will raise the housing standards of our people, 
help our communities get rid of slums and 
blight. 
strongly stimulate the nation’s construction 


In coming years it will also 


industry and our entire economy. Millions of 
our families with modest incomes will be 
able, for the first time, to buy new or used 
houses. Families will be helped to enlarge or 
modernize their present homes.” 

In more everyday language, Sen. Homer E. 
Capehart (R_ Ind.), Senate housing chief. 
said the law should boost homebuilding 10 to 
20°% next year. It will send 1955 starts to an 
all-time high, predicted Joseph McMurray. 
who was staff economist for Capehart’s bank- 
ing and currency committee until he took the 
$20.000 executive directorship of the New 
York City Housing Authority last month. 


International News Service 





HISTORIC PENS used by President Eisenhower 
to sign the 1954 Housing Act were distributed to 
beaming HHFA officials and GOP Congressional 
jeaders. Around the President at signing (I to 


.t): Rep. Jesse P. Wolcott, PHA Commissioner 


Charles E. Siusser, Sen. John W. Bricker, Rep. 
Ralph A. Gamble, House Speaker Joseph W. 
Martin (seated), James W. Follin, director of 
HHFA’s urban redevelopment division, and 
HHF Administrator Albert M. Cole. 


Bigger, better business. Among builders 
and other industry leaders who spoke the 
vernacular, it was impossible to find anyone 
who expected less than 1 million home starts 
next year. A few ultraconservatives thought 
1955 output might only equal this year’s, but 
the big majority saw the new law pushing 
them to 1.2 million and more. 

Bill Levitt said the law came too late to 
affect his huge Levittown, Pa. operations 
this season. He will finish about 3,000 units 
there this year, he said. “But we think we 
will do twice as much business next year as a 
result of the new bill. It will have quite an 
effect on our new $16,990 model.” 

Executive Vice President George O. Prus- 
sell of the Los Angeles Home Builders Insti- 
tute said the law increased potential buyers 
of new homes in southern California about 
300%. He forecast an increase of 10,000 starts 
in that area alone next year. 

Speaking for building materials manufac- 
turers, Producers’ Council President Elliot C. 
(Jack) Spratt said the law’s homebuilding, 
modernization, slum clearance and conserva- 
tion aids “will help guarantee construction 
prosperity for many years to come, provided 
industry leaders continue to plan and sell ag- 
gressively.” One firm already acting to cap- 
ture its share of new business the law would 
stimulate was Republic Steel Kitchens. In a 
bulletin to salesmen and distributors, Sales 
Manager C. K. Reynolds Jr. advised them to 
work on the basis of a 10 to 159 boost in the 
steel kitchen cabinet business to be expected 
as a result of extra homebuilding and _re- 
modeling under the new law. 


20% to 50% markdowns. Through 
the wonders of FHA insurance the new law 
cut the down payment, or the effective “take- 
delivery price” of a new $12,000 house by 
50°¢, from $2,400 in July to $1,200 now. But 
by extending the pay off term from 25 to 30 
years the interest and amortization payment 
on the balance is raised only $1.90 a month, 
from $57.25 to $59.15. 

For a new $17,000 house the new law re- 
duced the effective take-delivery price from 
$3,400 to $2.450, only $50 more than formerly 
needed for a $12.000 dwelling. As shown on 
House & Home’s revealing chart, down pay- 
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ments on other new houses from $8,000 to 
$25,000 were trimmed from 20 to 52.6%. 


Boost for better houses. As the accom- 
panying chart shows at a glance, the new 
house sales that would be helped most would 
undoubtedly be those from $12,000 to about 
$17,000, and a second distinct group from 
$21,000 to $25,000. Many industry leaders 
were of this opinion: 

> Government Housing Economist Robinson 
Newcomb; “I think we will get more very 
low-cost housing, around $6,000, especially in 
the South. . . . Over $12,000 I think you will 
see a boom; possibly a slight decline between 
$7.000 and $10,000.” 

> Vice Maurice A. Pollak of 
Draper & Kramer, large Chicago realty and 
mortgage firm: “Real activity will be stimu- 
lated in the medium-price bracket, $12,000 te 
$20,000.” 

> California Builder Earl W. Smith: “I ex- 
pect to see quite a bit of activity in the $10 
to $18,000 bracket.” 

> Seattle Community Builder Al Balch: “We 
were already under way on 40 new houses in 
the $20 to $25,000 bracket in anticipation of 
this bill. Previously that would have been 
impossible.” 


President 


Balch also hailed the law for the great help 
it would provide for builders using better 
materials and quality construction methods: 
“Now people can buy a little bigger house 
and have more and better things in it—a bet- 
ter furnace, better lumber, better specifica- 
tions throughout. . . . There will be fewer 
cracker boxes. In the past FHA and VA 
allowing too much credit for low-quality 
homebuilding. It was a drawback to the guy 
who wanted to use good materials.” 


High-income families mount. Peering 
into the future for the next five years, the 
August Fortune, sister magazine of House & 
Home, recorded several factors pointing to a 
fabulous potential for builders of larger 
better-quality houses. Earlier this year in 
“The Insatiable Market for Houses” (H&H, 
March °54), Fortune compared the number 
of family units in different income brackets 
with the number of new and old houses in 
different price ranges over the last 25 years. It 
reported that family units with disposable in- 
comes of $4,000 to $7,500 (all in 1953 dollars) 
used to spend up to three times their income 
for a house in the twenties. But the industry 
faced a “challenge,” it declared, because the 
families in this bracket increased more than 
threefold from 1929 to 1953, while the num- 


How FHA terms on new houses were trimmed by new law 


Especially apparent on the accompanying 
HOUSE & HOME chart are the major reduc- 
tions in FHA down payments for new one- 
and two-family owner-occupied houses in the 
$12,000-to-$17,000 and $21,000-to-$25,000 ranges. 
Old and new down payments are shown on each 
valuation bar on the chart, with the shaded top 
portion measuring the extent of the reduction 
in each case. As tabulated below each bar, most 
of these reductions range from 38 to 50%, save 
purchasers from $1,000 to $4,000 in cash. 
Although mortgage loans are higher in all 
cases (except on the $7,000 house), monthly 
carrying Charges usually decrease a little. That 
is because terms under the new law are based 
on 30 years for repayment, whereas former loans 
usually had to be amortized within 25 years. 


NEW HOUSE 


| ae ee --37,000 8,000 9,000 10,000 11,000 
Reduction in down 

OUYMIONT 2. cscs neh 250 500 550 
% reduction ....... 


Monthly charges: 


OO eee $36.42 43.83 48.00 52.18 
New law ........ $36.42 41.62 46.83 50.93 
GURNEE 6566 os —2.21 —1.17 —1.25 —1.31 
USED HOUSE pay- 
ment, old law.... 1,400 1,600 1,800 2,000 
under new law... 700 800 900 1,150 
% reduction ...... 50% 50% 
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50% 42.4% 36.6% 31.2% 26.9% 23.2% 20% 17.2% 


(Thirty-year repayment was allowed on houses 
valued up to $7,000 with two bedrooms, $8,000 
with three bedroom, $9,000 with four bedrooms.) 
Except on houses valued from $21,000 to $25,000, 
new charges never increase more than $1.90, 
usually decline from $1 to $3 a month. 

New and old FHA down payments for used 
houses also are tabulated below. Because of 
percentage formulas, the new down payments 
on existing houses are exactly $450 higher than 
the payments now required on new houses of the 
same value in the entire range from $9,000 to 
$24,000. 







600 1,200 1,150 1,100 1,050 1,000 950 900 
38.4% 52.6% 44% 38.7% 50% 44.2% 39.3% 35% 31.3% 27.9% 25 


56.35 57.25 62.01 66.78 71.56 76.33 81.10 85.86 
55.04 59.15 63.26 67.36 71.47 75.58 79.69 83.79 
+1.90 +1.25 +.58 —.09 —.75 —1.41 —2.07 


2,200 2,400 2,600 2,800 3,000 3,20C 3.400 3,600 
1,400 1,650 1,900 2,150 2,400 2,650 2,900 3,150 
14.7% 12.5% 


12,000 13,000 14,000 15,000 16,000 17,000 18,000 


ber of $12,000 to $22,500 houses rose only 
30°. In its new, August study, “The Con- 
sumer Markets. 1954-59.” Fortune showed 
why this challenge to build many more houses 
for the markets above $12.000 would grow 
even stronger and more enticing in the years 
just ahead. The meat of its two studies for 
homebuilders programming their next proj- 
ects under the new law: 

> As of last year there were 13 million US 
families with “disposable” annual incomes 
(after taxes) of at least $5,000, but only 8.1 
million houses valued at $12,000 or more, only 
about 1 million of them built since World 
War II. (There were 7.7 million families 
in the $5,000 to $7.500 income bracket; 
5.3 million families with incomes over $7,500 
a year. There were 6.3 million houses valued 
from $12,000 to $22.500, only 1.8 million 
valued over $22,500.) 

> But in the rapidly passing span from now 
until 1959, families with “dispdésable”  in- 
comes of at least $5,000 will shoot up by 
another 6.3 million. (The number in the 
$5,000 to $7,500 bracket will swell by 3.4 mil- 
lion; the over—$7.500 families will increase 
by 2.9 million. About 1 million of the families 
in this second group will enter the $10,000- 
or-more bracket.) 





$3 


$ S000 


19,000 20,000 21,000 22,000 23,000 24,000 25,000 


850 800 1,550 2,300 3,050 3,800 4,000 
22.4% 20% 31% 38.3% 43.6% 47.59% 44.4% 


90.64 95.41 95.41 95.41 95.41 95.41 95.41 
87.90 92.01 96.12 100.22 104.33 108.44 109.53 
—2.74 —3.40 +.71 +4.81 +8.92 +13.03 +14.12 


3,800 4,000 5,000 6,000 7,000 8,000 9,000 
3,400 3,650 3,900 4,150 4,400 4,650 5,000 
10.5% 88% 22% 30.8% 37.1% 41.9% 44.4% 
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Sturtevant 


HIGHWAY i 


SHOPPING 


LOCATION: Marin County, Calif. 

CAL WHEELER, JOHN P. BOSWELL. builders 
W. F. SEVERIN, designer of houses 

ROLLAND B. HAM! D, architect for shops 
HAMMOND & WOODBURY, land planning 
ALLIED BUILDING CREDITS, financing 


With their backs to street (below), houses turn best sides to private patios 
A-Residential (lot, 6,000 sq. ft.) 


B-Residential (lot, 7,000 sq. ft.) 
C-Two family 
D-Residential (lot. '2 acre) 


E—-Garden apartments 
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Photograph shows only a small portion of the land which the town will eventually occupy 


The first planned town in this country to have all contemporary 
houses is now being built in Marin County, just north of San 
Francisco, Builders Cal Wheeler and John P. Boswell, assisted by 
R. F. Almquist, have moved up from Los Angeles and are building 
a complete town which in four years will have 4,500 houses, some 
apartments, three shopping areas, a full quota of schools, recrea- 
tion areas and churches. Smaller than Park Forest, about one 
quarter the size of Levittown, Pa., Terra Linda will have the 
largest number of contemporary houses ever built in one place. 
Builders traveling to the West Coast to see what is new will 
find Terra Linda worth a visit. These 1,220 to 1,470 sq. ft. 
houses on 60’ x 100’ lots seem a good buy at prices ranging from 
$13,450 to $16,775. Of the first 200 houses under construction 
on Aug. 1, 180 were sold. Production is at a rate of 100 per 
month this fall, with 500 houses to be built this year. Sales are 
90% GI at 5% down, balance divided between FHA and conven- 
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California’s newest planned town 


will have 4,500 contemporary houses 


tional. Sales should be helped by the new FHA down payments. 


> The town is well planned. Streets are laid out for beauty. 
safety and to make good neighborhoods, Shops, schools, recrea- 
tion areas and churches are placed where they will best serve 
the people. 


> Houses look well. Designer W. I. Severin has proved that 
even when a row of houses turns its back on the street it can form 
a handsome neighborhood. 


> Houses live well. As the next pages illustrate, floor plans are 
designed for family living. California style, with a nice relation- 
ship between inside and outside. The entire lot becomes part of 
the living area. 


> Houses build well, as they are designed for easy, rapid pro- 
duction from jig-built framing panels and other engineered parts. 
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Patio bedroom (see photo left, plan 
below) are a big sales feature with 
fences between houses insuring pri- 
vacy. All-purpose third bedroom here 
opens to living room; in other plans 
it is a completely separate room. 
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Best seller has four bedrooms, shown in 
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this partial plan. Fourth bedroom raised 
price only $750, was bought by 60%. Liv- 
ing-dining area and kitchen (see plan, 
right) are basically alike in all houses. 

































































GARAGE 
19'-6"x 19-8" 


= 
23'-6"x 14'-0" 
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Terra Linda’s $15,000 houses 


Everyone gets handsome paved ter- 
race and about 160’ of woven wood 
fence. This doubles the total living 
space. The best looking side of the 
house is this rear facade. 





All-purpose third bedroom, open to living room, 
can be shut off with folding door. Rooms were 
not over-decorated and never appeared crowded. 
Sixty per cent paid $400 extra to get cork floors. 











look big and expensive 


Sales are good even in San Francisco’s highly competitive buyers’ 
market and even though Terra Linda is over 30 minutes’ drive 
from downtown. These houses have what buyers want: the ap- 
pearance and livability of bigger, more expensive houses. 
When a prospect steps into a model house he immediately 
gets a feeling that here is space to breathe in—enough space to 
walk around in without being crowded. From the entrance 
through the living room he gets a pleasant view of over 25’ to the 
far corner. But the living room seems even larger, for his line 
of sight is carried out through the big windows to the fence at 
the lot line. The combination of big windows, high ceilings and 
the neatly designed fireplace is reminiscent of the magazine 
houses he has seen which cost considerably more than $15,000. 
The prospective buyer is gently nudged into signing a contract 
by a variety of other features. He may choose a two-, three- or 
four-bedroom house, he gets two bathrooms, a double garage, 
radiant heating, a lawn, landscaping, a patio and fences. Perhaps 
most important, he gets the promise of living in an integrated 
community with which he can become identified rather than 
getting a house in just another neighborhood tacked on to just 


another anonymous suburb. 
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Big-house look is evident as soon as visitors step into this 


living room. Glass rear wall makes room seem as large as back 
is 11’ high, sufficiently high for 


garden. 


tall 


men! 


At ridge, the ceiling 
A wide range of 


interior colors 


is offered buyers. 























Photos: Roger Sturtevunt 





Heavy beams of double 
2” x 12’s with planks of 
T&G 2” x 6”s are charac- 
teristic of all Terra Linda 













houses. Over the ceiling 
is Yo” of glass fiber, then 
built-up roof topped with 
light-colored gravel. 














Careful landscaping of model houses included this fenced- 
in side yard. Wide overhangs shade windows, add to 
good looks. Louvered windows were strong sales features. 





Only 10% of buyers wanted this floor plan 
because one bedroom faces street, none face 


patios, as in other three-bedroom plan (see 
p. 156). 


sada Meee 


Combination bath and laundry, left, ap- 
pealed only to families with small chil- 
dren; others did not like it. All models 
have two baths with electric wall heaters. 
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TERRA LINDA 





How framing panels go together for one house is shown in this 
drawing. Despite the fact that panels are made in 46 different 


sizes, the frame goes up rapidly because each panel has a number 
and is laid on the slab at the place where it will be assembled. 
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All drawings copyrighted by Terra Linda Corp. 


In two hours all these framing panels 
were put in place and nailed together 
by two carpenters and one helper. 


Wanted: one-man panels that fit outside and inside materials 


In Los Angeles, Builders Wheeler and Boswell had found that 
large framing panels were too heavy for their men to handle 
easily, asked Severin to design a one-man panel. He developed 
a standard panel approximately 4’ wide which one man can take 
off the jig table, load and unload, set in place and nail. Special 
panels are wider or narrower. An old hand at modular construc- 
tion, Severin knew that his panel width had to key in with all his 
design and construction features. 

Panel heights were figured to take both inside and outside ma- 
terials with a minimum of cutting. Extreme side walls are of 8’ 
materials, the wall under the ridge 11’ and the wall at the drive- 
way end 10’ (following 
than these dimensions, permit 8’ outside materials to lap 78" over 
the concrete foundation and inside dry wall to project 94” above 
the framing panel as a result of the roof pitch. 

Both Severin and his builders preferred a plank-and-beam ceil- 
ing. Instead of a 4” x 12” beam, they use pairs of 2” x 12”s, sup- 


page). Framing panels are 54” shorter 
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ported by 2”x4” posts, set 8’ apart, where two framing panels join. 
Not satisfied with typical ways of joining beams to posts, they 
use a 34” plywood spline as a connector (next page). 


How many different panels? 


It is the aim of most production builders to reduce the number 
of different panels as far as possible. In the three-bedroom model 
drawn above, a total of 75 panels is used of which there are 
25 variations in exterior panels and 21 variations in interior 
panels. This means 46 sizes and shapes of framing panels are 
delivered to the slab, each of which is numbered, and put in 
place according to a number the foreman has penciled on the 
plate. Some builders would consider 46 panel sizes uneconomically 
high. Working closely with the construction crews, Designer Sev- 
erin has already simplified parts and techniques, will undoubtedly 
continue toward greater standardization. 
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“Builders must absolutely hold a restudy of their opertions 
in the light of the new law. For the last six months we 
have been planning new projects with two sets of laws in 
mind. It’s particularly important in the matter of reorgani- 
zations and mergers to make sure you are not in a tax trap.” 
Sylvanus Felix, authority on builders’ tax problems, is just 
one of a number of experts who have urged builders to 
acquaint themselves with the new tax bill, Toward that end, 
House & HoME presents a roundup of the provisions most 


applicable to the industry. 


New tax bill 


A benevolent giant whose chief intent 


is to spur the economy to further action 


The comprehensive overhaul of federal taxes signed into law 
last month by President Eisenhower promises interpretative 
headaches for builders. The new act is the first extensive 
rewrite of the country’s tax structure since 1876 and the 
number of sins and omissions it seeks to correct are legion. 
But if the taxpayer can penetrate the text he will discover 
sizable benefits for himself and his business. Builders 
should take notice. The law’s effect runs the gamut of the 
economy —there are new provisions for everybody from in- 
ventors to working mothers—but a very large portion of its 
influence bears specifically on the activity of the nation’s 
$50 billion construction industry, 

It is evident that the prime concern of the legislators who 
composed the 875-page act was to boost business. So-called 
inequalities in the individual’s income tax were straightened, 
but such action was minor compared to provisions intended 
lo accelerate the economy. The Senate finance committee 
went on record that the new rules would mean “. . . eco- 
nomic growth, increased production, and a higher standard 
of living.” Obvious aim: prosperity without inflation, Build- 
ing’s part in the scheme of things was equally obvious. The 
ponderous and beneficent momentum of construction activity 
must be maintained; private investment in building—the 
control of which is the true province of the tax legislator— 
must be made attractive enough to keep capital flowing. 

Seven important changes in the law demand the special at- 
tention of the realty field. These have to do with the capital 
eains setup on a home owner’s sale of his house; capital 
gains treatment of subdivision sales; depreciation on plant 
and property; deductions for research; the status of retained 
earnings; the antimortgaging out provision; and various 


regulations affecting corporations. 


The home owner’s desire to buy will be stimulated by pro- 


vision in the tax act easing treatment of the profit he makes 
on sale of his old home. Further, the provision will give the 
fix-up market a boost. Under the old law the home owner 
did not pay a tax on his selling profit if he sank the whole 
sale proceeds into a new house within 18 months except in 
so far as the cost of the new home was less than what he sold 
the old for). Now it is possible for the owner to cut down this 
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profit, taxwise, by 1) taking into account fees incurred in 
selling the house, and. 2) taking into account the cost of any 
improvement—painting, plastering, roof patching—he makes 
during the 90 days before sale. A related change: home 
owners who sell or exchange as a result of “inyoluntary con- 
version” will have longer to find a new house. 


Tax on sale of subdivision land as it affected real estate men 


was unchanged. An early clause in the bill would have in- 
creased the period that the land must be held from six 
months to five years. To the relief of developers, the clause 
was killed. What the Congress did do Was write in rulings 
affecting ownership and sale of land by persons not profes- 
sionally classed as dealers. The line of demarcation will be 
whether or not the landowner has been buying or subdivid- 
ing land as a regular business, . 

In other words, a nonprofessional who has held a tract of 
land for five years and has not substantially improved its 
value (tax experts see some cracker-barrel hassling coming 
up over this one) may by and large treat a subsequent sale 
of the subdivided property as a capital gain. Profit on the 
sale of the first five plots of land shall be taxed as capital 
gain; on the sixth sale and. thereafter. 50 of the sale price, 
minus expenses, will be classed as ordinary income, the re- 


mainder as capital-gains, . 


Flexible and faster depreciation systems should act favorably 


on plant productivity and building. The most dynamic shift 
in policy is to allow faster write-off in the early life of a 
facility; secondly, to give the taxpayer a choice of write-off 
methods, including a combination. 

The ordinary straight-line method of depreciation—under 
which a property was depreciated at a static annual rate 
figured by dividing its purchase price by its useful life—has 
been joined by two other methods: the declining-balance and 
the sum-of-the-years-digits systems. Under the declining- 
balance method (see chart on following page) a company 
can now write off twothirds of the cost of a new building 
in half its life (as opposed to 50% of the cost, under the 
arithmetical straight-line system). The declining-balance 
method uses a rate twice as high as the straight-line, but is 
applied only to the undepreciated balance of the price. As 
the years go by, the owner would be applying his percentage 
against a declining figure and would never get back all his 
investment—until he disposed of the property and wrote it 
off. Logical way out, approved by the legislators: to permit 
a businessman to switch to the straight-line method at any 
time. It is no trouble for him to ascertain in which year 
such a change would be advantageous. 

The sum-of-the-years-digits—the third method—provides 
for depreciation at a rate figured by adding up the digits in 
the useful life of the property (for ten years, the total would 
be 55) and using this figure as the denominator for the 
annuai fractional rate. First year: 10/55: second year: 
9 55, ete. A comparison of the three methods on a ten-year 
facility costing $20,000: first year: $3.636 under SOD; 
$2.000 under straight-line; $4.000 under declining-balance; 
second year: $3.273 under SDO; $2,000 under straight-line; 
$3.200 under declining-balance. 

The new rulings do not apply to projects started before Jan. 
1 of this year except against costs incurred on said projects 
since that date. Nevertheless, for the future the new choice 
system of write-off promises increased activity in building. 
Such reduction of tax load in the early life of a property could 
mean the difference between projects shelved and projects 
built. In the matter of construction machinery. it could mean 
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NEW TAX BILL 


that contractors would find it preferable to buy equipment 
and replace it annually, rather than rent. Ii is also notable, in 
regard to tax amortization on buildings. that under the new 
act the owner has much more say in how long the amortiza- 
tion period shall be. In the past he was up against a strict 
decision from the Internal Revenue men, who were in the 
habit of fixing the period as long as possible (40 years was 
about the average useful life of an apartment building in IRS 
thinking) so as to keep taxes coming in over a maximum 
span. Now the property owner can take the initiative in 
choosing a period suited to his purpose (which. may be a 
short span in the face of technological progress) and in 
applying it to different periods for different parts of the 
building—elevators or heating plant, for example. 


Research in the building field eects a boost from the new tax 


law, which provides that a business can deduct expenditures 
therefore during the year they were made or over a period 


Depreciation on a $1 million apartment build- 
ing for 40 years, as figured under 
the old straight-line method and 
under a declining-balance system 
combined with straight-line. 


Straight- Declining- 
line balance 
method method 


$25,000 $50,000.00 
25,000 47,500.00 
25,000 45,125.00 
25,000 42,868.75 
25,000 40,725.31 
25,000 38,689.05 
25,000 36,754.59 
25,000 34,916.87 
25,000 ..... 33,171.02 
25,000... 33,512.47 
25,000 29,936.85 
25,000 28,440.00 
25,000 27,018.00 
25,000 25,667.10 
25,000 24,383.75 
25,000 23,164.56 
25,000 22,006.33 
25,000 20,906.02 
25,000 19,860.72 
25,000 18,867.68 
25,000 17,924.30 


1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
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In the twenty-second year the declining- 
balance figure (right) would drop to 
$17,208, less than the $17,924.30 that 
could be gained under straight-line. 
The latter figure is therefore used 
for the remainder of the 40-year 
term. 


of five years or longer. In the past, the procedure was com- 
plicated by the fact that only “ordinary” expenses for re- 
search could be written off—all right for the big companies 
with integrated research programs but tough on the little 
fellow. The builder is a little fellow when it comes to re- 
search: the present changes may give him his chance to dip 
into much-needed industry testing and development and still 
make ends meet. (The new research rules do not apply to 
land or depreciable buildings.) 


Accumulated earnings held by a company and not paid out in 


dividends have in the past been subject to a penalty tax of 
from 27 to 36%. It was a fuzzy proposition. IRS, after 
hearing what companies’ “reasonable” needs were—for ex- 
pansion, improvement, etc.—could throw Section 102 at 
them if the sums in surplus seemed unreasonable. IRS has 
seldom made the penalty provision stick in court, but the 
threat of it was no fun for businessmen. 

In the new law provision is made to exempt the first 
$60.000 of accumulated earnings from the penalty tax alto- 
gether. Moreover, the burden of proof of what is reasonable 
and what is not has been put on the government. The condi- 
tion has also been changed to read “reasonably anticipated.” 
A company will not have to show immediate plans for use 
of funds, can instead simply assert that it plans air condi- 
tioning or indirect lighting and be reasonably assured that 
IRS is not going to contest the case. 


Antimortgaging out provision was written into the bill at the 


instigation of Sen. Harry Byrd (D, Va.). It requires that 
any distribution of funds resulting from a mortgage on a 
federally-insured housing project in excess of actual con- 
struction cost is subject to ordinary income tax rates. It 
applies to distributions after last June 18. There is wording 
in the provision which states that no implication should be 
drawn from the prohibition to affect or influence cases now 
in litigation. 

Coming on top of the strict antimortgaging out provisions 
in the housing act (ARCHITECTURAL Forum, Aug. ’54, News), 
the Byrd amendment can be expected to force most future 
rental housing developments to seek conventional financing. 
Ironically enough, conventionally financed developments 
will not be barred under the act from taking mortgage 
profits as a capital gain. 


Corporate regulations written into the bill were among the most 


complicated. They covered a variety of conditions, worked 
benefit in some instances and tightened existing practices in 
others. One provision of interest to builders: a reworking 
of the law affecting stockholders in small corporations, who 
frequently faced tough tax sledding in the past when one 
stockholder died and the others had to meet the death taxes. 
Liquidation was often necessary. Now provisions have been 
broadened to permit tax-free redemption of stock to meet 
the estate taxes. Small corporations will also benefit under 
legislation which allows them in some instances to pay taxes 
as partnerships. There is a new tightening of merger pro- 
cedure which places on the corporation itself the onus of 
deciding whether its purpose in acquiring a subsidiary is or 
is not to duck taxes. The test: whether or not the price paid 
for the subsidiary is disproportionate to its value. On the 
other hand, a company owning 80% of another company 
(instead of 95%, as formerly) will now be allowed to file a 
consolidated return. For big business—and big building— 
the best weapon was a fine-tooth comb. 
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with NEW 


RO-WAY 


TORSION SPRING 
DOORS 


Now you can add the sales appeal 
of genuine Ro-Way Overhead Type 
Doors—and cut costs on every in- 
stallation. For here’s the newest 
addition to the Ro-Way line of 
residential garage doors—designed 
especially for low-cost homes, 
project developments, new and 
modernized garages. They’re qual- 
ity doors in every respect, yet 
modestly priced to fit any building 
budget. See for yourself: 


LOW HEADROOM. Saves space, cuts cost. 
Three models require only 6”—three 
models only 12! 


TORSION SPRINGS. For smooth, quiet, easy 
operation. Single spring on 1-car doors; 
twin springs on 2-car doors. Mounted 
on full length revolving shaft. 


PLASTIC ROLLERS. Tough, quiet, long-lasting. 
Standard equipment on 1-car doors, op- 
tional on 2-car doors. Ball bearing steel 
rollers standard on 2-car doors. 

SMART STYLING. 4-section, 3-panel styling 
on 1-car doors; 4-section, 4-panel styling 
on 2-car doors. New streamlined contour 
on panel and glass mold. 


QUALITY PANELS. 14” fir plywood on 134” 











Only a GARAGE offers: 
© COMPLETE PROTECTION 
@ FINISHED APPEARANCE 
© EXTRA STORAGE SPACE 


@ EXTRA ROOM 


thick doors; *¢” Dorlux (Masonite 
Presdwood) panels on 1” thick doors. 


LOW COST INSTALLATION. Simplicity of design 
speeds up installation time, thus reduc- 
ing installation cost. 


RO-WAY CRAFTSMANSHIP. Same fine workman- 
ship as on all Ro-Way doors. Features 
include Taper-Tite tracks and Seal-A- 
Matic hinges for weather-tight closure; 
Power-Metered torsion springs; all hard- 
ware both Parkerized and painted for 
maximum rust resistance. 


See your nearby Ro-Way distributor— 
or write us direct—for full details. 


No obligation, of course. 


ROWE MANUFACTURING COMPANY e 1149 Holton St., Galesburg, Illinois 
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Nationwide sales and 
installation service. See your 
classified telephone directory 
for nearest Ro-Way distributor. 
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this brand 
name on lumber 


MOMENI 


also means 











kiln-dried 


CONTROLLED KILN SEASONING IS ONE OF MANY REASONS WHY 
WEYERHAEUSER 4-SQUARE MEANS UNIFORMLY HIGH QUALITY LUMBER 








The use of well known, trade-marked mean that Weyerhaeuser 4-Square Lumber 
materials always wins appreciative ap- is always a reliable product. 
proval from home and building owners. Why not take advantage of the fact that 


When they see quality going into their buyers know and recognize Weyerhaeuser 
jobs they accept delivery with complete 4-Square as a mark of quality? See this 
confidence. lumber, in a wide range of species, grades 
Builders and owners see in the Weyer- and sizes, at the office of your local Weyer- 
haeuser 4-Square brand name a familiar haeuser 4-Square Lumber Dealer. 
mark of quality. This confidence is the 
result of many years of advertising and, 
more important, the fine record of per- 
formance of every product bearing the 
Weyerhaeuser 4-Square trade mark. 
One of the reasons for the widespread 
acceptance of Weyerhaeuser 4-Square is 
the fact that every piece of lumber bear- 
ing this brand has been scientifically 
seasoned. Controlled seasoning means 
that this lumber has good dimensional 
stability and maximum strength and stiff- 
ness. Kiln-drying also enhances surface 
appearance and improves paintability. 
These characteristics, plus the benefits SIDING— Weyerhaeuser 4-Square bevel and bun- 
of precision sawing and surfacing, proper galow siding takes and holds paint exceptionally 
grading, careful handling and shipping, well because it has been scientifically kiln-dried. 
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BOARDS—FEvery board bearing this brand name 
a has been seasoned prior to manufacture. 


Eisiinccaaae 








DIMENSION— Scientifically kiln-dried lumber con- 
tributes to sound, durable construction. 











lumber 





END MATCHED— 
This popular item 
eliminates waste and 
reduces building time 
—proper seasoning 
gives it maximum 
strength. 











FLOORING—Controlled kiln-drying means a firm, 
smooth surface for superior appearance and wear- 
ability. 








Weyerhaeuser 
Sales Company 


ST. PAUL 1, MINNESOTA 














PANELING—Seasoned Weyerhaeuser 4-Square 
paneling presents a dry, smooth surface for a va- 








riety of finishes. 
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When it comes to remodeled 
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This New Freedom Gas Kitchen* features an automatic Gas range, made to “CP” standards, by Dixie Produets, Ine. Cabinets by Republic Steel 


Once a family decides to remodel, they want nothing that 
even reminds them of “that old hard-to-work-in kitchen.” 
Even their view of Gas may be colored by a collection of 
kitchen antiques that have long since outlived their useful- 
ness. How delighted they are when they find that the newest, 


ihe latest, the most exciting 


g, is definitely available with Gas. 


You can give them separate range units without a 220-volt 
cable. You can install fully automatic ranges, refrigerators 
that make ice by themselves, clothes dryers that are much 
more efficient — without changing the circuits. Today’s Gas 
appliances are handsome, modern — cost less to install and 
use. What else makes as much sense in a remodeled kitchen? 
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_.. nothing makes as much sense as Gas 


Don’t let remodeling stop with the kitchen. 
Check the laundry set-up. First of all, is the 
water-heater big enough and fast enough? 
Only automatic Gas water-heaters have 

the recovery rate to keep up with the hot 
water demands of an automatic washer, 

load after load. They're actually 3 times 
faster than any other independent heater. 
Secondly, what’s wrong with fitting a washer 
and a dryer into the remodeled kitchen? 
There’s no longer any reason for the 
laundry to be next to a drying yard. The 
automatic Gas dryer is so fast and so 
economical per load that professional 
launderettes prefer them 30-1. You make no 
mistake when you recommend Gas for 





your remodeled homes. 


AMERICAN GAS ASSOCIATION 


ss 


The Gas refrigerator shown + >» MM 


et eee 





(by Servel) takes a giant step 


a completely automatic ce EE ie 
ice-maker, which does away oo ee 


with messy ice trays, keeps a 


constant supply of ice on hand : 
without ever being touched. ee, ia 


More, a silent Gas refrigerator 








has no moving parts to wear 
and offers the longest warranty 
in the business...a full 10 years. 











Your local Gas company will be happy to work with you on any problem. 


Only Gas y costs so little to install and use 








forward. No other brand has = = 


PETETTATE TEP TPETE TET 


Ruud-Monel 
Two-Temperature 
Laundry Master 
automatic Gas 


water-heater 


Hamilton 
automatic Gas 
clothes dryer 


GAS—the modern fuel for automatic cooking ... refrigeration .. . water-heating . .. house-heating . . . air-conditioning . . . clothes-drying . . . incineration, 
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In fine homes such as this, USF Steel Doors and 
Frames make a distinctive contribution in per- 
manent quality and lasting beauty. The stiled 


flush panel design fits perfectly into cohtempo- 


rary treatments and blends well with surrounding 
wall treatments of wood, plaster or masonry. 
Furnished in a baked prime coat, final mulahing 
‘may be done in any decorator’s color. 

Check the USF 1%,” Steel Door line. You'll 
find matching design available for every open- 


ing and every residential door service. 


Hollow Steel Doors & Frames 
: ) 
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WOOSTER, OHIO 
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BUILT-IN CONDUIT |; 
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Conveniently located telephone outlets in the kitchen, bedroom, 
hall or den and concealed telephone wiring... 
these are important details of interest to your clients. 
And there’s an easy, inexpensive way for you to provide for them. 


Specify telephone conduit. 


Your Bell Telephone Company will be glad to help you plan economical 


yr a) 

: \ 

: it installations. st ci your neares siness Office. ( S 
conduit installations. Just call your nearest Business Office BELL TELEP E SYSTE & 
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Stephen Kornreich, President of Chestnut 
Hill Building Corp. says— 


“There’s no better window for an assembly 
job than Flexivent due to ease and economy 
of installation.” 


View of homes in 450-unit Chestnut Hill Estates located 
near Newark, Delaware. Note interesting shadow box 
treatment of 6-sash Flexivent group in left foreground. 
Builders of Chestnut Hill Estates used Flexivents exclusively 


Anthony Cusumano, Construction Superin- 
tendent at Chestnut Hill says— 


“IT like the many combinations possible 
with Flexivents, plus the extreme ease in 
assembling. In20 years of home construction 
it’s the most weathertight window I’ve used.” 


HEWN wuiits 


for economy 


Bernice Holm, Bookkeeper and Saleswoman 
at Chestnut Hill Estates says— 


“Their beauty, the ventilation they give, 
their extreme weathertightness—make Flexi- 
vents a strong selling feature in homes I sell.” 


throughout the project. They are doing the same in their 
current new development at Aberdeen, Maryland. 

In the next project you build or furnish, why not look 
into the advantages of Andersen Flexivent Windows? 
























Andersen Roto Lock Opera- 


Praise for the Andersen Flexivent Window is 
coming in from all parts of the country. The Flexi- 
vent is a rapidly growing favorite with operative 
builders everywhere ... the men who specialize in 
building homes for sale. 

Ease of assembly and installation make Flexi- 
vent low in cost. Wide choice of sizes, sash opera- 
tions, and window combinations make Flexivent 


highly versatile. Andersen precision engineering 
makes Flexivent high in quality. It’s the most flexi- 
ble, the most useful window unit you ever saw. 

For further information on the versatile An- 
dersen Flexivent write for Detail Catalog or Tracing 
Detail Filee WINDOWALLS sold through estab- 
lished millwork dealers throughout the country 
including the Pacific Coast. 


Andersen Corporation. 


BAYPORT, MINNESOTA 





im praise 
ewersatility 





Andersen 
Windowalls 


COMPLETE WOOD WINDOW UNITS 











Andersen sealed insulating 


CHECK THESE SUPERIOR FEATURES OF ANDERSEN FLEXIVENTS 














Highly weathertight. Leak- 


Sturdy sash lock. On larger 


tor is optional for awning 
style Flexivents. Works under 
the screen, pulls both ends in 
tight, holds window in any 
open position without rattles. 


MARKS OF ANDERSEN CORPORATION 


glass is optionally available. 
You have two less glass sur- 
faces to clean plus the advan- 
tage of double glazing all 
year around. 


proof design with sloping sill 
and full weatherstrip plus 
Andersen’s pressure-locking 
system assures weathertight- 
ness for Flexivents. 


sizes there are two sash locks 
on each Flexivent, one at 
each end of the sash, to pull 
it tightly shut, assuring a 
weathertight seal. 





Mr. BUILDER! 


HERE’S THE KEY TO 7 
QUICKER SALES and ! 
BIGGER PROFITS | 


Ss ss Ss oo ms snl 


When you install Kaustine oil-fired, 
fully automatic heating in your 
homes, you make your selling job 
easier. You Offer today’s exacting buyers a 
top quality heating plant with an unsur- 
passed ability to deliver maximum heat per 
fuel dollar and an enviable record for 


trouble-free service. 





Kaustine Engineering and Factory 
Assembly enable you to cut con- 
struction and installation costs. 
Kaustine Design saves valuable floor space 
as these compact units operate efficiently in 
a minimum area. Add to this Kaustine’s 
competitive cost and you have a greater 





profit margin. 


The Kaustine line offers forced 

air heating units delivering from 

65,000 to 250,000 B. T. U.’s in 
models for every type of installation in any 
style or size of home. 





) 
KAUSTINE 
ouAlity 
SERVICE 


. 
—— eae te 9ets WRITE FOR FULL INFORMATION TO DEPT. H-9 





Illus’ 


| FURNACE & TANK CORP. There is a Kaustine Furnace or Winter B High 


| 
PERRY, NEW YORK : By i 
| Air Conditioner for every type of home. ” 
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For Zy that influences prospects and helps close sales.... 


invest your building dollars in 
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REZO’s unrivalled hollow core construction, 






























































t 1 bed a4. hd hidden inside hand-matched hardwood faces, 
Peat Reaaey 
“Mocane oe : 
e VW Treat assures trouble-free service and guaranteed 
ul tut customer satisfaction. YES! Architects who 
‘ ‘a eel know doors choose REZO— America’s Finest! 
; & 
Only REZO doors have an air-vented, y.. ) ~*~ é 
precision-fitted interlocked core con- 
struction that insures dimensional LUMBER COMPANY, LTD. 
ee ey over ESTABLISHED 1853 * OSHKOSH, WIS. 
100 years’ experience in making 
ay the finest quality millwork products! 
Illustration — Sigmund Kunstadler house, eh ee 
Highland Park, Illinois | 
George Fred Keck and William Keck, arichitects. 
I0mMe. 
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Lrtvodutin§... THE NEW | 


American-Standard Gas-Fired Water Heater 
that will put more ‘‘sell’’ into the homes you build 


HIS new American-Standard Gas-Fired Water Heater has 

really got what it takes to build customer confidence—to 
sell more homes. Available in three popular sizes—20, 30 and 
40 gallons—it combines quality construction and precision en- 
gineering with moderate price and operating economy. 


Note all these modern design features... 
% new fuel-saving burner . . . burns any type of gas efficiently 
* fully automatic Minneapolis-Honeywell controls 
% rapid heating, quick hot water recovery 


% heavy galvanized steel tank . . . hydrostatically tested at 
355 pounds 


% compact unit... takes up minimum of space 

%* glistening, durable white baked enamel finish with gray trim 
% domed jacket top . . . easy to keep clean 

% heavy gauge steel jacket insulated with fiberglass 


% available with magnesium anode. . . to prolong the life 
of the tank 


The new American-Standard Gas-Fired Water Heater can 
be counted upon to give years of service. This A.G.A. approved 
water heater undergoes rigid factory inspection and the tank, 
burner, safety pilot, and thermostat are factory tested to as- 
sure dependable operation. 















The American-Standard 
Water Heater burner is 
designed to heat water 
quickly and efficiently 
with any type gas. This 
single- port, upshot- type 
burner holds fuel costs to 
a minimum by getting 
the most out of the fuel 
burned. It’s quiet operat- 
ing, too. 





American-Stanrdard 


American Radiator & Standard Sanitary Corporation, P. O. Box 1226, Pittsburgh 30, Pa. 
Serving home and industry: AMERICAN-STANDARD + AMERICAN BLOWER © CHURCH SEATS & WALL TILE © DETROIT CONTROLS + KEWANEE BOILERS - ROSS EXCHANGERS + SUNBEAM AIR CONDITIONERS 
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You couldnt do it with anything but TILE ! 


Eye-catching tiled rooms, such as this, speed your sales 
because they quickly show that you have designed with 
both care and imagination. Imagination plays a key role 
in this particular room, achieving the custom-tiled look 
while using only stock American-Olean tile patterns. 
Tile gives you an excellent way to add those important 
touches of individuality which mean so much to the 
value of a home. 


Whether you are working on large or small floor plans, 
A-O Tile’s accurately blended colors, their wide choice 
of attractive designs, and their self-spacing feature 

give you your surest way to a successful installation. 
Specify American-Olean—its beauty is permanent 
because it’s real clay tile! 





Executive Offices: 1013 Kenilworth Ave., Lansdale, Pennsylvania 
Factories: Lansdale, Pennsylvania * Olean, New York 
Member Tile Council of America 


7 








IN A ROOM FULL OF IDEAS —A-0 TILE 


1. Tiled floor echoes the design, 
can't be hurt by puddles and splashes, 
never needs waxing or polishing, 
wipes clean with a mop. 


2. Tiled dressing table top laughs 
off every kind of spill—even nail 
polish, polish remover, and lipstick! 
Easy to dust, and it keeps its fresh 
color for the life of your home. 


3. Walls tiled from floor to ceiling 
may cost no more than half-tiled 
walls, yet can't be stained or dam- 
aged by steam or moisture. 


4. Self-spacing tile—assures you of 
straight, even joints between tiles, 
both vertically and horizontally. 
Result: an especially good- 
looking installation. 


TILE SPECIFICATIONS: Color Plate 49. Walls: 29 Oyster Gray. Hand- 
Decorated Strips: R84-C501. Countertop: 33 Nutmeg. Floor: Pearl 


Shadowflash and Dark Gray. 


SEND FOR THESE HELPFUL A-O BOOKLETS 


AMERICAN-OLEAN TILE COMPANY 


1013 Kenilworth Ave., Lansdale, Pa. 


Please send me the following free literature: 


0 The Idea Book of Tile. Booklet 204, Reprint from Sweet's 1954 Catalog. 
D Booklet 300, Industrial Washrooms. 


Nast-lalotchema@li-\clammali-mGroms 
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PUTS HIS REPUTATION ON lial: eon 
S A HOUSE IT WOULD BE FINANS 
QUALITY PRODUCTS 


au CINCINNATI, OHIO 


“BECAUSE A BUILDER 


EVERY TIME HE BUILD 
SUICIDE TO USE ANYTHING BUT 


saY Brune & Harpen 


In all their homes 
these quality builders have used 


REVERE COPPER WATER TUBE 


... they say, “it costs less 
to put in our homes than rustable pipe.” 


For the newest group of 200 homes in the Bel-Aire Section of Green 
Acres development, BRUNE & HARPENAU again selected Revere 
Copper Water Tube, for, as they put it, “We consider it our civic 
duty as builders, to build the best possible home we know how. 
And since we are known locally and have a reputation to uphold 
we would be digging our own financial graves to produce any- 
thing but a quality home. 


“That is why we wouldn’t consider anything but Revere Copper BEL-AIRE SECTION of a pent nm ee 
Ww : 7 ’ 200 homes, Cincinnati, Ohio, recently erected by 

— ern ey oe oe a service lines. Revere makes 1 peNAU. Prices range from $15,500 to $22,000, 220 ft 
a nationally-advertised, quality product with unquestionable ac- of non-rusting Revere Copper Water Tube in sizes from 
ceptance so it is an added sales feature to tell people that all our Va" Type “L" to %” Type “K” was used in each house. 
plumbing is Revere Copper Tube. And so far as we, as builders INSTALLED BY ALFRED P. DOERLE, Plumbing Contractor. 
are concerned, we like the advantages of copper tube . . . proved Revere Distributor: MURDOCK MANUFACTURING AND 
endurance, non-rusting, non-rotting, rust cannot clog it, fewer SUPPLY CO. Both of Cinsinnall. 


fittings, solder fittings used require no thread-cutting or wrench 
work, the choice of 20’ straight lengths or 60’ coils. And, we have 
found that with all these advantages Revere Copper Water Tube 
costs less to put in our homes than rustable pipe. Why shouldn’t 


REVERE 


° 3°" 
er ; COPPER AND BRASS INCORPORATED 
Keep out of trouble with copper... guard your reputation for Founded by Paul Revere in 1801 
quality work. Insist on enduring Revere Copper Water Tube. 230 Park Avenue, New York 17, N. Y. 
There’s a Revere Distributor near you who carries a full stock in £8 


: Malls: Balti , Md.; Chi and Clinton, Iil.; Detroit, Mich.; Los 
both hard and soft tempers. And, in the event you or your plumb- — pony te ee fee ees Mas fem, RY 


ing contractor have technical problems, write us direct and we SRS CNSR SOT Seren eee ere 
will put you in touch with Revere’s Technical Advisory Service. SEE “MEET THE PRESS” ON NBC TELEVISION, SUNDAYS 














| SEPTEMBER 1954 


177 




















folding doors to cut 
construction costs... 


and get more accessible 
closet space too. 





...-Builder Joseph D. Judge 


























In “Spacemaster” folding doors, Maryland builder Joseph 
D. Judge found the perfect solution to the problem of effective 
closet closure. The rolling post ““Spacemaster” shown above 
provides for ample, easily accessible closet space in his 96 
“University Rambler” homes located in Lewisdale, Maryland. 
Yet these quality folding doors are available at a price so low 
that they actually cost less than a wood door and necessary 
extras. Says Mr. Judge, “In my opinion it is one of the finest 
doors of its type on the market today.” 

Not only do “Spacemaster” folding doors let you save on 
initial cost, but they save preparation costs, save installation 
time, save labor costs as well. You can eliminate trim and 
wood casing. You can put them up with eight screws in ten 
minutes. And there’s no fitting, mortising, planing or sanding 
with “Spacemaster” folding doors. They come in two heights: 
6/6” and 6'814”,, three maximum extension widths: 2'6”, 3/0” 
and 4’0”. Vinyl fabric covering is in popular ‘Decorator 
Gray” that blends easily with any color scheme. 





Find out how you can cut costs with “Space- i 
master.”’ See your building supply dealer or 
local “Modernfold”’ distributor. Clip coupon 

for more information. 


folding doors 





SHULMAGTE) 


NEW CASTLE PRODUCTS 
New Castle, Indiana 


fa ewe ewer erenere=s 


New Castle Products Inc. 
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Here’s how easy it is to 


a ©, Son 75 / | install Spacemaster’’: 

| Gentlemen: Give me full information | Step I: Cut drilled track to opening 
} on “Spacemaster” doors. | width. Mark and drill holes in header. 

| peer 1 Step 2: Slide track onto door. Lift into 
Eevccvaanaiens bob SS Ou weed bbc cbalwedss es ccbebess | deielea Gad ten vows 

Cli dentin ain sabes haneescig cose Vea | Step 3: Screw 4 spring-steel clips to 
| Add | jamb. Snap jamb post over clips. That's 
| RC ey me rs Salle Average tested time for entire oper- 
PY: culvncece tl Ree ee | ation—11 minutes. 

t 


COPYRIGHT——NEW CASTLE PRODUCTS, INC.», 954 
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Housing for the Elderly. Standards of Design, 
Massachusetts State Housing Board, Boston, 
Mass. 18 pp. 8/2” x 11” 


As the median age of the US rises, hous- 
ing for that portion of the population gen- 
erally classified as elderly (65 years old 
and up) assumes greater importance. In 
no area of housing is less known about the 
needs and wants of those to be sheltered. 
This booklet concerns itself not only with 
the design standards of such housing, but 
brings the sociological and physiological 
reasons for the standards directly into the 
text. It should be read not only by build. 


ers who intend to house elderly persons | 


under the Massachusetts Housing Act, but 
by everyone interested in the design and 


construction of housing that fits the needs 


of the senior citizens as well as those of | 


the young couple. 

The booklet faces facts: 

“As a group they [the elderly] are older 
than 90% of us. They are also poorer than 


four fifths of us. The houses to be built | 


under Chapter 668 are for old, poor and | 


lonely people.” 
It treats facts realistically: 


“Housing for the elderly of low income [7 


must be inexpensive. It must be suited to 
their infirmities. And it must be located to 
their advantage. Flexibility and ingenuity 
are of the essence.” 

Sometimes it is touching: 

‘ 


. . And these are years of decline. 
They bring increasing tiredness, loneliness 


and introspection. It’s longer to the store, | 


the ice is slipperier, stairs are steeper, it’s | 


much harder to make a bed.” 








What kind of apartments: 


A couple is the largest number any one | 
apartment is to be planned for, A propor: | 


tion of three dwellings for single people to | 


one for couples is the desirable average. | 


Economy dictates that single-occupancy 


apartments should not exceed 300 sq. ft. | 


while those for couples should not exceed | 
400 sq. ft. The design problem is to pro- | 


vide for all the normal functions of living ) 
through dual, or triple, use of space, | 


wherever they do not overlap in time. 


continued on p. 182 
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MODERNFOLD 


...a sales- 
builder’ in 
Greenfield Village Park 





Garling Construction Company, of Dearborn, Michigan, 
builds sales to well over $1,000,000 monthly with the 
help of custom extras—like these Modernfold closet 
doors. Says builder Fred Garling, “Customer preference 
for Modernfold doors was reflected in rapid sales of our 
170 Greenfield Village Park Homes. That’s one reason 
why we're using your doors in all future homes.” 


Specify Modernfold and you specify extra quality—extra 
satisfaction, made possible by: 


% Modernfold’s exclusive center- 
line design—same number, same type 
of balanced pantograph hinges—both 
top and bottom for greater strength. 


%& Two—not just one—vertical 
steel rods to each hinge section for 
greater rigidity. 








% Trolleys at hinge intersection— 
along the centerline—for smoother 
torque-free operation. 





Get full details from your Modernfold distributor or 
write New Castle Products, Inc., P. O. Box 877, 
New Castle, Indiana. 


In Canada: New Castle Products, Ltd., 
Montreal 6 






the doors that fold 
like an accordion 
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by NEW CASTLE 





Copyrighted New Castle Products, Inc., 1954 











General Electric’s new custom 
model Electric Dishwasher-Sink 
changes the sink area in new homes 
from a work center to the glamour 
spot of the kitchen. 

Let this feature-packed new appli- 
ance add the customer appeal you 
need for quick sales of your new 
homes. 


I. New improved dishwasher racks. 
Amazing capacity! Easiest to load. 
No racks to lift or shift! 

2. New improved dishwasher detergent 
cup — optional second wash. Dishes 
come out sparkling, hygienically clean, 


ell your houses while) 


And get your 









price with the | | 





New feature-packed 48" Electric Sink 





3. Selective control with Tel-a-Wash 
lights shows stages of cycle. Control 
provides completely automatic or 
manual operation as desired. Drying 
cycle can be used as plate warmer! 


4. New silverware basket. Greater ca- 
pacity. Holds full day’s load. Silver 
loaded “‘points down” for safety and 
convenience, 


5. New sink top—specially designed 
“no-drip”’ edge. 
e New single-control faucet, back- 
mounted for easy cleaning. 


7. New built-in fluorescent light over 
sink bowl. 





8. New and bigger under-sink storage. 


9. Under-sink lighting—automatic, 
door operated. . 


10. Utility door—holdsmany accessories. 
11. Convenient paper towel dispenser. 


12. Special rack for hand towels. 





13. Special racks for soaps and deter- 7 
gents. 


14, Convenient, easily removable trash 
basket. 


15. Extra intermediate shelf — specially 
for scouring materials. 


16. Automatic touch latch on the door. 
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New low cost Disposall 


Introducing the new FC-20, at a price you, asa builder 
can’t afford to overlook! 

Big capacity. Continuous feed. Quick, easy instal- 
lation. Removable plug for dishwasher drain con- 
nection. 


The FC-20 joins the de luxe models FA-4 and 
FA-45. De luxe models feature safety Twistop con- 
trol, and written 5-year customer protection plan. 


New variety in 
Dishwasher designs 


Even one with a wood front! 


What style does your customer want? G.E. has it! 
Models that fit to the right or left of sink! Models on 
wheels. Even models with wood fronts in knotty pine, 
birch, mahogany or oak! 


Every model is a spacesaving under-counter model. 
24" wide. Built-in models are pre-plumbed, easy to 
install. Free-standing model, with separate top, is 
also available. 


Get more information. See G-E catalogue in Sweet’s 
file, see your G-E distributor, or send this coupon. 


*++ Name of nearest G.F 
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Your desires, like those of the architect and 
builder, are considered in the design and 
manufacture of VAMPCO extruded 
windows. The permanent beauty 
and minimum maintenance of 
VAMPCO all-aluminum windows 
protect your investment by stabilizing 
property values. When you invest 

in a VAMPCO installation, you can 
be assured your investment is secure. 





JAMB SECTION 








90° CORNER MULLION 
NON-LOAD BEARING 
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VAMPCO windows remain forever 
beautiful; VAMPCO all-aluminum 
construction never requires painting 
or refinishing, never warps or rots. 
VAMPCO design and engineering 
gives efficient draft-free ventilation 
and full, natural lighting. VAMPCO 
windows can be easily and economically 
installed in any standard opening. The 
beauty, permanence, and efficiency assures 
your investment for a lifetime. 


TO THE ARCHITECT 


The design of VAMPCO all-aluminum windows is geared 
to today's architectural requirements for proper lighting 
and ventilation and for the airy feeling of space that only 
windows can give. See our listing in Sweet's Catalog for 
full particulars, or write our engineering department for 
information on VAMPCO custom-designed windows. 


TO THE BUILDER 


VAMPCO windows save you time and money because they 
are precision-fabricated to fit any standard opening, 
eliminating costly on-the-job assembly. When installing 
VAMPCO windows, you can be sure your structural require- 
ments will be met, and your building will be lastingly 
beautiful. 





See our listing in Sweet's 1954 Architectural File 
Write DEPT. HH-94 for full information 


A NAME THAT 
MEANS THE VERY FINEST 
IN LIFE-LONG ALUMINUM WINDOWS 
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Robert Woods Kennedy, AIA, who wrote 
the standards, includes some 21 subtopics 
that take up the minutest details of the 
needs of elderly persons, from size and 
character of living areas down to place- 
ment and sturdiness of towel bars, 


In what kind of building? 


The restrictions of their social life make 
the elderly place a premium on a lively 
view, and their habit of sitting at windows 
puts a premium on the orientation of build- 
ings. The court scheme is thus inappro- 
priate for the elderly. Front stoops and 
walks should be laid out to increase chance 
meetings, and consequent new friendships. 
Though one-story row housing is the obvi- 
ous building type, two stories are perfectly 
acceptable, for not all older people are too 
infirm to climb one flight. Any building 
over two stories will need an elevator. 

Gardens for every house would be a mis- 
take, for not everyone will want them, and 
as front yards, they make maintenance dif. 
ficult. Service areas may be located at 
random, but must be screened and related 
to their buildings, 


On what kind of site? 


The friends and associations of their old 
neighborhoods may be about all elderly 
people have left. Any project for them 
should be located where former contacts 
may be maintained most easily, Massachu- 
setts’ law tries to minimize segregation and 
institutionalization, and the policy is sound. 
Several smaller, scattered projects are bet- 
ter than one large one. The goal should be 
a social unit large enough to provide for a 
variety of people, yet retaining a measure 
of self-help. 

The important things to the elderly 
should be near at hand. Shopping, church- 
es, libraries, public transportation, health 
facilities should be close, or easily reached. 


With what specifications? 


The elderly are different, and the last part 
of Kennedy’s booklet translates those dif- 
ferences into specific recommendations for 


floors, stairs, windows, etc., that take these 4 


differences into account. Many of the ne- 
cessities of the elderly are also the desir- 
able luxuries of the younger person, and 


there are few of the requirements for | 


housing the elderly that this booklet sets 
forth that would not be merchandisable at- 
tributes of any housing. 


continued on p. 186 
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<> THE DOW CHEMICAL COMPANY presents 


a great new dramatic television program ... 








It’s unusual to talk about a television program in this magazine, but we wanted you, our cus- 


tomers and friends, to hear about MEDIC first . . . we honestly believe it to be the most exciting 
new dramatic production in years... 


Startling in its realism and honesty, MEDIC is based 
on case histories and carries the official endorsement of the Los Angeles 
Medical Association; produced under their technical supervision by 
Worthington Miner, originator of Studio One; created and written by 
Dragnet writer, James Moser, Don’t miss the first performance September 13! 
The Dow Chemical Company, Midland, Michigan. 


See MEDIC Monday Nights 9 to 9:30 EST, NBC-TV 
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Build Better 


INTERIORS, too! 


EVERLASTINGLY beautiful 


Vibrapac Block, used extensively for exteriors 

of buildings, is equally adaptable to interiors. 

No other building material commands greater 

respect. In homes, and other structures, large or 

small, you know the colorful beauty, unique texture and 

ruggedness of Vibrapac Block is everlasting. Here is modern, 

practical, permanent construction that reflects good judgment and wins prestige. 


plus UNEQUALLED Low Cost and many other advantages 


Obviously, Vibrapac Block are firesafe and stormsafe, vermin and rodent proof. They insulate effectively against 
heat and cold . . . have great acoustical and soundproofing qualities . . . assure 
maximum economy in both first cost and maintenance cost. 





Vibrapac Block are produced only on BESSER Automatic High- 
Production Block Machines. There’s a plant in your area 
equipped to produce Vibrapac Block in a variety of styles, sizes 
and colors. Ask for literature and other helpful data, or write 
directly to Besser Mfg. Co., Box 179, Alpena, Michigan, U.S.A. 
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Photo courtesy Barber-Colman Company 


Here’s the Door to Better, Faster Sales! 
...with GUARANTEED Panels by MASONITE 
nda Increase buyer confidence and boost your own sales by 


aN installing sectional overhead garage doors made with 
ase Masonite Dorlux panels. The simplicity and cleanness of 
vt design lend themselves attractively to any style home. 
/ Strong and durable—Dorlux panels by Masonite take any 
type of finish and hold it beautifully...and they are life- 
4 time guaranteed not to split, splinter or crack under natural 
‘ conditions. Here is a real quality door. ..with economy and 
sales appeal. Easy to operate in any kind of weather. 
Thirty-three types and thicknesses of Masonite 
. Presdwood® are helping today’s builders build better for 
ae: less...ask about them at your building materials dealer. 





NATURALLY STRONGER WITH LIGNIN 


rresowoo | MASONITE’ 


WooomaeseT® |) CORPORATION 
Dept. HH-9, Box 777, Chicago 90, lI. 


“Masonite” signifies that Masonite Corporation is the source of the product 
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Greater rigidity eee REVIEWS continued from p. 182 





stronger ventilators when 
A GUIDE TO BOSTON ARCHITECTURE 1637-1954. 


ou S , By Henry-Russell Hitchcock. Reinhold Publish- 
y ing Corp., 330 W. 42nd St., New York, N.Y. 64 
pp. 52” x 8". Ilus. $1.25. 


Here in pocket-size form is an introduction 
to Boston’s rich and varied architectural heri- 
tage, from Paul Revere’s house on North 
Square right down to Carl Koch’s Techbuilt 
house in Weston. It includes the work of 
Charles Bulfinch, H. H. Richardson, Charles 
McKim, Stanford White, Ralph Adams Cram, 
Walter Gropius, Marcel Breuer, Alvar Aalto, 
the Saarinens, Hugh Stubbins and Robert 
Woods Kennedy. Some 40 points of interest 
in central Boston are catalogued and keyed to 
a map, and dozens of other buildings in east- 
ern Massachusetts are described. Photographs H 
and plans are unfortunately limited to a few i 
outstanding examples. Prepared by noted 
Architectural Historian Hitchcock, the guide 
was published for the annual convention of 


the AIA held this Spring in Boston. 
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DISPLAY. Edited by George Nelson. Whitney Pub- 
of lications, Inc., 18 E. 50 St., New York 22, N.Y. 
189 pp. $12.50 - 
“When one begins to trace developments in 
architecture . . . the old expositions turn out 
to be remarkably accurate guides to future 
In an air-conditioned house or any type of ways of doing things. Paxton’s Crystal Palace, 
dwelling the extra value in Vento Casement built in 1851, was a prefabricated structure 
Windows includes: all casements drilled and entirely done in metal and glass, and its impli- 
tapped to receive storm sash and screens, cations are not fully exhausted a century 
operator arm guide channels attached with later... . Mies van der Rohe became inter- 
screws “asy remove »plac i . “L 
for we Nesey’ al and pera if nationally known . . . through two exhibi- 
necessary; ventilator frames constr : ’ 
“gphetien ; rerned tions .. .” and so on. George Nelson makes 
the same heavy sections as the outside frame. h llent points in introducing his hand 
Th; ak, . he se e oin ntroducing his hand- 
This provides greater rigidity and stronger these excellent p a en g 
ventilators. some new book on display design. 
a ‘ The fact is he wasn’t able to collect man 
In addition to the type of windows shown ask » as 
al . vege mete new Crystal Palaces or Barcelona Pavilions 
us about Vento “Champion” Barred Basement hough f the 1 ff | 
Windows; Vento “Champion” Utility and Barn (though some ag eect a a 
Windows; Vento “Thrifty” Utility and Special was sble to dig up is nothing to sneeze at, 
Type Windows. structurally). But if this is not a book of 
masterpieces, it does show an inspiringly high 
level of competence; it almost seems as if the 
NEW IMPROVED VENTO BONDERIZED “CHAMPION” battle for a new form of architectural expres- 
er BASEMENT WINDOWS gj ; : 
° i give extra value because of their S ; ; - 
Write us for full infor 14-gauge electrically welded frame, fins welded to eae has been won so completely, so resound 
mation and name of jamb for quick installation and double contact with ingly, that the language of contemporary 
— ib leak-proof watershed sill. A plus value incorporates Tears ta : 
neares istributor. a redesigned latch which assures positive operation design is now spoken, universally and fluently, 
‘ ; under all conditions. P 
Some desirable territo- in all corners of the globe—and understood 
ries are open for repre- with equal ease. In fact, it may be one of the 
sentatives, dealers and VENTO “THRIFTY” BONDERIZED BASEMENT WINDOWS cive few languages that is. Moreover, its vocabu- 
distributors. Write for extra value because they are a real economy win- lary is increasing fast: the kidney shape, the 
speieiiees dow especially designed for lower cost housing. 2 ‘ “ ’ i 
I % Two position ventilation and easy sash removal. cheese hole and the single, giant, unblinking 
Fin flanges at jambs for quick installation. Three t 
sizes, putty type only. eye are largely forgotten, and none too soon! 
It is a pleasure to record all this; it is a 
further pleasure to record that a small, enter- 
VENTO FORMED STEEL LINTELS give extra value be. ean. : 
couse they permit the use of standard 6” ond 8” prising and imaginative publisher—Charles 
blocks over door and window o i . Of 10- ‘hitne orl as € 
gauge steel, with stiffening lien tar isles” Res Whitney, who puts out /nteriors—has finally 
formed steel lintels for brick constructions. come to fill the need for first-rate American- 
: produced books on design. Judging by the 
present series (in which Display is the third 
volume), Mr. Whitney is giving the famed 
STEEL PRODUCTS CO., INC. eee a 
a6 Celedbn sting European publishers a real run for their ‘ 
olorado venue % & ° . . | 
i | : viale 15, N.Y, money. And he is putting some big US pub- 
i | > (oo lishers (who prefer little risks) to shame. 
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ALL BRIGGS TUB DRAINS feature an 
s extra-long waste tee, allowing waste 
tube to adjust to fit any regular-sized 
tub without cutting. New, easy-out stop- 
per—another Briggs exclusive—can be 
taken out in seconds for tube cleanout. 
Removable cardboard disc under strainer 
keeps refuse from clogging drain during 
construction, too. 











JIFFY POP-UP LAVATORY 
DRAIN has a removable top 
flange, permitting entire as- 
sembly to be inserted from 
bottom of lavatory. No dis- 
assembly. Just remove 
flange, insert pop-up plug 
from underneath, replace 
flange and tighten hex nut. 
That’s all. Special rubber 
“O” ring even eliminates 
need for putty. Stopper can 
be assembled to be remov- 
able or non-removable, as 
desired. 








Engineering features like these make 
BRIGGS drains work better, wear longer 


All Briggs plumbing ware is designed and built 
to please customers . . . eliminate call backs 


If you've ever used Briggs plumbing ware, you know! .. . it’s OTHER ENGINEERING FEATURES 


the best designed, most dependable brand of all. © Closet combination with only 2 bolt holes for fast, neat installations 


Two examples of why are shown above, and we've listed a few 
more at the right. Needless parts have been eliminated at no 
sacrifice in quality. Assemblies have been engineered to make 
installations simpler. All parts have been pre-tested to fit 


@ Leg and towel bar attachment with quick-fitting, key-slot design 


@ Rigid-frame tub construction makes it free-standing . . . needs no 
wall support 





right, work right .. . give lasting customer satisfaction. @ Wall-surface tub and shower fitting really fits . . . solders easily 
Order Briggs Beautyware. You'll profit from its quality. ©1954 


1 BRIGGS MANUFACTURING COMPANY + DETROIT 26, MICHIGAN 
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Get More...Give More... 


























cippenp to A tee 


The complete Reynolds line also includes 
Double-hung, Manual Awning, Base- 
ment and Utility Windows. Write for com- 
plete 32-page catalog—Reynolds Metals 
Company, Building Products Division, 
2019 S. Ninth St., Louisville 1, Kentucky. 
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The great Reynolds line of windows began with 

casements. And today hundreds of thousands of 
Re Y ae oO L Db « Reynolds Aluminum Casement Windows offer positive 

proof of performance through many years. 

Proof of permanent beauty...exceptional in design 

and in “satinized” finish. Proof of unfailing 

operation...without warping or sticking. Proof of 
A LU ha j u we weathertightness...with convenient storm sash and 

screens. And proof of unequalled economy...the 

savings in paint costs adding up until they 

offset the whole investment. 


Examine those casement windows in detail— 
Wi xy D OoOwsS flash-welded corners, continuous double contact 
weathering, continuous drip rail at transom bar, 
watertight lip, quality hardware, etc.—and you will 
recognize superior value. Superior value for your 
customer...commanding a better price for you, on a 


faster sale. All sizes and types, including modular, 
X and XW. Write for literature. 








REYNOLDS ALUMINUM 
Sliding 
TRAVERSE WINDOW 





Here’s all the home-selling power of 
Aluminum Windows,..at a new low 
in installed cost. Sliding vents open Ez. 
easy, Close tight, lift out for cleaning. - 
“Hurricane” tested! 
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REYNOLDS ALUMINUM AWNING WINDOWS 


...are a soundly engineered version of this popular type that 
provides controlled ventilation, rain deflection, easy cleaning 
and quick, positive closing. Constructed of special Reynolds 
Aluminum extrusions. 


SEE “MISTER PEEPERS,” starring Wally Cox, Sundays, NBC-TV Network. 
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PRECAST CONCRETE PANELS form swim- 





Amcrete swimming pool, which uses precast 
concrete panels for sides and ends, keyed 
into a reinforced concrete bottom, with ver- 
tical joints secured by buttresses and syn- 
thetic rubber gaskets. 

Where normally poured concrete walls 
would be 10” thick, the precast sections are 


ming pool, are installed in less than a day 








Expensive formwork is eliminated in the 














oo a 


Construction steps are simple: 1) after pool bottom is 
poured, buttresses are bolted into place, then 2) panels 
are placed in the keyway by a crane, boited into place, 
and 3) all joints made watertight. Finally pool is painted, 
4) plumbing connected, and excavation back fillec. 





ix 


as ICHMOND _— , INC. e RICHMOND 3, INDIANA @ PHONE 8-1989 


to RICHMOND homes 


From every direction they 
come—“eyers” who become 
buyers once they see Rich- 
mond Homes! That’s their 
good fortune—yours, too—for 
Richmond points the way to 
profits, offers what customers 
want and financing sources de- 
mand— utility, style, and fac- 
tory-assembled materials of 
highest quality! Acceptable for 
FHA or VA financing, these 
low-cost units are the pilot 
houses of the industry, so set 
your sights on sound invest- 
ment and SELL. Write, wire or 
‘phone for information today! 








only 5”, but have a strength of 5,000 psi, 
thanks to accurate control of the mix and 
thorough vibration in special forms. 

First, the excavation is bulldozed, the 
ground shaped, reinforcing steel put into 
place, and the bottom poured. Then panels 
(15’ and 20’ long) are trucked to the site and 
set in place with a mobile crane, an opera- 
tion that only takes a few hours. 

L-shaped precast buttresses, bolted to both 
foundation and panels, back up each vertical 


joint, and a grouting compound seals the 













Water inlets 
and overflow openings are factory installed. 


juncture of bottom and sides. 
Special rubber gaskets between buttresses 
and panels assure leakproof joints, and the 


pools are guaranteed for five years. 


Amcrete pools are claimed to withstand not 


only the pressure of the pool water, but also 
any inward stress caused by freezing ground, 





thus making the pool practical in northern 
areas. Panels are steel troweled during cast- 
ing to give a nonporous, smooth surface that 
resists spalling or chipping. Price of any 
pool includes excavation, installation, paint- 
ing and plumbing connections (limited to 
5° out from pool). 


Typical sizes and prices: 15’ x 30’, $2,990; 
15’ x 35’, $3,990; 20’ x 40’, $4,290; 20’ x 
50’, $5,290; 20’ x 60’, $6,250. 


Manufacturer: American Pool Co. 
North State Rd. 
Briarcliff, N.Y. 
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what doors 
do you recommend... 



















































































HOLLOW-CORE 


Curtis New Londoner hollow-core flush doors have an 
exclusive all-wood locked-in core which means life- 
time satisfaction. These doors have the balanced 
construction which assures dimensional stability. 
Moisture content is balanced during manufacture by 
careful control and re-drying. Three-ply panels form 
each face of the door for balanced sturdiness. In- 
terlocking grid is meshed in correct size for maximum 
strength. Every part of the Curtis New Londoner is bal- 
anced for full protection against sticking and warping. 


Both Curtis New Londoner hollow-core flush doors and 
Curtis American solid-core flush doors come with beauti- 
fully grain-matched face panels of carefully selected 
native woods. Sold by Curtis Woodworkdealers everywhere. 


new LONDONER 


FLUSH DOORS 


For complete information, see "Curtis New Londoner” sec- 


tion in Sweet’s Architectural Catalog—or mail the coupon. , 
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SOLID-CORE 


Curtis American solid-core flush doors provide com- 
plete protection against moisture absorption because 
of advanced bonding methods which permit the use of 
thinner face veneers, thus bringing the glue moisture 
barrier closer to the surface. Cores are kiln-dried pine; 
hardwood edge strips all around (veneer cross-banded 
selected face veneer); all plies are bonded with pheno- 
lic resin by the hot plate process. Can be had in di- 
mensions up to 4’ x 8’. Widely used in schools and hos- 
pitals. Special doors can be built to your specifications, 





4 | i 
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: b y HH-9-54 
Curtis Companies Service Bureau 
200 Curtis Building 
Clinton, lowa 


I want to know more about Curtis New Londoner and Curtis 
American flush doors. Please send literature. 
INR ac diane We 6 S46 Gbh eden ced ces ce weebeuehasieseunne coee 
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Dunham's new Vari-Flow® Automatic Heating System helps 
sell homes . . . and it helps sell you as a builder who’s always 
“on top” of newest developments that add up to more 
home for the money. 

With Dunham Automatic Heating you can now offer a 
home that will ever be chilly . . . even temporarily. That's 
because this system’s control is outside where it gets the 


ae @) Dunham Vari-Flow Outdoor 
—a Control. Supersensitive fluid-filled 
/ — bulb under inconspicuous shield in- 


stantly and continuously ‘‘senses”’ 


Ly, a weather changes... passes informa- 
wit A. . tion along to central control box. 


2) Dunham Vari-Flow Control 
Box. Coordinates temperature infor- 
mation from fluid-filled bulbs—that 
are located outdoors and in warm 
water supply line—to keep heating 
system perfectly balanced at all times. 












HEATING & COOLING 
EQUIPMENT 


RADIATION * CONTROLS * UNIT HEATERS * PUMPS ¢ SPECIALTIES 
QUALITY FIRST FOR FIFTY-ONE YEARS 


C. A. DUNHAM COMPANY *« CHICAGO * TORONTO * LONDON 


MAKES INSIDE COMFORT AN Axcomcatec OUTSIDE CONTROL JOB 













jump on weather changes, then counteracts them instantly 
... automatically to keep constant comfort indoors. 

What’s more, with Dunham Automatic Heating, all 
responsibility for satisfactory heating rests squarely upon 
one manufacturer. For Dunham can supply a// specialties, 
controls and radiation needed for a complete system. For 
complete information, clip and mail coupon. 





@) Dunham Warm Water Baseboard. Provides sheathing 
of warmed air over cold walls and windows to assure constant, 
even inside comfort... in every corner, at every level. 


C. A. DUNHAM COMPANY 
Dept. HH-9, 400 W. Madison Street 
Chicago 6, Illinois 


Send literature on your new automatic heating system. 
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STRONGER HARDWARE 


OF ALCOA ALUMINUM ADDS LONGER LIFE... 


COSTS NO MORE! 


Manufacturers of builders’ hardware are now 
offering more beautiful, more trouble-free, 
much stronger hardware made of Alcoa® 
Aluminum. These luxury lines of lock sets, 
escutcheons, hinges, window and cabinet 
hardware made of Alcoa Aluminum offer the 
strength and solidity of other metals at one- 
third the weight. And yet they’re priced the 
same as regular lines! 

Alcoa helped the progressive manufacturers 
of these modern lines by developing high 
Strength, corrosion-resistant alloys; beautiful, 
enduring, abrasion-resistant finishes; and fab- 


SEPTEMBER 1954 


ricating methods. Ask your hardware con- 
sultant for full details on builders’ hardware 
made of Alcoa Aluminum. ALUMINUM 
COMPANY OF AMERICA, 1972-J Alcoa Build- 
ing, Pittsburgh 19, Pennsylvania. 


[ALCOA 


ALCOA © 
ALUMINUM 


ALUMINUM COMPANY OF AMERICA 
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=” A camel would die a 
af thirst in thig cellar... < 


(The camel is right... Orangeburg Pipe drains 
the water away...keeps the cellar dry.) er 
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BUILDERS, ENGINEERS, ARCHITECTS ARE ON SURE GROUND 
WHEN THEY RELY ON ORANGEBURG ROOT-PROOF PIPE AND FITTINGS 
FOR TROUBLE-FREE PIPE-LINES UNDERGROUND. ORANGEBURG’S TIME- 
DEFYING QUALITY — PROVED BY MORE THAN A MILLION SUCCESSFUL 
INSTALLATIONS — HAS MADE !T AMERICA’S MOST WANTED PIPE. 


Orangeburg Pipe and Fittings are strong, tough, resilient. 
They resist corrosive ground waters and chemical wastes, traf- 
fic tremors, earth deflections, temperature variations. Taper- 
weld® Joints —self-sealed without cement or compound — 
help keep the pipeline permanently root-proof and in line. 
Light weight, long lengths and fewer joints speed assembly 


and cut costs of handling and laying. 


Use Orangeburg Root-Proof Pipe for . . . house-to-sewer 
(or septic tank) connections, Down-Spout and Storm Drain 
lines, other non-pressure, outside uses. Use Orangeburg Per- 


forated Pipe for.. 


footing drains—also the draining of wet spots in lawns, 


. septic tank disposal beds, foundation 


fields, drive-in theaters, athletic fields, parking lots, airports. 


Be sure to get genuine Orangeburg 
Look for the Trade Mark on the Pipe. 


Informative catalog 306 on request. Write Dept. HH-94. 


ORANGEBURG MANUFACTURING CO., INC. 
Factories: ORANGEBURG, N. Y. NEWARK, CALIF. 


ORANGEBURG 


THE ROOT-PROOF 


URANGEBURG 


Ye Bend connected to Orangeburg 
Pipe making a 45° turn. The famous 
Orangeburg Taperweld Joints are leak- 
proof and root-proof. 


V4 Bend connected to this down-spout 
forms a 90° turn. Orangeburg Fittings 
are quickly and easily connected—save 
installation costs. 


¥e 


; ” i z 
Wye Fitting showing a branch connec- 
tion. Orangeburg Fittings have the 
same high quality as Orangeburg Pipe 
—they deliver trouble-free service. 
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JELLED PAINT won’t spill even if container 
tips, yet flows under brushing 


Easily the most startling sight of the year 
is an open can of paint that can be held 
upside down without a drop spilling. More 
than just a clever parlor trick, jelled paints 
made with a new ingredient called Burnok 
will not settle, never need stirring, 

Though thick as Grandma’s jelly, these 
oil-base paints become liquid and flow 
smoothly under the friction of brush and 
surface. As friction ceases, the coating of 
paint on the wall returns to a jelled state, 
preventing any sagging. Ingredients do not 
separate under long storage and the manu- 
facturer cites examples of test cans left for 
two years, yet immediately usable when 
opened. There is no color separation. 

Originators of Burnok have licensed a long 
list of paint manufacturers to use the jelling 
agent, and will list them upon request. 


Price: Interior flat, $3.25 per gal.; enamel, 
$4.25 (to dealers). 


Manufacturer: J. F, Washburn Co. 
2244 N. Elston Ave. 


Chicago, Il. 


RESIN VARNISH is unaffected by sunlight, 

salt air, cr weather extremes 

Natural wood planking used on house ex- 

teriors is a favorite of builders and archi- 
continued on p. 198 
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a genuine masonry chimney... 
packaged to go up in 1'/2 hours 


The Van-Packer Chimney gives you 
twice the safety and 34% greater 
draft than conventional brick! 


Safety equal to 24” brick wall— The Van- 
Packer Packaged Masonry Chimney is built with 
time provén, 100% safe fire clay tile liner — with- 
stands 2100° F. Three inch insulating concrete wall 
is equivalent to a 24” solid brick chimney wall. Sec- 
tion joints are permanently sealed with acid-proof, 
leak-proof cement. UL listed for zero clearance. 


Approved for all fuels — FHA accepted, UL list- 
ed, approved by major codes. 


Conventional brick appearance — The Van- 
Packer “Brick-Panel” Chimney Housing has the 
“buyer acceptance” of a conventional brick chimney. 
Fireproof, weatherproof, molded cement asbestos 
panels will not dent, rust, or corrode. Has the perma- 
nence of stone. Brick red with natural color mortar 
lines, housing is deep embossed with brick texture. 
Embossing permits matching other brick colors, if 
desired, without covering mortar lines. Housing 


” 


measures 16” wide by 24” deep. 

Saves time, material, space — Completely pack- 
aged 2 foot masonry sections permit fast, easy con- 
struction — on average installation — by one man 
in 3 man hours or less. With two men, goes up in 
1144 hours. No special skills needed. Easily installed 
even after house has been completed. Building de- 
lays eliminated. Can be floor or ceiling suspended 
directly over furnace, saving valuable floor space. 


Immediate delivery — See your local classified 
telephone directory for listing of Van-Packer heating 
or building material jobber. If no Van-Packer dis- 
tributor is listed, write Van-Packer Corp. 


Ly 





For detailed information and installation data send for Bulletin No. 191-AF28 


PACKAGED MASONRY CHIMNEY 


an- p ac k @F 3 witH “BRICK-PANEL” HOUSING 


Van-Packer Corporation * Bettendorf, Iowa 


Manufactured and distributed in Canada by C. A. McRobert and Son, Ltd., St. Laurent, Quebec 
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reinforced stucco 


stone 
4. Handmade Roman 
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split face 


smooth planer 


3. Random ashiar— 


simulated 
brick and 

« Durable 

« Low Cost 

« Fireproof 

« Needs no painting 
PATTERN TYPES 
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feu. Buildingg—era or new 


It costs so little to give buildings the other natural stone texture. Or the dis- 
beauty of simulated brick or stone ex- _tinctive appearance of handmade 
teriors. Choose from a wide range of | Roman-type brick, in a wide variety of 
colors—far wider than with natural — colors unavailable in any other way. 
building stone or brick. You get this prize winning beauty at 

Have the charm of an ashlar stone _a fraction of the cost of natural stone 
pattern, with a beautiful split face or _ or of brick. 


applied to last with aN 


KEYMESH > 


GALVANIZED REINFORCING LATH 


Simulated brick and stone are actually slabs of reinforced 
concrete. They combine the strength and durability of concrete 
with the beauty of brick and stone. 

They are weatherproof because there are no actual mortar joints. 
They never need painting, because color is obtained by using crushed 
brick and stone aggregate. And they add strength to any building. 
They will not burn, so they add real fire safety to your building. 

These finishes are reinforced with Keymesh, 
which has demonstrated its exceptional value as reinforcement 
in concrete, stucco and plaster through the years. 

For the greatest value in building exteriors, see your 

Simulated Stone or Brick applicator. 


KEYMESH lath for over-all 
reinforcement. Made of gal- 
vanized woven wire. Especi- 
ally recommended for ceiling 
construction. 





KEYCORNER strip lath, 
preformed to fit snugly in 
For greater value, corners. Lies flat when applied 
every building should to joints. Galvanized to pre- 
vent rust streaks. 
be lathed and plastered. : 
To get highest quality KEYBEAD corner lath with 
precision formed bead for out- 
at lowest cost, use the side corners. Open mesh as- 
3 Keys to Stronger ; sures strong, solid plaster 


Plaster. corners. 


KEYSTONE STEEL & WIRE COMPANY 


Peoria 7, Illinois 


Keymesh ¢ Keybead ¢ Keycorner * Keystone Welded Wire Fabric ® Keystone Nails 
Tie Wire © Keystone Non-Climbable and Ornamental Fence 


For prices and complete details, see your local simulated brick or stone contractor 




















A buffet 
kitchen 


or bar... 


in a smartly 
styled piece 


of furniture 





Available in 


rich ma hogany 






color or in 


blonde moderne 


A truly modern answer for those who require the practical convenience 
of close-by compact kitchen facilities ... without the “kitchen look”. 


No need for extensive remodeling. The Dwyer “400” graces a room as a 
piece of fine furniture...smartly styled to blend with either modern or traditional. 


Ideal for the home recreation room, den or porch. 


An asset in the business office for customer hospitality or as a time-saving 
convenience for employees. 


An added profit to motels and hotels as well as efficiency apartments. 








oo oe oe pe ee oe ee ee ee oe “Ss eS 2 2 eo ee ee ee ee ee a ae 
Send for Illustrated Bulletin and Complete Information | Mail coupon for illustrated bulletin 
x | and complete information 
i 
Name_____ witha : 
' DWYER PRODUCTS CORP. 
ES Ee LON ' ae Saye ais 
a ; Specialists in Compact Kitchens 
t or more than a quarter- 
i 
Dwyer Products Corporation, Dept. D 94, Michigan City, Ind. : Dept. D94 ey Michigan City, Indiana 
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PRODUCTS continued from p. 194 


WwW 


tects, but the mortality of the finish is a 


source of despair to home owners. Varna- 
Plate is a new resin varnish that is claimed 
to withstand the toughest abuse of sun, air 
and abrasion, without deterioration, 

The glasslike hardness of the surface is 
obtained by a catalyst that welds the resins 
into an almost insoluble coating, then evapo- 
rates when the curing cycle is complete. Each 
can of resin contains a polyethylene bag of 
catalyst that is punctured when the can is 
opened. After stirring, the resins start cur- 
ing and the varnish is ready for application 
in three hours. The clear liquid sets, dust- 
free, in less than 15 min., tack-free in one- 
half hour, print resistant in a day, and 
reaches maximum hardness in 7 to 10 days. 

Field testing on exterior doors and wood- 
work showed no seal failure or impairment 
of gloss after several years of service. It 
is also recommended for boats, flooring or 
anywhere that weather or wear is critical. 

Varna-Plate is applied directly to the 
wood, but if stains are desired, they should 
be alcohol-based rather than oil based, Clean- 
ing is simple, since dirt and grease do not 
penetrate the surface. 

Price: Gal., $10.85; quart, $2.95. 


Manufacturer: The Varna Chemical Co 
704 Woodland Ave, 
Cleveland 15, Ohio. 


WwW 





solid 


COPPER TILES are stamped from 
metal, will not grow green with age 


Tarnishproof tiles of copper are now avail- 
able commercially for the first time in the 
standard 44%” x 414” size, and are installed 
on walls with conventional mastics. 

Vikon tiles are stamped from .015-ga. 
sheet copper, then given a clear synthetic 
enamel surface, highly resistant to chemicals 
and abrasion. The manufacturer claims that 
the tiles will not develop that dull green 
patina so long associated with aged copper, 
but that the bright surface will be permanent. 

Principal use of the tiles will probably 
be in the kitchen, blending with the popular 
natural finish cabinets, copper stove hoods 
and copper-bottomed pots and pans. 


Price: $1.50 per sq. ft., including mastic. 


Manufacturer: Vikon Tile Corp. 
Washington, N. J. 


continued on p. 202 
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NEW VALUES THAT 


unfetter the imagination 





Waylite Masonry makes the most liveable home... 
comfortable, thermally insulative walls... quiet... firesafe... 
wide range of decorative possibilities. 


Stiown here are a few of the unit patterns frequently used in Waylite homes. 
Creative talents can, and will, originate many others of equal or surpassing merit. In addition 


to a multitude of unit patterns there is also the infinite variation of joint treatments . . . 
and all the colors of the spectrum! It is a fruitful area in which imaginative concepts 
will produce new surfaces to delight the eye. 

The new values that Waylite Masonry brings to structures makes these newer 
treatments important. The cost is low. Waylite walls have high thermal insulative quality 
giving equitable room climate . . . the exposed surface of the Waylite unit 
makes a quiet home with no need for acoustical treatment. 

Here indeed are new values combined in a single material that challenge the 
imagination in both the structural and decorative fields. Write today for 24 page booklet 
of Engineering data and Construction details. Address the Waylite Company, 

20 N. Wacker Drive, Chicago, or Box 30, Bethlehem, Pennsylvania. 











THE POPULAR Gunnison Coronado is available in a choice of color and siding and in several floor plans. All Gunnisons can be varied without changing the basic construction, 


“Last year we sold 155 Gunnisons 


VARIETY —of designs and of prices—enables First Dayton Builder’s Corp. to build attractive communities of homes that are priced right for the local market. 








SUBS! 
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THREE-BEDROOM Catalina which sold for $13,500. First Dayton Builder’s Corp. offers ranges, refrigerators, and automatic washers as optional features. 





is year we expect to sell 400!” 


says Carter C. Willsey 


Dayton, “Ohio 


@ “We're hard put to keep up with 
the demand for Gunnison Homes 
here in Dayton,” Carter Willsey told 
us. “We don’t even have the streets 





in yet, and sales are already 54 homes 
ahead of construction. 

“High quality construction and extra value are the reasons for our 
success. Factory prefabrication gives the buyer a well-built, comfort- 
able home at a price and down payment he can afford easily. It enables 
us to build these homes fast, without cutting corners. As a result, our 
money isn’t tied up for long periods, so we can use it to build more 
homes. And if the market changes, we’re not stuck with a big inventory 
of building supplies like a conventional builder.” 

First Dayton Builder’s Corp. built 60 Gunnisons in 1950, their first 
year as a United States Steel Homes Dealer. Production has increased 
each year since then, and will exceed 400 in 1954. 

You may qualify as a United States Steel Homes Dealer and enjoy 
similar success. Send the coupon for complete details. 


**Gunnison"’, ‘‘Coronado'’, and ‘Catalina’ —trade-marks of United States Steel Homes, Inc. 


United States Steel Homes, Ine. 


GENERAL OFFICES: NEW ALBANY, INDIANA 


DISTRICT OFFICES: Atlanta, Ga. ¢ Chicago, Ill. * Columbus, Ohio * Dallas, Texas 
Harrisburg, Pa. + Louisville, Ky. « Newark, N. J. * Omaha, Neb. 


SUBSIDIARY OF DPD NEFETED STATES STEEL corporation 
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First Dayton Builder’s Corp. 


United States Steel Homes, Inc. 
Dept. HH-94, 


My organization is capable of building more than 10 con- 
ventional homes a year. Now I’m interested in what United 
States Steel Homes has to offer. Send me complete informa- 
tion, telling me what | will gain by building the products of 
United States Steel Homes, Inc. 


City & State 


ee 


HOW THEY DID IT 


By building a high quality product—Gunnison 
Homes—which they can sell at a lower price 
than comparable conventional homes. 


By gearing the price and size of the home to the 
local market. There is excellent demand in Day- 
ton for homes priced from $10,700 to $13,500. 


By planning each development well in advance 
—programming construction, arranging financ- 
ing, and planning promotion. 


By training construction crews, to gain every 
building economy inherent in prefabricated 
Gunnison Homes. 


By obtaining attractive financing at low down 
payments. High appraisal value of Gunnisons 
makes this possible. All designs accepted by VA 
and FHA. Construction financing furnished by 
U.S. Steel Homes Credit Corp. 


By taking advantage of promotional aids 
offered by United States Steel Homes, and tying 
in with national advertising. 


New Albany, Ind. 
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PRODUCTS continued from p. 198 . 

PERMANENT | 

FEATURES 

that help you:.:-- ; 
SELL HOMES 

HOME HEATING 1 

REQUIREMENTS (| 





ALUMINUM 
THRESHOLDS 






LOW-COST FOLDING DOOR is covered with 
“tweedy” vinyl fabric 


The space needed for clearance of swinging : 
closet and wardrobe doors has long been the 
target of designers, and folding doors have 


been a favorite solution in the small house. 
Holcomb & Hoke’s newest, the Fol-Bak, 
brings this convenience down into the low- 


est price bracket, listing for less than $20. 


For nearly a half-century the Majes- 
tic name has meant the finest in home 
comfort. Now the complete Majestic 
line gives you a single source for all 





Doors come in 2’-8”, 3’ and 4 widths, 
and are 6-84” high. The vinyl plastic cov- 





heating and air conditioning needs, 


ering is processed to look textured, and is 





nonglossy. A fluted cornice trims the open- Majestic year-’round 
matched air conditioners are 
available in a size for every 
building requirement. Fully 
automatic oil- or gas-fired 
models are provided in up- 
flow, downflow and horizon- 
tal flow models from 72,000 
to 400,000 BTU. Units with 
cooling capacity to match. 


ing, and is painted to match the fabric. 


Prices: 2’-8”, $19.95; 3’, $23.95; 4’, $29.95. 


Wells has a complete line of 


beautifully finished, hi-strength 





Manufacturer: Holcomb & Hoke Mfg. Co.. Inc. 
1545 Van Buren St. 
Indianapolis 7, Ind. 


aluminum thresholds. .. packaged 


complete with hardware for 





speedy, permanent installation. 


The Thulman chimney is the 
ultimate in flue design, providing 
the maximum in operational effi- 
33% ciency and installation ease. This 
lightweight factory-fabricated 
chimney is easily and quickly in- 
stalled by one man, and its alumi- 
num-and-porcelain-clad-steel con- 
struction permits use with all fuels 
il and installation with zero clear- 
ance to combustibles with full 
UL-approval. 


ALUMINUM CORNERS 














Aluminum corners for 





every siding application... 


painted or redi-primed vale | UTILITY CABINET for bathroom provides 

| over 8 cu. ft. of storage space 

Latest addition to the Majestic 
line is the packaged Thulman fire- 
place . . . with clearance built-in 
and factory-ready for quick instal- 
lation; ideal for new construction 
or for remodeling. Write today 
for complete details on 
this economical scientif- 
ically-designed fireplace 
unit; as well as the entire 
Majestic line of home 
comfort needs. 


asy to apply for a tight see fu 
— pply 8 \ “king-size” medicine cabinet, originally 
weather-sealed job. designed for Levittown, Pa., is now on the 


market for builders who want to take ad- 





Write today for bathroom storage. 

complete information | The Glidoor unit is 50” wide, 33” high, 
and 914” deep, with sliding mirrors across 
the full width. An open shelf below the 
mirror provides space for constantly used 
toilet articles, while the three enclosed 





| 
| 
| 
vantage of the sales appeal of adequate 
| 
| 
| 









A Sa a, 


shelves hold many bulky items. 

The cabinet may be installed flush with 
the wall on a hanging strip nailed to the 
studs, or recessed the depth of the wall. 








Wells Aluminum | gt | 
PRODUCTS COMPANY el | 


Division of Wells Specialty Company Manufacturer: Tracy Kitchens Div. 


NORTH LIBERTY, INDIANA Edgewater Steel Co. | The 
P.O. Box 1137 | 
Pittsburgh 30, Pa. | 2 2 7 
continued on p. 206 | 416 Erie St., Huntington, Indiana 


Co., Inc. 








202 HOUSE & HOME 











tooo 


they match 










new ® 
AMWELD’ 


metal trim 
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for Amweld ““K-D" Steel 
Sliding Closet Door 
Units 
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Matches Amweld Inter-Lok Frames — same 
attractive, modern appearance — neat 
mitered corners. Eliminate expensive fitting 


of wood trim around opening with new AMWELD METAL TRIM SIZES AVAILABLE 


For regular size For “King Size” floor- 











Amweld Metal Trim for Amweld Steel “K-D" Sliding Closet to-ceiling Sliding 
“K-D” Sliding Closet Units. Door Units Closet Door Units 
Easy-to-install — metal trim slips under jambs 3'0" x 69%" 40" x 8'0"" 
and header — is held in place by same screws 407 x 69%" 5’0"" x 80" 

; : 5'0"’ x 69% 60" x 8’0" 
that fasten jambs and header to rough finished 6'0" x 692" 











opening. Formed of U. S. 20 gauge steel 


metal trim — prime coated ready for finish coat. a a ee 


Ask your Amweld dealer to show you how Building Products Catalog. 
Amweld Building Products can reduce the 
cost of every house. Call today or write 


for free 20-page catalog. 


























NAME a 
Amweld Building Products Division 
a ee . COMPANY 
THE AMERICAN WELDING AND MANUFACTURING COMPANY 
ie jas 
330 Dietz Road °* #£Warren, Ohio ADDRESS 
¢ 
jo 
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where ofgas ae PROFIT WITH 
the “@” unit heate MALTA 


hw applications — @ MALTA STYLE 
| . oe e MALTA CONVENIENCE 


e MALTA QUALITY 












Table of Contents 


What Is A Unit Heater 

How Gas Unit Heaters Cut Heating Costs 

When to Use Gas Unit Heaters 

Types of Unit Heaters 

How Reznor Heaters Work 

Appraising the Job | 

Estimating Heat Loss 

Short Cut Heat Loss Estimating Factors 

Selecting the Right Heaters | 

Optional Equipment | 

Reznor Heater Features, Construction | 
| 


You'll make easier, quicker, more 
profitable sales of the homes you 
build or plan when MALTA Wood 
Window Units are installed! Home 
buyers are quick to note the quality 
and precision construction self-evi- 
dent in every MALTA Window. Pro- 
vide yourself with a powerful selling 
advantage for the homes you build! 





Details and Specifications 
... Modern, multi- 


purpose MALT- 
A-VENT Units 

. . easily form 
intriguing combina- 
tions in stacks or groups 

. .. grooved sill provides 
perfect alignment . . . wide- 
opening, putty-glazed sash has 
extra stop ... may be double-glazed! 


HANDY 


. . . horizontally-sliding 
MALT-A-GLIDE Wood 
Window Units with 
removable sash are 
available in a wide 
variety of sizes for use 

as ribbon windows... 

, or for large glass areas! 
\ Weatherstripping elim- 
inates drafts, heat loss. 


ii Unit Heater Coverage 
REZNOR Unit Heater Location 
WEATERS Temperature Controls 
Venting 
Computing Gas Line Requirements 












: 
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ge 
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compiled for you by the | 
manufacturer of the | 
world’s largest-selling | 
gas unit heater 


Send for your free copy today 


ee kOe 


PRACTICAL 


... for traditional 
architecture, the double- 
hung MALT-A-MATIC 
with removable, 
friction-balanced sash 
that operate easily in 
adjustable aluminum 
guides! Modular sizes 
install easily ... give 
attractive, clean-lined 
appearance to any home. 








REZNOR MANUFACTURING COMPANY 
44 Union Street 
Mercer, Pa. 


























| | 

| Please send me a copy of your new bulletin, “Application — | 

| of Gas Unit Heating.” e eeeseeeeeeseees 

| Name Title , All MALTA Wood Window Units are 

| precision-milled from select western 

| pine, chemically treated to resist rot 

mpa 
| Company | and staining, fully weatherstripped 
to insure long, satisfactory service 

Street | ily 

| and feature jamb liners that easily 

| ; . | MANUFACTURING CO. adapt MALTA units to any wall 

| City Zone State | Sales Office: thickness. 








| ATHENS, OHIO Member Ponderosa Pine 
| Woodwork Assn., AND N.W.M.A. 
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With a Homelite on the Job 
Work speeds up... costs go down . . . always! Because 
i a lightweight, carryable Homelite gives you instant, 
efficient power any place you need it... power for 
operating every type of electric tool or bright, flicker- 
less floodlighting. Here, for example, a Homelite gaso- 
j line engine driven Dual Purpose generator, operates a 
standard universal power saw and a one man high 
cycle concrete vibrator both at the same time. Write for 
i- % complete bulletin showing many ways to cut time and 
costs with Homelite Carryable Generators. 
l 
m 
a~ HOMELITE CORPORATION 
a 5809 RIVERDALE AVENUE * PORT CHESTER, N. Y. 
ni 
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A Complete SLAB-F'LOOR Duct a ae 
System... 





WITHOUT 
METAL 
FITTINGS! 








WINDOW FOR AIR-CONDITIONED HOUSES 
needs no extra storm sash or screens 


Manufactured specifically for the air-condi- 
tioned building, the Modernaire window elim- 
inates any need for storm sash. Windows 
are either double-glazed, or if single glazing 
is used, a stainless-steel framed glazing panel 
is attached on the inside of the sash. Screen- 
ing is permanently affixed to the window, 
and may be rolled up or down like a blind. 3 





Air infiltration at the perimeter of these 
awning windows is stopped by a continuous 
weatherstripping of neoprene-coated sponge 
rubber, which eliminates any wood-to-wood 
contact. Sticking and/or rattling due to 


dimensional variations is stopped by the ” 





clearance between sash and frame. 
Vodernaire windows are designed to fit 
both the 4” module, and the 6” module SCR k 
brick, and they may be stacked in any 
combination from a single unit to an entire 
window wall, Basic units are 3’ and 4’ wide. 


Prices: Double-glazed: fixed, $29.65 and 
movable, $53.60; nine-light window ; 
wall, $296. Single glazing 20% to E 
25% less. w 





Manufacturer: Builders Products, Inc. 
Box 374, Station D Ee 
Cleveland 27, Ohio 


BY USING 
REVOLUTIONARY 


SONOAIRDUCT. V 


PAT APP FOR 





wD eo bigs SN OS 


Photos—Hathaway Meadows 600-unit Sub- 


division, St. Louis, Mo. 300 units using 
SONOAIRDUCT in an especially engineered 
slab perimeter system without metal fittings, 


developed by Milton Construction and Supply 
Co., St. Louis, contractors. Melvin C. 
Hendricks, Supt. 


Economical, lightweight SONOAIRDUCT Fibre Duct is de- 
signed to save installation cost in gas or oil fired loop, radial 
and lateral slab-floor perimeter warm air heating systems. 
Permitted by F. H. A. and widely used by builders everywhere. 
Sizes 2’’ to 36” I. D., in specified lengths up to 50 feet, or can 
be sawed to desired lengths on the job. Aluminum foil lined and 
wrapped outside with weather-resistant asphalt duplex kratt. 











JALOUSIE WINDOW UNITS are designed 
for colder climates 


A\ 
: J 
SEE OUR CATALOG IN SWEETS 


Write for Complete Information and Prices— 


One of the South’s favorite fenestrations, the 
Gs glass jalousie, is now available for use in 
less-favorable climes, after being redesigned 
to cut air leakage to a minimum. 

The Win-Dor jalousie may be used as a 


onoco Propucts CoMpPAN 


Construction Products Division 


prime window, as well as in porch en- 


S ANGELES Al MONT AIR. I 


HARTSVILLE. S. ¢ sain Raa . closures, breezeways, etc. Maximum width 


S PAPER CARRIERS | 
®EG US MAT. OFF 





AKRON. INC BRANTFORD. ON continued on p. 210 
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Pet beautiful sowi 






Made of vinyl! plastic and 
asbestos it will out-wear other 
types of resilient flooring of 
equal thickness. 


tt 
<e 2 if 
a NI = a 
Johns-Manville 2. >> 
° e It has a non-porous surface that 
TERRAFLEX Vi nyl Floor Ti le dirt can’t penetrate. A swish of a 


damp mop will usually keep it 
'/16” thick for residential use 


shining bright. 





Terraflex keeps its first-day beauty without hard ar 
scrubbing ... gives longer wear than any other type 3 
of resilient flooring of equal thickness. 


It defies kitchen oils and 
greases... strong soaps 
will not dull its lustre. 


TERRAFLEX IN STANDARD GAUGE (%e" thickness) is the most 
practical and beautiful floor ever developed by Johns-Manville 
for residential use. It retains all the superior service advantages 
of the famous %" thick Terraflex—the standard for quality 

in commercial installations. 





: aes It comes in a wide range of clear 
Specify J-M Terraflex whenever your plans call for resilient marbleized colors with attractive 


flooring. It costs no more than ordinary floor covering. You can rely manne suntenee Sen apecial 
: : Spa f pres decorating schemes. 
On its attractive colors, minimum maintenance needs, and durability 


for a maximum of satisfaction. 


For a free folder showing the full Terraflex color range, write 
Johns-Manville, Box 158, New York 16, N. Y. 





underfoot. 


JOHNS-MANVILLE 5 4 eB E> 
JM | Johns -Ma nvilile . Comfortable and quiet 


PRODUCTS 








SEPTEMBER 1954 


207 

















DESIGNED FOR EASY INSTALLATION 


e@ Modern durable knobs and 
trim; satin chromium, satin 
aluminum, polished brass. 

e Push-button locking... 
panic-proof security. 

e Balanced knob action, knob 
can’t come off. 


e Three pre-assembled units; 
set two thru-bolts to install. 

@ Self-aligning, positive opera- 
tion. 

e 100% reversible, not handed. 





...now used 
EXCLUSIVELY in 


FIRST— Pre-assembled Brass 
and Steel Locksets in the low- 
cost field. Now in ninth year 
winning more builders with the 
guarantee of smooth-locking, 
trouble-free door installations 
... and attracting more home 
purchasers with their smart 
design and popular push-button 






FOREMOST— Acceptance by 
National Homes Corporation 
for use in all their 1954 homes 
marks E-Z-SET Locks as the 
outstanding value for the pre- 
fabricator, project and custom 
builder. E-Z-SET precision 
mass production delivers ex- 
pensive quality features at low 
competitive cost. 


locking. 
Contemporary Locks for Contemporary Homes 


NATIONAL HARDWARE CORP. - New York + Chicago 


Address inquiries to 205 W. Wacker Drive, Chicago 6 


A QUARTER-CENTURY TRADITION OF QUALITY BUILDERS’ HARDWARE «+ EXCLUSIVELY 





e Heavy ‘steel working parts. 

















Ventilating Fans 
and Electric Heaters for today’s 
Kitchens and Bathrooms 


Every modern advance in home ventilation is 
represented in today’s complete line of 
BROAN VENTILATING FANS. It includes 
a" a 8”, 10” and 12” fully automatic MOTORDOR 

a "4 Fans, 8” and 10” Chain-control Wall Fans, 
OA i and also 8” and 10” Ceiling Fans, adapted to 
' every possible installation requirement in 

- kitchens, bathrooms, nurseries, recreation and 

/ utility rooms, regardless of size. 


BROAN Fan-type Electric Heaters — with or with- 
out Thermostatic control — assure adequate and 
cozy warmth to bathrooms, nurseries, and recrea- 
tion rooms. Turn on the switch — and instantly, 
heat is forced into the room by the fan — giving 
you immediately the lift in temperature you desire. 


Distinguished by their modern design, unmatched 
quality, and outstanding quarter-century record of 
C) satisfactory service in thousands of homes, BROAN 
equipment is recognized as the leading preference of 
architects, builders, electrical contractors, and home- 
owners. 


























Be sure to specify “BROAN” in your plans. 
Write today for complete information. 


BROAN MFG. CO., INC. ° Milwaukee 2, Wis. 


1673 N. Water Street e 
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in producing quality windows 


44 YEARS AGO, General Bronze craftsmen first 


began establishing their world-famous reputation for superior 
quality metalwork and non-ferrous windows. Supplying products 
for many of America’s finest buildings and largest home develop- 
ments, General Bronze has become the acknowledged leader in its 
field. Its reputation for quality products, for reliability, for integrity 
is recognized by the entire building industry. 

As a pioneer and leader in the production of aluminum windows, 
General Bronze was— 


FIRST to develop and mass-produce a low-cost aluminum double-hung 
window for use in residential building. 


FIRST to develop and mass-produce FIN-TRIM for easier installation 


of residential aluminum windows. 


FIRST to develop and mass-produce a low-cost aluminum horizontal 
sliding window for use in ranch and modern design houses. 


FIRST to develop and mass-produce a low-cost, all-aluminum, floor-to- 
ceiling, single unit VIEWall window. 


FIRST to develop and mass-produce a low-cost aluminum Picture-Slid- 


ing window combining picture window unit with sliding windows, 


TODAY, General Bronze offers builders its ALWINTITE line of 
residential aluminum window and door products. Precision engi- 
neered and designed for easy, time-saving installation, these 
products add visible sales appeal to any house you build. Available 
for immediate delivery from warehouse stocks in principal cities. 
See our catalog in Sweet’s or write for complete details, prices and 
name of nearest distributor. Address Dept. HH-549. 


GENERAL BRONZE CORPORATION 
ALWINTITE DIVISION GARDEN CITY, N. Y. 
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is 36”, but any height is possible, in multi- 
ples of 4’, plus 1”. Jalousies are made in 


either wood or aluminum framed models. for 30 ears 
Price: Approximately $5 per sq. ft., installed. 
é 
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Manufacturer: Casement Hardware Co. 
612 N. Michigan Ave. 
Chicago 11, Ill. 


TRADE MARK 
REG wu &. PAT. OFF 













BASEBOARD CONVECTORS have floating 
heating element, snap-on heat control 
damper 







Newest offering of the “wet heat” industry 
is Trane’s baseboard convectors, designed for 
fast, labor-saving installation, and styled to 
blend inconspicuously into any room, 

The one-piece mounting back needs no 
drilling for varying stud locations, for screw 
holes are provided every 114”. An expansion- 
type bracket holds the heating element free 
in space, floating with expansion and con- 
traction. A formed front panel snaps into 














The Original 
WATER REPELLENT 
PRESERVATIVE 












CONTAINING 


PENTAchlorophenol 
The Unseen Value You Can Sell 
... and Sell! 
































When you use Woodlife treated wood that 
goes in the homes you design you’re gain- 
ing these important advantages... 


A Powerful Sales Feature... Because 
Woodlife so effectively guards against 
warping, swelling, shrinking caused by 
water absorption—and gives immunity to 
termites and decay. 







Corner pieces for either in- 
side or outside angles are 
available. 











A Higher Value... For the same rea- 
sons, lending institutions invariably give 
higher appraisals to Woodlife-treated 
homes—to an extent far greater than the small 
cost of the treatment itself. 


Value That Lasts! ... Woodlife enables 







Heating element is hung 
from bracket to allow for 






expansion and contraction. 





















you to present the charm and utility of place without screws and may be removed 
wood in all its aspects with the knowledge for redecorating, For rooms that require less 
that you’re building for LONG-LASTING heat, a damper may be installed in the con- 
SATISFACTION! vector opening and snapped open or closed 
SEND TODAY for the informative folder, with a built-in spring. Make sure you install the “proved unit” . . . 
“WOOD PRESERVATION WITH Aluminum fins are mechanically bonded to specify Incinor, the automatic, gas-fired incinerator, 
WOODLIFE” which gives test data along nominal 4” copper tubing in the heating For more than thirty years, homes by the 
with suggested specifications. Ask your element, and the convectors come in 6’ and serene agyee tt its sdlee 






8’ lengths. A full line of inside and outside 


retail lumber dealer, jobber, or write: 
corners, end pieces and joiner strips permit 


and trouble-free, 




























Choose from a complete line of indoor and out+ 
° the Trane system to be used around corners, : 
Protection Products or is sdb bangih wells, door Incinor models, 
MANUFACTURING COMPANY Pe = cat genie esc KEKS> Approved WRITE TODAY 
Since 1921 t, plus normal trade markups and insta WEG! by A.G.A. FOR DETAILS 
Dept.! H Kalamazoo, Michigan lation. eee 
Manufacturer: The Trane Co. INCINERATION DIVISION : 
La Crosse, Wis. BOWSER, INC. © CAIRO, ILLINOIS : 
| continued on p.212 | ¥ 
HOUSE & HOME | 





© 
= 








RM NT eo Eyres 


ERE LER I NR EOE 


sae 


tor, 
the 
and 

able 


out- 








& HOME | 
= 





Why risk any question about the hot water supply in the 
homes you build? You can sell them easier by installing 
Electric Water Heaters. 


Home buyers want to be modern electrically—so they will 
want this water heater that automatically assures an ample 
supply of hot water at any hour of the day or night. They’ll 
like the fact that it’s clean in operation, and doesn’t heat up 


and heavily insulated. 


The Electric Water Heater is good for the builder—as well 
as his customer. Since it can be installed anywhere, hot 
water lines can be short—to reduce installation cost and 
minimize radiation loss. That’s why you should... 


F puto youd harnced with 


ELECTRIC WATER HEATER SECTION 
National Electrical Manufacturers Association 
155 East 44th Street, New York 17, N. Y. 


PEMCO e REX e« RHEEM 





the area where it’s installed, because the tank is so completely 


FAIRBANKS-MORSE > FRIGIDAIRE 
JOHN WOOD + KELVINATOR 





electric water heaters 


ALLCRAFT « BAUER « C-E HEATMASTER 








& Where is the water heater installed 
in this house? 


Here it is installed in the basement. 
HB Some builders install it in the kitch- 
en, others in the garage—or even 
in a closet. It can be installed any- 
where that’s most convenient and 
efficient— without regard to 

flue or vent. 


Be modern... 
live Electrically! 











THEY’RE WHAT 


PEOPLE WANT! 





CRANE-LINE SELECTRIC « CROSLEY « DEEPFREEZE 


GENERAL ELECTRIC . HOTPOINT + HOTSTREAM 


° MERTLAND + MONARCH > NORGE 


A.O. SMITH e¢ THERMOGRAY «+ WESTINGHOUSE 
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NEW waterproof siding, 
interior paneling 


PLASTIC 


Habowe 5:02: 


GROOVED PANELS 


Harborite— famous boat builders’ 
SUPER-Harbord with tough plastic faces 
—is now available in big 4’ x 8’ grooved 
panels. Wherever used—painted siding 
or warm natural finish paneling —it adds 
textured beauty, strength and value to a 
home. Economy?... builders report big 
panels save up to 40% in application 
time. Cost?...less than conventional sid- 
ing materials. Quality?...boat builders use 
this same material for sea-going hulls. 

Grooving is available on 4”, 5”, 7”, 
10” or random centers. 












ALL-WEATHER DURABILITY 


Harborite weathers like 
glass. Panels are 100% 
waterproof—can't come 
apart. Exclusive rehu- 
midifying process gives 
dimensional stability, 
minimizes warping 






SUPERIOR PAINT SURFACE 


Harborite medium den- 
sity plastic surface is the 
near-perfect paint hold- 
ing surface. Does away 
with checking and blis- 
tering. Keeps home look- 
ing new for extra years. 



















MEETS FHA SPECS 


Harborite 5/16” thick 
grooved panels over lum- 
See sheathing meet FHA 
specs. Add economy by 
using 7/16”, with build- 
ing paper, directly on 
studs. Use 5/16” for in- 
terior paneling. 





HARBOR PLYWOOD 
CORPORATION 


ABERDEEN, WASHINGTON 


ff A 
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PORTABLE POWER TROWEL finishes concrete 
six times faster than hand trowel 


Stained trouser knees need not be the mark 
of the cement finisher if the Master Midget 
power trowel is part of his equipment. Need- 
ing no more guidance than an electric sander, 
the gasoline-powered tool is used from a 
standing position by workmen who have al- 
ways had to kneel to do their job. 

The swept-back angle of the blades dupli- 
cates the sweeping action of the hand finish- 
er, and may be adjusted instantly for float, 
sweat, smooth or hard trowel finishes. A 
guard ring overlaps the blades by 14” to per- 
mit working right up to pipes and walls, as 
well as within 5” of corners. Coarser, drier 
mixes may be used, and the surface is 
denser, harder and more accurate than hand- 
work. 


Little brother of the larger (34” and 48”) 
Master trowels, the 24” diameter Midget goes 


through doorways or down stairs, and_per- 
mits finishing concrete right through door- 


ways, if necessary. 


Powered by a Briggs & Stratton 1-h.p, en- 
gine, the unit has an automatic clutch so that 
the blades can slow or stop without killing 
the engine. Light weight (70 lb.) permits 
one-man handling. 


Price: $234, F.O.B. Dayton, including one set 
of trowels 


Manufacturer: Master Vibrator Co. 
431 Stanley Ave. 
Dayton 1, Ohio. 
continued on p. 214 











IT SHOULD BE A NATIONAL 


Y New Micro-size grinding elements 
handle all food wastes, including 


bones and fibrous materials. 
Micro-sizing of food waste particles 
keeps drain lines scrubbed clean. 
Micro-Size grinding elements are 
virtually impossible to “jam” in 
normal household use. 

The NATIONAL has a 3 h.p. mo- 
tor as compared to 4 h.p. on many 
disposers. 

The NATIONAL has only one basic 
moving part for maximum long 
life, minimum service. 

Only NATIONAL offers a choice of 
SAFETY LOK-TOP Cover and Con- 
tinuous Feed models. 

National’s Safety LOK-TOP Cover 
is of one-piece construction—keeps 
fingers out — food wastes in. 
NATIONAL is cushioned in rubber 
for maximum quietness, minimum 
vibration. 

NATIONAL installs to sink and 
drain line in record time. 
NATIONAL is priced competi- 
tively—and costs less to install, less 
to maintain. 


NATIONAL is backed by a FIVE- | 
YEAR PROTECTION PLAN for | 
minimum maintenance and service | 


costs. - oa 





Tiley 7 
DISPOSER 


47 W. Exchange St. 
Akron 8, Ohio 
For full details write today — or use the handy 
coupon below. 


Dept. HH 954 


Please send me detailed ‘‘Spec’’ sheets on the 
NATIONAL DISPOSER. 


Name 


Address. 
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- PLYMOUTH ENT RANCE j 
HANDLE SET NO. 8900 ‘ 





N 


. PLYMOUTH ELECTRIC 
BELL BUTTON NO. 5005 


3. COLONIAL DOOR KNOCKER 
NO. 5301 


4. COLONIAL MAIL PLATE 
NO. 5609 


£. COLONIAL HOUSE NUMBERS 
NO, 802 
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THE MULTI-LAYER REFLECTIVE INSULATION 
USED IN THE NAHB AIR CONDITIONED VILLAGE 


ALFOL BUILDING BLANKET INSULATION 


Yes, ALFOL was the multi-layer reflective in- 
sulation used on this great NAHB project. 
And no wonder. ALFOL is an air conditioning 
“natural.” 

As proven by the U. S. Bureau of Standards 
(BMS 52), nothing—not even full-thick bulk 
material—provides the summer value of two- 
ply reflective insulation in a ceiling. And 
ALFOL is ‘‘First in Reflective Insulation.” 
The result: 


ALFOL CUTS INSULATION COSTS, LOWERS OPERATING ESTIMATES, 
OFTEN PROMOTES THE USE OF A SMALLER SIZE CONDITIONING UNIT! 


These cost-slashing, sales-promoting benefits result largely from the fact of 
ALFOL’s low heat-storage capacity. Made of multi-ply aluminum foil, ALFOL 
reflects heat . . . instantly and continuously. Moreover, it attacks all 3 forms of 
heat transfer; delivers a year-’round average efficiency that is unsurpassed. 


As another major feature, ALFOL provides a positive, continuous vapor 
barrier . . . the best obtainable! As a result, vapor condensation (a year-’round 
problem in air conditioned homes) is permanently, effectively banished. 


Yet for all these advantages, ALFOL usually costs less. Rapidly applied be- 
cause its heavy duplex backing resists ripping. Packaged in handy 500 or 250 
sq. ft. rolls, its remarkable compactness makes handling and storage a breeze... 
particularly on project work. ALFOL is available in 5 Types, 4 widths. 


For your Air Conditioned project, why not investigate ALFOL? 
We'll send full details plus Report BMS 52. 
Address your letterhead to Dept. H. 


ALFOL. 

















A Subsidiary of 
10 So. Michigan Ave. 


Borg-Warner 


“FIRST IN REFLECTIVE INSULATION” CHICAGO 4, ILL. 


BUILDING BLANKET INSULATION | 
3 





REFLECTAL Bw CORPORATION 
U 
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CABLE ADAPTER joins alumi and copp 
wire without oxidization 


Many utilities would like to use aluminum 
cable for drop wires into meters, but have 
always been stopped by the corrosion prob- 
lem at joints of the dissimilar metals. T&B 
Aluminum Cable Adapters, made of a copper 
alloy plated with tin, and coated with a 
petroleum-base oxide inhibitor, are now be- 
ing used wherever aluminum cable is termi- 
nated to provide a connection that doesn’t 
loosen under overloads, or corrode if exposed. 

Savings are important. In an average serv- 
ice cable length (15’), a change from No. 6 
copper to No. 4 aluminum would mean a 
cost saving of 63¢ ($4.01 to $3.38) and a 
weight drop of 1.72 lb. (3.83 vs. 5.55). The 
manufacturer estimates total savings at $4 
to $5 per meter. 
Price: 15¢ to 26¢ ea. 
Manufacturer: Thomas & Betts Co., Inc. 

33 Butler St. 
Elizabeth 1, N.J. 





REFRIGERATOR-FREEZER can be built in, 
frames painted to harmonize with kitchen 


The new Revco combination refrigerator- 
freezer follows two current trends: a growing 
demand for equipment that can be built into 
the house in a minimum space, and the de- 
sire for color in such equipment. The 8.3 
cu. ft. food compartment and the 6.3 cu. ft. 
freezer can be mounted side by side or atop 
one another, with the refrigerating mechan- 
ism mounted above. 

Only the doors and door frames are enam- 
eled white, while the rest of the metal case 
is painted to match cabinets. 

Installed price: refrigerator, $329.20; freezer, 
$319.80. 
Manufacturer: Revco, Inc. 


Deerfield, Mich. 


continued on p. 218 
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the 1S7 Prefab 

(on the Market 














‘'M MODERN & 
GOOD LOOKING 
-this is my De- 
Luxe Housing ! 


\€ 






























(‘1AM 
TAILOR- 


MADE 
TO THE 


INDIVIDUAL 
BUILDING 


‘1 AM | 
LIGHT- 
WEIGHT 
-Average 
10 |bs.a ft) 




































prefabricated CHIMNEYS 













CONDENSATION 


ENGINEERING CORPORATION 
3511 W. POTOMAC AVE., CHICAGO 51, ILL. 


-Lead the Field! 


QUALITY-BUILT—for longer life, of heavy gauge steel, 
double coated with vitreous enamel. 

INSTALLS QUICKLY—in less time than any other prefab! 
Savings on installation make Vitroliner’s competitive in 
price with ‘“‘less quality’ brands. 

LIGHTWEIGHT—Only 10-15 Ibs. per ft.—Easy to handle 
and nstall between ceiling joists—no extra support needed! 
MODERN DESIGNED—to harmonize and beautify the roof 
of a modern home! 

ENGINEERED EFFICIENT—for all fuels in 1 or 2 story homes 
and buildings. 

Get the facts and you'll get Vitroliner. Write for illustrated 
circular, today. 


Look for Vitroliner on new ‘‘Pacemaker’’ line of National Homes 







































instinctively look up at the light. Watch 
others do it, too. At that moment the 
fixture becomes an object of attention 
and critical appraisal. That’s why 

it is so important to select the 

right fixture. 


Globe Lighting has been creating 
better quality, better designed 
fixtures for 32 years. Its manu- 
facturing facilities are the most 
progressive in the industry. 

Every operation in the fabrication 
of a Globe Fixture, from the time 
it begins as a sheet of metal, 

is carefully supervised, pains- 
takingly carried out. The finished 
product is one you'll be proud to 
specify for any home. 


GLOBE LIGHTING PRODUCTS, INC. 


1710 FLUSHING AVENUE, BROOKLYN, N. Y. 
SHOWROOM: 16 EAST 40 STREET, NEW YORK 16, N. Y. 


Write for our latest 4-color catalog, illustrating more than 150 beautiful, modern residential fixtures. 


SEPTEMBER 1954 


Next time you flick on a switch notice Mi 
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Revolutionary New 
REVCO BILT-IN 
Freezer and Refrigerator 












rp 70 BUILD 


EASIER 10 SELL 


ecraeage 
bl- Electric HEATERS 


ADD up these time and labor saving features: Re- 
quire no basement, chimney, vents, and no expen- 
sive duct work. Easily and quickly installed between 
standard studding. RESULT: More profit for you 
and a more salable, top-preference home for the 


owner, 

Only ELECTROMODE has 
The sealed-in CAST-ALUMINUM 
100 yp! HEATING ELEMENT. No dan- 
% = j ger of fire, shock or burn. Guar- 
} anteed for 5 years. Built-in safety 

AY 4 F 4 a Wa switch prevents overheating. - 
i Approved by Underwriters’ Lab- 
oratories 

















FOR Modern BATHROOMS | 


Model WJA 


















Everybody wants a toasty-warm, 
good-looking bathroom. The 
Electromode Wall Type Bath- 
room Heater is the ideal solu- 
tion. Quick, clean, fan-circu- 
lated heat from this model in 
a choice of gleaming chrome or 
white enamel finish. Capacity: 
1320 watts. 


BILT-IN 





(ELIGIBLE UNDER FHA) 


Add charm and sales appeal to 
the homes you design and sell! 


Two appliances for little more than the price of 
one—providing 14.6 cu. ft. of food storage space! 







Model WA 


This marvelous space-saving idea includes a 6.3 cu. ft. separate 
freezer, and an 8.3 cu. ft. refrigerator—both built-in, out of the 
way—with nothing to clean under or behind. 


No installation problems! Revco Bilt-Ins tuck away into any 
kitchen. The refrigerator gives you completely automatic 
defrosting—shelves in the door—space for the tallest bottles or 
smallest packages. The freezer holds up to 210 pounds of frozen 
foods—with open style shelves for fastest freezing, and handy 
roll-out drawer—plus amazing REvcoLD FREEZING ACTION. 


This modern design Electro- 
mode Wall Type Heater has 
built-in thermostat for indi- 
vidual room temperature con- 
trol, Fan-circulated heat is dis- a 
tributed by Down-Flo principle a 
—at floor level. Silver grey 
hammertone finish blends with 
other furnishings. Capacities: 
1500 to 4000 watts. 


Now Within The Reach of all... : 

ELECTROMODE Ceiling RADIANT Heat q 
Easy to install in ordinary plaster. No special requirements. . 
There’s no upkeep—nothing to wear out. Electromode heat- ‘ 
ing cables installed in ceiling radiate clean healthful heat 
downward same as the sun does. Send for full particulars. 


ELECTROMODE CORPORATION 


| 
Dept. HH-94, 45 Crouch Street 7 
Rochester 3, N. Y. | 
| 
| 
| 


Choose your colors— 
for modern harmony and beauty! 


INSTALLATION DETAILS 


Plan to include these wonderful Revco 
Bilt-Ins in new homes or kitchen remod- 
eling. Finished in stainless steel, butter- 
cup yellow—or matching colors can be 
applied at time of installation. Install 
Revco Bilt-Ins over-and-under, side-by- 
side, or on opposite sides of the kitchen. 





Architects! Builders! Contractors! 
Send for full information 
Write Revco, Inc., Dept. C9, 


Bo Deerfield, Mich. for name 
of nearest distributor. 





Please send free literature with specifications, 
illustrations, and how to figure and_ install 
Electromode Heaters. 
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“Rheem Furnaces 
Help Sell Homes, 


Says PAUL SACKS 
President of E. W. Rodeffer Co., Inc. 




















Rhe, 
: 4367" 964 
Pasadena Heating Contractor South reacting 5 
enti, * Ca vd. 





A section of Whittier Highlands Estates in which Rheem forced-air furnaces have been installed in more 
than 200 homes by the E. W. Rodeffer Co., Inc., for Herbert B. Shapiro, prominent California home builder. 





You Can Profit by Installing 
Rheem Heating Equipment in Your Houses 


You can make more sales faster by installing Rheem heating equipment in the 
homes you build says Paul Sacks. Read what he has to say: 
“Builders | deal with like the Rheem line of heating equipment because it’s nation- 
ally advertised and it has good acceptance among prospective home buyers. It is 
a well-designed line with a model and size just right for every home installation. 
“We've installed Rheem furnaces in many new housing developments and they 
have proved to be a sound investment for the builder.” 


Get all the facts about the Rheem “Fire-Tested” Furnace line. Let your Rheem 
Dealer show you how Rheem heating equipment will help you sell your homes 
quicker and save you money. For complete details write the Rheem regional office 


nearest you. 


Manufacturing Co 


Sparrows Point 19, Maryland 
Houston, Texas 
Richmond, California 








% 
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DUCT BLOWER may be installed in any 
| position in new or existing ductwork 





Warm or cool air can be distributed rapidly 
and efficiently throughout any building with 
the Viking Universal duct blower, which fits 
directly into new or old ductwork, and may 
be mounted to blow up or down, left or 
right, without changes in motor, pulley align- 











- ————S 

































This Demonstration at 
NAHB Show, Chicago, 
January, 1954, proves the 
quality construction of 
Fleetlite double, double = 
hung aluminum windous. 


ment or belt tension, so that it can be used 
in attics, basements or crawl spaces. 

Two sizes are made (25” x 22144” x 2914” 
and 27” x 27” x 33%”), and capacities 
range from 600 cfm. to 3,400 cfm. 


Prices: 13” wheel, $135, 15” wheel, $190, 
plus installation. 














that 


Sacbile 
Double WINDOWS WIND-DUST 


g 
STOP: wse8 
HEAT-COLD 


and will help you 


Manufacturer: Viking Air Conditioning Div. 
National Radiator Co. 
5601 Walworth Ave. 
Cleveland 2, Ohio 




















sell your houses 7 | 
Please send complete data to: | 
Let us show you the construction | - 
that makes such a dramatic Diag 560, Sbitre ie i CLEAN-OUT STATION permits unblocking  [ 
demonstration possible. ' sewers without digging rf 
Add 
me ¢ Digging up yards to get at blocked sewers 
I is unnecessary with the Cannelton Two-Way |) 
i Clean-Out, a “Y”-shaped section inserted [P 
anywhere in the sewer line, with an exten- 4 
sion to grade topped with a clean-out plug. 
, In case of a stoppage, the plug is removed 
FLEET OF AMERICA, INC., 102 Pearl Street, BUFFALO 2, NEW YORK and a cheaning THEME AT the throat of 
the “Y” the rod is deflected to the desired 
direction, either to the street or toward the FF 
continued on p. 222 
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"somehow it always adds up to (-) 
TEMCO Gas Wall Heaters” | aa 




















In your home planning, add up all the advan- 
tages of TEMCO Automatic Gas Wall Heat- 
ers and you'll arrive at the same conclusion. 
By using TEMCO Automatic Gas Wall Heat- 
ers, you can build more attractive, more flex- 
ible, more saleable houses and build them at 
a figure which adds up to fast sales and fine 
profits too. That’s because TEMCO Gas Wall 
Heaters: 













For the 
full story, 
fill out the 
4. Are available with coupon below. 
dual wall registers. 
5. Are built and bac 
TEMCO, America’s Gas Heat 


Specialists. 


1, Require no basement, are 
ideal for slab foundations. 


2. Take up no floor space, fit 
between standard 16” OC 
studding. 


TEMCO, Inc. 


Dept. B-652 Nashville, Tennessee 


3. Are simple and inexpensive 
to install upstairs as well as 
down. 





6. Provide completely Auto- 
matic Gas Heat at a figure so 
low you can use it profitably 
in any home. 


TF & IM | a i rr € @ NASHVILLE, TENNESSEC 


BUILDER OF OVER 1/2 MILLION GAS APPLIANCES 


e@ @e@e@eeeeeeeeeeeeeee 


Please furnish catalogue and complete information 
on TEMCO Gas Wall Heaters. 


NAME 


ADDRESS_ 


ea. ZONE STATE 
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FUSED GLASS EDGE 
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NOW AVAILABLE for 


THESE VIEWS of a TwindoWeld unit clearly show its construc- 
tion. In the cutaway view in the circle, note the two panes of 
quality %” thick Pennvernon window glass, with 4” air space 
between, which are fused electrically to form a glass-to-glass 
sealed edge. TwindoWeld is all glass! This means long life, 
excellent insulating properties and extreme ease of installation. 


HOUSE & HOME 





















SI 














ty 


-| window-wall construction 


‘TWINDOWELD 


... the first all-glass insulating window 


with electrically-welded all-glass edge 


@ Pittsburgh proudly presents Twin- 
doWeld — the first electrically- 
fused all-glass insulating window 
with glass-to-glass sealed edge. It is 
the result of years of research and 
test installations in scores of homes. 

Here is a unit that is of tremen- 
dous importance to every builder in 
the country. It fills the big demand 
that exists for insulating windows 
for the currently popular window- 
wall construction. 

TwindoWeld is simple in design. 
It’s homogeneous, permanent, with 


an all-glass seal. It’s composed of 
two panes of quality Pennvernon® 
window glass (%” thick), separated 
by a %” air space. It is as easy to in- 
stall as a single pane of glass. 

Under average conditions, Twin- 
doWeld will reduce the amount of 
heat transfer by nearly one-half that 
normally transferred through an 
equivalent area of conventional 
single-glazed windows. This means 
actual savings in home heating and 
air conditioning costs—a potent sell- 
ing point you can use with new 


¥ 


home buyers or families interested 
in remodeling their present houses. 

TwindoWeld reduces condensa- 
tion problems, too; there is less ten- 
dency for room side glass fogging 
during winter months. And the vision 
it permits offers greater enjoyment 
of the outdoors from indoors. Fact 
is, the comfort and health of the oc- 
cupants is safeguarded the whole 
year through. 

If you've been wondering what 
“plus factor” to give vour homes for 
more and quicker sales, why not in- 
stall TwindoWeld? It will show the 
most, do the most, impress the most. 
It is a product of Pittsburgh, the 
most dependable name in quality 
glass. Ask vour local Pittsburgh 
branch or glass jobber for complete 
details on this most exciting and 
easily handled unit—TwindoWeld— 
or write direct to Pittsburgh Plate 
Glass Company, Room 4204, 632 
Fort Duquesne Blvd., Pittsburgh 22, 
Pennsylvania. Do it now! 





TwindoWeld Sizes 


For Wood Window-Wall For Metal Window-Wall 
4514" x 25%" 36" x 24” 
4212" x 2212" 3414s" x 22%" 









These sizes are commercially available at present 
through Pittsburgh branches and glass jobbers east 
of the Rocky Mountains. 
*TWINDOW,® Pittsburgh’s window with built-in 
insulation, is available in additional sizes. 


* : $ sag — these 


IN THIS TYPICAL INSTALLATION, the use of TwindoWeld emphasizes to the home buyer added 
beauty, comfort and greater value. For TwindoWeld increases the pleasure of viewing outdoors 
scenes from the inside of the home; it reduces the tendency toward frosting and fogging; eliminates 
the need for storm windows; provides better temperature control and sound insulation. 
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NEW 
PRODUCTS continued from p. 218 


house. When the obstruction has been 
cleared, the stopper is replaced on the top 
of the vertical pipe. 


Price: 4” fitting, $6; 6”, $8. 


Manufacturer: Cannelton Sewer Pipe Co. 
Cannelton, Ind. 





COOLING TOWER for air-conditioning sys- 
tems can be installed indoors or out 


A steady trade wind blowing through the 
cooling tower is no longer needed in water- 
cooled air-conditioning systems, for the Binks 
tower, sized for residential use, provides its 


SIDING 


Pre-cut to 12”, 16” and 24” widths; Packaged 
and Sold “by the Square”... Complete with 
Wedges and Furring Strips 


“Definite Sales Feature’’, says 
Fargo-Moorhead Home Builder 





Yes—buy Plyaloy siding packaged by the 
square. Easier to order, without compli- 
cated figuring. Easier to apply; comes in 
standard siding widths. Easier to handle. 
Saves time and labor all along the line! 


Remember: Plyaloy siding has a supe- 


Bulond Construction Co., Moorhead, Minn., have 
used over 50,000 sq. ft. of Plyaloy for siding and 
exterior trim. They report it offers unusual flexi- 
bility of design, is perfect paint base, cuts labor 
costs, gives excellent performance. 


rior paint surface. Gives maximum pro- 
tection against grain-raise or checking. 


For beauty, plus extra durability — 
specify Plyaloy pre-cut siding. 


SPECIFICATION DATA: Plyaloy comes in pre-cut 8’ lengths, 
12’, 16’’ or 24’’ wide; 5/16’’, 3/8’ or 1/2’’ thick. Edges 
beveled for drip. Packaged for protection; wedges and shadow- 
line furring strips included. One side surfaced with fused resin-fiber 
overlay. Base panel is DFPA-inspected Exterior-type fir plywood 
(EXT-DFPA). Other sizes available. For complete information write 
St. Paul & Tacoma Lumber Co., Dept. HH, Tacoma, Washington. 


ANOTHER MEMBER OF THE FAMOUS TREE LIFE FOREST PRODUCTS FAMILY 








own evaporative air, and may be installed 
wherever convenient. 

A squirrel cage blower drives air upward 
in the direction counter to the falling water 
to accelerate the cooling rate. Both fan and 
water pump are driven by the same motor. 
Cooling towers are delivered to contractors 
complete with pump, blower and _ motor, 
ready for piping and wiring. 

Dimensions (2’ x 4’ x 6’) permit the unit 
to go through doorways for installation in 
basement, garage or utility room. 


Price: 3-ton unit, $300 F.O.B. 


Manufacturer: Binks Mfg. Co. 
3114 Carroll Ave. 
Chicago 12, IIl. 
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When it comes to Custom Kitchens 


™ MUTSCHLER! 


Hundreds of leading architects take advantage 
of Mutschler kitchen architectural service be- 
cause it saves them hours of valuable time. Under 
your direction, a factory-trained Mutschler 
specialist will gladly relieve you of the myriad 
details that are connected with designing, in- 
stalling and decorating a custom kitchen. And, upon request, he 
will supply color perspectives of the finished kitchen . . . as well 
as cost estimates, before the job is started. 

After your basic plan is completed, call in your Mutschler 
specialist . . . a man whose sole interest is in producing out- 
standing kitchens, complete in every detail. Let him follow 
through as a part of your staff, a part of your service ,,, on 
new construction or remodeling. 


This specialized custom kitchen service costs 


the architect or builder absolutely nothing! 


ob ” 


for your reference files — 


Specifications that picture the 
dozens of “special purpose” cab- 
inetwork units available. Also, 


PORTA-BILT KITCHENS 





sents of the entire Motschier tine. MUTSCHLER BROTHERS CO. 


Write for this free reference ma- 
terial and name of your nearest 
Mutschler district representative. 


Dept. 9 NAPPANEE, INDIANA 
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Here’s a happy home owner enjoying a useful, practical 
basement with a BILCO Door. 


You hit the’ jackpot when you merchandise useful, livable, 
safe basements in your homes. Home buyers immediately 
recognize the BILCO Door as the means of having that home 
workshop, rumpus room, and convenient storage area. It 
stops annoying, messy traffic through upper rooms. Permits 
installation of bulky articles and equipment. Leaves you free 
to locate inside stair at any point. 


Investigate the most powerful selling feature you can use on 
your homes, Get all the facts today: write to The Bilco Com- 
pany, Dept. H, New Haven, Conn. 


HEAVY GAUGE STEEL 
WEATHER-TIGHT 
LASTS A LIFETIME 
NEAT LOOKING 
EASY OPERATION 


DOOR OPERATORS 








SEE YOUR LUMBER OR 
| BUILDING SUPPLY DEALER 











AMERICA’S FINEST 


OR On. 


GIVE YOUR CUSTOMERS 
THESE BILCO BENEFITS 


WITH “FEATHER-ACTION” 





YOUR CUSTOMER? 






















Kennecott’s new adequate 


and what tt means to 


the Builder! 


As a builder, you know few things are more important today to Mr. 
and Mrs. Homebuyer than the way your houses are electrically powered. 
He and she, as never before, depend upon a whole houseful of appli- 
ances for their convenience and comfort. These “electrical servants,” 
in turn, must be fed plenty of power to operate smoothly at their full, 
built-in strength. 


That’s why you build your houses with a sharp eye to the specifications 
and layouts of their wiring systems. You see to it that the wires, them- 
selves, are large enough . . . that circuits are plentiful . . . that outlets 











are just where they are needed. Because you know that’s quality wiring. 


Unfortunately, too many homeowners don’t realize it! 


That’s where Kennecott’s national adequate wiring campaign comes 
into YOUR picture! 


You’ve seen the advertisements of this campaign in the Saturday Eve- 
ning Post and This Week magazines. It’s a hard-hitting drive that’s 
teaching millions of people how to recognize and appreciate adequate 
wiring as a prime quality feature in the houses you build. It’s a cam- 
paign that pre-sells what you are selling . . . fine homes, fully-powered, 
for both today’s and tomorrow’s electrical living. 


So... make “adequate wiring” an important part of your sales talk. 
You'll find more and more people listening to you with more intense 
interest... greater understanding—thanks to this Kennecott advertising! 
Kennecott Copper Corporation, 161 East 42nd Street, New York 17, N.Y. 


Kennecott 


COPPER CORPORATION 


Fabricating Subsidiaries: 
CHASE BRASS & COPPER CO. 
KENNECOTT WIRE & CABLE CO, 
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..- because Ln 
it offers 


LUXURIOUS BEAUTY p>" 














at 
MODERATE COST 


Specify the tile that tile installers prefer. They prefer Tilemaster 
plastic wall tile because it goes up more quickly and because 
of the large variety of tile pieces available. You can install 
Tilemaster with entire confidence because its exclusive quality 
features eliminate troublesome and costly repairs—assures com- 
pletely satisfactory installation. Architects and builders specify 
it because they know enthusiastic home owners will applaud its 
lifetime beauty. Good reasons why Tilemaster tile on the wall 
will help you make easier sales. 





CORPORATION 

1415-21 Diversey Pkwy. 

Chicago 14, Ill. Dept. HH-29 

Western Office and Warehouse: 3708 S. Main St., Los Angeles, Calif. 
Write for name of your nearest distributor 
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TECHNICAL PUBLICATIONS 





DOCUMENTARY MOVIES. Seeing Is Believ- 
ing. US Plywood Corp., Dept. HH, 55 W. 
44th St., New York 36, N.Y. 


Home improvement with plywood is the sub- 
ject of this 22 minute color film, available to 
lumber dealers, associations and clubs. 


HEATING. Multipurpose Pumps. Taco 
Heaters, Inc., Dept. HH, 137 South St., 
Providence 3, R.I. 16 pp. 8Y2” x 11” 





WOODWORK. Architectural Woodwork, 
Brochure No. 2. Architectural Woodwork 
Institute, Dept. HH, 332 S. Michigan Ave., 
Chicago 4, Ill. 8 pp. 81/2” x 11” 


Eight pages of photographs, details and 
specification notes on _ architect-designed 
cabinetwork, with comments by the archi- 
tects, Tables of standard thicknesses and 
widths, as well as cutting lengths of various 
cabinet woods. Second brochure of a series. 


APPLIANCES. Appliances and Equipment 
for Home Planning. Westinghouse Electric 
Corp., Dept. HH, Electric Appliance Div., 
Mansfield, Ohio. 81.” x 11”. Free when 
requested on architect’s letterhead 


An architect’s guide for home planning of 
electrical living. The file is divided into 
three sections: electrical living—air condition- 
ing; kitchen planning and equipment; and 
laundry planning and equipment. Specifica- 
tions, dimensions, features and data. 


HEATING. Ceiling Air Diffusers. W. B. 
Connor Engineering Corp., Dept. HH, Dan- 
bury, Conn. 16 pp. 81/2” x 11” 


Design and performance data on the Kno- 
draft line of overhead warm-air diffusers, 
for residential use. Installation details, pho- 
tographs and cutaway drawings of typical 
houses, 


DOCUMENTARY MOVIES. Motion Pictures. 
US Steel Corp., Dept. HH, 525 William 
Penn Place, Pittsburgh 30, Pa. 16 pp. 
“2 


A listing of films available free to recog- 
nized groups. Ranging from 20 to 35 min- 
utes in length, portray various operations 
in the manufacture and use of steel. 
Distribution is made from six regional cen- 
ters: Fairfield, Ala., Chicago, Cleveland, 
New York, Pittsburgh and San Francisco. 
continued on p. 230 
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¢ Precision man- 
ufactured of 18 
gauge zinc 
coated steel. 


* Measures 4%” high. 
¢ Extra strength factors. 






Favored and accepted uni- 
versally. Excellent quality. 
Extensively used in govern- 
ment and private construc- 
tion. 2!” and 4” I. D. 


catalog 


Write to P. O. Box 538 
THE MARSH COMPANY 


Division of 


F. D. KEES MFG. CO. 


BEATRICE NEBRASKA 





architects! 


low cost storage space with EZ-Way Folding 
Stairways @ specify or detail into your 
building plans inexpensive storage space , 

















































EZ-Way Folding Stairways 
Sturdily built, modern in \: ea 
appearance. EZ-Way fea- erly 
tures touch-control, balanced : 
spring action. Close study 
of EZ-Way Folding Stairway 
specifications will prove to you 
the way ¢o best please your cus- 
tomers and clients on auxiliary, \\ 2) 
low cost storage space. \ 
Write Topay for the illustrated 

brochure providing information and 
specifications of EZ-Way products. 
EZ-Way products are manufactured by 
EZ-Way Sales, Inc., Box 300-10, St. 
Paul Park, Minnesota. 






































OPEN FIRE 
COOKING 






Alfred W. Harris, Architect. 


For the special feature that attracts home 
buyers, include a Donley barbecue. As the 
focal point of the popular “living” kitchen, 
recreation room, porch or patio, the Donley 
grill adds far more than its modest cost! 


An indoor barbecue for year-round open fire 
cooking appeals to buyers who are looking 
for gracious modern living. Donley offers 
builders that “something extra” which is an 
effective selling aid. 


Donley makes a complete range of fireplace 
equipment engineered to conform with mod- 
ular construction. 


Write today for 50¢ outdoor 
fireplace booklet containing 
plans and drawings for 
open fire cooking indoors “we 


1982-DB 





THE DONLEY BROTHERS COMPANY 


13981 MILES AVENUE e CLEVELAND 5, OHIO 
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Top QUALITY and Low PRICE 
in ONE WATER SUPPLY PACKAGE 



















The NEW 


AURORA 





TWO SIZES 


Available in 1/3 and |/2 horsepower 
—with either 17 or 30 gallon tank 
* = 
PACKAGED UNIT 2 HP. 
All parts included for either 17 GALLON TANK 
Shallow or Deep Well Installa- 2 ONLY 
tion. your customers with these precise, 
* rugged and efficient Mainliner $109 50 
pcs ea Water Systems. Adequate for all 
—— ee kitchen — bath — laundry — car 
abo riilons Pyotr oe — stock ae In- 
peestanatty-deateatabdineuten <. stant, generous and economical water supply at a 
Pressure Control Switch Under- turn of the faucet. Backed by the Know-How of the 
writer's Approved. Aurora organization — long the exclusive builders of 
oe quality pumps for Industry — Farm and Home. Put 


DESIGNED and BUILT yourself ahead with the Mainliner. 
for long, dependable service 
with Maximum Economy. 





You can profit and you can please 


Retail 


Complete Information on Request 
, i DISTRIBUTORS IN PRINCIPAL CITIES 






WRITE 
for 
BULLETIN 


113-Mi PUMP COMPANY 


DIVISION OF THE NEW YORK AIR BRAKE COMPANY 
97 Dearborn St., Aurora, Illinois 
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U. S. Packaged Gas Boiler 


A new, completely equipped, factory- 
assembled, packaged boiler that cuts instal- 
lation time and costs to the minimum. 
Designed for economy and reliability. Made 
of cast iron—the lifetime metal. Seven 
sizes from 45,000 to 180,000 btu to provide 
comfortable hot-water heating for small 
and medium-sized homes and commercial 
buildings. Approved by A.G.A. and your 
local gas company for natural, manu- 
factured, mixed, L.P. and L.P. Air gases. 
Ask for catalog. 


New product news 


You get the latest developments—in engineering, 
research and manufacturing—when you select 
U.S. To fill your every need for indoor comfort 
conditioning equipment—summer and winter— 
it’s easy to do business with U.S. Radiator. There 
are U.S. Branch Offices and Sales Representatives 
in every section of the United States. The U.S. 


offices, s 





U.S. Cast Iron Radiant Baseboard 


Handsome cast iron baseboard of advanced design for steam or 
hot-water heating. Made in 1% and 2-foot sections, with adjustable 
accessories to fit runs of any length. Simple hangers make it quick 
and easy to install, recessed or flush, in homes, offices and com- 
mercial buildings. Few parts and only two radiator lengths simplify 
your stock. Ask for catalog. 


U.S. Self-Contained Air 
Conditioners 


Air Conditioner that 
cools, heats, ventilates, filters, circulates, 
dehumidifies! Installed quickly, simply, 
anywhere—no ducts required. Available 
in 2, 3, 5, 8, 11 & 15 ton sizes for auto- 
old or new stores, 
owrooms, etc., of any size. Other 
types of U.S. air conditioning units are 
immediately available for remote or self- 
contained installations, 
forced air. Ask for catalog. catalog. 


Versatile new U.S. 


matic 6 esc in 








U.S. Super-Pak Steel Boiler 


A completely preassembled, oil-fired steel 
boiler-burner unit that gives you un- 
matched ease of installation. Space-saver 
size and attractive jacket let you place it 
anywhere—in the basement, utility room, 
kitchen or closet. The Super-Pak package 
is shipped with everything needed for 
quick installation, including all controls, 
fittings, circulating pump and tankless hot- 
water heater. Just connect to piping and 


chilled water or wiring, and it’s ready to go. Ask for 


rom U.S. Radiator 


Representative will be glad to recommend the 
right units you need for every heating or cooling 
job... boilers, furnaces, radiation and summer 
air conditioning. He will assist you with your 
plans. Write us today for the name of your nearest 
U.S. Representative or for further information on 
new U.S. products. 





U.S. Copper-Aluminum Baseboard Radiation 


No baseboard radiation is easier to stock and install than the new 
ged tube-aluminum fin U.S. Fin-Ray—Model CA. Made in 
6-foot lengths—easily cuts to any length. Backplate positions all 
parts. All accessories quickly install by slip-fit .. . no sheet metal 
screws required . . . tubing is connected by simple sweat fittings. 
Ask for catalog. 


UNITED STATES RADIATOR (ORPORATION~ 


OVER MALF A CENTURY a 


GREAT NAME (N HEATING 


GENERAL OFFICES DETROIT 31, MICHIGAN 


UNITED STATES RADIATOR CORPORATION: Boilers, Radiators, Heating Accessories © Pacific Boilers « Cyclotherm Steam Generators + Metal Products « Drayer-Hanson Air Conditioning and Commercial Refrigeration 
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STAYS WORKABLE LONGER 
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SRIKMENT 


Better Mortar tor Blocks 











To get a good bond between concrete blocks, the 
bricklayer must shift and adjust each block to its 
final position, before the mortar has stiffened. 


Brixment makes it easier for the bricklayer to do 
this. Brixment mortar stays plastic longer in the 
wall because it has high water-retaining capacity. 
which provides greater resistance to the suction of 
the block. This gives the bricklayer more time to 
adjust and shift the block to its final position. 
while the mortar is still plastic enough to form a 
good, tight bond. 
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COMBO 


INSUL-GLAZE 


Aluminum PRIME WINDOWS 






ee 


by GUY ANTONELLI, INC 





Me Si on 
by FIELD BLDG. CO. 


Include Compo Insul-Glaze—the insu- 
lating aluminum prime window in your 
future building plans. 





You can buy these architecturally pleasing 


units in standard or cut-up designs of multiple 
units to fit any opening desired. They are 
delivered as one complete self-contained unit 
—ready for installation. 


Metal separated 
to break thermal 


conductivity 
1% inches of q , on 
insulating air space 


between 2 sets of sash { 
' 





Two complete 
sliding sashes 





+— Self-storing screer 





Stop thermal leakage where it's greatest—with Compo 
Insul-Glaze—the insulating aluminum Prime Window. 
For comprehensive brochure—prices and delivery infor- 
mation phone JOrdan 6-1576—or write or wire 








iracle PRODUCTS CO 





15221 W. 11 MILE RD. OAK PARK, MICHIGAN 
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| TECHNICAL PUBLICATIONS 


continued from p. 226 








FLOORING. Armstrong’s Floors and Walls, 
AIA File No. 23C. Armstrong Cork Co., 
Dept. HH, Lancaster, Pa. 44 pp. 81/2.” x 11” 





All of the multitudinous Armstrong flooring 
products are illustrated and described in this 
full-color booklet. Properties of the various 
materials are explained, gauges and specifi- 
cations are listed, and the color plates would 
do justice to a rainbow. 


DRY WALL. Big ‘4’ Dry Wall Trim, Inc., 
Dept. HH, 2408 N. Farwell Ave., Mil- 
waukee 11, Wis. 4 pp. 81/2” x 11” 


Catalogue sheets on metal edge and corner 
guards for wallboard joints. 


WINDOWS. Aluminum Awning Windows. 
Denison Corp., Dept. HH, 1890 N. E. 146th 
St., N. Miami, Fla. 8 pp. 81/2” x 11” 


Sections, details and specifications for the 
Denison windows, with illustrations of resi- 
dential applications. 





AIR CONDITIONING. What You Should 
Know about Room Air Conditioners. Dear- 
born Stove Co., Dept. HH, 1700 W. Com- 
merce St., Dallas 2, Tex. 24 pp. 51/2” 
x 82” 


This little booklet is fat with basic informa- 
tion about room coolers, and 
abuses. Half the book is devoted to general 


their uses 


information and half to the specific features 
of the Dearborn unit. 


WINDOWS. Peterson Horizontal Sliding 
Aluminum Windows. Peterson Window 
Corp., Dept. HH, 1377 E. 8 Mile Rd., Fern- 
dale 20, Mich. 8 pp. 81.” x 11” 


Technical catalogue of the new Peterson 
windows, with a chart showing the more 
than 50 standard sizes, stacking and tran- 
Details, 
and installation photographs. 


som arrangements. specifications 


FENCES. Canton’s Book of Fences. Canton 
Redwood Yard, Inc., Dept. HH, 221 W. 
78th St., Minneapolis, Minn. 4 pp. 
81,” x 11” 


Drawings, dimensions and materials lists for 
26 different fences in both traditional and 
contemporary styles. For the builder or 
lumber dealer, as well as the consumer. 
continued on p. 234 
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LUCKE CONSTRUCTION 
BEHIND WALL 
SOLVES LEAKS 








Leakproof 
LUCKE Bath | 
Tub Hangers 


For Good 
Bathroom Planning 
and Design 


@ Eliminates 
bath tub settling 


@ Eliminates 
water damage 


® Eliminates 
repair expense 


jooidypa] pasjuninny s! 4| 
seBupy qny jooidypa7 892N7 DS si 4! 4] 


@ Builds tub into the wall. 
Holds tub firmly for its 
entire length and width 
against sagging. 


® Assures leakproof pro- 
tection to ceilings and 


walls beneath bath. 
* PATENTED 








yan 


WILLIAM B. LUCKE 
INC. 


WILMETTE, ILLINOIS 
Post Office Box 177 
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Designed Especially for 
Modern Air-Conditioned 
Homes! 


@ Now... an open fireplace that is as modern as the homes 
you build. It’s the new 3-Star Heatilator Fireplace with the 
Pressure-Seal Damper—the damper that actually seals the 
throat air-tight when the fireplace is not in use. It is the very 
latest improvement in fireplace construction. 

@ In summer, the Pressure-Seal Damper prevents the loss of 
expensive cooled air—increases the efficiency of the air-con- 
ditioning system. In winter, it eliminates waste of house 
heat up the flue and stops chimney downdrafts that chill the 
room. A real sales feature in every home, it is a must for 
those homes that are fully air-conditioned. 


Now...the 3-Star Heatilator Fireplace 
Gives You 3 Big Sales Features: 


Get the facts. Ask your dealer or ‘write for com- 
plete information. ‘Heatilator Inc., 919 E. Brighton 
Ave., Syracuse 5, N. Y, 


HEATILATOR FIREPLACE 
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THE FRESH, NEW BEAUTY 
OF RITTENHOUSE CHIMES 





TO YOUR HOMES 


THE LIDO—from the dazzling array of 5 
new Rittenhouse Door Chimes for 1955. 
Graceful metal cover with decorator styled 
“interest” panel is fashioned into a stunning 
contemporary design. Available in new 

desert sand color with brushed brass tubes, x 
or eggshell white with brass or chrome. $7.95 

list. 


Plan to include these dramatically beautiful Rittenhouse Chime 
creations in your new homes or home remodeling. Rittenhouse 
Door Chimes offer you extra sales magic with distinctive styles 
to satisfy the decorative aims of architects, builders and owners. 
Choose from 18 surface and flush-mounting models, or the 
Rittenhouse Moderncall Chime System for larger homes. New 
designs, new colors, new chime performance and a new guarantee 
again make Rittenhouse your best chime buy for every house 


you build. 





CRESTWOOD — < striking new chime in 
perfect taste for contemporary homes. 
Cover has rich walnut or modern limed 
oak finish against brushed brass tubes. 
Sounds 2 clear notes for front entrance, 
1 for rear. $11.95 list. 


BEVERLY —America's most popular mel- 
ody door chime, completely restyled for 
use in contemporary homes. Cover in 
lovely walnut or limed oak finish with 
gleaming brass tubes. Sounds rich, har- 
monious four-note melody for front door, 
single note for rear. $29.95 includes 
transformer. 


WRITE for fully illustrated catalog de- 
scribing the complete Rittenhouse line. 
It's new! 


AND REMEMBER... 


ONLY RITTENHOUSE 
HAS LIFETIME 


GUARANTEED 


DOOR CHIMES FLOATING STRIKERS 


94 ALLEN STREET 
HONEOYE FALLS, NEW YORK 


16 chime models from $7.95 to 


$89.95 offer you this protectior 























SYMONS STEEL FRAME FORMS 


Symons lightweight steel frame forms with plastic plywood panels 
are easy to handle, easy to set-up, easy to strip. The width of the 





steel frame is only 2!5" wide compared to 4°," for wood frame forms. 
The forms are so constructed that, when necessary, panels can be 
easily replaced right on the job. 


Send in the plans for your next job. Our Engineering Staff will 
furnish complete form layouts and job cost sheets on your form 
work at no charge to you. This service enables you to get a clear 
picture of your job (its cost, bill of materials and labor saving 
methods). Literature on Symons Steel Frame Forms is also available 
upon request. Symons Clamp & Mfg. Co., 4277 Diversey Avenue, 
Dept. I-4, Chicago 39, Illinois. 


Scola. LAWN BEAUTY 


a Plus Value that sells homes 











; The charm of any home is accentuated to prospective owners 
Ll in a setting of sparkling green turf. With Scotts Lawn Care 
/i} | Tl Products you not only achieve an outstanding lawn... but 
et of customers instantly recognize it as a symbol of quality. 


Best of all, you can furnish the plus value of beautiful Scotts 
turf for very little, if any, more than the cost of ordinary lawns...a 
fact which has been proven from coast to coast. 


Plan now to profit from the extra sales appeal of saying ‘‘my homes 
include a Scotts lawn’’. See your local Scotts dealer at once or write our 
turf specialists for recommendations and prices. 

OM Sckl & SONS CO, II Fourth Street, Marysville, Ohio 


also 


Palo Alto, California 
a — 






oat 


Gous FREE on™ 
a ER, 





® 
Read LAWN CARE. . . keep up-to-date on lawn building 
along with tips on soil conditioning, grading, feeding, 
drainage, seeding, etc. Lifetime subscription to LAWN CARE 
and digest of all back issues are yours for the asking. 
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Reach Her Heart 
with New, 


Washable y 
‘aber One... 


FABRIC WALL COVERINGS 








ty 
Wa 





The discerning lady in the picture is the one who'll ask the 
key questions about wall coverings—including their “wash- 
ability”! Together with that all-important feature, Fab.rik.o.na’s 
smartly-hued woven textures will add depth and “feel” to your 
interiors—supplying the soft beauty that makes rooms con- 
tinuously livable, and the year-after-year wear that makes them 
practical. You're sure to please her with Fab.rik.o.na’s rugged 
textured Burlap, or the more subtly woven Amerspun, 


Send for booklet with samples. 


H. B. WIGGIN’S SONS CO. 


58 Arch St., Bloomfield, N. J. 
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Sliding door gy hardware 





Kennatrack “Buyer's 

Guide." The most informative catalog 
in the field. Takes the guesswork out of 
sliding door installations. Illustrates and 
describes the most complete quality line 
available. Scaled detail drawings for 





¢onvenience of builders and architects. 


See your supplier or write: 


KENNATRACK CORPORATION 
ELKHART - INDIANA ; 
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the dyuetie custom... by MIAMI-CAREY 


Sensational new sales-builder 


Never before such striking beauty, quality and 


















convenience features as in these new Miami-Carey 
duette bath-room cabinets! Your prospects will go 
a for the roomy twin storage compartments, twin 
sliding mirror doors, jewel-like stainless-steel frames, 
new translucent lighting. Feature duette glamour 
and convenience in the bathroom—get faster, easier 
sales! The duette comes in Custom and Junior styles 
(illustrated), and in the budget-priced duette Deluxe 


Model SD 1818 and SD 1818 FL with light (not 


i’ 2 


shown). 









duette Custom Model SD 1820 FL with fiuo 
rescent tubular light, curved. translucent 
Jat-lol-Mu-i(-leiaalor-lmotelahd-lall-lalet-melehdl-1a-laleR-\ (71 dela 


duette Junior Model SD 2014 FL, slightly smaller than Custom; 
only necessary to cut out one section of stud for installation. 
Fluorescent tubular light, translucent shade, outlet and switch. 


MIAMI - CAREY 





NEW! Sparkling Lucite Towel Rings 


highlight Bathroom Accessory Line 


| ’ = ' . 
* corgmagprenen= = — P 5A 





Feature tomorrow’s Fashion Leaders today. These new Miami- 
Carey chrome and Lucite accessories offer smartness, sparkle 
and top quality to impress every prospect... help boost sales, 
See them on display at your Carey dealer’s. 


MIAMI CABINET DIVISION 


MAIL THE HANDY COUPON NOW FOR COMPLETE INFORMATION b The Philip Carey Mfg. Company, Middletown, Ohio, Dept. HH-9 


MIAMI 


Gentlemen: 


(J Give me all the facts on your complete, nationally advertised 
line. Include your illustrated literature. 


























! 
I 
) 
I 
| 
| 
| 
| 
| 
I 


(J You've sold me. Have your Miami-Carey Representative call 
NAME 
FIRM 
SR OF 
ADDRESS 
Quality Bathroom Cabinets, Mirrors and Matching Accessories * Access and Laundry Chute ORO aos ZONE ____ STATE 





Doors ¢ Kitchen and Bathroom Ventilating Fans « Attic Ventilating Fans ¢ Bathroom Heaters RR Ne BEERS et NE eee l 





rss 


TECHNICAL PUBLICATIONS 


-IN 
continued from p. 230 B U } L T 
ELEVATORS. Sedgwick Electro-Lift. Sedg- | R A D . re] % 


wick Machine Works, Dept. HH, 150 W. | 
15th St., New York 11, N.Y. 4 pp. —— 
8Y, " y 44" 





Residence elevator specifications, space re- 
quirements and installation suggestions. 





Sash to match 








LIGHTING. 15 Home Lighting Ideas. Illu- 
minating Engineering Society, Dept. HH, 
1860 Broadway, New York 23, N. Y. 15 
individual sheets in a 81.” x 11” folder. 
Price: $1 per copy 


Sash quickly 
removed for 
cleaning or glazing 





. «+ Only 3%” Deep! 


Practical case stories of solutions to specific 


lighting problems, using the latest lighting @ Fits in standard 4” partition 
techniques. Each sheet is complete with con- © -Enteliont tone and adleatilly 
struction and installation details, Photo- 


@ Installed as easily as any electric outlet 
@ For kitchen, bath, bedroom, ete. 
®@ Colored plastic panels 


graphs, line drawings and sketches, and full 


* 


illumination data. 


@ Approved by Underwriters’ 
HARDWARE. Grant Sliding Hardware. @ Retails for $43.50 less panels 
Grant Pulley & Hardware Corp., Dept. 
HH, 31-85 Whitestone Parkway, Flushing, 
N.Y. 8 pp. 81” x 11” 


Lhink of 


. 
. 
DES MOINES 9, 1OWA 


Write today for specifications 
and low builder prices. 


(Dealer inquiries invited) 





@ MORE LIGHT (multiple units) 


RADIO COMPANY 
1012HH Cleveland St., Clearwater, Fla. 








Sold through Dealers only 
When you think o¢ Basement Windows 


NEW MONARCH MACHINE & STAMPING COMPANY 


406 S$ W. NINTH STREET 


Are you a 


@ EASIER INSTALLATION @ QUICK MAINTENANCE 


® BETTER VENTILATION 


Prefabricator? 


This extensive approval is due, largely, to the many advan- 


tages enjoyed by users of All-Steel In-A-Slides 








LIGHTING. The Gratelite Story. Edwin F. 


Guth Co., Dept. HH, 2615 Washington | if so, you will want to be listed 
Ave., St. Louis 3, Mo. 8 pp. 81/2" x 11/2” 


in the HOUSE+HOME Prefabri- 


Construction and performance details on 
Guih’s plastic grid light diffuser, with illus- 


; z a cation Directory in December. 
trations of its use as an egg-crate ceiling. | 


Included will be prefabricators, 
WOOD. 101 Tips On Better Living With 
Wood. Protection Mfg. Co., Dept. HH, 


2305 Superior Ave., Kalamazoo, Mich. 16 
pp. 5" x 8” 


manufacturers of pre-cut houses 





and manufacturers of preassem- 








How to protect wood against warping, swell- bled house components (such as 





ing, shrinking, decay, rot, termites, blister- j 


ing and peeling through use of preservatives. roof trusses) who distribute over 








a wide area. li 
MARBLE. Marble For The Home. Marble | a 
Institute of America, Inc., Dept. HH, 108 4 
Forster Ave., Mt. Vernon, N. Y. 16 pp. 
BY," x 11" Send information to 


Prefabrication Editor, HOUSE+ HOME, 
Luxurious modern uses of this storied ma: a iN 
terial, with full color photographs of typi- 56 Wad Veek e 
cal installations. Members of the Institute New York 20, New Vork. : 
throughout the US are listed as sources of é 


further information. 
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Mr. Architect: 


HERE ARE 
SOME WAYS 
TERNE 


METAL 
HAS BEEN 
















IME 








TERNE'S BEST FOR LOW-PITCHED ROOF LIKE THIS. 
THE 50’ ROLL ELIMINATES UNSIGHTLY CROSS SEAMS. 


ACCENT ROOF COLOR ON THIS HOME. USE 

FOLLANSBEE TERNE METAL ROOF...BLUE? 
GREEN ? ANY COLOR TO COMPLEMENT MOD- 
USED ERN LIVING. 





There’s no limit to the types of buildings where 
you can specify and use Terne Metal Roofing. 
You'll find this versatile metal on any type 
residential and commercial building. 

Terne’s not limited to one style, either. The 
batten and standing seam is ideal for roofs hav- 
ing 214” pitch or more. Less than 2)4’", use the 
flat lock soldered seam. 





PERTINENT FACTS ON FOLLANSBEE TERNE METAL 


Permanently durable + snugly weathertight 
wind and fire proof + very ductible 
high tensile strength « light weight 

lead coated for protection 
coating won’t flake or peel 
easiest to solder of all metals 


Write for file A.l.A, 12-C-1 for full particulars 











FOLLANSBEE STEEL CORPORATION 


GENERAL OFFICES, PITTSBURGH 30, PA. 
Polished Bive Sheets and Coils * Seamless Terne Roll Roofing 
Cold Rolled Strip 

Sales Offices: New York, Philadeiphia, Rochester, 
Cleveland, Detroit, Milwaukee, Chicago, Indian- 
apolis, Kansas City, Nashville, Los Angeles, Son 
Francisco, Seattle, Wallingford, Conn; Toronto and 
Montreal, Canada. Plants—Follansbee, W. Va. 

Folilansbee Metals Division: Pittsburgh, Pa., 

Rochester, N.Y., Wallingford, Conn. 








COSTS ONLY A FEW DOLLARS... 
Adds hundreds of dollars in value... 


FOR WINDOWS AND DOORS 


Here’s one sure way you can give your buyers 
more house for the money without pricing yourself 
out of the market — install National Weather- 
/ stripping on all the windows and doors. 





| National Threshholds and Spring Bronze make 
+ any house more weatherproof — more comfort- 
able — and more saleable. Yet the cost to you is 
but a few dollars. Plan now to use National 
Weatherstripping on all your construction. It 
pays! 


clan i gneliniaaractiuceetlina 


Teron ae 


1 1001 Ridge Avenue P.O. Box 9965 
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National Thresholds come in 
aluminum or bronze and are 
furnished in a wide variety of 
sizes and types — ready for 
installation. 


NATIONAL METAL PRODUCTS CO. 
Pittsburgh 33, Pa. 
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Don’t Hide the Grain 
and Beauty of Natural 


REDWOOD 


Specify 
RESIN FREE 
LIQUID RAW-HIDE 

2 IN 1 FINISH 

for Redwocd, Cedar, Mahogany 
Fir, etc. 
We have discovered that mild pig- 
mentation helps kill Ultra-Violet 
light action and will often double 
the life of a clear exterior finish. 
Our new 2 In 1 combination Stain 
and Clear Finish does not hide the 
grain—consequently to obtain maxi- 
mum clear finish exterior durability 
specify three coats of 2 In 1 Finish 
on new wood. 
Actual wood panel and pamphlet 
sent FREE when requested on your 
firm letterhead. WRITE 
LINSEED OIL PRODUCTS 

COMPANY 

1118K South Fremont Ave. 


Alhambra, California 
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BASE-RAY - PACE-PAK 
Ceauly and Performance: 


BURNHAM 


BASE RAY 


RADIANT BASEBOARD 


TEAM these two for 


LWtce the SALES APPEAL! 


First half of this powerful sales- 
team is Burnham BASE-RAY* 
Radiant Baseboards! BASE- 
RAY’s unobtrusive beauty and 
modern streamlining (only 7” 
high, 2” thick) immediately 
sets a receptive atmosphere for 
the rest of your selling. BASE- 
RAY is radiant heating at its 
finest — the cleanest, evenest, 
most draft-free heat known. It’s 
truly the best way to enjoy the 
comfort of hot water heating. 
BASE-RAY is made of rugged 
cast iron for lifetime perform- 
ance. Economical, too, both in 
original cost and operational 
expense. 

Lusty second half of this sales- 
winning team is the PACE-PAK 
Boiler! Like BASE-RAY, the 
PACE-PAK shares a common 
heritage of unexcelled Burnham 
engineering quality. PACE-PAK is a cast-iron heating unit 
completely assembled and wired at the factory to give opti- 
mum performance with minimum installation time in the field. 
The boiler jacket, oil burner and essential controls as well as 
the wirin ae circulator and tankless heater are all in 
place. Delivered to the job in one crate with everything ready 
to go as soon as piping, electrical hook-up and flue connection 
are in place. SAVES TIME AND MONEY! 


*Reg. U.S. Pat. Off. 


. 





Burnham PACE-PAK Boiler 


Note the clean 
sweeping lines 
of BASE-RAY. 


FIRST IN THE MANUFACTURE OF BASEBOARD HEATING 





a a 5 
| Burnham Corporation HH-94 | 
| Irvington, New York 


| Please send full information on both BASE- | 
RAY Radiant Baseboards and PACE-PAK Boiler. 





| _ Pro, oe vrerrrrrryr rrr rr rr rire | 
| PE von 'n.0-08 vn WK SH RS Seo 0.000 00 0eeeed | 
BURNHAM BASE-RAY WEARS LIKE IRON I CR ids és 0046 pote ee | 


+ ++ BECAUSE IT'S MADE OF IRON 























REMODELING 
OR 
BUILDING 





your bathroom 


a 
with 


SHOWER 
ENCLOSURES 


Here’s why Gulfspray’s always the wise 
buy: heavy-quality metals and glass are 
accurately cut and engineered into shower 
doors or tub enclosures that offer beauty, 
fine performance, and long life. Designed 
to prevent leaking. 


e VARIETY OF TYPES 
AND DESIGNS FOR 
EVERY PURPOSE 


i 


For further information es “a 


and literature write to 


MRT RR ABR ANE! N ONE: RARE IRA EE RM 






















207 NORTH MAIN ST. 
HOUSTON, TEXAS 


Binswanger +co. 
nSwW wi ¥ 0 


Xtra _ 





























There's a 


BESSLER way 
to do it! 


There’s an easier, better way to get your 
home-buyers up into their attics and 
upper floor areas! It’s the BESSLER 
DISAPPEARING STAIRWAY method. 
Used for over 40 years in new and old 
homes of every type. Safety-engineered 
in every detail. Meets all building codes. 
Attractively priced! Immediate delivery! 





FREE BESSLER CATALOG! | 


Gives complete  specifica- 
tions on 7 Bessler Disap- 
pearing Stairway models. 
Hundreds of thousands in 
daily use. More sales and 
service features than any 
other type. Write now! 


SEE SWEET’S 


BESSLER DISAPPEARING STAIRWAY CO. 


1900-E East Market Street, Akron 5, Ohio 
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Plan on WEATHERBRAIN 





the completely mechanical if 


indoor-outdoor control for forced 


hot-water heating systems 


Completely automatic ¢ Inexpensive 


No electronic tubes, relays or delicate mechanisms 


Easily installed ¢ Assures constant comfort 


Here is a new luxury class feature avail- 
able at just slightly more than budget 
price that’s guaranteed to add to the 
saleability of any house equipped with 
forced hot-water heat! That’s because 
Weatherbrain indoor-outdoor control offers 
heating comfort never before possible in 
forced hot-water heating systems —con- 
stantly uniform and completely automatic 
with no manual adjustment required. The 


DETROIT CONTROLS Corporation 


5900 TRUMBULL «+ DETROIT 8, MICHIGAN 
Division of AMERICAN RADIATOR & STANDARD SANITARY Corporation 
Representatives in Principal Cities e Canadian Representatives in Montreal, Toronto, Winnipeg—Railway and Engineering Specialties, Ltd. 


Weatherbrain Control’s outdoor bulb 
senses changes in outside temperature and 
responds instantly by supplying the exact 
amount of heat to keep room temperature 
right where it should be! And because it is 
entirely mechanical in operation with no 
expensive, complicated electronic circuits, 
Weatherbrain Control costs less and is 
easily installed. See your Detroit whole- 
saler or write us for bulletin No. 254. 


AUTOMATIC CONTROLS for REFRIGERATION 


AIR CONDITIONING 


DOMESTIC HEATING 


* AVIATION + TRANSPORTATION 


Serving home and indus 


AMERICAN-STANDARD + AMERICAN BLOWER + CHURCH SEATS & WALL TILE « DETROIT CONTROLS + KEWANEE BOILERS + ROSS EXCHANGERS + SUNBEAM AIR CONDITIONERS 


CHECK THESE FEATURES 


@ Varies the water temperature 










delivered to panels or radiation 
in exact accordance with the 
demands of the weather. 


Good for zone systems due to 
simplicity and reasonable cost. 


Gradual changes in water tem- 
perature in the system minimize 
the undesirable effects of ther- 
mal expansion and contraction. 


@ Very valuable where more than 


one type of radiation is used or 
domestic hot water is heated by 
the boiler, in which cases the 
electrical boiler resetting type 
control can not be used. 





HOME APPLIANCES + INDUSTRIAL USES 
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Air Control Products, Inc. 

Airtemp Division (Chrysler Corp.) 

Aluminum Company of America 

American Kitchens Division (Avco Manufacturing Co.) 

Aluminum Window Manufacturers Association 

American Brass Co., The 

American Gas Association 

American Hardware Corp., The (Russell & Erwin Division) 

American Houses, Inc. 

American Motors Corporation (Kelvinator Division) 

American-Olean Tile Co. 

American Radiator Standard Sanitary Corp. (Plumbing & 
Heating Division) 

American Telephone & Telegraph Co. 

American Welding & Manufacturing Co., The 

Andersen Corp. 

Armstrong Cork Co. 

Aurora Pump Company 

Avco Manufacturing Co. (American Kitchens Division) 

Avco Manufacturing Co, (Crosley Division) 

Bakelite Corp. (Div. of Union Carbide & Carbon Corp.) 

Beadex Sales, Inc. 

Besser Manufacturing Co. 

Bessler Disappearing Stairway Co., The 

Better Homes & Gardens 

Bilco Co. 

Binswanger & Co. of Texas 

Bird & Son, Inc. 

Briggs Manufacturing Co. 

Broan Manufacturing Company 

Brown Company 

Bruce Co., E. L. 

Burnham Corp. 

California Redwood Association 

Caloric Stove Corp. 

Capitol Kitchens (Division of Hubeny Bros., Inc.) 

Carey Manufacturing Co., Philip 

Carrier Corp. 

Chrysler Corporation (Airtemp Division) 

Coleman Co., Inc., The 

Colorado Fuel & Iron Corporation, The 

Compo Miracle Products Company 

Condensation Engineering Corp. 

Congoleum-Nairn, Inc. 

Continental Screen Company 

Corrulux Division (Libbey-Owens-Ford Glass Co.) 

Crane Co. 

Crawford Door Co. 

Crosley Division (Avco Manufacturing Co.) 

Curtis Companies Service Bureau 

Detroit Controls Corp. 

Dexter Lock Co. (Subsidiary of National Brass Company) 

Donley Brothers Company 

Douglas Fir Plywood Association 

Dow Chemical Co., The 

Dunham Co., C. A. 

Dur-O-Wall 

Dwyer Products Corp, 

Electromode Corp. 

Eljer Co. 

E-Z Way Sales Co. 

Fasco Industries, Inc. 

Fleet of America 

Flintkote Co., The 

Flush Wall Radio Company 

Flynn Manufacturing Co., Michael 

Follansbee Steel Corp. 

Formica Co., The 

General Bronze Corp, 

General Electric Co. 


Given Manufacturing Co. 

Globe Lighting Products, Inc. 

Hall-Mack Co. 

Harbor Plywood Corporation 
Harnischfeger Corp. 

Heatilator Corp. 

Homasote Co. 

Homelite Corporation 

Hotpoint, Ine. 

House & Garden 

House & Home 

Hubeny Brothers, Inc. (Capitol Kitchens) 
Incineration Division, Bowser, Inc. 

Inland Steel Co. 

Insulite Division (Minnesota & Ontario Paper Co.) 


James, Inc. 


Janitrol Heating & Air Conditioning Div. (Surface Com- 


bustion Corp.) 
Johns-Manville Corp. 
Just Manufacturing Co. 
Kaustine Co., Inc. 
Kees, F. D., Mfg. Co. (The Marsh Company Division) 
Kelvinator Division (American Motors Corporation) 
Kennatrack Corp. 
Kennecott Copper Corporation 
Kentile, Inc. 


Keystone Steel & Wire Co. (Affiliated with National Lock). 


Kohler Co. 
Kwikset Locks, Inc. 


200, 201 
200, 201 
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Libbey-Owens-Ford Glass Co. om 

Libbey-Owens-Ford Glass Company (Corrulux Division) 

Line Material Division (McGraw Electric Company), 

Linseed Oil Products Company 

Lockwood Hardware Manufacturing Co. 

Louisville Cement Co. 

Lucke, Inc., William B. e. 

McGraw Electric Company (Line Material Division) 

Majestic Co., The 

Malta Manufacturing Company 

Manufactured Homes, Inc. 

Marsh Co., The Division (F. D. Kees Mfg. Co.) 

Masonite Corp. 

Mastic Tile Corp. of America 

Medusa Portland Cement Co. 

Minneapolis-Honeywell Regulator Co. 1 

Minnesota & Ontario Paper Company (Jnsulite Division) 

Moe Light, Inc. 

Monsanto Chemical Co. 

Mosaic Tile Co., The 

Mutschler Brothers 

National Brass Co., Subsidiary of (Dexter Lock Co.) 

National Concrete Masonary Association 

National Electrical Manufacturers Association 

National Gypsum Co. 

National Hardware Corporation 

National Homes Corp. 

National Metal Products Company 

National Oak Flooring Manufacturers Association 

National Rubber Machinery Co. 

New Castle Products 

New Monarch Machine & Stamping Co. 

Nichols Wire & Aluminum Co. 

Nu Tone, Inc. 

Orangeburg Manufacturing Co., Inc. 

Owens-Corning Fiberglas Corp. 

Panelyte Division (St. Regis Paper Company) 

Pacific Steel Boiler Division (U.S, Radiator Corp.) 

Paine Lumber Co., Ltd. 

Pierson, Company, Ernest 

Pittsburgh Plate Glass Co. 

Protection Products Manufacturing Company 

Red Cedar Shingle Bureau 

Reflectal Corp. 

Republic Steel (Truscon Steel Division), 

Revco, Inc. 

Revere Copper & Brass, Inc. 

Reynolds Metals Co. 

Reznor: Manufacturing Co. 

Rheem Manufacturing Co. 

Richmond Homes, Inc. 

Richmond Radiator Company 

Rittenhouse Co., Inc., The 

Rolscreen Co. 

Rowe Manufacturing Co. 

Russell and Erwin Division (American Hardware Corp.) 

Russell Co., The F. C 

St. Paul & Tacoma Lumber Co. 

St. Regis Paper Co. (Panelyte Division) 

Scholz Homes, Inc. 

Scott & Sons Co., O. M. 

Sonoco Products Co. 

Southern Sash Sales & Supply Co. (Ualco Aluminum 
Windows) 

Sterling Hardware Manufacturing Co. 

Symons Clamp & Manufacturing Co. 

Temco, Inc. 

Thermador Electrical Manufacturing Co. 

Thyer Manufacturing Co. 

Tilemaster Corp. 

Trade-Wind Motorfans, Inc. 

Truscon Steel Division (Republic Steel) 

Valco Aluminum Windows (Southern Sash Sales & Supply 
Co.) 

Union Carbide & Carbon Corporation (Bakelite Co.) 

U. S. Gypsum Co. 

U. S. Plywood Corp. 

U. S. Radiator Corp. (Pacific Steel Boiler Division) 

United States Steel Corporation Subsidiary (Universal Atlas 
Cement Company) 

United States Steel Corporation Subsidiary (United States 
Steel Homes, Inc.) 

United States Steel Homes, Inc. (Subsidiary of United 
States Steel Corp.) 

United Steel Fabricators, Inc. 

Universal Atlas Cement Co. (United States Steel Corpora- 
tion Subsidiary) 

Universal Rundle Corp. 

Valley Metal Products Co. 

Van Packer Corp. 

Vento Steel Products Co., Inc. 

Wallace Co., William 

Wasco Flashing Co. 

Waterman-Waterbury Co., The 

Waylite Co. 

Weatherstrip Research Institute 

Wells Aluminum Products Company 

Westinghouse Electric Corp. 

Weyerhaeuser Sales Co. 

White-Rodgers Electric Company 

Wiggin’s Sons Co., H. B. 

Woodall Industries, Inc. 
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Just add 


water... 
and mix ! 
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Better plaster jobs every time 
@) with ‘one package’ GYPSOLITE ! 


Gold Bond Gypsolite gives you finer interior plastering results because #t takes the guesswork 
out of mixing. Just add water — nothing else. You get uniform, high quality basecoats with 
moderate suction for better finish coats, every time. The secret is in the mill-proportioning! 
“One Package’’ Gypsolite is an accurately measured mixture of Gold Bond Gypsum Plaster 
and quality graded perlite. Eliminates sand hauling...speeds up the job. 


Lightweight Gypsolite cuts total plaster weight by more than 50%...reduces dead load 
on structure and framing members. Gives your houses added benefits in extra insulation 
and fire resistance. 


Ask your plastering contractor to use Gold Bond Gypsolite on your next job. He'll 
find it not only saves mixing time, but is easier to work...and costs no more than job- 
mixed lightweight aggregates. 


Remember, everything goes right with Gypsolite! 


NATIONAL GYPSUM COMPANY @¢ BUFFALO 2, NEW YORK 


628 g( 
Build better with = PF _ 


Gypsolite Fibered Gauging Finish Gypsum 
Plaster Plaster Lime Lath 


Gold Bond .. LATH AND PLASTER 


COC oN 





Lathing 
Accessories 
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MizcoR C21ng bead 


Provides clean, protective separation 
between plaster and other materials 


RP Often eliminates the need for covering 
Expansion Casing Bead trim, batten strip, or cove mould 
over the joint 


When they remodeled Mader’s Famous Restaurant in 
Milwaukee, Wis., the architects called for plaster to 
abut a metal air-conditioning grill in the ceiling. Different 
co-efficients of expansion and contraction had to be 
accommodated. And that’s where Milcor No. 66 Casing 
Bead filled the bill. 


Milcor Casing Bead provided a sharp, permanent 
line of separation between the metal-lath-and-plaster 


Get a better all-around job ceiling and the grill covering duct-work. 


on door and window openings with Many architects specify Milcor Casing Bead to do a job 
Casing Bead like this — and for other advantages, also: (1) The 


permanence of steel. (2) Ease of installation. (3) Perfect 
mitres and neat joints flush with the plaster surface. 
(4) Resistance to fire and impact. 


For full information on Milcor Casing Bead and 
other products in the complete line of Milcor Metal 
Lath and accessories, turn to the Milor Manual in 


Sweet’s. Write for catalog 253. 
*Reg. U. S. Pat. Off. 
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Why are Eljer fixtures featured in so 
Many award-winning homes . . . in 
Outstanding homes and developments 
+. . by alert builders everywhere? 
Leading builders are leaders because 
they have good reasons for building 
nd equipping their homes as they do. 
They have four good reasons for featur- 
¢ Eljer fixtures: 
© ‘heir choice of all three materials: 
Hon, steel, china. 


& HOME | Matching of materials, for style and 





Featured with reason by leading builders 


color—color-matching a steel bath, for 
instance, with cast-iron lavatory and 
vitreous china toilet! 

Famous-name merchandising . . . 
the sales appeal of “‘Eljer plumbing 
fixtures throughout’’—even in kitchen 
and laundry; even including brass 
fittings! 

The advantages of one reliable source: 
greater confidence, better service. Write 
today for complete information: Eljer 
Co., Box 192, Ford City, Pa. 
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Eljer for the kitchen, too! Now Eljer 
offers the builder a complete line of 
sink cabinets of the finest quality for 
both steel and iron sinks. This is one of 
the big pay-offs in “‘all-Eljer’’ flexibil- 

; ity and one-source advantages. They're 

heavier; feature bigger drawers, inte- 

gral base, brass drawer runners! 
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DOES 
THIS 

FOR ITS 
BUILDER- 
DEALERS! 


NATIONAL HOMES dealers 
holding Open House Show- 
ings this month will enjoy 
the tremendous support of 
crowd-pulling full-color, 
full-page ads in: 





(-\OMPANION 
Better Homes 


G00) 
HOUSEREEPIN: 


yy, 
























NATIONAL 3-BEDROOM "PACEMAKER" 





* Surprisingly low down payment for non-vetrans, 
Monthly payments approximately $65 

This beautiful National ‘“‘ PACEMAKER” 

has many fine-home features, incluc ing. 

® LARGER KITCHEN — the wish of e very 

homemaker—with sink on outside wall 

under window. 


® ALCOVE-TUB BATHROOM — & ner. 


ally found only in more expensive homes.| 


© SPACIOUS INSIDE STORAGE plus 
GENEROUS OUTSIDE STORAGE with 
plenty of room for garden and recrea- 
tion equipment. 

OPTIONAL EQuipMENT: Complete Air Condi- 
tioning, and Duomatic Washer and Dryer 


Select from Dozens of 
Designs and Floor Plans 








Good Housekeeping Guaranty Se 

carried on all National Homes pre 
fabricated panels and structwt 
parts as they leave our assem 
plant. : 
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Watch local newspaper for location of National "PACEMAKER" Open House nearest you! 


Nationwide Showing September 11-12 Iemma 


a big company-paid newspaper ad campaign in each dealer’s city...sparkling full-color brochures 
... other great sales helps. If you’d like to share the results of our next Open House Promotion, 


write at once to: 


NATIONAL HOMES CORPORATION - Lafayette, Indiana 


NIZ 


